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{OFFICE APPLIANCES is 


a news and technical trade 
ournal, serving the entire 
industry ffice equipment 
It covers manutacture 
ind dist! tion ol office 
nachiner fhce devi es, of 
fice furniture ffice supplies 
and =the mplete range of 
ommercia tationery. Its 
omprenhe! ve news reports 
of the industry and its valu 
ible spec irticles upon 
ubjects to its field 
have give sual pres 
tige It ery i clientele 
composed nanagers and 
agents I! various oitice 
machin evices and sup 
plies, <« furniture 
ymmercia tationery dea! 
ers and n f the largest 
corporatior i the United 
states It eaches some 
lealers in forty-eight other 
untri leal in Amer 
can on ‘ ment 
—No per I irm or corpo 
ration either directly or in 
lirectly connected with the 
industry thi irnal repre 
sents ha I share in its 
ownershi voice in shap 
ing its | which has in 
view at s the best in 
terests of the field it serves 


It will answer any questions 
germane to its field to the 


pest of it 
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These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers oovrousiy cannot undertake to guarantee transactions between advertisers and 
customers. They do, however, offer their services in resolving any disagreements which result from relations established 
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or the benefit of the subscribers the lines advertised in this iss ve are here classified 
business office are represented. Should subscribers be interested in any article of office equipment not listed here, they are invite 
to communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter 
without obligation 


Accounting Systems Equipment Brief & Zipper Cases 
j k : lr \ ‘ rican Leather Gowls ¢ 
us ! Doppelt, Charles, & ¢ 
Adding Machine Rolls lbresner. S.. & Sor 
i I ( eathercraft, Ine 
Adding Machine Mashek, Frank, & ¢ 
\ ( ! Master-Craft Corn 
‘ : } eM ! Meler, Joshua, Co 
Machine D National Brief Case Mi ‘ 
) Stebco Produc 
Ma ne ¢ Stein Bros 
t Bulletin Boards 
Co Davenport, A. ¢ & Son, Ii 
Rowles, E. W. A., Company 


‘ Ty! Business Forms 
. Associated Stationers Supply ¢ 
Cory Exline, William, Inc 


Ideal System Company, T! 
‘ M ne ¢ Caleulating Devices 

Adding Machines, Rebuilt & Used Victor Safe & Equipment ¢ 

on 4 In Calculating Machines 
& A Machine Cor Addo Machine C« Ir 

' Ir \ n, R. ¢ Bus. Machines, I 
Allen-Wales Add. Mch, D 
Barrett Add. Machine D 
Burroughs Adding Machine Co 
Monroe Cale. Machine (« 
Adhesives Smith, L. C., & Corona Typws 


Addressing Machines 
‘ 
‘ M ( 


Arch & Clipboard Files Swift Business Machines ¢ 
& nm \ 


I Caleulating Machines, Used 
( & Int'l Office Appliance I 
‘ e ( I Reliable Typw. & Add. Mact e « " 
ators, Ii lypewriter Distributors, I 
( Calendar Pads & Stands 
. mia Fox, Geo. EL, & ( 
. k ‘ Stark Calendar In 
Carbon Papers 
Ya : } Mix. ¢ See Ribbons and Carbor 
Arm Rests Card index Boxes & Trays 
~ M ( \ll-Steel Equipment, In 
Ash Trays & Stands \ erg File & Index ( 
( ( er ( Art Metal Construction ¢ 
Art Steel Sales Corp 
TT) 


~ | ” ‘ 





Bentson Mfg. Co 
A " Berger Mfg. Div ! 
Associations, Trade ‘ e Steel Equipment ¢ 
. fA t Columbia Steel Equip. 
Atiases, Geographical Cort lamestown Mfg. ¢ 
I ‘ Dehler Mfg. Co 
Autograph Registers Farber, Louls H Co 
Ha I ( l General Fireproofiing Co 
Bank Supplies Clobe-Wernicke Co., TI 
( G le System & Supply ¢ 
Hedges Mfg. Company 
( Home-O-Nize Compar The 
Imperial Methods Co 


Invincible Metal F 
Mayfair Company, The 
Metal Office Furniture (« 





Bankers, Notecases 


\\ I 
: = ' : ° ‘ Parker Steel Products, Ir 
« tockwell- Barnes 
Billing Machines Shaw-Walker ¢ 


Weis Mfg. Company 
Yawman and Erbe Mfg. ¢ 
Card index Files, Revolving 
Wheeldex Mfg Co.. Ir 
( Card indexes, Mechanical 
Diebold, Inc 
. Book ¢ Cards, Business 
. ‘ | Wiggins, J. B.. Co 
’ ; Cash Boxes 
Binders, Permanent Storage Art Steel Sales Cory 
Central Can Co., In 
Cole Steel Equipment ¢ 
Dehler Mfg. Co. 


Binders, Catalog & Periodical 
Ir 


\ General Fireproofing ¢ 
Blackboard Globe-Wernicke Cer The 
( & { Ciuide System & Supt ‘ 
Mayfair Company, The 
WW oom , (raft Products Co. 
’eerless Steel Equipr ‘ 


Rockwell- Barnes (<« 





Blankt h 
Cash Register Parts 
I Cash Register Parts ¢ 
Cash Registers 
Burroughs Adding Machine ¢ 
Cash Tills 
I ina Cash Drawer ¢ 
Blue Print & Plan File Gablacts Casters, Caster Bearings, Slides 
! I» ell Corp... Ltd 
I ( i Enve s 
‘ See Envelo Pla 
Chair trons 
R s Co., The 
Chair Mats 
P (ieo, I & Co 
h ‘ Hardboard Fabricators, l 
fice rniture hole 1) 
Mfg. Co by I ue 
. . ewe S e Prod, Div. Woo 
: ‘ s pel Mfg. « 
‘ Chairs, Folding 
h r. Louls H., ¢ 
‘ Royal Metal Mfg. Co 
WwW o r Corporat 
B iB ~ , . 
, Wells Office Furniture ¢ 
Bookea Chairs, Office 
, \luminum Seating ¢ 
4 ' Rarcalo Mfg. Company 
vie Blair Aluminum Furn ‘ 
, Bright Chair Co 
Cramer Posture Chair ¢ 
I> Chair Co 
Bookke @ Machines Engineering Mfe. ¢ 
! (ross ¢ 
Box Let F f ral I wfing « 
G 1 Rat Lvatt I ‘ 
G wk Ww ‘ ‘ 
‘ Harter Corp 
High ¥ t Ber & f ‘ 
I al Leather F ‘ 
4 r Chair ¢ 
er Seating ( 
m air « 
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Marble, B. L., Chair Co 
Metal Office Furniture Co 
New Indiana Chair Cs 
Niemann, In« 

Riteform Chair Co 

Secerbo. Frank, & Sons, Inc 
Shaw -Walker Co 

Stanley Mfg. Co 

Sturgis Posture Chair Co 
Tavior Chair Co 
Upholstery Leather Group, The 
Wells Chair Corporation 
Wells Office Furniture Co 
Wierenga-Brumels Co. 


Chairs, Posture 
Aluminum Seating Corp 
Bright Chair Co 
Cramer Posture Chair Co 
Domore Chatr Co 
Fritz-Cross Co 
Ceneral Fireproofiing Co 
Gunlocke, W. H., Chair Co 
Hamilton Mfg. Corp 
Harter Corp 
High Point Bend. & Chair Co 
Imperial Leather Furniture Co 
Tasper Chair Co. 

Johnson Chair Co 

King Posture Chair Co. 
Marble, B. L., Chair Co 
Metalstand Compan: 

New Indiana Chair Co 
Royal Metal Mfg. Co 
Sturgis Posture Chair Co 
Taylor Chair Co 

Wells Chair Corp 

Wells Office Furniture Co 
Wierenga-Brumels Co 

Chairs, Tablet Arm 
Jasper Chair Co 
New Indiana Chair Co 
Wells Chair Corp 
Wells Office Furniture Co 

Cheeks, Stamped Meta! 
Dayton Stencil Works 
Force, William A., & Co 

Cheekwriters & Signers 
Hall-Welter Company 
Safeguard Corp 

Clinboards 
(See Arch & Clipboard Files 

Coat and Hat Racks 
Glero Machine Protnet« 
Tubecrafters Sales Div 
Vogel-Peterson Co. 

Co'n Bags, Trays, Wrappers 
Downey, (. L.. & Co 
Exline, William, In 
Nu-Craft Products Co 

Co*tinuous Forms 
Hano, Philip, Compar 

Copyholders 
Acco Products, Inc 
Bankers Box Co 
Copy Right Mfg. Corp 
Hall-Welter Co 
Int'l Office Appliances. Ir 
Rite-Line Corp 

Correspondence Trays 
Art Metal Construction Co 
‘rt Steel Sales Corn 
Corry-Jamestown Mfe. Corp 
Currier Mfz. Company 
Doro Mfg. Co 
For, Geo. E.,. & Co 
General Fireproofing Co 
Gift Craft Leather Co 
Glohe-Wernicke Co., The 
Hedges Mfg. Company 
Tmperial Methorts Co 
Maso Steel Products 
Mayfair Company, The 
Metalstand Co., Ine 
Nu-Craft Products Co 
Peerless Steel Equipment (« 
Sengbusch Self-Cl. Inkstand (<« 
Service Prod. Div. Woodall! 
Shaw-Walker Co 
Steel-Parts Mfe. Company 
Stempel Mfg. Company 
Valeo Company 
Weis Mfg. Co 
Wells Chair Corp 
Wells Office Furniture Co 
Yawman and Erbe Mfg. Co 

Costumers 
Glohe-Wernicke Co., The 
La Salle Products Co 
MeLeod Furniture Company 
Peerless Stee! Equipmen’ ¢ 
Tubecrafters Sales Divisior 
Valco Company 
Vogel- Peterson Co 
Wells Chair Corp 
Wells Office Furniture (« 

Covers, Loose Leaf 
Ellingsworth Mfg¢. Co 

Cravons 
Dixon, Jos.. Crucible Co 
Rowles, BE. W. A., Co 

Cushions & Pads, Chair 
Bickett, L. M.. Company 
Fox, Geo EF. & Co 
Perfect Rubber Seat Cushion (: 

Dating Stamps 
American Numbering Machine ¢ 
(onsolidated Stamp Mfg. Co 
Force, Wm. A., Company 
Fulton Marking Equipment (+ 
Rivet-O Mfg. Co 
Stewart, R. A.. & Co 

Desk Bumpers 
Fox, Geo F.. & Coa 


Viuny of the requirements of the modern 


Desk Lamps 
Bainbridge. Kimpton & Haupt. Ine 
Fiexe Int'l Corp 
tieneral Lamp Co 
Industrial Lamp Corporat ot 
Mayfair Company, The 
Midwest Naturlite Co 
Wells Chair Corporation 
Wells Office Furniture Co 
Desk Name Plates 
Acme Products Co 
Force, William A., & Co 
Plastic & Wood Products Co 
Rowles, E. W. A., Company 
Desk Pad Protectors 
Meler, Joshua, Co 
Desk Pads and Tops 
Fox, George E., & Co 
Gift Craft Leather Co 
Meter, Joshua, Co 
Office Furniture Wholesale Dist: 
Wilson Jones Co. 
Desk Pen & Ink Sets 
Gift Craft Leather Co 
Sengbusch Self-Cl. Inkstand Ce 
Desk Side Files 
Amberg File & Index Co 
Cole Steel Equipment ('o 
Farber, Louis H., Co 
Steel- Parts Mfg. Co 
Yawman and Erbe Mfg. ¢ 
Desk Trays 
(See Correspondence Trays 
Desk Work Distributors 
Advanco Prod. Div. Adv. 8. It 
Dehler Mfg. Co. 
Fox, Geo. B., & Co 
Globe-Wernicke Co., The 
Victor Safe & Equipment (x 
Wilson Jones Co 
Desks 
Alma Desk Company 
Art Metal Construction Co 
Bentson Mfg. Co., The 
Browne - Morse Co 
Cardinal Sales, In 
Clemeo Desk Mfg. Co.. The 
Corry Jamestown Mfg. Corp 
Farber, Louls H., Co 
Futuramic Steel Products Corp 
General Fireproofing Co 
Globe-Wernicke Co., The 
Imperial Desk Company 
Invineible Metal Furn. Co 
Jasper Desk Co 
Jasper Office Furn. Co 
Leopold Co. 
Mayfair Company, The 
McLeod Furniture Company 
Metal Office Furniture Co 
Myrtle Desk Company 
National Desk Co 
Nu-Craft Products Co 
Peerless Steel Equipment Co 
Royal Metal Mfg. Co. 
Seerbo, Frank, & Sons, In 
Shaw -Walker Co 
Standard Furniture Co 
Victor Safe & Equipment Co 
Wells Chair Corporation 
Wells Office Furniture 
Yawman and Erbe Mfg. Co 
Diaries 
See Memo Books 
Dictating Machines 
Crescent Industries 
Miles Reproducer Co.. Inc 
lentron Corporation, The 
Vermofiux Corporation 
D etating Machines, Used 
American Dictating Machine (+ 
Int'l Office Appliances, Ine 
rypewriter Distributors, Inc 
Drafting Instruments & Equipment 
(-Thru Ruler Co 
Cardinell Products 
Duplicating Machines & Supplies 
Bainbridge, Kimpton & Haupt. ! 
tuckeye Ribbon & Carbon Co 
Codo Mfg. Corp 
Dick, A. B., Compan 
Graphic Duplicator Company 
Hart Mfg. Co 
Heyer Corp., The 
Ink Specialties Co., The 
Manifold Supplies Co 
Marr Duplicator Company. Inc 
Miller-Bryant-Pierce Co 
Multistamp Company 
Old Town Ribbon & Carbon Co 
Peerless-Imperial Co., Ine 
Print -0-Matie Co., The 
Queen Ribbon & Carbon Co 
Smith, L. C., & Corona Typus 
Speed-O-Print Corp 
rechnygraph Co., The 
Times Facsimile Corporation 
Victor Safe & Equipment Co 
Wolber Dupl. & Supply Cr 
Wright Co he 
Duplicating Machines, Used 
Graphic Duplicator Company 
Duplicating Stencil Files 
Atlas Stencil Files Co 
Envelopes 
Cooke & Cobb Company 
Globe-Wernicke Co., The 
Northern States Envelope (o 
Quality Park Envelope ¢ 
Smead Mfg. Co 
Wilson Jones Co 
Envelopes, Plastic 
Cooks’ Ine 
Markilo Company 
Meier, Joshua, Co 
(Continued on page 6) 
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(Continued from page 5) 
Eradicators, Ink 
Carter's Ink Co 
Eraser Refills 
Brushmakers, Inc 
Erasers, Blackboard 
Rowles, E. W. A., Company 
Erasers, Rubber 
Blaisdell Pencil Co 
Brushmakers, Inc 
Dixon, Jos., Crucible Co 
Faber, Eberhard, Pencil Co 
Koh-I-Noor Pencil Co 
Roberts, Weldon, Rubber ¢ 
Expense Books 
Boorum & Pease Company 
Eyelets & Eyelet Fasteners 
Rivet-O Mfg. Co 
Fanfold Continuous Forms 
Hano, Philip, Company, Ir 
File Boxes, Collapsible Corrugated 
Barkley, C. L., & Company 
File Boxes, Fibre 
Bankers Box Co 
Globe-Wernicke Co., The 
Guide System & Supply (+ 
File Boxes, Fibre Collapsible 
Diebold, In 
Filing Cabinets, Insulated 
Herring -Hall-Marvin Safe ¢ 
Mellink Steel Safe Co 
Mosler Safe Co 
Shaw-Walker Co 
Victor Safe & Equipment ¢ 
Filing Cabinets, Metal 
Advanco Prod. Div. Adv. 8. B 
All-Steel Equipment, Inc 
Art Metal Construction ¢ 
Art Steel Sales Corp 
Bentson Mfg. Co., The 
Berger Mfg. Div. Republix 
Browne- Morse Co., The 
Cardinal Sales, Inc 
Cole Steel Equipment Co 
Columbia Steel Equipment ¢ 
Corry-Jamestown Mfg. Corp 
Farber, Louis H., Co 
Futuramic Steel Products Corp 
General Fireproofing Co 
Globe-Wernicke Co., The 
Guardsman Safe Co 
Invincible Metal Furn. ¢ 
Metal Office Furniture Co 
Parker Steel Products, In« 
Peerless Steel Equipment ¢ 
Remington Rand, In 
Rockwell. Barnes Co 
Shaw-Walker Co. 
Victor Safe & Equipment Co 
Weis Mfg. Company 
Yawman and Erbe Mfg. ¢ 
Filing Cabinets, Wood 


Bainbridge, Kimpton & Haupt, Ir 


Globe-Wernicke Co., The 
Imperial Methods Company 
Weis Mfg. Co 
Wells Chair Corporatior 
Filing Supplies 
Acco Products, Inc 
Advanco Prod. Div. Adv. 8. B 
Amberg File & Index Co 
Art Metal Construction Co 
Art Steel Sales Corp 
Barkley, C. L., & Co 
Browne- Morse Co 
Cooke & Cobb Company 
Corry-Jamestown Mfg. Corp 
Farber, Louis H., Co 
Globe-Wernicke Co., The 
Guide System & Supply Co 
Imperial Methods Co 
Metal Office Furniture ¢ 
Northern States Envelope ¢ 
Oxford Filing Supply (« 
Parker Steel Products 
Quality Park Envelope Co 
Rockwell- Barnes Co 
Shaw-Walker Co 
Smead Mfg. Company, In 
Victor Safe & Equipment ( 
Warshaw Mfg. Co 
Weis Mfg. Co 
Yawman and Erbe Mfg. ¢ 
Fountain Pens 
Esterbrook Pen ('o., The 
Kahn, David, Inc 
Sheaffer, W. A., Pen ( 
Globes, Geographical 
Cram, The George F., (« 
Gummed Cellulose Tape 
Minnesota Mining & Mfg. ¢ 
Gummed Cloth Rings 
Reyburn Mfg. Co., Inc 
Gummed Tape & Sealing Machines 
Metal Specialties Mfg. Co 
Minnesota Mining & Mfg. ¢ 
Reyburn Mfg. Co., Inc 
index Card Signals 
(See Signals, Index Card 
index Tabs 
Amberg File & Index ¢ 
Barkley, C. L., & Co 
Globe-Wernicke Co., The 
Graff, George B., Co 
Guide System & Supply ¢ 
Markilo Company 
Master-Craft Corp 
Reyburn Mfg. Co., Ir 
Shaw-Walker Co 
Sheppard, C. E.. Co 
Victor Safe & Equipment ( 
Warshaw Mfg. Co., In 
inks, Adhesives, ete 
Carter's Ink Co 
Higgins Ink Co., In 
Ink Specialties Company 
Marsh Stencil Machine ¢ 
Rivet-O Mfg. Co 
Inkstands 
Sengbusch Self-Cl. Inkstand ¢ 
Inter-Communicating Equipment 
Smith, Wm. M., Co 
Label Feedig Devices 
Roll-A-Matic Label ¢ 
Labels 
Imperial Methods Co 
Oxford Filing Supply ¢ 
Reyburn Mfg. Company. I 
Warshaw Mfg. Co., In 
Weis Mfg. Co 


Ladders, Library. Store & Vauit 
Cotterman, I. D 
Leads for Mechanical Pencils 

‘ e ( 


} Ee | ( 


Leather Goods 
\ \ 


50x ( 
us Pro Cort 
{ r & Uo 
ft. Ir 
1 . I c \ 
Bros 


Letter Trays 


Library Equipment 
4 } 


M ( 


thegraphed Continuous Forms 
P I 


Lockers & Storage Cabinets 


s k 
Hick ‘ I 
| ‘ i 
Mi | K 
M ( 
W i 
\ ‘ 
~ | i 
W ‘ 


Mig. ¢ 
ri 


t I 
Locks, Drawer. Showcase, etc 


\ ock 
ose Leaf Books & Devices 


\ I Lea fSindery Co 
\ I & I x ( 
&!l e ( 
S ( I 
{ ( Cori 
Bla Book 
4 Cc. I ‘ 
I ‘ & | ‘ 
\ | M \\ 
I I I 
\ n J ( 
Loose Leaf Metals 
mal Blank Book ¢ 
. .c. 3 ( 


ose Leaf Sheet Covers, Plastic 
- I 
Sasiite ¢ 


‘ 
mes ( 


Magazines 
Ml 


I " ; 
Mail Bags, Canvas or Leather 
‘ us Pro ( 
Mail Distributors 
‘ Pr D 4 3 
( W ke ( I 


Victor Safe & Eq ‘ 
Manifold Books & Business Forms 
, mn , 


i 


Map Tacks 
( fv. G 


: ge B., ¢ 
Moore Push Pin Compa 
Maps, Globes, ete 
\ Vis R I 
\ Map Co N 
‘ The George I ‘ 
Marking Devices 
) 1 ~ M ( 
W " \ & { 
Ster M i 


Ml amp Compa 
Matched Office Suites 
on Compa 


S I k, & S I 


. ard F 
Memorandum Books 
, & P ( 


\ ! ( 
Memorandum Devices 
\ \ t 


( M ( 
Mending Tape 
4 Mfg. ¢ Inc 
Metal Badges, Checks, Tokens 
Ster Works 
Moisteners 
* oer ‘ = 
1 Specia M ‘ 
O Mie. ¢ 


= 
Numbering Machines 
‘ ‘ “ 
\ \ \ 


W n \ 
N M 
> \ R. A & ( 
Office Partitions & Railings 


We k 
Office Printing Outfits 
; ‘1 . 


| M } ; ‘ 
Pads, Figuring 
je P 
| wk ¢ 
\ ( 
Paper 
tox Ba ( 
Paper Clamps 
\ I I 
\ i i 
b I 
Paper Clips 
‘ k 7 H. ¢ ‘ 
( \\ 


Paper Fasteners and Washers 


Paper Fastening Machines 
\ } ( 
Arr I 
Mark M ‘ 

Paper Joggers 
\i { ‘ 


Parcel Post & Postal Scales 


Paste 





Pen Refilis I m Marking Equ ne ( 
r Pen ¢( PI ps Process Co... Ik 
Pen & Ink Sets Rivet-O Mfg. Co 
k Pen ¢ I Stewart, R. A., & ¢ 


Pencil Sharpeners Stamps, Duplicating 
: , Multistu ( 




















\ n l s ( 

Pe , . ae 

neils Mechanical Stamps, Rubber 
I k I ( I Si R s 
| Davi . - ” 

Pencils, Paper Wound Stands for Office Machines 
Blaisde Pencil ¢ \ Steel Equipmen I 

Pencils, Wood Cased Lead (al Sale 
Bla | Per ‘ Cole 8 Equi ( 
D s.. Cru ( Db Mfg. ¢ 

I-Noor P ‘ Farber, Lo H.. ¢ 

Penholders G al | roofing ( 
Dixor , ‘ ( Har Con 

Pens Maso Steel Products 
KE k I ( M k Steel Safe Cx 
} 4 Pe ( M i ‘ Company 
s t Self -< Ink ‘ Midw Metal Mfg. 

Pictures (framed Piffa Sta ‘ 

" Produ r Wells ¢ 4 Corporation 

Pins and Pin Containers Wells Office Furniture « 
Oab Cor : ) s Staple Extractors 
Vail Mfg. Co Ace Fas r Cort 

Presentation Covers Markwe Mfg. Compa 

\ gf & I x Metal Specialties Mfg. ¢ 
¥ =r ( Staples and Stapling Machines 
4a e Fastener Corp 

Price & Sign Markers 4 ¥ Fastener ( I 

Sta ifg. ¢ I ( ration, T 
f W am A., & Co Markw Mfg. Compar 
I Marking Equly ent ¢ Vail Mfg. Company 
s rt, R. A., & ¢ pa Wells Chair Corpora 

Punches Wells Office Furniture ¢ 
" Product I Stationery Business Wanted 
Box & Pease Cor Box KY 
Clo Wernicke ( I Stencils, Brass 

letal Spe alties Mfg. ¢ Da nm Stet Work 
mal B ar k Book { Stenographers’ Notebooks 
Engla Pap I ( Ent ug & Salesbook ( 
Vilson Jones ¢ National Blank Book ¢ 
Push Pins Ba s ( 
Mo Pu in Co 
Stool 

Ribbons and Carbons } ~ Mi ( 

Allied Carbon & R Mfg. Cort Harter ( : 
buck Ribbon & Ca ( Mayfair Company, Ti 
Ca ce I Compa W Chair Cor ra 
. ifg. Co W oft Furniture ( 
( ak & Carb. Mfg. Co = 

Car Paper & R Mfg. « Storage & Transfer Cases 

4 P Al 4quipmen 
‘ { Supt ( \ t File & Index ¢ 
‘ wees a ‘ Art Metal Const mi 
Old Town Ribbon & Ca ( Art S S Cort 

Imperial Co., I Ba ~ B z% 
P I Barkle ( Ls 
ra oS cceae Bentson Mfg. Co., The 
R ‘ Berger Mfg. Div. Republl 
R Ir Browne-M ) 
nN Co (al us 
S Cole St I 
‘ .8 ( 
S. Type. Ri M ‘ ape 

“ er. F.S.¢ Corr ‘ wn Mfg. ¢ 
W I Db Mf ( 

Kubber Bands Puturamic Steel Prod ’ 
I Ebert 1, Per ‘ = ral J ens Ve 
Ro Weldon, Rubber ¢ - _ we ; “/ _ x. ‘ 

Rubber Stamps ester H Siasvin Hote ¢ 
I Tag & Salesbook ( Imper Me xis Co ; 

Rubber Type Ir ble Metal F n. ¢ 
Co lated Sta M ( Mayfair Cor any, The 
For Wr A., Cor i Metal Office Furniture ¢ 
s R. A., & ¢ Oxf I Supply Co 

Rulers, Transparent Parker Steel Products, I 
C-T R r ¢ Pee Steel Equipment ¢ 

Safes, Office Prot I Cor 
4 Metal Cons Rockw I es Co 
" met? Can Shaw-Walker ¢ 
( Steel Equipme ( Vanguard I & MI ‘ 

I Weis Mf ( 
{ } M ( Yaw ‘ I Mig. ¢ 
( Werr ( Store Fixtures & Equipment 
‘ an Safe Co Steel } ment. I 
i Hall-M Safe ( . : 
= State ¥ 7 Strong Boxes, Fire Protected 
k Steel S ( Diet 
v Safe Cor . Herring-H Marvin Sa ( 
M P a nk _- Safe Co 
gton Rand, I ey 
= Walk r \ s & I ‘ 
Safe & Equi , Walz M g 

Sales Books Tables 
ig & Sa OK 6 Art M +e . 

Sand Urns Browne-M bn 
. Metal Pro Car s Ir 

, at Cor é 4 Mf ‘ 
‘ any Doro Mfg. ¢ 
Scrapbooks k ; M ( 
‘ Wernicke ¢ Far H., 
\ Mfg. ¢ : tA 
‘ G W ke ( T 
W mes Co Maso 8 I 
Shelving Mayfair Cor ' YT! 
\ Steel Equiy I M Bros. ( 
Mfg. Div. R P s ; ‘ 
M ( Sha Walk Co. 
( amestown Mfg. ¢ \ s & I me ‘ 
I D m A “ ‘ Corpora 

Shows & Exhibitions W Off I t re ¢ 
N ’ B é ~ w 4 Ya Er Mfg. 

Signals, tndex Card Tables, Folding 

& Salk wok ¢ 4 I Produ 
( T. George B., ( 
\ Safe & E ‘ Tabulating & Statistic Machines 

Signs, Changeable Letter oe ; ; ‘ Ma . 
) rt ( &s I _ 

R - wm. Tags 

Sleeve Protectors, Plastic ; - = we 

‘ ‘ te Mfg. ¢ I 
Slide Rules Tax Reeords & Forms 

Mfg. ae © 
Smoking Stands, Office Telephone Accessories 

s Pro < hica Ss s Mfg. « 
‘ \ w Sa & ha pl i 

’ ( r< : Thumb Tacks 

\ or Fur ( Graff, G m., ( 
Sorting Devices Oak ‘ D s 

4 g I & I ( Vail Mfg. Ca 4 

Mf 
pa Ticket Holders 

} and Erbe Mf ( Me ( 
Spindle Files 

“ Chair ¢ Time Clocks and Recorders 

\ of I ts D., Mfg. Cor 
Stamp Pads Trimming Boards 

Ink ¢ leal School Supply ¢ 
Sta We P M als Co 
“W 4 a, &< Continued bottom page 7 


OFFICE APPLIANCES, October, 1950 








WANTS AND LOR SALE 


The rate for classified advertisements is twelve cents a word, minimum charge $2.40 


SITUATIONS WANTED 


\ S \ WITH CONSTRUCTIVE RECORD in reta 
ipply desires to travel for manufacturer ir 
ll travel a group f states or a territory 
with or without Chicago, depending upor 
il. Well acquainted with practically all types 
sold ! stationery store (ood 
lress K-46, care Office Appliances, Chicago ¢f 


office 


M Vi Wi 


commer i 








SALES LN NOW REPRESENTING large well known sta 
r f turer desires to sel for concern of mediun 
ze Chicaeg but would consider any area AX 
t rd work and good results Excellent refer 
K-47, care Office Appliances, Chicago ¢ 
H I MPETENT MECHANIC experienced ol all 
Nat. Cash Regs. with excellent sales record, de 
Mid-West. Box K-48, care Office Appliances 
MI NA rN Servicemal witt saies ability successtu 
and apprentice training experience twenty 
with dealers and corporations Desire 
s ithern state Box K-49, care Office Appliances 
YPEW R AND ADDING MACHINE Mechanic with 20 
T x T ‘ seeks opening n Texas, Missour Arkansas 
Kar Address K-54, care Office Appliances, Chicago ¢ 
EXECUTIVE AVAILABLE 
XI SALESMAN, 20 years’ experience sales and 
t ffice furniture and supplies. Can direct opera 
office furniture dept or superintend store 
*' acquainted ir ndustry gox K-50, care 
Of A Chicago ¢ 
EXECUTIVES WANTED 
VAN O} FLIGHT SALES PERSONNEL Chicae 
dictation equipment seeks six div on mat 
we ving territories (1) New England, (2) Mid 
\ North Central (4) West Central, (5) Sout 
A : th East. State Must reside in territory and 
erience n office equipment field desirabls 
é expenses against commissions and bonus 
! ble positions and only fully qualified met 
ersonal sales record will be considered. Give 
d personal dat photograp! y -#f care 
(nhicage ' 
\ experienced office supplies equipment 
Lee iles and buying in small establishes 
t Southerr ( ifornia Aggressivenes 
tw ft< organize direct sales, and assume re 
= itelv essential Position wil be steady 
exorbitant alary Write giving full de 
Salary ind enclose snapshot Y -61 care 
Chicago ¢ 
PPORTUNITY in experie ‘ pur 
ipplies for re é Rox 62 re Office 
( ig t 
SALESMEN WANTED 
R TYPEWRITER RIBBON SALESMEN of 
pportunity for high commissior Sell N 
1 office necessit wanted by every st 
t is ind business offic Multiple 
I Mfg. Cor Park Place New Yortk 
Typewriter Tables 
See Stands for Office Ma 
Typewriter Cleaning Material Typewriters, Mfrs. of 
& H Allen, R. C., Business M 
Remington Rand, Ir 
Royal Typewriter ¢ 
~ th, L. « & Coror I 
Underwood Corp 
Typewriters, Rebuilt & Used 
I Office Appliance Ir 
Typewrit vers Regal Typewriter Co 
Reliable Typw. & Adding M 
ypewriter ( hion Bases & Knobs rypewriter Distributors. I 
Upholstered Furniture 
r Bar o Mfg. Cx 
t ’ ; Blair Aluminum Fur 
Typewriter Cushion Keys Bright Chair ¢ 
Ir Cardinal Sales, Ir 
Grand Rapids Leather F ‘ 
Typewriter Oi! Applicators Imperial Leather Furr ( 
Niemann, Ir 
Typewriter Parts & Tools RK il Metal Mfg. ¢ 
\ 4 r ‘ Scer Frank, & § 
OFFICE APPLIANCES, October, 1950 


FAST GROWING CARBON PAPER and ribbon manufacturer 


seeks salesmen to visit resale accounts in 3 districts, Chi- 
cago, Ohio and other Middle Western states Would con- 
sider as sideline. Only experienced men familiar with these 
markets need apply State previous experience and proof 
of successful accomplishments in detail, also compensation 
requirements Box Y-63, care Office Appliances, Chicago 6 
WANTED Outside salesman experienced in office equip- 
ment, visible records, and office supplies to call on estab- 
lished accounts for largest dealer in Northern Indiana. Good 


starting salary permanent position State experience and 


references. Write Y-64, care Office Appliances, Chicago 6 
WANTED Experienced inside salesman in office supplies 
and equipment in large up to date store located in large 
Northern Indiana city Permanent position good starting 
salary Give experience and references Box Y-65, care 
Office Appliances, Chicago 6 

SALESMEN WANTED acquainted with office machine deal 
ers, for Wisconsin, Minnesota and part of downstate Illi- 
nois. Good proposition. Send qualifications and references 
to Joseph Weber, 200 W. Central Road, Mount Prospect, I11., 
or phone Mount Prospect 2405 


EXPERIENCED SALESMAN WANTED to represent nation- 
ally known Chicago manufacturer of Brief and Lueg- 
gage in Chicago and Illinois. Wisconsin and Minnesota ter- 
ritory also open. Box Y-66, care Office Appliances, Chicago 6 


Cases 


PENCIL MANUFACTURER 
sirable midwest territory 
Louis or Des Moines. Give 
experience and re ferences 
Chicago 6 


for salesman in de- 
Should make headquarters in St 
complete information including 
Address Y-75, care Office Appli- 


has opening 


inces 








SERVICE-SALESMEN WANTED 





WANTED-—Man trained on all makes of Calculators and add 
ng machines to take charge of 3 man shop—Sales and Serv- 


ice. Splendid opportunity Peter Paul Co 518 Huron Rd.,, 
Cleveland 15, Ohio 

WANTED—Man to take charge of Dictaphone and Ediphone 
department—Sales and Service Peter Paul Co., 518 Huron 
Rd,. Cleveland 15, Ohio 




















COMBINATION SERVICE MAN, Typewriters and Adding 
Machines with sales ability Steady employment on liberal 
basis. Muncie Typewriter Exchange, Muncie, Indiana 

WANTED—FIRST CLASS Typewriter and Adding Machine 


Mechanic Salary, bonus and profit sharing plan. Only hus- 
tlers need apply. Merritt Wells, Basking Ridge, N 
BEST OPPORTUNITY for Office Machine Mechanic, inside 


ind out, sales opportunity, if desired 
ind commission, right man can 
ings. Box Y-67, care Office 


top salary or 
any of his past 
Appliances, Chicago 6 


salary 


top earn- 


MECHANIC WANTED for typewriters, adding, dictating and 
iffice machines. Young's, 170 North LaSalle St., Chicago 1 


SALES REPRESENTATIVES AVAILABLE 











MANUFACTURER'S REPRESENTATIVE to cover Ohio, 
Michigan and Indiana is available on a commission basis on 
any office equipment item of merit to be sold through deal 
ers Twenty-five years of successful selling in the office 


business Box K-51 care of 


equipment 
Chicago 6 


Office Appliances, 


MANUFACTURERS AGENT, established following among 


office furniture dealers in New York Metropolitan area over 
twenty-five years, desires line of desks, chairs or files. Ex- 
cellent references Box K-52, care Office Appliances, 100 
EK. 42d St New York 17 


WANTS AD FOR SALE, Continued on Page 8 


Stanley Mig. C« 
Stationers Manufacturing ¢ 
Thomas Furniture ¢ 
Upholstery Leather Group. Tt 
Wells Chair Corporatior 
Wells Office Furniture ¢ 
Wierenga- Brume Ce 

Upholstery Materials 


Wardrobe Racks 

Machine Product 
Tubecrafters Sales Divisior 
\ oge Peterson Co 


Waste Baskets 

Art Steel Sales Corp 

Bainbridge, Kimpton & Haupt, Inc 

Kalistror Cole Steel Equipment Co 

Thomas Furniture Co Corry Jamestown Mie Corp 
Visible Systems Equipment Fox, Geo. E., & Co 

acme Visible Records, I: General Fireproofing Co 

aot Matel Genesee Globe-Wernicke Co., The 

um & Pe Mayfair Company, The 

ebold. In National Vulcanized Fibre Co 
Globe-Wernicke Co., The Shaw-Walker Co. : 
Master-Craft Cory Steel - Parts Mfg Co 
National Blank Book ¢ Wells Chair Corporatior 
Remington Rand, In Wells Office Furniture Co 
aw-Walker Co Wholesale Stationery 
Victor Safe & Equipment Associated Stationers Supply Co 
Wilson Jones Co Bainbridge, Kimpton & Haupt, Inc 
Yawman and Erbe Mfg. C Pearson, G. 8., Co 


Glaro 


tion ¢ 


ase ¢ 





a} 
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WANTS AD FOR SALE, Continued from Page 7 FOUNTAIN PEN REPAIRING 


SALES REPRESENTATIVES AVAILABLE, Continued VELTY'S REPAIR ALL MAKES FOUNTAIN PENS lesh 








ns, Pencils, et Repaired at standard prices—ti: now 
EXPERIENCED SALESMAN : } zo are erage to 21 days and improving We especially fea 
desires top line office supp! Now ell ine CONKLIN SWAN, WATERMAN, WAHL, PARKER 
ing stationery, typewriter t i] (j VELTY, SHEAFFER, MOORE, et« but can repair all other 
record and versatile Box | fies i ‘ Kes We feature Gold Pen Points 1 Repairing Mail 
cago 6. akes t ONE place fer better service ASK ABOUT 
- . \ WiclLTy PENS $1.50 to $106.0 LIS] Welty Pay und 
JOBBERS ITEMS WANTED ff { ‘ r Co. (CE 1904) $$ So. State St., C izo 
supplies wanted to distribut I ()-Mat ———— —— — 
machines and supplies in M rrour FOR SALE AND WANTED TO BUY, USED EQUIPMENT 
ing territory Donald F. Re ~ h St Ml 
neapolis 15, Minn I LOTT-FISHER Burroughs, Moon Hopkins Ada re al 
—— ‘ liating Machines Comptometers Electromatic Type 
SALES REPRESENTATIVES WANTED vriters and tant d machines bought d sold ‘ iZo 
(ott Appliance C 1930 West 21st St cag ‘ 
MANUFACTURERS of toy t ery ager : 
school supply line, ha eve territories ilal tI Onl FISHER Machines, Adding Machines, ¢ ptome 
to aggressive manufacturer ! t ‘ , ‘ tel Burroughs and Monroe Cal ilator ypewriter ia 
the trade Write in det rried. t ce machines bought and sold \Teet Warsh (C 49 N 
Y-68, care Office Appliance: rd st Milwaul Wis 
PRINTING JOBBI \ | B IONEY BURROUGHS MOON HOPKINS, OA | 1¢ , FISHER B , 
YOU SET THE PRICES. © N nted eping Machines, Comptometers kes ators 
samples. Hydeman Print oO ight and sold. Dorrell Office M ‘ Co. { mS 
Minneape Minn 


WANTED TO BUY RETAIL BUSINESS BURROUGHS. MOON HOPKINS. E NN ET a 





. : “ \ ntinge Mas ! and everything the office 1 hinery 
CASH for supplies-stations . ‘ rade ‘St +t , ac ‘ ris number and we wi ' } , 
Oklahoma, California; prefer t 1, OOF te ices. International Office Apt es, ag "Hast 
dealerships, volume nventor I , ry Soh = ; on 
store, as such not wantec B f (ft 4 
Chicago 6 VANTED TO BUY Sin eee S eee tt-FISHER war 
, a on d billing chines Must he ver 0000 ser in 
WANTED TO BUY \ we t ' d fies . platting ea Hoek “eres ag , A WT oa wie 
supply business in mediu t \ eep ce st.. | " “— ; i 
fidential. Address KY \ Chicago ¢ “i 

rnin a " " \ kul ( BUY Sundstrand 1} ‘ } re \l 
INTEREST OR WORK ARRA InN pp gee met ot flamed ep 
store with option te bu ! ‘ y Mea ly : : Pont Cai is ae , 
$50,000 to $100,000 wit! ‘ N t! tate 0 

, \ ) P . ‘ : ‘ 
city under 100,00( Prospect , met Ba ~~ I l t \ NX 
estant college graduate w Vor ¢ ANTED \ calculator I ~ 
perience in bank and ley t ' er 4 " ne 3 ce he da Sut 
references exchanged Hox ) I \ OR ¥ “ie l . , - S “ 
Chicago 6 - VY Y , 
COMMERCIAL STATIONER' I SINI Ss MACHINES VANTED ae : aan es B RS : 
business on West Coast f he , ‘ tore. Comnptometer ‘ . MM : ; re 
$50,000-$75, 000 Send f ‘ ‘ ‘ oO 7 ps ' ript , . - : 7 

’ ‘ Jur plete des¢ tie " .\ | 

Ave., N. ¥. \N BUSINESS MACHINES, Ini ‘ N \ 
——————— = ‘ 4 


RETAIL BUSINESS FOR SALI 


I ~-ROUGHS BOOKKEEPING MACHINES \ 
OFFICE EQUIPMENT ANI I N ~ I | t ! S ‘ seri imber s 
street Attractive large cit ! ( t I tal tat ! I s | ! W | 
lished 35 vears Asset » ‘ 
balance over 4 year period ble t inless ou 
can qualify Box Y-71, car ) cago ¢ LIOTT-FISHER icl ~ ula 

! ‘ i hice equip ent bou Si W 

RETAIL OFFICE SUPPLY t n Southe ' ey C Dp 106-908 N. Water S Milwau A 
California city of 275,000 poy G chises ox _ 
cellent lease Substantial dr roven tl VANTED R gl Adding Machines nd Calculator Give 
downtown location to be top I é lerable cas} é model er l, capacity ete Ford Adding I ‘ 
business in greeting cards, | Now ¢ ving 4 it Si e, 48 War St New York 7, N. ¥ 
side salesmen or well iccou 
Steady volume plus aln t u port for ex | RROUGHS RODUCTS our specialty, get g 
pansion. Clean inventory tan : i fixture ‘ é f ‘ hbookK Keepers, | 
tal price, approximately $ \ t | } Ort .. L. Steer i7 Ss rborn, Chicage l 


Appliances, Chicago 6 stinlestaledadeleiiaieeiaiiaiiinats 
“ ’ SAFES FOR SALI 
FOR SALE—WHOLESALE AN \1 t ' ! ECONDITION SAFES, insulated « ets 





Office Machine business i) ! i popu s wal vpes, makes a 7 t 
lation Inventory plus 10 \ e& propert out nad s’ labels Refi ‘ guara 
as part payment Write Box } ? CfT Apr ce N nterior « shelves to your etel Bie 
Chicago 6 I vy safe \\ ive served de e! for tl 
Send us iries for imr juotat 
OFFICE SUPPLY AND COMM! KB ness ir t I Safe C 245 ( St.. New 3 
Northeast Central Indiana « t { > with N. 3 
largwe trade territory Estal Box Y-74 
care Office Appliance co Al) . SSOGRAT I iipment Ww 
OFFICE SUPPLIES—EQUIPMEN ~ ; veal Nol un L.. ¢ Box 111 | \ Ca 
Wester! Pennsvivania com! t ¢ tationery . “ . _ rene ‘ 
euuipment rreeting card : . - buildings LD RI SSOG RAI His ANTIED C LASS { H 
29x89: business center: six 1 rt ttle con ass ev - < EE Y a Bus 
petition sell with propert \ Brokers . dh fe peur z =' . 
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O. £. Industry 


Associations 


ORE THAN a hundred asso- 

ciations, national, regional, 
local to states and local to cities 
by many meetings in many places 
each year fly the banner of the 
Office Equipment Industry, thus 
keeping it on parade throughout 
the country. The object of these 
frequent assemblies being, in sub- 
stance, to find solutions to prob 
lems common to all and to keep 
the products of their respective 
trades apace with the require- 
ments of the times. 

One result of the events being 
to make the business public in- 
creasingly aware of the industry’s 
importance. Another result, and of 
greater consequence, Keeping the 
membership reminded of the 
standards and practices by which 
the industry achieved its high 
standing. “Fraternal spirit,” ‘“Co- 
operation,” ‘‘Mutual! respect,” 
“Make competition friendly rival 
ry,” “Good fellowship.” 

In the great majority of the in 
dustry’s associations, membership 
consists of both manufacturers 
and distributors. The number of 
associations with membership con 
fined to manufacturers is small 
The reason being that many man- 
ufacturers in the various trades 
which compose the Office Equip- 
ment Industry are members of the 
National Stationers Association 
The title for a considerable period 
having been “Stationers and Man- 
ufacturers Association.”’ 

In the OA Buyers Index of Office 
Utilities, associations of manufac- 
turers of the following products 
are named—paper and pulp, blot- 
ting paper, envelopes, fountain 
pens and mechanical pencils, lug- 
gage and leather goods, marking 
devices, safes and furniture 

Many outstanding trades, a wide 
range of office machines, systems 
and steel furniture are represented 
in the Office Equipment Institute 
While the Institute is concerned 
chiefly with manufacture, several 
of its members are distributors of 
their own products. Some of them 
having branches abroad. Others 
sell through dealers. 

The long list of associations of 
the distributors of the industry 
products divides into several 
groups: stationers (retail and 
wholesale), office machine dealers, 
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office furniture dealers, typewriter 
dealers, office equipment dealers, 
typewriter and adding machine 
dealers, American office supply ex- 
porters, and (important factors in 
distribution) book dealers and col- 
lege book stores 

Several stationers with complete 
commercial” lines conduct sub- 
stantial book departments while 
college book stores do flourishing 
business in various products of the 
office equipment industry 


Associations of Stationers 

Of stationer associations ther 
is the “National with largest 
membership, in which is repre- 
sented production and distribution 
of many industry trades, includ- 
ing office machines, systems and 
furniture. In short, including all 
office utilities save certain compli- 
cated mechanisms for special 
function, furnished by the manu- 
facturer or special agent. There 
are also 14 regional stationers or- 
ganizations, each meeting annual- 
ly under the leadership of an 
elected governor. Many of the 
yearly assemblies record greater 
registrations than national con- 
ventions of years gone by. Re- 
gional gatherings afford opportu- 
nities for personal contacts and 
for consideration of purely terri- 
torial problems, factors that have 
become increasingly difficult to in- 
clude in the great annual conven- 
tions of NSA. Independent of the 
national organizations are also 20 
Stationer associations local to 


States and five associations local 
to towns. 

Of important special function 
there is also The Stationers & 
Publishers Board of Trade, estab- 
lished in 1875 

Of office machine dealers there 
is the National, and independent 
of which, 25 associations local to 
States and seven local to towns. 

Of office furniture there is the 
National, and independent of 
which, seven associations local to 
states and four associations local 
to towns. 

The Travelers Club! Another 
group highly important to both 
manufacture and distribution. The 
members being representatives not 
only of their respective companies 
but also Ambassadors Extraordi- 
nary of the Office Equipment In- 
dustry. The point of contact of 
production and distribution. Ever 
at the front contending in friend- 
ly rivalry with competition. And 
being “point of contact” serving 
in many ways other organization 
groups. Traveling Salesmen! One 
of the special forces which keep 
the star of the Office Equipment 
Industry in the ascendant 

That the numerous associations 
of the industry have developed 
fraternal spirit and community 
interest is evidenced by the at- 
tendance at annual conventions 
At a convention of the National 
Stationers Association last year 
nearly 2,500 were registered. Re- 
cent conventions of NOMDA have 
attracted more than a thousand 


Good Will 


Through many years the indus- 
try organizations afforded points 
of contact with the industry in 
other countries. The first number 
of the Office Appliance Exporter, 
issued some years ago, carried 
friendly messages from association 
officials to trade groups abroad, 
with pleasing result 

Upon several occasions OFFICE 
APPLIANCES has had the highly val- 
ued privilege of being interme- 
diary in exchange of good will 
messages between officials of the 
office equipment industry associa- 
tions in European countries and 
the United States, among them 
being the German National Asso- 
ciation of Office Appliance Manu- 


*Footnote There is “The Station 
ers Guild of America differing from 


the trade associations mentioned in 


being operated wholesaler of a 


considerable number of stationery 
items manufactured for the order ur 
der the brand “Guild” and featured ir 
stores of the members 
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facturers and the German Na- 
tional Stationers Association. Upon 
three such occasions with English 
organizations the officials were 


N AN ARTICLE in the sixth 
| number of his little “Typewriter 
Trade Journal” issued November 
1904, concerning the first business 
show, to be held in December of 
that year, George Patterson closed 
his appeal with the following 
phrases: “Let this be the begin- 
ning of a_ successful YEARLY 
CONFERENCE of those in the 
trades affected by this exposition 
Let there be born a brotherhood of 
fellow workers. Long may it live!” 

Mr. Patterson’s statement seems 
to have been not only the first 
suggestion of an organization rep- 
resenting several trades interested 
in the same market but, also, the 
first intimation of a possible co- 
ordination of the trades addressed 
and hundreds of other trades 
whose products meet at the point 
of usage, the office, into a great 
industrial entity, the Office Equip- 
ment Industry. 


National Stationers’ Association 


The National Stationers Associa- 
tion was inspiration for a number 
of organizations in trades com- 
prising the office equipment indus- 
try. But for 15 years before NSA 
was formed the Boston Stationers 
Association was flying the station- 
ery trade banner. Associations 
were formed in four or five other 
cities at the turn of the century 
However, several Chicago sta- 
tioners were unresponsive to all 
proposals and it appeared that 
two years’ effort to organize were 
doomed to failure until there oc- 
curred a brief dialogue between a 
manufacturer’s branch manager 
and a trade journal reporter, 
meeting by chance on Dearborn 
Street 

B. M How goes the organiza- 
tion idea?’ 

Reporter: “Not well. It seems to 
be a cold iron on the anvil.” 

B. M.: “Your efforts are all with 
the dealers. Why don’t you include 


the manufacturers? They are 
BING — 

Reporter, interrupting: “That's 
it. Never thought of it. I can feel 
the heat coming.” 

And so it did. And by what in- 
fluence the Chicago association 


was formed, and such enthusiam 
engendered that within a few 
months the national association 
was established, was embalmed in 
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Lord Mayors of London, one of 
them being also “Liveryman” of 
the Stationers Guild. 

To be messenger of good will is 


Nbides 


office equipment industry history 
in the 42-page 9 x 12 brochure, 
“Along the Way with NSA,” re- 
counting activities of the National 
Stationers Association from 1904 
to 1936, with portraits of all presi- 
dents through that period, with 
portraits of executive officials for 
1935 and 1936, portraits of re- 
gional governors for that year, 
portraits of the two general man- 
agers through the 32 years and a 
group picture of the company 
which met in Chicago October, 
1904, to bring the national organi- 
zation into being. 

The brochure was issued by 
OFFICE APPLIANCES for distribution 
to members and guests of the 32nd 
annual convention of NSA in Chi- 
cago. 


Office Equipment Manufacturers 
Institute 


This account of the Office Equip- 
ment Manufacturers Institute was 
part of an impressive article en- 
titled “Agents of Progress” written 
for the 25th anniversary number 
of OFrFIcE APPLIANCES, issued June, 
1929, by Clement Ehret, then vice- 
president of the International 
Business Machines Corporation, 
and president of the Institute for 
the year 1928-1929. 

Summarized briefly, the purpose 
of OEMI is to make possible such 
improvements in the office equip- 
ment field as will meet the needs 
of progressive organizations, a re- 
sult growing out of a closer co- 
operation between executives and 
office appliance manufacturers 
and to disseminate practical 
knowledge concerning the short 
cuts and economical methods ob- 
tainable through the use of equip- 
ment developed. 

The officers and executives of 
this group of manufacturers, the 
highest body of selling specialists 
in the world are today’s pioneers 
in better selling methods, their 
purpose being to discover new 
means of simplifying routines to 
curtail expenses, and to eliminate 
waste, all to the double end of in- 
creasing the profits of the users 
and of taking drudgery out of the 
tasks of the workers. 

The devices sold by the members 
of OEMI include such diversified 
assortment of equipment as type- 
writers, calculating machines, 
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next to being messenger of Peace, 
which is good will in full flower. 
May it sometime come to perfect 
bloom. 


electric time systems, bookkeeping 
machines, cash registers, scales, 
tabulating machines, time record- 
ers, safes, telephone systems, check 
protectors and filing, mailing, 
writing and systems accessories. 
The results of their work are im- 
pressive, appearing as they do in 
all phases of business, whether in- 
dustrial, commercial, financial, 
transportation or governmental. 


National Office Machine Dealers 
Association 


Leading the line of office ma- 
chine dealers organizations is the 
National Office Machine Dealers 
Association—-NOMDA—which held 
its “Silver Anniversary” in Chicago 
a few weeks ago with 600 attend- 
ance and all in such spirit for the 
event that the slogan sounded at 
the beginning endured to the close 
—“‘Goodbye Silver, we’re on our 
way to Gold.” 

OrFice APPLIANCES has much in 
common with every trade having 
to do with office utilities, as ex- 
plained in the “This Trade Jour- 
nal” section of “Along the Trail” 
in the July number, but it has a 
particular something in common 
with NOMDA—the typewriter tra- 
dition. 

O. A. set out upon its career as 
“The Typewriter Trade Journal”: 
and NOMDA, now composed of a 
great number of experts on many 
office machines, set out upon its 
organization venture from. the 
ranks of typewriter distributors, a 
small group of Corona branch 
managers or dealers, all with Ph.D. 
degrees in office equipment econ- 
omy and salesmanship, awarded 
by the university of experience. 

When a few years later an out- 
sider, indicating belief that a lack 
of some essential quality retarded 
the progress of the organization, 
suggested that NOMDA become a 
division of another organization, 
OFFICE APPLIANCES urged against 
the proposal. The development of 
the association through the years 
signifies the soundness of the rec- 
ommendation. 

“NOMDA” archives _ probably. 
contain a program or pamphlet 
issued at or near the time of the 
organization meeting in Kansas 
City in 1936 containing a reprint 
of an article upon the subject in 
OFFICE APPLIANCES.—E.J. 








The State of the Industry 


Brief interpretations of significant facts and trends 


Social Security 
Coverage Extended 


Canadian Import Bans 
on Some Lines of Office 
Equipment to be Lifted 


There are Dangers in 
Speculative Buying 


Purchasing Agents Frown 
on Immediate Price and 
Materials Controls 


Wages and Prices 
Both Slated to Rise 





e THE NEW SOCIAL SECURITY law, signed by President Truman last 
month, increases the number of workers covered from 35 million 
to 45 million. Among the new groups brought under the program 
are businessmen. Stationers and office equipment dealers now 
have an additional record chore, but they also have expanded 
opportunities to sell record forms and systems needed to in- 
clude the 10 million workers added by the new law. Starting in 
January, 1951, Social Security payroll taxes are to be levied 
on the first $3,600 of income rather than the first $3,000. 
The tax rate of 1%% will continue through 1953. 


e ON OCTOBER 1 import bans will be lifted on a number of United 
States products which have been prohibited or admitted only in 
restricted quantities since 1947. Among the office equipment 
and supply lines on the unrestricted entry list are paper prod- 
ucts, office machines and pencil sharpeners. Fountain pens and 
mechanical pencils will be admitted on a scale of quotas of 
their importations before the controls were established three 
years ago. 


e AS HEDGES against future shortages anticipated because of 
a probable full scale war economy, many people hurriedly pur- 
chased merchandise of every sort far beyond their immediate 
needs. The “hoarding" process reached its peak in July and 
remained at a level above normal during August. In September 
the buying spree began to show signs of fading out. The great 
demands brought about price increases which are now beginning 
to encounter buyer resistence. Enlarged inventories, built 
to satisfy the unexpected and heavy increase in demand may be- 
come stagnant if the immediate trend continues. An analysis 
of inventory from the standpoint of keeping stocks adequate 
for normal needs is indicated. 


e FROM THE National Association of Purchasing Agents comes 
the statement that purchasing executives are predominantly 
of the opinion that imposition of price, inventory and materials 
controls "now or in the immediate future” would be harmful. The 
reasons given are: 1) voluntary allotments are working fairly 
well; 2) present defense requirements are not so heavy that 
they cannot be satisfied without controls, and 3) price ceil- 
ings become, in effect, price protectors, eliminating free 
play of supply and demand forces on prices. 


e ECONOMISTS are of the opinion that wages and prices will 
Swing upward for the next three months, though at different 
Speeds. Wages, it is believed, will jump fast, with prices lag- 
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ging a bit behind. 


The controls voted by Congress are not ex- 


pected to be put into function until both prices and wages have 


started to hit new highs. 


In other words, little or no attempts 


will be made to stall inflation until after the fall elections. 


Higher Pay Lures 
Workers to Defense 
Plants 


e MANY NON-DEFENSE workers are responding to the call of higher 
wages in defense plants. 
ready evident in many areas. 


A shortage of skilled workers is al- 
The so-called service trades, 


which include retail fields such as office equipment and supply, 


are among the first to feel the pinch. 


This, in addition to the 


military draft program, poses a genuine problem for stationers 
and office outfitters. 


Korean Crisis Gives ° 
Complacency a Jolt 


says Henry H. Heimann, 
sociation of Credit Men, 
It has jolted us out of our complacency. 


"THE KOREAN conflict has emphasized our unpreparedness," 


executive manager of the National As- 
"and has sounded a warning signal. 
Although it has been 


a shock it may in time prove a blessing in disguise." 


—WSL 





Good Reading This Month 


e CONSIDER THE RUBBER DOLLAR When Ap- 
praising Business Figures, by Fred Merish, 
business analyst and financial counselor, 
ieals with the more technical aspects of 


the dealer's financial position in rela- 


tion to the uncertain value of the current 
jollar. Page 15. 

e FIRST in a series of six articles is 
the "Economics of Credit Selling" based 
on the long experience of Clarence E. Bush, 
uccessful office machine dealer. Page 17. 
e THE AD-VISER marks the start of an- 
other important series, this one by Irving 
Settel, authority on retail merchandis- 
ing. Factors of effective advertising are 
broken down to give the dealer a basis for 
working out his own ad program. Page 19. 
e HOLIDAY MERCHANDISING devotes nine pages 
t 11 thought stimulating articles on 
hristm preparation. Ideas range from 
etting up a gift wrapping center for the 
christmas trade to "Candy Lures Them In." 
ne feature deals with 37 profit building 
suggestions while another tells how to sell 
office ipplies as Christmas gifts. Page 
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e THE MODERN DISPLAY section for October 
includes seven pages of idea building 
articles and pictures. Of particular in- 
terest is "Sharp, Subtle and Hilarious 
Displays Stop Traffic in Grand Rapids" 
which comes up with Paris inspired cha- 
peaux made out of office supplies. "Cheaper 
by the Dozen" also comes into its own as 
an effective theme for the dealer's easy- 
to-create window display. Page 3. 


e SALES TRAINING for developing an office 
furniture business is discussed in some 
detail by Phil Lance, staff correspondent. 
Several impressive installations are also 
pictured in this monthly furniture sec- 
tion. Page 4l. 


e WELCOME TO CHICAGO, an annual feature 
that initiates the dealer in the many fea- 
tures planned by the National Stationers 
Association for its annual convention, 
appears on pages 144 to 185. Details in- 
clude the general program, pictures of 
speakers and a list of their topics, pic- 
tures of district governors and officers 
for the past year and a list of exhibitors 
with the time and place for visitors to 
see the manufacturers’ carefully planned 
booths. 
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Photo by Harold M. Lambert 


Ol, lo a ractous eason 


There's music in the autumn from leaves that scatter down, 
A symphony of color before transformed to brown; 
There's time for thoughtful leisure and time for work with zest; 


For fall means outdoor pleasures, a time to work your best. 
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When Appraising Business Figures 
Consider the Rubber Dollar 


ORE THAN ONE office equipment dealer has asked 
M u When the value of today’s dollar is taken 
into consideration, how much profit am I really mak- 
ing and where do I stand financially compared to pre- 
war years?” We find from our field work that many 
have more than a passing interest in this sub- 
and so we will discuss its ramifications in order 
that the reader can consider his own case intelligently 

Inflati and deflation exert a malignant influence 
upon operating profits and business holdings, an in- 
fluence that few dealers attempt to analyze and which 
they consider in order to lessen the impact 
from either extreme. 

Even when one considers the price reductions to 
date, one dollar of pre-war days is worth only 60 cents 
on the basis of our over-all economy. This means 
that the office appliance dealer who earned six per 
cent on sales in pre-war days should earn ten per cent 
wants to make comparable dollar profits 


dealers 


ject 


should 


today if he 


on the same sales volume. The dealer who is satisfied 
with the same percentage of net he earned in pre-war 


days should realize that this net is in 60-cent dollars 


before tax, hence, these boom days may not be as 


bountiful they seem. Moreover, the tax is much 
higher than in pre-war times. In effect, this is a 


further cut in the value of the dollar profit although 


the reduction is indirect 


More Cash Is Needed Now 


The dealer should consider his balance sheet ac- 


counts in the same light. Cash is in 60-cent dollars. 
hence hould be 6623 per cent more than in pre- 
war tim In other words, to get equivalent buying 


power, he should have $1,000 for every $600 he had 
If the dealer gives credit, the accounts 
receivable should be appraised in similar manner. For 
every receivables carried before the war, the 
raise the ante to $1,000 and maintain pre- 
war efficiency on credits and collections. If receivables 
show a smaller increase he is doing a better job on 
collections. His inventory may have in- 
similar proportion and not indicate an over- 


before the war 
$600 in 


aealer cal 


credits and 


reased in 


load in inventory investment 

If the irrent assets, cash, receivables and inventory 
should be higher in proportion to the reduction in 
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More Cash is Needed Now; Fixed 


Assets Worth Less in Business 


by Fred Merish 


Business Analyst and 
Financial Counselor 


dollar value, this means that his working capital—the 
difference between the current assets and the current 
liabilities—should be proportionately higher than in 
pre-war days. If the dealer is carrying fewer obliga- 
tions to offset the differential, he may get by with 
approximately the same working capital as in pre-war 
times, but, in most cases, this isn’t likely. In fact, be- 
cause of the decrease in dollar value, the dollar buys 
less, and so the businessman must pay more dollars 
for what he buys. This tends to increase the current 
liabilities, so that his working capital should be at least 
6624 per cent more than it was in pre-war days. He 
may have to raise this figure if his current obligations 
average up more each month than they did before the 
war. 
Fixed Assets Are Worth Less 

Now take the fixed assets. They are worth only 60- 
cent dollars, which means that the dealer who wants 
to replace pre-war assets today must give 66% per 
cent more dollars. If he has been charging off depre- 
ciation on the basis of pre-war estimates he will find 
too little in his reserve accounts because he must buy 
new operating equipment with 60-cent dollars and give 
at least 6624 per cent more for it. A shortage in the 
reserve account means that the net worth must be 
charged with the difference and so it is really less 
than it looks on paper. Many dealers are in this cate- 
gory. They haven’t enough in their reserve accounts 
to cover the purchase of replacement equipment when 
the old is written off for new. 

Big industrialists, sensing this specter, have in- 
creased their reserves about 30 per cent to offset the 
reduction in the purchasing power of the dollar, and 
as inflation moves upward, are increasing their 
reserves to take care of subsequent revaluation. It is 
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doubtful that the Treasury will recognize this as a 
good reason to write off more depreciation on the in- 
come tax return, but it is wise business from the stand- 
point of conservative accounting. In some cases, busi- 
nessmen contend that if they had to replace old equip- 
ment for new today they would have to pay three times 
the pre-war price. In this event, an increase in the 
reserves for depreciation to take care of the reduction 
in dollar value would not be enough to cover the cost 
of the new equipment and these businessmen would 
have to decrease net worth by a substantial sum. 


Liabilities in Same Category 

Now, let’s discuss the liabilities. It is obvious that if 
the dollar is worth 60 cents, the price of goods and 
services that the dealer buys, in most cases, will have 
increased accordingly unless he has cut expenses. If 
he was operating in pre-war years and afterward at 
minimum expense, then his current liabilities will be 
more in dollars than they were in pre-war days. The 
60-cent dollar is the yardstick. His current obligations 
should not exceed 66% per cent of pre-war figures, 
otherwise, he is probably passing up discounts or is 
slow pay, indicating a weak working capital position. 
He hasn’t made an attempt to maintain the same 
liquidity of working capital that he had before the 
war. Inflation weaves an intricate web around busi- 
ness operations and it pays to give some thought to 
this relationship in order to conduct your affairs so 
that the variation in dollar value will give you a min- 
imum of trouble. 

Short-term loans, which are current liabilities cover- 
ing a year or less, do not go back to pre-war days. As 
inflation increases, all other things equal, it is easier 
to pay off short-term loans because you pay with 
cheaper dollars. It is said that Hugo Stinnes, after 
World War I, acquired tremendous holdings in Ger- 
many by contracting to buy up plants on credit, then 
he waited until inflation moved upward and paid off 
his obligations with wallpaper marks. 


Pay Off When Dollar Is Cheap 

Fixed liabilities, if incurred before the war, will give 
the dealer a break in this inflationary period, provid- 
ing he pays them off when the dollar is cheap. If he 
holds them until the dollar bounces back, he is gaining 
nothing. As in physics, the reaction is in direct ratio 
to the propulsion of an object. So the higher inflation 
soars, the bigger the swing eventually to the other 
extreme, in which case the dealer may find that a 
fixed liability, incurred in 1939, we'll say, if not paid 
before deflation completes its cycle, may have to be 
paid with dollars much harder to get than they were 
when he incurred the long-term loan. Usually such 
obligations in this field cover mortgages. Try to pay 
off these long-term loans now if you can 

Net worth is also affected. The dealer with $30,000 
net worth before the war should have about $50,000 
now, or he isn’t worth so much. Even if he has a 
$50,000 net worth now he hasn’t improved his financial 
standing in ten years. 


The dealer is faced with just as much trouble if 
deflation comes to town. There has been talk that our 
economy will make a U-turn some day. It is worth 
considering. 

If the dollar goes up in value, your cash in bank 
will be worth more, and so a good cash position is 
desirable during this inflationary period. Accounts 
receivable will be in the same category IF you can 
collect them all. If the dealer has any money due him 
personally or due his business, he should see that the 
debtors pay up when due. During the 1930’s, some 
businessmen had to write off substantial sums in bad 
accounts because the debtors could not pay them when 
business slipped into the lower brackets and their in- 
comes were reduced. For this reason, it pays to get 
your money today—even in 60-cent dollars. 

Inventory is another asset that may be bloated if 
deflation sets in. This means a write-off to net worth. 
Supply has caught up with demand and prices are 
dropping. Keep the inventory stockpile down to an 
amount consistent with maximum volume and max- 
imum profits. Turnover should be watched very closely. 
The merchant should bear in mind that inventory is 
an asset that will deflate with deflation, and so he 
must minimize the hazard with adequate control. 


May Have to Revise Values 

Fixed assets, too, will decrease in value. If you had 
bought working equipment of any kind during the 
inflationary period, it will decrease in value during 
the deflationary period, and the loss should be charged 
to net worth. The value of business properties pur- 
chased during the inflationary period may have to be 
revised downward. A business property bought in pre- 
war days will probably not be affected unless the mer- 
chant has been foolish enough to appreciate it on his 
books to reflect the 60-cent dollar. In this case, he’ll 
have to revise his figures downward also. In the event 
that deflation sets in, many dealers will be obliged to 
write down their assets. Otherwise, they will be carry- 
ing water on their balance sheets. You can’t write 
down the liabilities carried over from an inflationary 
to a deflationary period, The current liabilities will be 
harder to liquidate. Keep them down. 

Today, of all times, one should not consider the 
figures on the profit and loss statement and balance 
sheet from the sole standpoint of mathematics. Go 
behind the figures to determine whether your operat- 
ing ratios are satisfactory, whether the elements of 
income and outgo are in keeping with experience fig- 
ures gathered in periods of efficient management. But 
that isn’t all. In this crucial period, the value of the 
dollar must be considered also. If the dealer expects 
to maintain a strong financial position and by-pass 
heavy losses when deflation comes, he should view his 
business statements in the light of the 60-cent dollar 
and what the dollar may be worth tomorrow. 

Everything that goes up must come down. The end 
of the inflationary spiral and declining prices will put 
the squeeze on all businessmen unless they take sound- 
ings of their position now. 





Men are only big children—and children quarrel in deadly earnestness, 
and struggle to possess things, the worthlessness of which makes us smile. 
How badly, then, we adults need to have maturer, surer minds than our 
own constantly about to show us sometimes the folly of our own strivings 


and desires. 
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Economics of Credit Selling 


REDIT SELLING is an old-established custom. Faith 
C in people, in their needs, in their desire for better 
living, in their willingness to assume obligations, and 
in their honesty, has built up an immense credit busi- 
It has been a boon to the public, because it has 
made available more and higher priced things. It has 
been a benefit to sellers, because it has increased sales 
volume. It makes desirable and practical for stores to 
carry larger and more varied stocks. It is likely that 
the high level of production and distribution of goods 
seen in this country today would never have been 
reached without it. 

Yet with all our experience, there is still much lack 
of knowledge and uncertainty about it. There are no 
standard terms for any industry, and terms are as you 
find them. Each seller seems to have his own formula 
for credit selling. It is strange that more attention has 
not been paid this important subject, and some degree 
of uniformity achieved. 


ness 


Department Stores Lead 


It is interesting to compare Census Bureau figures 
for 1938 for all stores, and for department stores. 


Cash Charge Installment 

Sales Sales Sales 
All store 75.4% 20.7% 3.9% 
Department stores 46.7% 44.4% 8.9% 


From this it appears that department stores sell 100 
per cent more goods on credit than all other stores. But 
this is not exactly correct. There is that segment of 


business which does not lend itself to credit, such as 
theater sporting events and public transportation. 
And there is that business whose dollar sales are too 
low to justify credit, such as candy, tobacco, book, 
drug, 5c and 10c stores and bakeries. But even deduct- 
ing these sales, it is probable that department stores 


do 50 per cent more credit business than any others. 
They i among the leaders in the credit world 
The reason is they have come to recognize the im- 
portance of credit. They see that large group of poten- 
tial buyers, who do not have cash with which to buy 
They make every effort to appeal to them. They ad- 
vertise terms as well as prices. They show how easy it 
is to possess that which is desired. They create sales 
that would never be made in any other manner. This 
increases sales volume, and results in greater profits. 


Objections of Dealers Analyzed 


office machine dealers follow this sales 
How many go after credit sales 
How many treat credit as a 


How many 


procedure? 
with deliberate intent? 
necessary evil? 

Many dealers complain of lack of funds. They say 
they do not have sufficient capital to finance credit 
sales. Yet many finance companies stand ready to take 
commercial paper. Plans have been worked out which 
are satisfactory to both parties 

Banks are another source of funds. Not for short 
term loans on accounts receivable, because it is not 
practicable for the comparative small sums needed by 
office machine dealers. But banks are glad to take over 
credit with, and without recourse. Immediately 
after the war banks expanded their financing, from 
the level of automobile values, down to that of home 
ippliances and lower-priced goods. Reports received 


poosting 


Saies 
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First in a Series of Six Articles 
From the Long Experience of a 


Successful Office Machine Dealer 


By Clarence £. Bush 


New York, N. Y. 


lately show that this did not work out too well. Some 
banks are now not anxious for non-recourse loans. 
They require dealer’s responsibility, and maybe pro- 
tection by way of adequate balances maintained, or 
sums held in escrow. However that may be, it is still 
possible to make arrangements with almost any bank 
on a profitable basis. Dozens of dealers have stated 
they have unloaded all their installment sales on 
banks, and some have said that this costs nothing. 
Customers pay the charges. 

Fear of loss is another deterrent. Dealers worry that 
customers will not pay, or that they will run away with 
the goods. Experience has shown that this is not true. 
Proper investigation before delivery reveals the char- 
acter, stability, and financial ability of customers to 
pay beyond all reasonable doubt. 


Bad Debt Records Are Low 


Dun & Bradstreet, Inc., report of February 10, 1950, 
showing most recently figures on bad debts, 1939-1948, 
for retail trade, are as follows: 


Radio 8% Department stores 2% 
House furnishings 7% Stationery stores 2% 
Furniture 5% Household appliances 2% 
Musical instruments... .4% 


Surely any loss of less than 1 per cent of sales is too 
small to worry about. A number of dealers have re- 
ported bad debts of .5 per cent and less. It all simmers 
down to correct and conservative credit policies. 

Then, we hear so much of the cost of collections. De- 
linquent accounts on installment sales may run be- 
tween 15 per cent to 25 per cent, with a national aver- 
age of perhaps 20 per cent. Cost of living, employment, 
weather and sickness are only a few of conditions af- 
fecting speed of payment. Of this percentage, at least 
one half will be less than 30 days behind, and are of 
no particular worry. Half of the balance, or approxi- 
mately 5 per cent, will require prodding. Any proper 
follow-up system will take care of this. So, only the 
last 5 per cent may cause trouble. These are people 
habitually slow in doing anything, forgetful, and post- 
poning action. Or they may be people confronted with 
changed conditions since the sale. A little pressure, or 
a remade contract on easier terms, usually solves the 
problem. Those people with good records, who are 
actually dishonest, are so few as to be non-existent. 
Most bad debts can be traced back to lack of correct 
credit investigation, or the urge for more sales, over- 
coming better judgment in granting approval of ac- 
counts. 
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Mid-Century Mark of Progress at N. Y. 
Grand Central Palace, October 23-28 


Be Feature of 


National Business Show Program 


HE EXHIBITS of latest equipment and systems for 

the modern office will, as usual, provide the mecca 
for attracting thousands to the National Business 
Show, the “Mid-Century Mark of Progress” at Grand 
Central Palace, New York City, October 23-28 

But an important feature of this show, now operated 
by the Office Executives Association of New York, Inc., 
a chapter of N.O.M.A., under the managing director- 
ship of Rudloph Lang, promises to be the Forum pro- 
gram. 

M. T. Martin of the Research America, 
Inc., is chairman of this phase of the National Business 
Show to be formally opened by Mayor O’Dwyer of New 
York City on Monday, October 23, at 1 P.M 

The Office Executives Association is inviting mem- 
bers of the interested Government agencies and mili- 
tary personnel to join in the Forum as well as to view 
the exhibits and meet the executives of participating 
firms. 


Institute of 


Points Out New Features 


As the show nears, Managing Director Lang points 
to these 1950 new features 
1. An educational-research program that will re- 


flect beneficially on industry and advance American 
business. 
2. A public relations campaign planned by experts 


to give the publicity participation the show deserves 


as well as newsreel and television coverage 

3. An integrated show, co-ordinated for beauty 
economy and design 

4. A new Forum setup, designed to stimulate in- 
terest in both peace and wartime operations. Eight 


Forum sessions will be conducted 
The key speaker for the first Forum 
R. McCoy, director of the of commerce 
Department of Commerce, Washington, D. C., who 
will speak on “Machine Tools Management.” 
Other Forum programs will have these programs and 
participating organizations 


be Horace 


Wlil 
fre ; . +i 
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MONDAY NIGHT —Systems and Procedures Associa- 
tion of America. Speaker will be J. G. Nagro, president 
of the organization and executive of General Foods 
Corporation. His topic will be “Systems and Pro- 
cedures’ Function in Wartime Economy.” 

TUESDAY AFTERNOON—National Association 
Cost Accountants on topic, “Reporting to Whom?” 

TUESDAY NIGHT—The Personnel Club of New York 
in conjunction with the New York Personnel Manage- 
ment Association, a panel on topic, “How Can We 
rrain Office Workers to Increase Productivity?” 


of 


Job Program for Handicapped 


WEDNESDAY AFTERNOON—‘Just One Break Com- 
mittee of New York University Bellevue Medical Cen- 
ter.”’ Henry Viscardi, Jr., director of the J.0.B. Com- 
mittee, the work of which was featured in a recent 
Colliers Magazine article by John Conner, will intro- 
duce Dr. Howard A. Rusk as the speaker 

The New York Chapter of N.O.M.A 
operation with J.O.B. and has named 
the chair of a permanent committee. Elmer Helm, the 
chapter’s retiring president and incoming president 
Charles Haverin hope that it will be a national project 
N.O.M.A. to help capable but physically handi- 
capped persons find jobs 

WEDNESDAY NIGHT—Records Management Asso- 
ciation, a panel on topic, “Policy for the Retention of 
Records and Their Wartime Protection.” 

THURSDAY AFTERNOON—Transcription Super- 
Association, a panel 
THURSDAY NIGHT—Dr. Peter Agnew, dean of com- 
education, New York University, will lead a 
panel discussion on the co-operation between business 
and education. This program will be televised 

FRIDAY AFTERNOON —National Association of 
Manufacturers on topic, “How Our American Business 
Systems Operate.” A visual explanation of what has 


has voted co- 
Mr. Viscardi to 


for 


visors 


mercial 


made this country great economically, originally de- 
signed by E. I. DuPont de Nemours & Company 
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by Irving Settel, Authority on Retail Advertising 


1. Advertising Can Build Your Business 


KNOWLEDGE of the principles of advertis- 
Aine is imperative to every office appliance 
merchant who desires to maintain a successful 
business organization. A well integrated promo- 
tional program is often the “life blood” of trade 
and profits. Its importance lies in the fact that 

creates demands for your merchandise. It 
reaches for and attracts potential customers far 
jutside the normal market. It builds business 
It subsequently lowers costs. The promotional 
program can mean the difference between success 
or failure of your office equipment business. 

It is essential that we acquire an understand- 
ing of this amazing business stimulus. We must 
become sufficiently familiar with its tenets to 
profit from its versatility. As owners and man- 
agers of large or small businesses we are often 
required to pass judgment upon promotional 
plans or to approve budgets. We may often find 
the opportunity to assist materially in the crea- 
tion of advertising material. 


Basic Knowledge a Necessity 


Consequently, a knowledge of every phase of 
the subject will greatly facilitate the execution 
of such work. If rightly directed and prepared, 
advertising can prove to be a tremendous “shot 
in the arm.” However, it is wise to remember that 
money can be squandered in advertising just as 
quickly as in any other field of endeavor. Care- 
ful execution is necessary for success 

This series, then, will be devoted to the dis- 
semination of sound principles of advertising 
for the specific use of office appliance dealers. 
Tips, thought-starters, ideas and so forth, will 
be offered. Each feature will contain illustrations 
f successful promotion used by successful office 
appliance dealers. In addition, both the theoreti- 
cal and practical aspects of advertising will be 
presented. Technical information will be offered 
in simple, non-technical language. It will be our 
purpose and desire to assist in the stimulation 
f sales and the expansion of your business. 


Functions of Advertising 


Essentially, the aim of all advertising is to 
ell merchandise. Since all of us are interested 

increasing business, a brief discourse related 

the functions of advertising is appropriate as 
1 curtain raiser 

Why do we advertise?” Many a dealer has 
asked this question and with good reason. Ad- 
vertising, effective and otherwise, costs money. 
Very often, results for short periods of time are 
dificult to ascertain. When we employ salesmen, 
we can easily determine which of these men 
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earns his “salt.” We merely look at his sales 
record. 

Such immediate judgment cannot be pro- 
nounced in the case of advertising. As sales in- 
crease, the responsible source is temporarily con- 
cealed. It is not until longer periods of time 
have elapsed, that the business stimulant be- 
comes obvious. Then, the merchant may scratch 
his head in amazement at this mysterious force. 
His question has been answered with action 
rather than theory. 


Promotional vs. Institutional Advertising 


Advertising can be divided into two broad 
classifications: 

(1) Institutional advertising. 

(2) Promotional advertising. 

Institutional advertising is designed to build 
the reputation of the business as a whole. Its 
main purpose is to promote the office appliance 
business as reliable, alert and progressive. It 
tends to establish the general impression that 
here is an organization which is well equipped 
and supplied with merchandise. Institutional ad- 
vertising may speak of policies such as dates for 
returnable merchandise. It may picture various 
conveniences which the business offers to cus- 
tomers such as payment plans, free delivery, and 
so forth. 

Promotional advertising sells specific merchan- 
dise. It may announce special events or merely 
offer the merchandise to potential customers at 


(Turn to page 21, please) 








Irving Settel is a widely | 
known authority on retail | 
advertising, with 12 years 
experience in the field. 
He is retail advertising 
manager of a large chain 
of stores and maintains 
close association with 
many outstanding retail 
organizations throughout 
the country. 


Mr. Settel is also a 
columnist and contributor 
of articles for several 
leading trade publica- 
tions, an_ instructor in 
Retail Advertising at Pace 
College, New York; and Sel 
the author of a book now in preparation, with the tenta- 
tive title, “Guide to Retail Advertising.” 

OFFICE APPLIANCES is pleased to be able to intro- 
duce this distinguished expert. Readers are invited to 
submit ads and advertising problems for discussion in 
the "Ad Clinic.” 
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President Truman's Home Town 


Stationer Makes Comeback 


home town of President Tru 
its share of native 


NDEPENDENCE, Mo.., 

man, seems to have more than 
sons who never given up in the face of odds or adversity 
The President set a notable example with his uphill 
battle in the last election. Independence people re- 
cently turned out in large numbers to pay their re- 
spects to another fighting son, when the fine new shop 
of Lambert-Moon, Printers-Stationers, had its opening 

J. Orrin Moon, owner of the shop and a Congres- 
sional Medal of Honor man from World War II, had 
seen his life savings wiped out by a disastrous fire on 
the day of President Truman’s inauguration. Mr 
Moon’s net loss was more than $100,000. 

Undaunted, he set up a temporary place of business 
the day following the fire and, thanks to the help of 
friends and business associates, continued his business 
and went ahead to establish a finer and better shop 
than the one which was destroyed 

Not even a sheet of paper was saved from the old 
stationery stock. All the firm’s records were lost and 
costly printing presses were left masses of jumbled 
rusty metal. Nails dropping from the building above 
were welded to the presses by the heat of the fire 
From the charred remains of his shop Mr. Moon per- 
sonally carried out in buckets more than seven tons of 
type metal, with salvage value in excess of $2,000 

Mr. Moon has always given much of his time to civic 
work. The bread which he had cast on the waters in 


A RED LETTER DAY FOR LAMBERT- 
MOON, PRINTERS-STATIONERS IN IN 
DEPENDENCE, MO.—Following the com- 
plete destruction of the business by fire 
early in 1949, J. Orrin Moon, owner of 
the shop, has come back stronger than 
ever. Top: view towards the front of 
the new store shows a large, fully 
glassed, open-back display windows 
featuring displays of office furniture. 
Below: opening day view of the store 
from inside front entrance. Directly to 
the rear of the sales floor is the office, 
and located behind it is the print shop. 
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By Paul B. Nees 


Special Writer 


this way came back in the form of assistance from 
others in his comeback efforts after the fire 

Helping hands were extended everywhere; competi- 
tors made their facilities available to enable him to 
take care of old customers; suppliers rushed new stock: 
financing was made easy; and everyone evinced in- 
terest in getting the business back on its feet. When 
the new store was opened it was banked full of flowers 
from friends and well-wishers, and newspaper editori- 
als expressed the general satisfaction of the commu- 
nity 

The new Lambert-Moon shop is in a building built 
to replace the one which burned. The firm has a 23 x 
150-foot room, with the stationery and office equip- 
ment store at the front, the office in the center, and 
the print shop in the rear. There is also a basement 
under the entire room. 

The fixtures in the store were specially designed to 
Mr. Moon’s specifications, and are not only very attrac- 
tive but do a splendid job on merchandise display and 
stock control problems. 

Dark gray is the color used for the fixtures, and 
although some are metal and some wood the two 
match so perfectly that it is difficult to tell which is 
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which. The wood used is oak, and the grain has been 
rubbed with white to bring it out and make a finish 


that is unusual and striking 
Fixtures Are of Unique Type 
A unique feature of the fixtures is their top shelf, 


which is inclined at an angle of 25 or 30 degrees and 
lighted by concealed fluorescent tubes. A low guard 
rail along the front prevents merchandise from sliding 
off, and, being at eye level as they are, these top 
shelves provide the finest display space in the store 
for anything from ink bottles to portable typewriters 
Furthermore, they do away with fumbling for things 
on the top shelf, and make it easier for salespeople to 
serve their customers. 

Color is given the neutral gray of the fixtures by a 
maroon floor covering, dusty rose walls, and lime green 
plastic department signs atop the wall cases 

As an indication of the completely-rounded stock, 
these are the classifications covered by the signs: Type- 
writers; Leather Goods, Loose Leaf, Stationery, Pens- 
Pencils, Bound Books, Accessories, Inks-Adhesives, Fil- 
ing Supplies, Boxed Papers, Photo Supplies, and Rib- 
bons-Carbons 

With these departments around the sides of the 
room, the center and front of the store are given over 
to office furniture and equipment. The stock is large 
comprehensive, and features nationally known 
in wood and metal 


i 
‘ 
| 


and 
lines 


both 


Mr. Moon and R. J. Lambert, his father-in-law, 
established the Lambert-Moon firm in 1919 to engage 
in the printing business. Mr. Lambert was an experi- 
enced printer who insisted on perfection in every job. 
He sold his interest to Mr. Moon after a few years, 
but the firm name was never changed, nor has there 
been any deviation from the ideal of perfection in 
printing, a fact that is given much of the credit for 
the growth and success of the firm. 

Stationery and office equipment were added about 
15 years ago as an adjunct to the printing business, 
and this department has steadily grown in size and 
importance until today it gives the print shop a close 
race for leadership. 

Mr. Moon has headed a number of War Bond drives 
in his city and county. Last spring, right after his fire 
loss, he gave freely of his time to carry out an assign- 
ment as chairman of the “Opportunity Bond Drive,” 
which, in recognition of the President’s home town, 
had its official opening in Independence. 

In the fire that destroyed his store Mr. Moon lost 
citations for work in previous bond drives, treasured 
photographs and mementos, and even his Congres- 
sional Medal. Unknown to him, friends secured auto- 
graphs of several high government officials for the 
walls of Mr. Moon's office in the new store. Prominent 
among these is a large framed picture of President 
Truman, autographed and inscribed to J. Orrin Moon, 
a tribute from one fighter to another. 





THE AD-VISER FOR OFFICE EQUIPMENT DEALERS 
(Continued from page 19) 


Promotional advertising always in- 
cludes descriptions of items and prices. It makes up 
the bulk of office appliance advertisements. It is par- 
ticularly popular because it creates immediate sales 
While 
to day 


regular prices 


promotional advertising is necessary for day 
business, it is wise not to completely neglect 
institutional ads. Always try to include a 
few during the year. Many dealers mix the two, al- 
ternating them fairly regularly. Some use one institu- 
tional every three months along with two or three 
promotional ads per week in season. 

Your schedule should depend upon your own cir- 
cumstances. If you are running strictly a “price” 
emphasis should be placed upon promotional 
ads. If you have a “class” unit, institutional ads should 
be used with greater frequency 

We can see from the preceding paragraphs that 
advertising is important both to the development of a 
business as an institution and to the immediate selling 
of the products. 

Let us analyze an advertisement as an instrument 
of selling. If we were to look through any newspaper 
or trade journal, we would soon realize that competi- 
tion for the reader’s attention is tremendous. Each 
page contains a multitude of advertisements and each 
advertisement competes with all the others. As a re- 
can readily understand that in order to gain 
the reader's interest, an ad must possess some element 


of difference 


occasional 


store 


sult, we 


How to Get Attention 


How can we gain attention over all these obstacles? 
Simply by employing the basic rules of emphasis. 
Startling effects can be obtained with the proper use 
of emphasis sales stimulating effects which have 
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been utilized by some of the most successful merchants 
of our day. Some of the best include the following: 
Use of white space to surround the copy. 
Use of unusual photographs. 
Use of color. 
Use of illustrations of unusual size or shape. 
Use of unusual layouts. 


Holding Attention 


After attention has been obtained, it is necessary to 
maintain that attention long enough to give the reader 
a message. The message, of course, is supposed to pro- 
duce the action which is the main purpose of our 
efforts. In other words, the factors attraction, atten- 
tion, and action, are the mysterious elements within 
the ad which finally produce sales. 

However, the merchandising picture is far from 
complete even with the most successful advertising. 
Combination promotions or tie-ins are important. 
Good merchandising calls for the use of window dis- 
plays, floor displays, direct mail pieces, radio advertis- 
ing, and so forth. Each should be co-ordinated into an 
integrated campaign. Some excellent tips on typical 
tie-ins include: 

(1) Make “blow-ups” or large photostats of your 
newspaper or trade ad and place them in your window, 
or on the sales floor. 

(2) Display the same merchandise in your window 
or in the store as in your advertisement under the 
words, “As Advertised.” 

(3) Get numerous “tear sheets” of your ad and sam- 
ples of your direct mail-—-display them prominently 
throughout the store. 

The importance of tie-in promotions cannot be over- 
emphasized. Advertising relies a great deal upon fre- 
quency and consistency 
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rOLIDAY 
MERCFIANDISING 


How to Sell Office Supplies as 
Christmas Gifts 


HE REASON MORE people do not buy desks, filing 


cabinets, typewriters and desk sets for Christmas 
gifts is because in so many cases they are not pre- 
sented in a “gifty” manner in either newspaper ad- 
vertising, store or window display. A few illustrations 
of how some hustling western firms have pushed these 
lines will suggest other gifty modes of publicity to up- 
to-date office appliance dealers 

The Medford Stationery & Office Supply Store, Med- 
ford, Ore., devoted one window to stationery and ac- 
cessories, and the other to office appliances and sup- 
plies. The latter display was backed with white cor- 
rugated board sprinkled with powdered mica. In the 
center was a very large gift-wrapped box. At one end 
were suitcases of leather, with poinsettia cards of 
greeting attached, and a globe. At the other end was 
a comfortable leather office chair, bound with red 
ribbons. Near it was a desk on which was an open 
dictionary. On the floor were desk sets, filing cases 
and small leather goods 

The Capital Stationers & Office Outfitters, Olympia, 
Wash., had a window floored with artificial snow and 
backed with white. At one end was a white-branched 
tree, from which, by red ribbons, numerous little wax 
figures of Santa and Snow Man were hung. On a white 
mound in the center, on a red mat, was a typewriter, 
with Santa heads on either side. Across the base of 
the central mound was a strip card of red saying 
“Merry Christmas.” Stationery gifts were displayed at 
one end, office supplies at the other 


Fireplace Idea is Used 


In the rear of the window of the Peninsular Type- 
writer Company, Salinas, Calif., was a big fireplace of 
logs. On the mantel was a wax figure of Santa and 
his reindeer, and half a dozen red candles. Santa’s 
booted leg could be seen coming out of the chimney 
Two big white stockings hung from the mantel. On 
the hearth were arrayed pen and pencil sets, playing 
cards and several gift-wrapped packages. On the white 
floor were boxes of stationery, pen and pencil sets, 
book ends and calendars. The firm used a quarter- 
page ad, suggesting the personalizing of leather goods, 
pens, pencils and desk accessories with gold initials or 
monograms. Another ad, showing a typewriter sur- 
rounded by a Christmas wreath, advised “The ideal] 
gift for all the family—a portable typewriter.” 
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Stationers Employ Novel Ideas in 


Moving More Goods at a Profit 


By W. &. Stoddard 


Feature Writer 


The Compton Typewriter Exchange, Compton, Calif.., 
ran a series of ads, each calling attention to a single 
item. All of the ads, eight-inch double column, were 
headed: “Santa’s Choice.” The first one, showing a 
desk was captioned “Office Desks—Freshen Up Your 
Office With a Smart New Desk this Christmas. Many 
types and styles from which to choose.” Subsequent 
ads called attention to office safes, filing cabinets and 


indexes, mimeographs, typewriters and adding ma- 
chines. 
A simple and clear-cut window was that of the 


Royal Typewriter Company, Salem, Ore. On the wall 
were cards outlined in red, saying “Merry Christmas,” 
“Happy New Year,” and “Give a New Portable for 
Christmas.” Three half-length cutouts of Santa also 
hung on the wall. A big three-step fixture showed 
three desks and typewriter chairs. On the desks were a 
typewriter, duplicator, and adding machine. On the 
second step were several makes of typewriters, and on 
the lowest a number of steel cases 

The San Leandro Typewriter Company, San Leandro, 
Calif., arranged a window with a snow-covered floor 
In the rear was a brick chimney with icicles, and 
adorned by Santa. A strip card said, “We wish our 
friends and patrons a Merry Christmas and a Happy 
New Year.” In front of the chimney was a white 
mound, upon which was a small white deer decorated 
with blue glass balls. Two typewriters were shown on 
top of their cases, one of them being wrapped in clear 
cellophane, tied with red ribbons 


Santa Dominates Display 


Lowman & Hanford, Seattle, Wash., showed a life- 
size Santa standing beside a red table on a green plat- 
form. On the table was a desk lamp, Comptometer and 
a number of packets of typewriter paper. At one side 
was a cabinet holding desk sets, pens, book ends, paper 
weights and file baskets. At each side of the cabinet 
were six-foot red candles with electric tips. On the 
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HOW WEST COAST STATIONERS HANDLE CHRISTMAS 
PROMOTION PROBLEM—Top: Royal Typewriter Co., Salem, 
Ore., utilizes half-length cutouts of Santa and a large three- 


step display fixture. Center: a brick chimney, icicles and 
the ubiquitous Santa form the basis of this attractive window 
at San Leandro Typewriter Co., San Leandro, Calif. Bottom: 
central point of interest in this window at McGrath Staty. 
Co., Everett, Wash., were large and small gift packages 
mounted on backdrop. Numerous small items were featured. 
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floor were games, art supplies and cameras. A card 
advised “Do your Christmas suggesting early.” 

In the window of the Tiernan Typewriter Company, 
Santa Ana, Calif.. was a large holly bordered card 
“Gifts for Dad’s Office—To make his work easier and 
more pleasant.” Posture chairs, steel safes, office desks, 
chair cushions, desk sets and gooseneck lamps were 
shown in the big window, many of them tied with red 
ribbons, with greeting cards attached. Several desks 
and desk sets were shown in front of the salesroom, 
hung with Christmas wreaths, together with a small 
safe, tied with broad streamers of red and green, 
carrying the card “It’s a SAFE bet for Christmas.” 

Office supplies for Christmas were presented in an 
interesting manner by McGrath Stationery Company, 
Everett, Wash. On the wall was a very large box and 
several smaller ones, all wrapped in fancy paper. On 
the large box was a card “Gift Wrappings.” On a 
table hung with American tinsel were a portable type- 
writer and a number of small leather goods. A stepped- 
up fixture held a number of ledgers and small leather 
books. On the floor were a number of small figurines, 
pen and pencil sets, and several boxes wrapped in 
fancy holiday paper. 

Remington Rand at Oakland, Calif., suggested “The 
gift that keeps on giving.” One machine was shown 
on a stand, on top of its case, and another surrounded 
by a Christmas wreath, and tied with red ribbons. A 
second card advised “New thrills for agile student 
fingers.” 


Depict a Modern Office 


Items shown in the surroundings in which they 
would be used have an especial appeal as Christmas 
gifts. Dunns, Salinas, Calif., depicted a modern office, 
with metal desk and chair, guest chair, two typewriter 
stands, and typewriters with red ribbons across them. 
On the desk was a Comptometer, leather desk set and 
small Christmas tree. Back of the desk was a large 
silver framed card, decorated with oversize poinsettias, 
saying, “Compliments of the Season.” Two framed 
paintings added to the attractiveness of the room. 


Another firm that suggested office furniture and sup- 
plies for Christmas gifts by depicting a modern office 
was the Western Office Furniture Company, Long 
Beach, Calif. This office was fitted up with liquor 
cabinet, desk, swivel chair, typewriter desk and posture 
chair, typewriter and sight light lamp. A box wrapped 
in holly paper, supposed to contain one of these lamps, 
had on top a lighted lamp and a card, “An ideal gift 
for Dad.” On the leather chair was a card reading 
“Why not a gift of health? One can do more and 
better work with posture chairs.” Down front, on a 
red mound, was a typewriter. Other office supplies 
were scattered about. A card advised “Suggestions for 
Christmas giving—desk, desk set, Sight-Light lamp, 
chair, bookcase, pictures.”’ Just inside the door of the 
salesroom was a red leather chair, with the card, “Give 
a comfortable chair for Christmas.” A low table held 
a lamp suggesting “Give a Sight-Light.” A desk, with 
holly wreath attached, had a card “Give Office Furni- 
ture.’ 





Many more ideas on reaching the 
holiday trade are presented on the 
seven following pages. 
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Ideas on Setting Up a Gift-Wrapping 
Center for the Christmas Trade 


ECAUSE IT HAS BECOME almost automatic for 

Christmas gift purchasers during recent years to 
say “Wrap it as a gift, please,’ Christmas merchandis- 
ing of today makes it essential that the retailer devise 
as efficient and trouble-free gift wrapping service 
as possible. 

Here’s a simple but efficient system which has been 
developed by a prominent western gift retailer, and 
one which may be easily adapted into almost any type 
of retail store. Serving the twin needs of ability to 
wrap a large volume of gift-purchases rapidly, while 
at the same time producing a distinctive, eye-appeal- 
ing package, the “gift-wrapping center’ occupies a 
minimum amount of space, but can turn out two or 
three times the normal volume of packages, with a 
single girl doing the work 

Required first is a table six feet long by at least three 
feet wide, preferably mounted against a wall, so that 
brackets can be screwed into the wall above, or a sec- 
ondary eye-level shelf installed. Six by three feet of 
space, under normal circumstances, is adequate for 
wrapping almost any size of package which can be 
easily carried by the customer. Either simple stacks of 
gift boxes can be maintained under the table, or simple 
plywood partition sections may be set up to accom- 
modate them. 


Need to Keep Materials Handy 


Next, a handy, out-of-the-way source of wrapping 
materials, ribbons, seals and tape must be set up, 
which requires minimum amount of handling by the 
gift-packager. The most simple method, it has been 
found, is to install brackets along the wall, at shoulder- 
height, which will hold from three to five rolls of gift- 
wrapping paper, which may simply be pulled down, 
and torn off with a guide-edge. Depending upon the 
variety of Christmas gift wraps which the store wishes 
to put out, anywhere from three to a dozen of rolls of 
paper may thus be suspended, where the operator can 
reach them readily without moving out of position 
This is exceedingly important, because it has been 
found, any excess steps are going to slow up gift- 
packaging operations. 

Similarly, at either end of the table, on the wall 
should be mounted a “ladder-type” of unit, which can 
accommodate several commercvial-size spools of gift- 
packaging ribbons. Three is the most convenient num- 
ber, and a handy “dispenser” can be constructed 
through simply nailing a box, two feet high by a foot 
wide, on the wall with the open side out. Diagonal 
slots can be cut on either side, into which the axles 
of spools can be dropped, or else holes may be bored 
through the sides of the box, and a rod run through 
to suspend the spool in place. This makes it possible 
to reel out ribbon as needed, simply by pulling down 
on the loose end of the ribbon hanging downward, 
with gravity helping in the operation. Perhaps the 
most interesting feature of a spool suspension of this 
type, is the fact that where unique, high eye-appeal 
packages are wanted, it is possible to grasp the ends 
of all three or any two ribbons at once, and wrap the 
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By &. A. Latimer 


Special Writer 


package with this “multi-colored” arrangement. The 
retailer, of course, can suspend as many varieties of 
spools as he wishes, from this simple form of bracket, 
and like the wrapping paper, he will obtain maximum 
convenience. 


Other Supplies Are Needed 


Other items required to expedite wrapping include 
an automatic gummed tape dispenser, which should 
be set up at the end of the table where the operator can 
reach it easily, two or three heavy-weight scotch tape 
dispensers, for holding one end of the package in place 
while another is being folded, and so forth. Likewise, 
there should be several open compartments, filled with 
Christmas seals, tags, and decorative items, to be 
applied to the package. Last, but by no means least, 
there should be a small, extremely heavy weight such 
as a cube of lead, which the packager may use instead 
of the proverbial fingertip, to hold a ribbon in place 
while tying a bow. 

Next, nearby, there should be a large wastebasket, 
in which all trash, or non-reusable materials, can be 
tossed, thus keeping the tabletop clear. If the retailer 
can assemble this simple lineup of equipment, he will 
find that Christmas gift-packaging will cease to be- 
come a “headache” and that by merely varying the 
types of gift wrappings, ribbons and seals, purchased, 
he can swiftly turn out packages which will draw 
appreciative comment, and many additional customers 


—— -—~< 


“Tell it to Santa’ Idea Rings Bell 


N INTERESTING sidewalk service was installed by 

Frederick-Nelson, Seattle, Wash., during the pre- 
holiday season. A large ear of Santa’s head, set in the 
window, was exposed to the street. The window was 
filled with stationery and office supplies, including 
many novelties in ceramics, crystal, copper, brass and 
wood. An arrow pointing to a small orifice below the 
ear advised, “Tell it to Santa.” A card of instructions 
directed the prospective patron to drop a quarter in 
the slot, and when the ear lighted up, to give the order 
for any item desired in the window. Each item was 
numbered, making it very simple to order, the order 
being recorded on a dictaphone. Merchandise could 
be charged or sent C.O.D. 

Patrons were urged to speak slowly and distinctly, 
and 45 seconds was allotted for giving the name, ad- 
dress, telephone number, and size and color preference 
of the items desired. With every purchase sent out 
by the store the quarter deposited was included. The 
novelty of the idea appealed to many, especially those 
who found it inconvenient to get down town during 
the day, and the little device was responsible for the 
sale of considerable additional merchandise-—WBS 
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37 Profit-Building Suggestions for the 


Christmas Selling Season 


By Ernest W. Fair 


Special Writer 


DEAS MAKE BUSINESS during the Christmas buy- 

ing season. The extra volume of sales obtained by 
any office supply store will depend on how many ideas 
are put to use in building business. 

There’s always good profit in Christmas selling ideas 
which can be inexpensively staged with a minimum 
of promotiona] time and skill required. Such are the 
hints offered from the practical experience of many 
different office supply dealers about the country in the 
paragraphs to follow. 

The important thing is that they require early and 
immediate execution. It never pays to wait until the 
week before Christmas to begin a merchandising pro- 


gram. An immediate start after the Thanksgiving 
holiday will help produce best results. 
An early beginning and something off the beaten 


track in the form of promotion ideas prove the suc- 
cessful combination. Here are many good ideas used 
by office supply dealers in recent years, all of which 
can be just as effective for any dealer during 1950's 
Christmas holiday season. 

1. Have a neighborhood Santa Claus. A local actor 
dressed in Santa Claus outfit can be used for house- 
to-house calls. If the store will advertise where Santa 
Claus is to visit each day, it may expect a great deal 
more interest by everyone. 

2. Tell the Christmas story in window displays. Ar- 
range now with a teacher of local Sunday School class 
to help stage ‘“‘The Christmas Story” from the Bible 
for two weeks prior to the holiday. Use the store front 
window. Have scenes depicted by cut-out figures made 
by the Sunday School class; a new scene and a new 
part of the story in each day’s window. 

3. “To make your holiday planning easier,” is always 
an excellent advertising theme for this period of the 


year. Study merchandise carefully, select items adapt- 
ed to needs of the holiday season, tell with practical 
suggestions of use how each item can fit the customer's 


needs during the season just ahead 


4. Christmas cards are good business getters when 


offered early enough in the season. Attractive boxes 
of 12 to 25 may be purchased in quantity lots at very 
low prices. They are excellent “Gifts to You” with 
purchase of merchandise during Christmas selling 
events At this period of the year everyone wants 
Christmas cards to send to their friends, so no more 
desirable selling premium can be devised 

5. “New ideas for a new Christmas,” offers an ad 


headline and a store display theme that will be par- 
fitable this year. More and more atten- 
given by our customers toward finding 
and different. Search stocks carefully; 
ewest ideas ... tell folks all about them. 
6. “Give an extra gift this year,” is an idea which 
can be used in advertising, store display and person- 


ticularly pr 


sometning new 


elect the 
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to-person selling. Offering specific suggestions in the 
way of related items to the customer’s purchase in not- 
too-expensive price ranges will result in many extra 
sales made to customers during the holiday shopping 
season. 

7. Participate in club or church Christmas charity 
plans. Pick out one worthy project from the many 
clubs and churches will be working on during this 
holiday season. Set up a store display to aid in the 
drive; give all the help the store can give. The idea 
is a good deed in itself but from a practical stand- 
point has immense good will value all through the 
holiday season. 

8. Stage a contest for old Christmas cards, with 
prizes for the oldest, prettiest, most unusual, and so 
forth, for customers who enter and place these on a 
board in store window or in the store itself. Everyone 
keeps old Christmas cards .. . everyone at this time 
of the year will be interested in old and unusual Yule- 
tide greetings. It’s a sure crowd puller. 

9. Have a store Santa Claus, even if it be the checker 
or cashier, delivery man or an extra salesperson wan- 
dering about the store. Many a youngster will bring 
mother to the store for no other purpose than seeing 
Santa Claus again. 

10. Give customers a special sale by direct mail 
letters to the store’s mailing list of regular customers. 
Call it, “Our Christmas present to our customers— 
first chance to get the pick of the new Christmas mer- 
chandise at special prices.” It’s a good idea to point 
out at length that the sale is for customers only and 
not for the general public. 

11. Erect at least one animated Christmas window, 
for the holiday season is the one time of the year when 
every store’s best merchandising foot is being put 
forth and people have learned to expect the new and 
unusual in holiday window suggestions. Animation 
always attracts the crowds, sells merchandise and, 
most important of all, gets people to talking about 
our stores. 

12. “Give the whole family a gift this year,” or “give 
the family home its present this year, too” are ideas 
that have been used successfully for several years to 
sell higher-priced merchandise during the holiday 
season. Pushed well in newspaper copy, radio spot 
announcements and store displays, this theme can 
build many extra sales for every office supply store 
this year. 

13. Go after the charity gift business this year, for 
there are many charitable organizations in every city 
buying merchandise for inclusion in Christmas gift 
baskets. Some may require price concessions but their 
purchase in quantity often justifies the reduction. 

14. A last-minute suggestion window created during 
the final few days before Christmas should be a part 
of every office supply store’s holiday merchandising 
effort. Hundreds of people everywhere wait until the 
last moment to make many gift purchases and most 
are frantic for ideas. Their average purchases will be 
in lower price ranges, so make suggestions accordingly. 

15. “The family Christmas Tree” is an excellent 
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display idea for window or up front in the store. It 
has paid many dividends for stores in the past. 
Wrapped packages hanging from a very large tree 
may carry cards offering the specific suggestion ‘for 
Mother,” “for Dad,’ or merchandise itself may be 
wrapped in transparent paper and so labeled. 

16. Gift wrapping service is something that will 
always bring extra business to a store during the holi- 
day season. Sometimes this requires nothing more 
than a roll or two of special Christmas decorated paper 
and a few balls of inexpensive colored tape or ribbon 
It’s generally wise to avoid any fancy-wrapping service 
unless one person is hired to do nothing else in the 
store. 

17. “Here’s ideas for using your Christmas Gift 
Check wisely,” is a promotion plan that will bring 
many sales during the Christmas-New Year’s week, if 
the store offers good ideas for buying to customers 
who have received cash as gifts or Christmas bonus 
checks from the firm by which they are employed. A 
wide variety of good suggestions at moderate prices 
has been found best for display and advertising pro- 
moting this idea. 

18. “Give an extra gift this year,” is another mer- 
chandising idea that was used successfully by many 
stores last year as specific suggestions “for the mail- 
man,” “for the grocery boy,” “for the newspaper car- 
rier,” or “for your favorite policeman,” were offered 
through the medium of Christmas tags attached to 
special gifts on display. It’s an extra holiday sales- 
building idea. 

19. Things people need for Christmas parties and 
social affairs can be found from the stock of almost 
any store. Offering such suggestions under that idea 
in a single advertisement has brought in many extra 
sales for enterprising merchants. 

20. Gift check lists make excellent promotional 
pieces for general distribution, mailing to a customer 
list or door-to-door hand-out. They should be of heavy 
cardboard to withstand wear in a woman’s purse, not 
too large in size, and contain spaces for folks to write 
in names of people to whom they are going to present 
Christmas gifts. Specific suggestions from store stock 
can be made on the back page or by each group. 

21. Radio advertising during the holiday should 
appeal to the youngsters. Good Christmas story pro- 
grams can be bought at moderate cost. They will pull 
the youngsters to the family radio and make certain 
that mother is listening when we have our advertis- 
ing message to present. 

22. Go after business gift orders, for although a@ 
great many are placed with firms in that special busi- 
ness, hundreds more in every city and town are in 
the open market for all sorts of suggestions from the 
store stock. Wherever a business firm has a gift pro- 
gram for its employes there is a prospective customer 
for bulk sales of many items we have in our store 
stock. It requires a good sales letter with specific sug- 
gestions or better yet, a little selling by the boss 
himself. 

23. Check society columns closely for social affairs 
as there are many such large events during the holi- 
day season and each one offers a sales opportunity to 
tie-in-something “we have in our store” with holiday 
parties. This is another source of good business fre- 
quently overlooked during the Christmas rush season 

24. Start the lay-away plan working early, for 
people who are in the habit of using this system of 
paying for merchandise can be sold at the very start 
of the holiday season. It’s a good idea to relieve the 
load of credit buying also and the suggestion to offer 
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when folks of doubtful rating ask for credit this holi- 
day season. 

25. “You can do all of your gift buying under one 
roof,” is a good advertising theme that has been used 
by a number of stores. It should suggest specific mer- 
chandise as gifts for each member of the family. Dis- 
count or other advantage offered to customers who 
do buy all of their gift needs in our store can also be 
offered with profit. 

26. Set up a grown-ups’ “letter to Santa Claus” idea 
for your customers. Have cards at hand to be filled 
out showing what each customer would like as his or 
her special Christmas present. Have a place for signa- 
ture on the cards. These can be dropped in Santa’s 
Mail Bag at the store and then followed by letter or 
call to wife, husband, mother or father of the indi- 
vidual. Such a card, shown a customer, filled out 
with the other person’s very own handwriting, is a 
powerful sales argument. 

27. “Be practical this Christmas,” is an excellent 
advertising and display idea for the 1950 holiday sea- 
son. 

28. Label store stock with specific suggestions. It 
will take a little time to go through the entire store 
and select gift items ideas and label them with Christ- 
mas tags suggesting “for Dad,’ “for Mother,” “for 
Brother,” but it will pay dividends. Regular customers 
will browse as usual through store displays and find 
these gift suggestions of interest. 

29. Co-operate with church charity activities by 
giving window display space and advertising space. 
It’s a sure goodwill builder. Best of all is to find a 
ladies’ group “raffling off” something and have it dis- 
played in the store. Every member of the group will 
be directing all of her friends to your store to see the 
item. 

30. Use Christmas printing on everything from pay- 
roll checks to direct mail, letterheads and cards. The 
more you can do to associate your store with the Christ- 
mas gift idea the more people will think of it as the 
place in which to do their Christmas shopping. 

31. Use Christmas music at the store. All of us know 
how effectively atmosphere helps create sales. There 
are plenty of good Christmas phonograph records on 
the market and record players can be rented if you 
do not have one. Keep the Christmas music playing 
softly in the store and close enough to the entrance 
so that passers-by can hear. 

32. “Tired of giving the usual things—here are 
DIFFERENT gift suggestions,” is an idea one merchant 
used last year most successfully. If presented with 
the usual run of merchandise it is worthless, but a 
careful searching of stock for things that are different 
will put the idea over. 

33. Participate in or promote local Christmas par- 
ties, for they always attract crowds. Crowds mean 
that the maximum number of people can see your 
holiday merchandising ideas and goods. City-wide 
parties pay off in smaller communities; neighborhood 
affairs are best in larger cities. Prizes and programs 
bring the crowds to the business district. Good dis- 
plays and out-of-the-ordinary merchandising ideas 
attract them to your own particular store. 

34. Don’t forget your very best customers. Every 
merchant has a particular group of customers who 
are exceedingly loyal to the store and seldom go else- 
where for a purchase. Remembering them with a box 
of candy or other such item is a mighty good way of 
showing appreciation for their loyalty and holding 
their business during the year ahead. 

35. Look for after-Christmas related selling ideas 
1950 
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and plan such advertising early in December so that 
it will be ready for appeal the day after Christmas 
Hundreds of people received gifts which can be made 
more useful by the purchase of some additional item; 
check stock carefully for such merchandise and push 
it during the holiday week for building business at 
an otherwise dead time of the merchandising year. 
36. Keep the store well lighted during Christmas, 
for the holiday season is one of gay feeling and the 
more bright lights you have in your store and window 
displays the more perfectly will they appeal to the 
spirit of the occasion. It’s a good time to check for 


new lighting, globe replacement and possible use of 
colored lamps. 

37. Offer night-before-Christmas delivery service 
and tell people how your Christmas-decorated truck 
with a Santa Claus clothed driver will deliver their 
gift purchases from the store on the special Christmas 
Eve delivery if they desire this special service. It’s a 
good idea that has made many an extra sale. 

There are 37 ideas office supply dealers have used 
in the past to build business during the Christmas 
holiday season . . . 37 ideas all of us can put to good use 
again this year ... and profit thereby! 





Going a Little Further with Christmas 
Promotion Earns Additional Profit 


HE HOLIDAY SALES season, just as any other 

period of the year, can show far more profit through 
fresh new merchandising ideas, “stunts” and outside 
selling, according to a St. Louis office supply retailer 
who has made a ten-year study of the subject. The 
firm, through long experience, has found that it is a 
serious mistake to “let the Christmas market take 
care of itself’ on the theory that “we'll sell everything 
anyhow 

“Making the most of the Christmas season means 
taking advantage of every type of promotion,” it was 
pointed out, “since at that time, every type of retailer 
is bidding for the consumer’s dollar. All stores are 
dolled up, looking their best, and therefore it is diffi- 
cult to get attention merely because the store is 
trimmed up with Christmas decorations.” 

The St. Louis firm capitalizes on novel displays, out- 
side advertising, personal calls, telephone promotion, 
and many other features, all of which are now a 
regular part of the store’s annual holiday merchan- 
dising program. Here are some of the fresh new ideas 
which have been developed year by year to produce 
maximum Christmas sales 


1. TELEPHONE CALLS TO BUSINESS MEN’S EM- 
PLOYES—Keeping a close personal contact with most 
customers, the store is familiar with the business occu- 
pation of each, and more important, the type of gifts 
which each desires. Knowing that most office employes 
chip in” for the “boss’s present” each year, the man- 
agement makes a policy of phoning the office, and 
explaining to any employee who answers that the boss 
is interested in a specific item; suggesting that the 
employes get up a fund to buy it for his Christmas 
gift. “This works like a charm,” it was indicated. ‘For 
example, we may see that a customer admires a hand- 
some attache case every time he comes in. When we 
call the office, we can always get someone interested 
in the idea, and the employes will chip in to buy the 
case. Employes are usually grateful for the sugges- 


tion and willing to act on it at once.” 


2. TELEPHONE CALLS TO WIVES AND RELATIVES 
The same type of solicitation gets excellent results 
with wives, fathers and brothers. The St. Louis store 


has the name and address of every regular customer, 
and at some time prior to the holiday season, gets 
an idea of how many relatives the customer has. It 
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By Bert Merrill 


Feature Writer 


is simple, of course, to phone the man’s wife and sug- 
gest a proper gift. If she has already planned some- 
thing else, the store representative asks for the names 
of close relatives, and calls one after another until 
he gets results. Invariably, the person phoned appre- 
ciates the idea, since the store guarantees that the 
item is “wanted.” 


3. PRICE BRACKET GIFT DISPLAYS—Taking a 
cue from jewelry stores who offer gifts collected to- 
gether in various price brackets, the St. Louis store 
displays separate gift departments in which all items 
are one price: $3 on this table, $5 on that, $7.50 on a 
third, and so forth. This encourages customers who 
have budgeted a specific amount for each name on 
the gift list—and there are thousands of customers 
who will do just that this Christmas—to buy with 
confidence. Many women buyers have been lured into 
the store through the enthusiasm of other customers 
for this idea, according to the St. Louis store. “Most 
gift buyers at Christmas time are afraid they will 
have to spend too much time to find an acceptable 
gift in a predetermined price range, “it was stated, 
“and by solving this problem in advance for them, 
they are bound to be gratified.” Incidentally, this 
idea shows better profit per item, since most $2.50, 
$2.98 items for example, are marked at $3, for example. 

4. DISTRIBUTING GIFT SUGGESTION LISTS 
Beginning in November, the St. Louis store prints up 
mimeographed gift suggestion lists which cover more 
than 300 items from the stock, each with a handy 
box alongside the listing in which to write names of 
people, and all priced in round-number figures which 
make it easy for gift buyers to make their selections 
“with a pencil in advance.” The store distributes these 
to everyone who comes in with the suggestion that 
“this may make your holiday shopping more simple.” 
More are mailed out in direct mail fashion with state- 
ments or to lists of neighborhood homeowners and 
clubs. The number of people who come in during the 
later holiday carrying these lists proves that such 
ideas get results. 
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Christmas Comes for the Office 
Equipment Retailer 


N A RECENT SURVEY of office equipment retailers 

from coast to coast it was determined that the ma- 
jority of dealers are already “beaming” business-build- 
ing promotional activities towards the goal of making 
Christmas one of the most important seasons of the 
calendar year. Here are just a few of the devices being 
used to make Christmas a profitable and pleasurable 
period for the office furniture dispenser 

One office equipment merchant realizes that which- 
ever way the furious war winds blow in far-off Korea, 
Christmas promotional maneuvers are bound to be 
directly or indirectly affected. For this reason the mer- 
chant is sending out firm and friendly letters to all 
customers advising them to make their Christmas office 
furniture purchases early this year. If the war be- 
comes less localized or even if it does not, it is pointed 
out, prices of office equipment and availability of 
certain types of office furniture may change. No at- 
tempt is made to employ war scare phraseology or 
psychology in the composition of these epistles—they 
are merely a frank statement of the facts 

In addition this dealer is scheduling a pre-Christmas 
show during the initial week in November. During 
this entire week, the office equipment establishment 
will be open evenings. Santa Claus will be on the 
premises so that executives, businessmen and stenog- 
raphers may bring their “small fry” son or daughter in 
to meet him. And all office equipment ordered dur- 
ing this “pre-Christmas showing” will be laid away 
and arrangements made for delivery just prior to the 
holiday. 

For Office at Home 


This dealer, moreover, is pushing the “office away 
from the office’—the desk, typewriter, file and easy 
chair-combination for the home of the executive 


Every executive receives a frank Christmas letter about 
mid-November with a postage paid reply envelope en- 
closed. He is asked to put into words his own speci- 
fications for a home office, what it should include 
any suggestions as to specific equipment, and also 
his reasons for desiring an “office at home.” For the 
best letter along this line received from a businessman 
or businesswoman, $25, $10 and $5 cash prizes will be 
given. Letters will be displayed on a special bulletin 
board on the inside of the premises and a window 
display will suggest that wives give their hubby “part 
or all of a home office ensemble.”’ 

On the other hand, another alert office equipment 
merchandiser realizes that the housewife is more than 
somewhat interested in a little home office equipment 
of her own. A typewriter is suggested for handling 
business and social correspondence, a file for recipes 
or paid and unpaid bills, and a desk—a miniature 
office in itself. In order to attract housewives into the 
fold Mrs. Santa Claus will be on tap at this dealer's 
establishment every afternoon from four through six 
P.M. and several evenings weekly, beginning on or 
about December 15. She will be in direct charge of 
the housewife’s section, where can be found everything 
from typewriters to small and large files or tape and 
wire recorders on which she can record recipes and 
interesting radio programs—everything that a woman 
can use to advantage 
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By R. C. Hannon 


Special Writer 


Children love to talk with Mrs. Santa, for the distaff 
side of the Santa combination is by no means as 
well known as Santa himself. And in this connection 
special typewriter and desk combinations for Junior or 
Joan’s room are conspicuous by their presence. An 
arrangement has been made by this office equipment 
dealer to sponsor a “Main st. merchants’ and busi- 
nessmen’s son and daughter Christmas contest.” These 
persons may submit snapshots of their “small fry” off- 
spring between six and 18 years of age. A bicycle and 
typewriter will be awarded to the child determined 
most photogenic by an outside and impartial com- 
mittee of newspapermen and newspaperwomen. 

Photographs submitted in the contest will be placed 
on display during early December on the inside of the 
establishment in the section where typewriter, small 
files for school assignments, papers, books and desk 
combinations are on display. 

Again, one office equipment merchant who is high- 
lighting desks and typewriter-file ensembles has a wire 
recording device on his premises. He invites any boy 
or girl who is accompanied by at least one adult to 
come in and make a “wire recording for Santa.” Pre- 
sumably, the jolly old gentleman will play back this 
recording at a somewhat later date in his toy head- 
quarters at the North Polar region 

Down through the ages, children have prepared 
countless epistles for Santa Claus to read, but very 
few have ever used a wire recorder for the purpose of 
outlining their Christmas dreams and aspirations. The 
wire can be erased again and again in the interest of 
efficiency and reducing costs of this promotional ges- 
ture 

The same office appliance dealer realizes full well 
that local banks disburse their Christmas Club 
checks during a given week in late November or early 
December. During this week the dealer runs adver- 
tisements in the local newspaper offering to cash 
Christmas Club checks for any and all businessmen, 
businesswomen and office employees. Positive iden- 
tification must be secured, of course, but it is a great 
convenience for executives and others to be able to 
cash their checks at this establishment. And all dur- 
ing this period the dealer offers Christmas Club spe- 
cials, items which are NOT price-cut, but which 
reflect outstanding bargains in office equipment 


Trade-Ins Are Encouraged 


This dealer sends a letter to all customers offering 
a very special trade-in on used office equipment 
brought in during the first week of December. Then 
a special Christmas sale of used office equipment is 
featured the second week in December. This office 
equipment dealer also prepares a letter which is sent 
out locally the last of November 

The letter suggests that every merchant and business 
or professional man needs a checkwriter, so that 
1950 
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Christmas check losses will not be unduly great. The 
warns businessfolk to be “on their guard” 
against Christmas check fraud and suggests that a 
‘heckwriter is well worth the money invested as a 
Christmas investment, a period when check-writing 
activity is fast and furious. 

And did you ever see a businessman try to gift-wrap 
a Christmas present? It’s murder! One office equip- 
ment merchant has several gift wrapping lassies from 
the local high school, who will gift-wrap any and all 
bundles brought in, regardless of where said bundles 
were purchased. A nominal charge is made, it is true, 
and the housewife can browse about the home office 
equipment section while her gifts are being wrapped. 
And with every office equipment purchase of $5 or 
more, two packages will be gift-wrapped free, the re- 
mainder costing $.10 apiece. 


epistle 


Executives Like This Service 


Executives will hop into this dealer’s establishment 
this year, as they did last, and have their wife’s, sec- 
retary’s, and other items gift-prepared while they stroll 
about the premises and take a look at the office mer- 
chandise on display 

This office equipment merchant has a special airline 
map of the nation in his window all during the final 
week Yuletide. Posters carry the message, 
We'll pack and air parcel post or express that ‘last 
minute gift’ to your business associate on either coast.” 
Other posters proclaim that gifts can be dispatched via 
special delivery or special handling airmail, as late as 
December 23, for delivery on the day prior to Christ- 
In the window are shown fountain pen and pencil 
sets, brief cases, and office desk calendars—items which 
lend themselves admirably to air mail transit. This 
office equipment merchant will wrap the items for air- 
mail, weigh them, affix the stamps and shoot them on- 
ward. True, the customer pays the airmail postage 
down to the last fraction, but he saves waiting in a 
crowded postoffice line-up. 


prior to 


mas 


Speaking of Christmas, one enterprising office equip- 
ment merchandiser is sending out Christmas greeting 
cards bearing the information that aside from the per- 
sonal message conveyed, the card is worth $1 on any 
ffice equipment purchase of $10 or more made prior 
to December 25. The cards are dispatched via first- 
class sealed mail to insure attention on the part of the 


recipient. Directory service has been abolished and un- 
sealed envelopes may not even arrive or may be tossed 
very casually indeed into the most accessible waste- 
basket condemned as “just another Christmas card.” 


This office equipment dealer also is of the opinion 
that his Christmas merchandising efforts should NOT 
come to a well-deserved end on December 25. Instead, 
he assumes that many executives and businessfolks re- 
ceive cash in their stockings on Christmas morning. 
He therefore holds a post-Christmas sale on Decembei 
26, 27, 28 and 29, during which four-day interval he 
lumps together all slow-moving, dust-catching office 
equipment items on which some one, probably himself, 
guessed wrong in ordering. This reduces inventory ma- 
terially for the onrushing New Year. It also serves the 
admirable purpose of keeping employees busy. 

Again, and for great good measure, a Christmas pro- 
motion chalked up to the credit of an enterprising of- 
fice equipment dealer concerns the dealer who has ar- 
ranged with a local florist to display a different display 
of Yuletide posies on his premises, a display changed 
completely thrice weekly during the initial three weeks 
of December. Naturally the florist receives credit for an 
assist in brightening up the office equipment dealer's 
premises in the form of cards listing the florist’s name 
and local business address. Such floral displays bring 
in maximum store traffic, for many business world folks 
are flower-lovers. Moreover, with every desk or type- 
writer sold a bouquet of flowers placed on said desk or 
adjacent to it, goes with the item, compliments of the 
office equipment retailer. 


Christmas Comics for Souvenirs 


This, then, is a review in miniature of methods office 
equipment dealers are utilizing in an effort to make 
this Christmas of 1950 one of the most enjoyable mer- 
chandising sessions they have ever conducted. At least 
one office supply dealer has accumulated a supply of 
Walter Disney Christmas comics and any businessman 
or woman who comes in during the last week prior to 
Christmas, whether a purchase is made or not, may 
select one such “Christmas comic” to take home to 
Junior or Joan, compliments of the office equipment 
merchant. These comics are obtainable at the “Small 
Fry Counter,” where pen and pencil sets, junior execu- 
tive briefcases and files for the student are on display. 

Incidentally, this office equipment merchant is con- 
ducting a contest to locate the most tastefully decor- 
ated office, whose Christmas decorations are not neces- 
sarily elaborate, but at least add to the over-all beauty 
of the office, be it large or small. Any executive may 
have his or her office Christmas trimmings inspected 
by a representative of the office equipment merchant's 
establishment, and three $10 cash awards are made 
This stimulates good will and interest during the 
Christmas period. 





VAIL DOUBLES PLANT SPACE 
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Vail Manufacturing Co., Chicago 19, Ill, manufacturers o! 
paper fastening devices, have completed an addition to their 
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plant which doubles their factory facilities. The new building 
area will be devoted chiefly to warehousing and shipping. 
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CANDY PROVIDES CHRISTMAS MOTIF AT SOUTH BAY OFFICE SUPPLY CO., HERMOSA BEACH, CALIF. 


Candy Lures Them In 


VERYBODY LIKES CANDY,” said Bruce R. Cle- 

ments, proprietor of the South Bay Office Supply 
Company, Hermosa Beach, Calif., “so we have become 
known and very popular with all the citizens by our 
custom of giving a small stick of peppermint candy, 
wrapped in clear cellophane, with every puchase dur- 
ing the six weeks before Christmas.”’ 

“We are firm believers in giving the store and win- 
dows a holiday appearance. Stationery and office sup- 
plies would be purchased far more frequently as 
Christmas gifts if they were shown in a holiday set- 
ting.” Scattered all through the store (on counters, on 
cabinets and attached to pillars) are Christmas trees 
made of white crepe paper. These appear with many 
small figures of Santa in red and white. Special atten- 
tion is given to the windows, which attract the atten- 
tion of all passing. The window featuring office sup- 
plies used the firm’s candy cane custom as a motif 
Against a blue background, studded with huge snow 
crystals, was a four-foot simulated candy cane tied 


with red ribbons. At either end were tall Christmas 
trees of red, white and gold, made of paper. On the 
white floor were desk lamp, pen sets, various desk 


accessories, several typewriters, adding machine, port- 
folios and a variety of leather goods 

The window devoted to stationery had a background 
of blue, sprinkled with gold stars. At the base was 
installed a snow-covered landscape. Galloping through 
the air (supported by almost invisibly fine wires) was 


Peppermint Sticks Given With Each 


Purchase Pay for California Firm 


a big white sleigh, in which sat Santa driving his team 
of reindeer. The sleigh was filled with small packages, 
wrapped in red, green, purple and gold cellophane. The 
floor was arranged in a series of shallow steps, covered 
with cotton wadding and sprinkled with powdered 
mica. On this were open boxes of stationery, pen and 
pencil sets, small leather goods, book ends, paper 
weights and greeting cards 

“A mistake that many office-outfitting firms make, 
especially during the pre-holiday season,” said Mr. 
Clements, “is that of not lighting their windows at 
night, or in turning off the lights too early. Crowds 
of people throng the streets at this season, and all are 
thinking of Christmas gifts and looking for sugges- 
tions. Our windows are kept brightly lighted all the 
night. In the early evening they attract the family 
crowd, and later the home-going theater people. Still 
later, they are seen by motorists from the night clubs 
and the night workers. As they present a gay and 
holiday appearance in the midst of a long row of dark 
windows, our store and lines are firmly fixed in the 


minds of all.""—WBS 





SALES-BUILDING WINDOW 
IN THE SUNSHINE STATE 


Kennedy Business Machine Co., San 
Jose, Calif., Ditto representatives for 
Santa Clara County, Calif., has enjoyed 
excellent results from display windows 
such as the one shown. The firm was 
organized in April, 1946, and joined the 
ranks of Ditto dealers early in 1950. A 
number of D-10’s and D-15’s have al- 
ready been set up in school districts in 
this region. In addition to Ditto, the 
store features Art Metal, R. C. Allen 
and a number of other leaders in the 
field. In addition to Owner V. L. Ken- 
nedy, the firm operates with four out 
side salesmen, two service men, a store 
manager and a bookkeeper. 
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MODERN DISPLAY for the 
OFFICE EQUIPMENT DEALER 





Forerunners of 
Christmas 


Prepare Now for Yule Windows 


And Brighter Interior of Store 


HERE IS JUST a month or six weeks, at the most, 
until the time when your Christmas displays should 
be in place, ready to do the most important promo- 
tional job of the year.. There is absolutely no one 
project of your business year that is more important 
to the success of that period. It is well known that 


many merchants have reached a point to where they 


lean 


them that 


heavily on the brief Christmas season to give 


all-important boost over the top. 


This being the case, there is no reason why prepara- 


tion for 


not be given 


this most important business procedure should 


priority over many other business activ- 


ities. There are certain definite plans that should be 
made now There are definite arrangements that 
should be thought out in order that you may assure 
your business of maximum profits. Is this true in your 
case? Is your display receiving the attention it merits 
right now If not, then you had better pause for a 


little while 
if followed, will 
What do y 


ver the 
out on 
are you 
wrapped 


spection ? 


yet this 
boxes ol 


pecausSe 


and ponder over some of the things which, 
put money in your pockets. 
yu intend to do with your social stationery 


Christmas season? Do you expect to pile it 


the counter where anyone can get at it? Or 
going to display one of each kind, cellophane 


with one sheet and envelope left out for in- 
here is no need for destructive display and 
oming Christmas season many hundreds of 
stationery will have to be reduced in price 
f the havoc meted out by a careless, destruc- 


tix rye 
ive VUDII 


What 


this Chr 


Sot oy 
AOLILLAS 


ing DOXx¢ 


paper and 


so that 


purchase 


What About the Window? 


you going to do with your show windows 
Are you going to use any old pack- 
and boards covered with red and green 
just pile the merchandise in haphazardly 

ustomer will be so confused that he will 


o 


the $.25 item which you have displayed so 


prominently and overlook the $25.00 pen set which you 
have so “skillfully” hidden in the mess? Or are you 
going to plan some new fixtures and a few gay Christ- 
mas display pieces which will add in no small measure 
to the iccess of your promotion? You should plan 
several] ow changes also to cover fully the mer- 


chandise \ 


How 


? 


OFFICE 


4) ia 


tu have to sell 
your window backgrounds? Are you go- 
ve them in the same dirty state they have 
the past several years or cover them with red 
uaper ‘poorly applied) with the idea that 


ill suggest Christmas? Or are you going to have 


so that they will be the perfect back- 
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The “OA” Display Section Is Conducted 


By George D. Taylor 


Long Beach, Callif., 
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ground for the artistic merchandise presentation you 
have planned? 

How about your furniture windows? Are you going 
to leave them in the same state of dishabille that has 
characterized your displays all through the past year 
or are you going to present them in a gay holiday 
mood? They will not build prestige for you if you over- 
look them, neither will they sell furniture. You should 
rather clean the backgrounds, purchase some new holi- 
day display pieces, and make sure that you have gay 
colorful signs calling attention to the fact that there 
is nothing better than office furniture as a gift for the 
boss. 

Interior Needs Attention, Too 


How about the interior of your store? Is it going to 
receive the attention it deserves? Are you going to 
plan how you can get the most merchandise before the 
public with as little confusion as possible or are you 
rather going to leave all this until the last week, thus 
adding to the confusion? A few well-selected props, 
properly designed and executed, will do far more to 
promote your Christmas business than will the “EX- 
PENSE SAVING?” makeshifts you see in all too many 
stationery stores throughout the country. Props cost 
money? Divide $300 by 6. Do you think that $50 is 
too much to spend at Christmas time for the promo- 
tion of your merchandise? If you keep your Christmas 
props carefully packed away in storage your initial 
expense will soon be cut down to reasonable propor- 
tions and you will WANT to purchase extras every year 
to add to the glamor. 

The mistake many office supply merchants make at 
Christmas time is trying to show too much merchan- 
dise in too little space. No matter how you figure it, 
it just cannot be done. There are plans, however, 
which can be made to offset this potpourri of mysti- 
fication and make things run more smoothly at the 
Yuletide season. Call in a little expert help, get going 
on it right now and not only will you lesson the work 
but you will give better service at Christmas to bring 
more people to your store 

Advance thinking is the byword of progressive estab- 
lishments in this modern age. This progressive think- 
ing has been the cause of many more losses in cus- 
tomer potentials than the average stationer deems 
possible. The only way to combat this competition is to 
do a little advanced thinking of your own so that you 
will be ready at the same time, if not in advance, as is 
the man who plans to take your business away from 
you. 
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HOW BIXBY’S OF GRAND RAPIDS, MICH.., 
TURN SUBTLE, LAUGH-PROVOKING DIS- 
PLAYS INTO SALES—Below is a comically- 
executed window on fireproof chests, effec- 
tively combining humor with a thought-pro- 
voking message. Placard mounted in cutout 
reads, “Incidently, the Meilink people, manu- 
facturers of these fine fire chests, are cele- 
brating their golden Jubilee anniversary.” 
























ABOVE—Bixby’s annual hat window, pre- 
sented each spring, has become a tradition 
in Grand Rapids. Local department stores 
compete for the opportunity of loaning the 
head-and‘shoulder manikins, which are 
dressed with all manner of office supply 
“hats.” Display card reads, “These lovely 
new Easter chapeaux brought to the women 
of Grand Rapids at great expense fresh 
from the saioons... oops... salons of Paree! 


“Sharp, Subtle and Hilarious’ Displays 
Stops Traffic in Grand Rapids 


NY PSYCHOLOGIST will tell you that the average 

adult human eye—at a single glance—can grasp 
and transmit to the brain a maximum of seven words, 
and usually less. On such a base is built the theory of 
outdoor advertising, billboard advertising, and window 
displays of all kinds. Pack a wallop at a single glance 
that’s what it really means. 

In direct refutation of this time-worn precept, and 
by throwing the seven-word theory into the nearby 
Grand River, Bixby’s—tops as office outfitters and 
suppliers in Grand Rapids, Mich.—has become a mas- 
ter of the sharp, subtle, and hilarious presentation of 
the goods it sells. Nothing escapes the razor sharp 
minds of the two geniuses behind this negative but 
highly successful methods of merchandising—Floyd 
Mayo, owner, and Orson Grant, his lieutenant in 
full charge. And they spare neither words nor details 
for their own brand of wallop. 

Grand Rapids, a staid old town, often referred to as 
99 44/100 per cent pure Dutch Reformed, constantly 
comes under the biting touch of these two—and every- 
body loves it. Count the number of people stopping at 
any of the Bixby display windows on busy Ottawa St 
in downtown Grand Rapids. Men, women, children, 
and other humans usually stand from one to 15 min- 
utes, reading every word. It’s obvious that the other 
56/100 per cent loves it too and that the entire 100 
per cent keeps coming back for more 

You can look at Floyd Mayo or Orson Grant and 
instantly tell that they like their work. Mayo is big 
gruff, grayish, and has a deep twinkle in his eye 
Grant is small, slight, top-notched, and possesses 
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Floyd Mayo and Orson Grant Know 
How to Get “Wallop” in Windows 


By Howard J. Silber 


Both are widely known as 
thrive in the lime- 


even a stronger twinkle. 
the town’s clowns, and as such, 
light. 

It’s hard to say which of the two devised the idea 
of putting an old, seatless swivel chair out on their 
blazing-hot July sidewalk. Twice each day, one of 
them would bring out a 100-pound cake of ice, insert 
it into the bottomless seat, and then adjust the sign 
above the chair proclaiming the ice for sitting-on 
purposes by impoverished office tycoons not able to 
buy the latest Bixby office air-circulation fan. Not 
to be outdone, they also put a water cooler on the side- 
walk next to the chair and invited their window-gap- 
ing friends to help themselves 

When the owners of the bank building in which 
Bixby’s is located demurred about the lack of dignity 
in this homey touch, Grant respectfully withdrew 
both chair and cooler—which by that time had served 
their purpose of selling nearly 200 of the fans, and 
winning Grant a manufacturer’s prize-window award 


of $200. 
When Grant and Mayo set out to interpret the 
news by adapting their merchandise to timely inter- 
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national events, the result was their now-famous “red”’ 
window. Backed up with a poster acclaiming the joys 
of “travel in Rawssia,” together with a camouflaged 
announcement adapting a Russian-like alphabet to 
the lower Slobbovian dialect of the message, every 
item of merchandise in the entire store which was red 
in color or had connotations of being red was care- 
fully put on display. 

‘Obviously the whole idea was a trap,” Orson Grant 
now confesses. “Bixby’s is located just next door to 
a bona-fide travel agency, and if you don’t look sharp, 
you're liable to get into the wrong place. Apparently 
the travel office didn’t mind a bit that we lead—or 
mislead—their customers. They’re still being asked 
what brand of paper clips they carry, and we get 
daily queries about poop-deck rates on the Livithi- 
tania.” 

The range of red office items on display in the 
Rawssian window ran the gamut from a red leather 
upholstered chair down through a red desk set, red 
string, red stickers, red penholders, and on through 
some 100-odd other items to the inevitable red ink. 

“That window really took longer than most,” Grant 
commented. “I had to spend an entire day in the local 
library painstakingly copying Russian alphabetic char- 
acters and adapting them to the Arabic so that they 
could be read, even with difficulty. It took another 
day to print the message on a 22 x 28 inch poster 
board, and two more days to install. Fortunately, 
judging from the crowds at the display windows, it 
was well worth the time.” 


Youth Talent Provides Theme 


Just as quick to adapt their foolishment merchan- 
dising program to local interests as they are to the 
national and international, Grant and his boss re- 
cently noted a youth talent exhibit sponsored by a 
Grand Rapids newspaper, and followed it up with 
one of their own. For several weeks prior to actual 
exhibit, their Sunday newspaper advertising was built 
around introductions of individual members of their 
sales, service, and office staffs. Finally at the conclu- 
sion of the city’s own youth talent exhibit, Grant 
unveiled his 

One sedate office girl was knighted for collecting 
pancakes, her picture being prominently displayed 
next to a stack of cold flannels impaled on a spindle 
Another of the office girls was acclaimed for her col- 
lection of art—pictures and trophies from Art Jones, 
Art O’Hara, Art Lumplump, Art Brown, and dozens 
of other Arts. There were hobby collections and ap- 
propriate bogus awards for collections of chewing gum 
wads found underneath restaurant tables, false teeth, 
and bottle caps. 

The hobby which brought down the house, however, 
was that describing one of the sales managers as hav- 
ing a penchant for printing dollar bills. A small re- 
producing machine was shown, spitting forth a stack 
of folding money. One sweet old lady, not being wise 
to the sly policies of the store, actually tried to buy 
the machine and was keenly disappointed when told 
that it really didn’t print dollar bills, that the sales 
manager wasn’t on a “vacation” as a result of his 
spurious hobby, and that it was all a joke. She didn’t 
see a thing that was funny, and stalked out of the 
store 


Hat Window Draws Crowds 


One Bixby display window which is being as indig- 
enous in Grand Rapids as its fine furniture is the 
hat” window presented each springtime. Local de- 
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partment stores vie with each other to loan their 
female head-and-shoulder wax dummies. Grant spends 
hours during Lent studying the fashion magazines, 
and then surveying his store inventory to choose 
which paper clip, which letter opener, which file 
folder, and which waste basket will look best as his 
latest millinery creation. The hat window has already 
been used several years, and if this bit of whimsy can 
be couched in terms of hallowed tradition, Bixby’s 
intends to do just that. 

How do the master minds concoct these wry mer- 
chandising feats? Probably in the back reaches of 
their warehouses and from the dark crevasses of their 
files. Orson Grant always wanted to be a zoologist, 
so he entered the office supply business, flew off into 
the wide blue yonder during the war to land in an 
Air Force hydraulic repair shop after studying bomb- 
sight repair techniques. Some years later, shedding 
the uniform which had also seen him open up and 
run a post-hostilities Snack Shack and Bar in Italy, 
he came back to Bixby’s, and has since thrived on 
fooling some of the public all the time. 

One of their biggest successes, they feel at Bixby’s, 
was the one which wasn’t even meant to be funny. 
Usually the windows are changed in frequence in the 
proportion to their popularity—the more people look- 
ing, the longer the stand. Once when a particular 
window was not evoking enough interest, Grant de- 
cided to strip the space and put in something else. 
After emptying the window, he had to leave his dis- 
play work for the time being. All that remained was 
his hammer, a box of tacks, and a butt-filled ash tray 
where he had casually left them. 

Before he could get back to the window again, any 
number of passers-by came inside to ask, “I give up. 
It’s funny, and I know it’s another gag, but what is it?” 





Clever “Cheaper by the Dozen” 


Window Draws Attention 


CLEVER WINDOW display, tying in with a movie 

of the same name, was the “Cheaper By the 
Dozen” promotion, which Kistler’s, stationers of Den- 
ver, Colo., staged during July. 

The idea was to point out to office managers and 
businessmen working at home that often considerable 
savings can be secured through buying by the dozen 
instead of single items. The window hinged around an 
easel in the center, on which was a blackboard with the 
slogan “Cheaper By The Dozen.” With the slogan was 
the message, “Don’t run out of these supplies.” 

Grouped around the base of the easel, on which the 
sign was displayed, were some 25 small everyday office 
items regularly purchased by the dozen. Included were 
typewriter and pencil erasers, pencils, pen points, 
staples, scratchpads, ink, and dozens of other similar 
items. Each package was shown open, with its dozen 
contents, while a small individually-printed sign in 
the corner of each gave the single-item price and the 
dozen price. Savings were immediately apparent to 
anyone who took the trouble to compare the single- 
purchase price with the dozen rate, and it was notice- 
able that sales of per-dozen items increased sharply, 
said Earle Kistler, head of the firm. 

“A lot of people who never before had apparently 
considered the advantage of buying in dozens, began 
asking for the dozen price on art supplies, drafting 
supplies, as well as stationery items,” it was indicated. 
“Therefore, we will play up the per-dozen price here- 
after in all displays.”—RAL 


33 








DO/MORE DISPLAY DESIGNED FROM INFORMATION IN ONE OF THE COMPANY'S BROCHURES 


Simple Chair Display Has Merit 


simple arrange- 
installed by 
show these 


HE PHOTOGRAPH shows another 

ment of Do/More chairs which can be 
anyone, experienced or otherwise. We 
photographs in this display section from time to time 
as a visual aid for those who need arrangement ideas 
This display was installed in a window which was not 
too easy to trim. Unless the proper setting is avail 
able, we have a rough time even with our best efforts 
in designing a sales-producing display. However, there 
are certain simple aids which will help us do a 
better than average job if we only reach out and em 
brace them. They are with us all the time 

This display was built around information contained 
in one of the regular Do/More brochures. You can 
build displays cf this nature by advertising 
matter provided by most of your wholesalers and used 
to good effect. The signs in this window were worded 
exactly as they appear in the brochure. Of necessity, 
brief statements are selected long, drawn- 
out statement is to no avail. The public will not 
to read it unless it is very much out of the ordinary 
Height was attained by means of a _ specially-con 
structed platform and a full sheet holder in which 
the main sign was framed. Photographs of various 
Do/More chairs were used on the floor with brochure 
No. D95 as embellishments, coupled with small 5 x 7 
inch cards carrying the sales talks 

At night this display showed up 
of the light effects on the chairs. Another suggestion 
we might offer is that small cards be used in each 
chair telling the use of the chair such as “A MAN’S 
CHAIR,” “JUNIOR EXECUTIVE, POSTURMATIC,’ 
“EXECUTIVE” or “SECRETARIAI 


using 


because a 


Stop 
} 


very well because 
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Effective Use Can be Made of 
Information Available From 


The Manufacturer's Brochures 


By George 1. Taylor 


Display Specialist 


The thing to bear in mind is the fact that just plac- 
ing chairs in a window in haphazard fashion never 
once planted a thought in the customer’s mind. He 
sees a chair and that is all. If we want to start him 
through our front door, where our salesmen will have 
a chance to get his name on the dotted line, we must 
Don’t forget either that many 
people who shop our windows, through one reason 
or another, never come in contact with our outside 
men and our only chance to sell these individuals is 
through the medium of display plus store contact 
This is a powerful medium and one which we must 
be sure not to neglect. Even in the smallest organi- 
zation in the smallest town, this fact is true. Quite 
often we could prevent a sale from going out of town 
because of our diligence in this respect 

Always be on your toes for new arrangements and 
for new ideas to present to your customer through the 
medium of display. It is a very profitable attitude to 
take and one which will help you build your organi- 
zation through the years. 


command his interest. 
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Put All Possible Selling Power Into 
Your Window Displays! 


HEN ONE REALIZES that the average person 

spends only 20 seconds looking into a show win- 
dow if there is nothing to rivet his attention longer, 
it can be realized that the average sidewalk looker-in 
does not usually see a great deal in that short time 


Until recently, the biggest trouble with most sta- 
tioners was to get them to understand that they should 
not stuff their windows with something of everything 


carried in stock, but should use concentrated, special- 
ized displays based on a definite sales-building idea 

Moreover, his window display frontage should be 
working for the stationer at least 15 hours a day. The 
windows should be pulling for him from eight o'clock 
in the morning and should be illuminated until eleven 
o’clock night, or perhaps until midnight, the light 
then being shut off by an automatic timing switch 

The height of a window display should never be above 
the eye-level of a person of average height—that is, 
about five feet, seven inches—because most persons 
will not look up in the air to view merchandise at close 
range 

A Right-Handed Country 

In this country, we walk on the right-hand side of 
the street, drive on the right-hand side of the highway, 
and facts compiled by the research department of an 
advertising agency prove that merchandise displayed 
in a window on the right-hand side of a street entrance 
always sells more quickly and in larger quantities than 
when exhibited in the window on the left-hand side of 
the entrance 

Statisticians report their findings that in a town of 
1,000 inhabitants 178 persons may be depended upon, on 
the average, to pass a centrally-located store window 
every day, and that in a city of 50,000 a day-to-day 
average of 8,900 people will pass the display windows 
of retail firms situated in the best mercantile locations 

From facts, one can obtain a practical idea of 


the Sé 


how many people look into merchandising windows 
every day, in both towns and cities, or would look into 
them if the windows contained attention-capturing 


displays 

Incidentally, with regard to the dollars-and-cents 
appraisal of the business-producing value of good win- 
frontage on a good business thoroughfare, real es- 
tate experts customarily figure that, in the case of a 
business site 100 feet deep and 20 feet in width, the 
first 15 feet in from the sidewalk line are worth at least 
25 per cent of the entire rental value of the premises 


dow 


Color Is a Strong Medium 

Next to life or mechanically-activated motion in a 
window exhibition, color is traditionally the strongest 
medium for enhancing the latent attention-value of 
what is being shown. Sight being such a primary and 
powerful influence in the stimulation of buyer-interest 
class of merchandise, this should not be sur- 
Showing an appliance itself, if putting it into 
is feasible, is naturally better window mer- 
in showing merely a lithograph or photo- 
graph of it, because it is the closest possible step to ac- 
tual examination of the machine in the salesroom 

The window presentation of the actual machine 


in any 
prising 
the windov 


Ys 


chandising th: 
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Skillful Advertising Arrangement 
Can Make Looker-in COME In 


By V. 1. Vetromile 


Feature Writer 


might well be reinforced, however, by colorful litho- 
graphs or window-mounts that serve to demonstrate 
pictorially some of the uses, benefits, and advantages 
of the equipment. 

Such pre-tested selling aids for counters and win- 
dows are supplied to retailers by the manufacturers of 
office accessories and business equipment to supple- 
ment whatever talent for sales promotion the retailers 
have—not to relieve the retail stationer entirely of 
original thinking along sales-building lines, as some 
men in the trade seem to think 


Displays Function as Team 


Except for their preliminary function in influencing 
store traffic, window displays are no more important 
than interior displays. The two must function as a well- 
matched team if the stationer would obtain maximum 
results in sales. Window promotions help to bring buy- 
ers inside the store, but the point-of-purchase interior 
displays are usually the ultimate determinant of the 
value of the preliminary work done by the window dis- 
plays 

Every window presentation should have an interest- 
challenging theme comparable to the headline of a big 
feature in the pages of a newspaper or magazine. The 
display should be planned around some dominant sell- 
ing idea in which is concentrated and unified the 
strongest possible buyer-interest appeal of the mer- 
chandise so as to achieve the greatest possible selling 
power by gripping the attention of the largest possible 
number of people. 

Seasonableness, timeliness, or co-ordination with 
some manufacturer’s current national advertising will 
naturally strengthen the window presentation, but re- 
gardless of these stimuli to observer interest the re- 
sponsiveness of potential buyers depends chiefly upon 
a strong central selling message that will influence ob- 
servers to want to examine the goods, or perhaps re- 
quest a demonstration of the appliance. 


Must Win Attention 


It has often been said that window displays should 
be built to capture the attention of the passer-by who 
is virtually on the run. While this is difficult to do, ac- 
tual observation has proved that an extraordinarily 
original and forceful window display in the vortex of 
retail trade can cause a pedestrian to stop and contem- 
plate the display even in stormy weather and even with 
arms laden with bundles. That, of course, is the ulti- 
mate exemplification of the talent for capturing human 
attention and interest. You can bet that such displays 
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are not “thought up” in five minutes and installed in 
half an hour. 

The checking of sales resulting from window displays 
can be applied in any type of retail outlet. But the 
stationer must bear in mind that the checking loses 
half of its effectiveness if he does not start with an 
inventory of the particular item that is being window 
merchandised and does not instruct his salesmen to 
keep a record of every sale of the goods made during 
the window promotion. 

Specific window display promotion for a week or ten 
days is a good method, incidentally, by which to “sound 
out” the consumer-acceptance of a new specialty be- 
fore stocking it too heavily or too speculatively. 


Can Speed Up Slow Sellers 

In almost every stationery outlet, there is 
“slow-selling” article or appliance that has not been 
accorded window display promotion for a considerable 
time. In proof of this, one stationer known to this 
writer experimented along these lines with a certain 
office sundry that he had not window-advertised for 
many months and of which he was selling an average 
of ten units each week. After installing a dominant 
display in his largest window, he was astounded to find 
that he had sold 120 units at the end of ten days. There 
was no special buying inducement involved either. The 
article simply had been denied opportunity to maintain 
its sales potential. 

Who would say that it is a tiresome task to plan and 
install 50 different major specialized window promo- 
tions during the year when such results are possible? 

But here is something even more impressive along 
this line. One very large national advertiser selected a 
city of approximately 40,000 population with a contrib- 
utory trading radius of 75,000 population. The circula- 
tion of the leading newspaper of this community was 
approximately 12,000 daily or about 70,000 weekly, and 
the cost of six one-quarter-page advertisements was in 
excess of $200. 

It was found by checking the number of people pass- 
ing the display frontage of the test store that the total 
weekly pedestrian traffic was in excess of 95,000 or 36 
per cent more than the weekly circulation of the news- 
paper. 


some 


This Promotion Paid Off 


In one week, this manufacturer's local display pro- 
motion increased sales in that retail outlet nearly 700 
per cent! The cost for installing this test display, apart 
from the advertising or rental value allowed the re- 
tailer, was only $19.00! 

Now this from a veteran location-finder for a 
tional chain-store system: “‘Whenever we make a lease 
for a $20,000 annual rental, for example, we are pretty 
well satisfied that the window frontage alone of the 
site selected has a potential advertising and selling 
value of at least $500 a week.” 

Stationery window displays can be clever and even 
spectacular without intricate and expensive installa- 
tions. No amount of clever “tricks’’ with color effects 
lighting, and decoration can ever compensate for the 
lack of a definite and dynamic idea for promoting the 
sale of what is being exploited. Study and analyze the 
principles of strategy employed by representative de- 
partment stores in their window advertising. Don’t 
copy outright any of the ideas of others. Rather utilize 
them to feed inspiration to your own creative instinct 

Therefore, a stationer’s store windows will be profit- 
able to his business in proportion to his ability to 
create window presentations that interesting 
so original, and so “colorful” that they will make “stop- 
pers” out of hurried passers-by 


na- 


are SO 
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It has been estimated that about 80 per cent of all 
pedestrian traffic passes an average store window in 
three seconds and that ordinary window displays stop 
only about 20 per cent of passers-by. The more selling 


window displays possess, therefore, the more 
they will make out of the hurried glancers 
In towns and 
attention to 


punch 
“stoppers” 
in the fleeting crowd in the large cities. 
small cities, it is much easier to attract 
mercantile windows. 

Usually, only a small percentage of any store’s daily 
sidewalk traffic has its mind bent on the purchase of 
the window advertiser’s specific merchandise at any 
one time 

Clearly then, just as there is more profit for the ad- 
vertiser in the increased readership of superior news- 
paper advertisements, just so there is always increased 
attraction force—consequently, a multiplied oppor- 
tunity to sell what is displayed—in window exhibits 
that excel in merchandising vitality by virtue of 
strong themes and skillful strategy for capturing atten- 
tion and converting that attention into buying interest 


eo — 


Novel Ideas in Displaying Common 


Items Are Sales-Builders 
TILIZING A LITTLE originality in pressing the 
most prosaic and commonplace of everyday busi- 

ness items into eye-appealing window displays is a 
policy which is constantly building sales for Stoddard’s, 
Inc., stationers of Nashville, Tenn 

Stoddard’s, Inc., has carefully eschewed “standard- 
ized” window displays of any type during its long 
service to the Nashville community. Very few manu- 
facturers’ displays of the type which are to set 
up, but which are readily duplicated in the windows 
of competitors just around the corner, are ever shown. 
Even though the display may be timely and eye-ap- 
pealing, Stoddard’s prefers to “design its own” wher- 
ever possible, on the theory that a window display 
which the customer sees from one store to another 
soon loses its telling effect, and with it, of course, all 
sales-building possibilities. 

None of the Stoddard window displays referred to 
are what might be termed “works of art.’ Instead, 
they are novelty displays formed with standard mer- 
chandise, worked into odd geometric patterns, “cartoon 
windows” or other “stunts” which bring a smile to the 
lips of the passer-by. 

For example, during June the featured a 
“pyramid” towering four feet high, this constructed 
entirely of such hard-to-display items as _ waste- 
baskets, file trays, pencil sharpeners, blank boxes and 
blank books, ring binders, quart-size bottles of ink and 
filing systems. The “pyramid” rested on its four 
corners on four green fiber wastebaskets. Bridged from 
one wastebasket to another were four-foot letter file 
trays, crossed over to form a “webbing,” atop which 
the smaller items were stacked neatly in a second level 
From there on each item was used to support the level 
above, until in total more than 150 “everyday” office 
supplies went into making the mass-display pyramid 
Passers-by will stop to admire a display of this type, 
the same persons who will pay no attention to a mass 
display of the same item or a manufacturer’s pre- 
packaged display. “Thus,” says the Stoddard manage- 
ment, “we encourage all of our salespeople to work 
up all of the stunt displays of this type they can de- 
velop, no matter how nonsensical it may seem at first 
glance. The result is far better selling efficiency from 
every window display.”—RAL 
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This Month's Idea for an Ad Window 


HE O. A. AD DISPLAY for October is suggested by 


the advertisement of George E. Fox and Company, 
317 N. Wells St., Chicago 10, Ill. The Perma chair 
mats afford opportunity to display effectively a chair 
of your selection). This advertisement was shown 
on page 223 of the July issue of OFFICE APPLIANCES. 

For most effective display the floor mat should be 
placed in the center of the window, slanting slightly 
towards the rear. The tongue should be at the top 
and the mat reinforced from behind so that it will 
carry the weight of the chair. The selected chair 
should be fitted with rubber casters and fastened se- 
curely in the center of the mat. If it has a tendency 
to swing on the swivel some colored string may be 
used to fasten it in place. Of course, care must be 
to ke to hurt the finish or upholstery of the chair. 


Suggested Captions on Display Cards 


The reader could be lettered “For longer service” or 
For longer service use Perma mats with rubber cast- 
ers.”” Small sales cards should be incorporated in this 
display with your store name and that of the 
manufacturer. There should be a card about the ad- 
vantage of rubber casters and also several readers 
lescribing the important selling points of the chair 
This whole unit should be spotlighted for greater 
effectiveness 

To attract attention to the actual featured Perma 
mat use cutout letters appliqued to the mat. These 
can be the plaster Mitten letters or can be cut out of 
composition board by an expert. Both are equally 
effective 


Our artist has arranged a sketch showing the use 
Perma mats and a chair with cutout, 
suspended “arrow heads” as the attention-getter. The 
sign on the suspended mat does not need to be as 
elaborate as the one shown although, if copied, the 
d sign would provide a touch of individualism 


of the two 


} . 
illustrate 


to your display. A spotlight is necessary in this type 
of display to focus attention on either the copy sign 
or the mat itself. Smaller cards or an extra reader 
could be incorporated for promoting the chair 























OCTOBER DISPLAY WINDOW SUGGESTED BY GEO. E. 
FOX & CO. “OFFICE APPLIANCES” AD FOR JULY 
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Every month we try to present a new idea for your 
window. Due to the progressive firms advertising in 
OFFICE APPLIANCES we have been able to do this by 
successfully applying what we learn from the adver- 
tisement to the display window. This advertisement 
by George E. Fox and Company is no exception to the 
rule. We are indebted to them for a progressive idea 
which will not only sell their chair mats, but will help 
feature any other companion merchandise we may 


want to use. 
0 ee 


Keep a Picture File on Your 
Christmas Displays! 


SIMPLE OPERATION which will pay dividends 

year after year in Christmas profits for the re- 
tailer is a “picture file’ of result-getting window and 
store interior displays during the current holiday 
season. 

Almost every retailer has gone through the experi- 
ence of creating a particularly effective display only 
to forget how it was laid out and what merchandise 
was contained. After much head-scratching and 
searching his memory, he may or may not come up 
with the details. 

All of this trouble can be saved by simply keeping 
a photographic file on all outstanding promotions and 
window displays, something which can be put away 
and brought out each season. A good, clear picture 
will answer all questions about a particular display, 
inasmuch as the arrangement, merchandise contained 
and signs will all appear sharply. 

A pictorial record of seasonal displays is best made 
around December 20, when the selling effectiveness of 
each has had ample opportunity to demonstrate itself. 
There are two ways in which the retail merchant can 
make such a record, either by sketching out the dis- 
play in pen or pencil with every item identified with 
prices and signs, or by taking a simple time exposure 
photograph. The latter is by far preferable, inas- 
much as the negative remains as a permanent record 
easily duplicated whenever necessary. 

Anyone can make worth-while photographs of such 
displays with any camera from a snapshot-type box 
camera up to a plate variety tripod model. If a window 
is concerned, the dealer can simply put this camera 
on top of a tripod, box or stepladder, in front of the 
window display at night (when the traffic is extremely 
light), focus it, and set the shutter on time. An ex- 
posure of ten to 30 seconds, on almost any standard 
film, will produce a sharp, clear negative on which 
price signs, Santa Claus figures and holiday trim are 
easily read. It costs only a few cents for film and 
printing to thus produce a permanent record which is 
useful in half a dozen different ways. The picture can 
be used to guide new personnel in building satisfactory 
window or interior displays when the merchant him- 
self is too busy with buying plans or other problems. 
It can be used in newspaper advertising and publicity 
or to send to manufacturers eager to get such pictures 
for house organs and advertising literature. It may 
even be entered in sales contests. 

At the end of several years’ time, a file of such pic- 
tures can constitute a ready source of ideas for Christ- 
mas promotion, handy at a time when the dealer is 
stumped for effective selling displays—RAL 
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Office Furniture... Wood and Meta/ 





Big Bank Installation by Jacquin 


ECENTLY A LARGE remodeling program was 
R undertaken by the Central National Bank & Trust 
Company of Peoria, Ill. The program was under way 
for a long period of time but with completion it has 
become an outstanding institution in the Midwest 
The accompanying photograph of the front offices 
occupied by three vice-presidents and a cashier with 
their secretaries, is substantiating proof 

After several months of consideration the bank se- 
lected Clemco Desk’s Chippendale line made up fo! 
them in special sizes. Sikes’ Chippendale chairs were 
selected to accompany these desks. All of the furni- 
ture is of genuine walnut in natural finish. The chairs 
were upholstered in Sikes’ tan top-grain leather 

Obtaining an installation of this size, which totaled 
well over $10,000, was done in this manner. Hugh 
Reeves, sales manager for Jacquin & Company, Peoria, 
handled the entire sale and installation. A trip was 
made into Chicago by Mr. Reeves and the officers to 
look at various samples of manufacturers’ lines and 
by a process of elimination certain styles were selected 
After selecting a style, sample desks were ordered in- 


Peoria Firm Outfits Lavish Quarters 
Complete to Accessories on Desks 
the customer. Fred 


John Blossom, 
desks made by 


to Jacquin’s stock for selection by 
Blossom, president, and his brother, 
vice-president, finally selected the 
Clemco 

This job was complete in every manner. That is, 
all accessories, desk trays, blotter pads, memo pads, 
pen floor mats and files were included in the 
contract. In the many years Jacquin & Company has 
been doing such work, the firm has found that package 
deals of this type can be had if proper attention and 
knowledge both are given to the job at hand. Such 
installations also pay off in the end because they are 
always before the public. 

Other jobs of the same type now sold and in prog- 
ress are for the Commercial National Bank of Peoria 
and Bradley University library, both of these running 
well over the $10,000 figure 


sets, 





JACQUIN & CO. INSTALLATION AT CENTRAL BANK & TRUST CO., PEORIA. ILL. 
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“DENVER POST” OFFICES REFURBISHED 
IN STEEL BY KENDRICK-BELLAMY CO.— 
Depicted is one of the largest all-steel in- 
stallations in the entire Rocky Mountain area. 
Upper left: the general business office, where 
particular attention was turned toward the 
problem of paper work flow. Upper right: a 
section of the news room, nucleus of news- 
paper activity. Above: the want ad and dis- 
play advertising department where over-the- 
counter business is an important phase of 
operation. Left: a portion of want ad section, 
showing desk racks designed by the “Post.” 


Kendrick-Bellamy Equips Offices of 


Denver Post 


eo RABLE FAVORABLE publicity has flowed 
the way of Kendrick-Bellamy Company, office 


equipment dealers of Denver, Colo., on completion of 


the large all-steel office furniture installation for 
many years in the Colorado capital. 
Scene of the installation was the new block-square 


building of the Denver Post, outstanding Rocky Moun- 
which has been re-equipped from the 


aln newspaper 


ground changing locations in Denver. The office 
furniture purchase posed a peculiar problem, accord- 
ing to the newspaper management, inasmuch as the 
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Peculiar Problems of Expanding 
Newspaper Met in New Furniture 


building was constructed to allow for much expansion 
in the future, with every department expected to 
double during the next decade. 

Jack Kendrick, head of Kendrick-Bellamy, co-oper- 
ated with the Denver Post heads in designing the fur- 
niture layout, which is built around furniture provided 
by General Fireproofing. Every table, chair, desk and 
filing cabinet which went into the building was se- 
lected on the basis of lowest cost over a long-term 
period, rather than initial cost. “We studied the com- 
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parative life of dozens of furniture lines before mak- 
ing the ultimate decision,’ a Denver Post executive 
indicated, “finding that steel, with certain structural 
advantages, would stand up most strongly under the 
hard usage which the news room, want ad and aver- 
tising departments and editorial departments normally 
place on furniture.” 

Several carloads 
big installation pictured 
expected to have a practical life expectancy of 50 
years or more. As shown, many modifications were 
developed to fit the steel furniture into the newspaper 
picture, the most striking example of which is the 
four-desk islands pictured in the want ad department 
As shown, four small desks are clustered together in 
each “island” and equipped with 14-compartment all 
steel racks rising from the rear of each desk for sort- 
ing out ads and papers conveniently. Telephone dial 
units were built into each desk at a convenient 45- 
degree angle facing the clerk, with a central line con- 
trol in the lower row of bins for switching from one 
telephone line to another. There are more than 20 
such desk setups in the advertising department, de- 
signed to do away with the old-fashioned, cluttered 
table formerly used for ad clips and papers 


went into the 
of which is 


of steel furniture 
herewith, all 





In the general business office, desks, files and con- 
ference tables have been combined with rolling type- 
writer tables to provide maximum working space. The 
light weight of the steel furnishings has proven partic- 
ularly valuable for shifting positions, it has been found 


Reporters Have Separate Desks 

In the news room, each reporter, rewrite man and 
editorial writer has been equipped with a separate 
desk, each with center typewriter recess, leaving tray 
space on either side for notes, pictures, sheets of 
paper, etc. Desks are installed back to back in one 
room, replacing the famous U-shaped “slot” typical of 
traditional newspaper city rooms 

In the advertising sales department, extreme sim- 
pliicty and lightweight have been featured. As shown, 
desks here are flat top models, with offset knee recess 
and single banks of drawers, grouped into twos and 
fours depending upon the type of solicitation carried 
out. 

The Denver Post, tremendously expanded since the 
end of the war, feels that the huge furniture installa- 
tion will make it possible to “shift with the times” in 
arranging furnishings to meet varying situations 

An unusual aspect of the job was the fact that an- 

tique desks, tables and files used 








A G/W INSTALLATION IN AN 
INSURANCE COMPANY OFFICE 


One of the many departments at the 
home office of the Union Central Life 
Insurance Co., Cincinnati, Ohio, now 
equipped with Streamliner steel desks 
and tables made by The Globe-Wer- 
nicke Co. The complete installation 
was handled by Globe Office Equip- 
ment & Supplies, Cincinnati. 


IMPERIAL DESK INSTALLA- 
TION AT KARL F. KLUTH CO. 
OFFICES IN LOS ANGELES 

This tasteful office of Karl F. Kluth, Los 
Angeles, sales representative for fine 
fabrics in 11 states and Hawaii, repre- 
sents an outstanding example of Wilt- 
shire Modern office furniture. The Los 
Angeles Desk Co. planned the office. 
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by H. H. Tammen and F. G. Bonfils, 
founders of the Denver Post and 
both famous characters in develop- 
ment of western journalism, were 
retained by Ray Campbell of the 
Post management. Slightly modi- 
fied, these will aprear in the main 
editorial office in daily use. In the 
conference room, a beautiful din- 
ing room table from the original 
home of Mr. Bonfils has been 
pressed into service as a conference 
table. 


eae ee 
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H. B. GEORGIA, JR.. AND ROY HANKS IN THE WOOD OFFICE FURNITURE 
SECTION OF THEIR STORE. A SEPARATE AREA IS ALLOTTED TO STEEL 


Sales Training Needed to Develop 


Office Furniture Business 


REGULAR SALES training program in progress 
A at the Georgia-Hanks Office Equipment Com- 
pany, Binghamton, N. Y., has been very beneficial in 
well-organized group of salesmen who 
been able to act as individual managers of the 
to which they are assigned after the train- 


developing a 
have 
territories 
ing period 

The cry of many office equipment dealers is that 
they do not have good salesmen, and if such men are 
secured they do not stay,” says Co-partner Roy Hanks 


This is attributable to two reasons 

First, if a salesman is not well trained, he can not 
be expected to bring in the amount of business ex- 
pected from him and, secondly, if the salesman is 


an opportunity to work for himself, as 
he feels that he hasn’t progressed 
may leave it. The training plan that 
we have in gives our salesmen both these op- 
portunities and we have been very fortunate in train- 
ing young salesmen and then in keeping them with 


our organization.” 


not permitted 
it may be 
in his job and 


-alled, 


effect 


Use Junior Sales Training Program 


Georgia-Hanks company has a sales training 

effect called the “Junior Sales Training 
This is a three-year course that covers every 
furniture, equipment and supplies and 
also includes a basic instruction period in the interior 
decorating of offices and in contract work 


The 
program 
Program 


Ly pe of office 


Before men are selected for their course, Mr. Hanks 
makes every investigation and even spends a trial 
period with applicants to see if they are really in- 
terested in this line of work. This can be ascertained 
by his taking the men out with him on calls, scanning 


taken and discovering if they are pre- 
paring for ermanent stay 


When we get an applicant who shows some initia 


the interest 
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Binghamton, N.Y., Firm Discovers 


Three-Year Program Not too Long 


By P. L. Anders 


Special Writer 


tive on the job, asks a lot of questions and then may 
tell us that he intends to purchase a home in which 
to settle down or reveals some other family obligation 
that shows his intentions of staying on the job to 
make a permanent living, then we figure that we 
have a good applicant,” relates Mr. Hanks. “This is 
no assurance, however, that he may noi leave us, but 
we tell him that it will take three years before he 
will be a full-fledged salesman with his own district.” 

During the three-year training program the sales- 
men make visits with other salesmen, cover every 
possible phase of the office furniture and equipment 
field and then go out on their own. Inasmuch as 
salesmen know that to cover the course will take them 
three years, they can either decide to stay when their 
application is approved, or leave 


Three Years Not Too Long 


“We have set up a course of progress that takes this 
period,” says Mr. Hanks. “When you consider the 
training schools, college courses and institutions that 
take this long, or more, just for a general education, 
our applicants can see that after this course they will 
have one of the finest backgrounds on this type of 
business possible. Any individual intending to learn 

(Turn to page 134, please) 
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ABOVE—A board room installation in a Texas bank (name 
withheld by request). The ten chairs shown are B. L. Marble 
No. 4012!/, AF with deep, soft molded foam rubber in seats, 
backs and on leather chair arms. C. E. (Gene) Richards made 
the installation for Finger Office Equipment Co., Houston. 


4 
> =, | 
‘ oy Pa Pep 


—— 
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BELOW—tThe Permian Drilling Corp. offices in Odessa, Tex., 
have been refurbished with fine leather furniture by Stanley 
Mig. Co., Fort Worth. Chairs shown are No. 1101 and 1101'/2 
in walnut, upholstered in pine green top-grain leather. The 
installation was made by Crain Office Supply Co. of Odessa. 
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Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 
CONFIDENCE ... COUR- 
AGE . CO-OPERATION 


END in your concept 
sJ of worthy entry to 
Mr. I. Will Pepper-Up- 
per’s Monthly Award 
Section of this televised depart- 
mental of BUSINESS BUILDERS 
Note that Mr. I. Will has added a 
banner this time, suggesting that 
we Office Outfitters ever keep this 
to the fore in our sales-promotion: 











MODERN EQUIPMENT 








and a five stanza different 


type of entry took the honors this 
time—submitted by a western sta- 
tioner, who saw it in his local Ro- 
tary bulletin and penned on it, 


“Here is my idea for Mr. I. Will 
Pepper-Upper’s lead-off theme; I 


believe you'll agree!” And agree 
we do and you will, too, as you 
tune in to this ever-timely ad- 
monition ably set forth in breezy 
verse 


AN UNUSUAL VISITOR 

He dropped into my office with 
a grin upon his face, 

He talked about the weather and 
the college football race. 

He asked about the family and 
told the latest joke, 

But he never mentioned anyone 
who’s suddenly gone broke 


He talked of books and pictures 
and the play he’d been to see 

A clever quip his boy had made 
he passed along to me 

He praised the suit of clothes I 
wore and asked me what it cost, 

But he never said a word about 
the money he had lost 
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He was with me twenty minutes, 
chuckling gayly as he stayed, 

O’er the memory of some silly 
little blunder he had made. 

He reminded me that tulips must 
be planted in the fall, 

But calamity and tragedy he men- 
tioned not at all. 


I thought it rather curious when 
he had come and gone. 

He must of had some tales of 
woe, but didn’t pass them on. 
For nowadays it seems to me that 

every man I meet 
Has something new in misery and 
moaning to repeat. 


And so I wrote these lines for 
him who had his share of woe, 
But still could talk of other things 
and let his troubles go. 
I was happier for his visit—in 
a world that’s sick with doubt, 
‘Twas good to meet a man, who 
wasn’t spreading gloom about. 


A few days ago we had 
the nicest kind of an 
exchange of ideas visit 
with Russell Bennett of 

The State Publishing Company, 
office outfitters of Helena, Mon- 
tana, who dropped in expressly for 
that mission. Among the many 
Business Builders he had to offer 
was this that makes good copy for 
you, too, in your house organ or on 
a monthly blotter .. . here it is: 
WE MAINTAIN that 
Good Will in our Office 
Outfitting Business, just 
as in your Business is 
built on deeds, not brags. This 
means every worker from switch- 
board operator to deliveryman 
must be a_ salesman-diplomat. 
And that means a lot of work for 
the heads of our Business and 
yours 





I-D-E-A E-X-C-H-A-N-G-E 
— Presented 
i = each month to 
\y = give your dol- 
iy bs b> lars CENTS- 
. =m INSURED 

a —_* 

——" “31@ plus SENSE- 
\ us] ASSURED! 
9 Remember 
the price — 


ONE IDEA FROM YOU FOR EACH 
IDEA ORDERED BY 
YOU!!! (Always men- 
tion Idea Number, and 
address the co-ordinator 
of this page, Care of Shaw & Bor- 
den Co., Box 2153, Spokane 2, 
Wash. Use this same address in 
sending in your thoughts for our 
Mr. I. Will Pepper-Upper and 
Terse Trailer Departmentals of 
BUSINESS BUILDERS Telecast.) 

B. B. “Idea” No. 1950-28, this 
from a South Dakota stationer, 
captioned, “It’s easier to 
RETAIN than REGAIN 
Office Supply Customers 

-here’s our plan—you’re — 
welcome to it!” 

B. B. “Idea” No. 1950-29 air- 
mailed us clear from 
Georgia, and it’s a 
PEACH. We've titled it, 
“Eighteen ways to get 
rid of loads that may impede your 
progress as a progressive sta- 
tioner.” 

You'll like this month’s 
TERSE TRAILER FROM 
A BUSY NEW YORK 
STATIONER: “In Office 
Equipping it’s ‘carry on and cash 


2222 


Office-efficiently yours! 
RALPH B. ORTEL 








EXAMINE NEW SIGHT-LIGHT MODEL 








The new swivel arm lamp recently announced by the Sight- 
Light Sales Division, M. G. Wheeler Company. Inc., Green- 
wich, Conn., is being carefully examined by all interested 
parties. Left to right are Charles O'Connell, office manager; 
Earl Canfield, president; Gus Appel, head designer of the 
company, and Mel Wheeler of Sight-Light Sales Division. 
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Editorial 





OA 


ls Our Present Prosperity on a 


Sound Foundation? 


@@ IN A RECENT ISSUE of Tax Review, pub- 
lished by the Tax Foundation, Inc., Dr. Leo 
Wolman, professor of economics, Columbia Uni- 
versity, New York, N. Y., makes a penetrating 
analysis of the current conditions of apparent 
prosperity and suggests the possibility of ulti- 
mate economic disaster. The assumption that 
all good and successful things that happen are 
the results of government actions and all the 
bad or unsuccessful ones are caused by the greed, 
the errors or the obtusiveness of others is fos- 
tered by men in government service for the ob- 
vious reason of wanting to hold on to their jobs 
Thus, one of the essential functions of the Fed- 
eral Government—to acquaint the public with 
the pros and cons of leading governmental pol- 
icies—is completely submerged. The hope that 
the President’s Council of Economic Advisers 
would be an agency for clarifying policies and 
economic trends has gone glimmering. As Dr. 
Wolman says, “The Council has joined the ranks 
of the many public agencies which are more 
concerned with political objectives than with 
the quest for enlightenment.” 

New policies, so called, are but old, familiar 
policies with new names. Deficit financing for 
instance, is now called compensatory financing 
The new term is supposed to mean the building 
up of budgetary surpluses in good times and 


many outside of government service. The flaw 
resides in the fact that in only one year during 
the period from 1933 to 1950 was there an actual 
surplus. Every other year showed an increase in 
the deficit and a corresponding decrease in the 
value of the dollar. With employment and busi- 
ness activity at unprecented levels, which should 
be evidences of prosperity, the outlook for sur- 
pluses is not promising. It is difficult to avoid 


the conclusion that compensatory financing 
means perpetual deficit and not occasional 
deficits. 


Those unfortunates in the fixed dollar income 
class are only too well aware of what is hap- 
pening to the dollar. All others should also be 
aware because of their shares of the tax burden 
which, of necessity, is no longer borne by just a 
small portion of the population but by everybody. 
When local taxes, direct and indirect, are added 
to the Federal tax bill, the total per capita tax 
burden in the United States is rapidly approach- 
ing the levels prevailing in the most heavily 
taxed countries of the world. Dr. Wolman puts it 
concisely: ““As government expands and offers its 
citizens more benefits and services, they will pay 
for what they get by keeping a diminishing 
Share of their incomes, which they are free 
to spend as they wish.”’ 

The dangers inherent in the fundamental 
economic policy of the government today en- 
gender some skepticism as to the advantages 
claimed for it. Corrective measures are indicated. 
But, in the words of Dr. Wolman, ‘“‘whether cor- 
rected or not, the most pressing task before this 











the accumulation of deficits in bad times. Be- nation is to make its citizens aware of the un- 
cause of its attractive plausibility, the theory of certain foundations on which much of their 
compensatory financing is eagerly accepted by prosperity rests.” 
EMIL SCHOEN'S PENCIL plication tables, ana ft naineers to provide a recreation 
COLLECTION INTRIGUES eas useac To mar n enter VV 3 War 
WALKING TOUR SCRIBE oldier rainina ~eamn Shelb M 
Norma Lee Browning, Chicaa got em trom tolks in Geiger wo marily respon ible for 
Tribune reporter on a walking tot - cscs ay a eee ne tone orry % 
of Illinois and lowa, found the penci slab M Forrest Cour nd ia to the 
collection of Emil Schoen intriquina RNOW SOMONE IN WN wn State Park B Building, too 
at Old Ripley, Ill. In her descriptior ena me one. v¢ : was large eT ne con 
: Pee eg te “eee: ee “ee , aff .. © 
she said: a oe 3 yr § nued € Ar. Geiger wh 
"Then like a small boy showing off i whi Bie tel aga ma “a ; se 
his first pair of lona pants, he led ey 7 
at te ts ek of bes <lore to View LAKE AT SHELBY STATE PARK ° 
his pencil collection. There on a RENAMED FOR T. B. GEIGER, 
large square board on the wall, he HATTIESBURG STATIONER W. H. FOSTER HOLDS 
in place by elastic bands through The huge artificial lake at Shelby ANNUAL CORN ROAST 
holes Emil had drilled himself, were : Park, Hattiesburg, Miss., ha W. H. Foster, chairman of the 
pencils of every size and description been renamed Geiger Lake in board of the General Firepr ng 
pencils with miniature ¢r nition h for 1, 3 Company n wn, Oh held 
barre!s, or peanuts floating in th Seiger, the Geiger Printing & OC his 20th ann rn roast Frid 
hollowed, water-filled tops, penci ipply, Hattiesk August his farm in Warner 
with maps, calendars, and mult T ake wa ed by Arn Road. M 200 nds fron 
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all over the United States attended 


renew their friendshios with Ma 


as nina Valley inaustrialists and bu 
| 
} ; 4d ,? eacers 
| Don’t Be “Skeered Tho. ikcomas aid Gesiiiie ations 
& yea } er, k w 
; TZ ° =randna amonoa hi ie cs ré 
o’ Bugs ’n’ Things Grandpa among his friends, raise 
ecia n ne att ana oring 
| r teak ’ rn mmina ? 
€ *) Ak 








W. R. DIEHL, JR. NAMED 





2 WHO STREET 
OAK TREE 
HOLLOW 


O Bugs’ n’ Things i PLANNENG COMMITTEE Dear Editor: 
oF ee ee 7 . Diehl, Jr., of Diehl Office Deep in the forest of Birdland 
Hel keen down prices tena the war Equipment mpany, ha: been years ago lived the Bungle Birds 
1 ea eae named a member ot the Sma that could fly higher than the 
ef for those.of greed Business Conference Planning com Kite and fight better than the 
e on things _— 1708 OF INS OHNMDU Ohio Cham Eagle. They built beautiful nests 
oo t Commerce. the committee in the tallest trees, lived to be 
ecades thie store eguiar series of Con thousands of years old, raised 
petgped i: re Snare rences with & view Towards aiding their own food in abundance 

e ade in years gone by : 

to help; that’s why “ € n Tne ver proc and flew afar to forage for choice 
hen we'd like to say ems a today s econom insects. They always had ample 
er ppg r rr, ting will be food and protective shelter and 


high price’ pest 


things you buy from here 
A rice ght, so never fear 


mise, not a threat 


And uth you sure can bet! 








A. B. DICK EXECUTIVE 
HEADS CONTRALERS GROUP 


grew so big and strong that 
many were 15 feet tall with wing- 
spreads of 20 feet or more. 

One day, out of the forest, 
came a wood nymph. Watching 


ime ntro \| : es . 

: . ¢ the Bungle Birds straining with 
Ri Beverste ne A. B. ' C mpany, nas beer . . 

Les mac ieee ) ie Chicac all their might as they pulled the 
fy ae * _ a eee plows through the heavy earth, 
Ab i( HIER. ‘p ly es she cried, “My heart sorrows for 
M 1611__-_736 SOUTH BROADWAY sD he Viet they aching back. | shall banish 
OLD SUBJECT WITH A NEW TWIST— A any, has bee thy toil and give thee good food 

Reprints of this advertisement in Los =e -, nan, j in abundance. : 
Angeles newspapers were mailed to A+ th. uta e The next day, a swarm of in- 
Schwabacher-Frey customers. Many sects descended upon the forest, 

favorable omments were received. 7 n 


BRINGERS OF GOOD CHEER TO SHUT-INS 





Ray Dykema 


nstrumenta 


Dykema Office Supply of Kalamazoo, Mich., is a member of a group 
in bringing cheer to patients at the Fairmont Tubercular Hospital. 
the accompaniment of a portable organ played by Richard Bolks, 15 (seated 


the same insects the Bungle 
Birds used to. fly miles to find, 
and so, they quit their plows and 
filled their crops. 

Year after year, the insects 
came. The Bungle Birds found 
life warm and sunny and satis- 
fying. Nothing to do but live and 
love the hours away. Then, one 
spring day the insects disap- 
peared as mysteriously as they 
had come. “Well,” said a _ phil- 
osophical Bungle Bird, “There's 
no use crying because the in- 
sects have gone. It's planting 
time. Let's get back to plowing.” 

But when they tried to get up, 
they found they had no feet. 
When they tried to rebuild their 
nests, they had no wings. They 
had withered away through 
years of nonuse. 

For a few days they floundered 
around in dismay, then hunters 
in great numbers came into the 
forest and slaughtered them b 
the billions. The wild animals 
and starvation killed the rest. 
Today, there isn’t a Bungle Bird 
in Birdland. 


by organ), these businessmen go to all wards and sing to the bedridden patients. Security on a silver platter is 
Then they give an hour program in the auditorium for the “up” patients. Singing insecurity. 
1 variety of songs, from Brahms to “beebop.” the men (left to right) are Peter 


Very wisely yours, 
Ollie The Owl 


Dykema, vice-president of a Kalamazoo bank; Ray Dykema; John Kickert, efficiency 
engineer, and Peter W. Bosker, in the siding business. 
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THIS INDUSTRY, TOO, JOINS 
IN RED FEATHER APPEAL FOR ALL 


FOR COMMUNITY Red Feat | RED FEATHER SERVICES | 


In October the 125 OR 


campaigns will include th —— 
as they combine mors 

appeals in one ocean-t ean eft r future—helping to build | 
fort. More than a m n volur finer, more attractive mmunit 


teers, including men wh tomarily tor the q 1 of everybody. 
sell desks or typewriter ae 


UNDERWOOD MAN’S SON WINS SOAP BOX DERBY 





the Commun Ty Che + an act ot 


good citizenship 


"The Red Feather campaigns of 
this country a ave millions of 
jollars, numberless hours of time 
and countless units of human energy 
by making it possible to combine 
the fund-raising efforts of many 
rganizations and let the community 
make i+ Cc yntribution nce. 





JOHN SPENCER ENTERTAINS 





John Spencer, Newark, Ohio, indus- 
trialist and owner of the Advocate 
Store, leading office equipment and 
supply store at Newark, recently 
entertained nearly 100 Newark and 
Columbus purchasing agents at his 
estate. Shown here (left to right) are 
John Duncan, manager of the Advo- 
cate Store; Mr. Spencer, and George 
S. Long, president of the Fifth District 
Travelers Club, Cincinnati, Ohio. Mr. 
Spencer has varied interests besides 
his Advocate Store. He publishes the 
“Newark Advocate” newspaper, oper- 
ates a radio station, a printing com- 
pany and the Granville Sand 4&4 
Gravel Co., besides other enterprises. 





Billy Walter, son of Underwood Corporation's Buffalo service supervisor William 
C. Walter, was winner of the grand prize in the 1950 Soap Box Derby in Buffalo. 
His car, sponsored by R. E. Ward, Underwood regional manager, flashed across 
the finish line in the final heat a full half-length ahead of the second racer. This 
local championship qualifies Billy to represent Buffalo in the national races at 
Akron, where he is being sponsored by the “Buffalo Courier-Express.” Among his 
other prizes, Billy received a new Underwood portable typewriter. Billy's car, 
which cost him $16 to build, will go with him to Akron, where he will compete 
with abaut 150 others for a first prize $5000 college scholarship. 
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In one minute you can have more than 
100 clear, sharp, black on white copies of written, typed 

and drawn material. The new table-top model 435 A. B. Dick 
mimeograph with built-in motor is engineered for fast 
production. It is shown here with the model 27 A. B. Dick 
stand which provides foot control and allows the operator 

to remain comfortably seated during the entire mimeographing 
cycle. This machine, for use with all makes of suitable 
stencil duplicating products, has full Flexamatie Control to 
handle a variety of paper and card stock in sizes from 3 x 5 
inches to 9 x 16 inches. Look in the phone book or write 
for the name of your nearby A. B. Dick representative 

and ask for a demonstration. A. B. Dick Company, 

5700 Touhy Ave., Chicago 31, Illinois. 






Modern 
Mimeographing is 
Balanced 

Duplicating 








HERE ARE MORE FEATURES 


Easy, fast-loading feed table with 125-sheet 
capacity. Exclusive Roto-Grip Feed quickly set to 
feed automatically a great variety of paper and 

card stocks. Closed cylinder houses semi-automatic 
ink distribution and recovery system. Three-way copy 
adjustment. Universal stencil clamp. 


UNIVERSAL FEED TABLE 

Available at extra cost. Simplifies hand feeding 
ollated sets of irregular sizes of paper 

and card stocks 
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A-B-DICK 


THE FIRST NAME IN MIMEOGRAPHING 
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FINGER-FLITE CHAMPION 





Underwood Corporation, 
One Park Ave., New York 16, N. Y 


Underwood has introduced the Finger-Flite Cham- 
pion as a personal writing machine, a portable with an 
office-size typewriter keyboard and 40 improved fea- 
tures for operating convenience Redesigning is 
claimed to include every detail from inner mechanism 
to the slim, tapered carrying case. Based on a survey 
among portable users, features include the new “See- 
Set” margins, key-set tabulator and rhythm shift 
The portable, which with its case weighs only a frac- 
tion more than 16 pounds, incorporates a new design 
feature claimed to reduce creeping. There is no in- 
convenience in changing back and forth with an office 
machine, for the spacings between the keys are ex- 
actly the same. Finish is non-glare Underwood gray 
with new gray keytops and maroon cylinder knobs 
and space bar. 


PRESTO PAPER PUNCH 





Metal Specialties Manufacturing Company, 
3200 Carroll Ave., Chicago 24, Ill 


Built around the well-known Presto Personal paper 
punch, the new Presto Model 53-B is easily and quickly 
switched from the standard 11 x 8%-inch three-hole 
punching to a two-hole 234 or six-inch center, a four- 
hole, seven-hole or any other desired combination. The 
punch is fitted with a new rubber base to protect desk 
tops as well to catch paper punch-outs. The new punch 
is designed to retail for $3.00. Additional information 
may be obtained from the manufacturers at the above 
address. . 
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Hoosier Desk Company, 
Jasper, Ind 


rhis new Empire interview or consultation desk No 
1558X is 58 x 32 inches in size and has an adjustable 
height from 29 to 30% inches with an overhang of the 
top at one end for 1434 inches. This overhang can 
be furnished for either the left or right side. With the 
inset back and narrow width pedestal end, the desk 
permits knee space at the rear as well as at the end 
for more than one visitor. It was designed primarily 
to obtain a practical space-saving comfortable fixture 
for use in banks, loan companies, public utilities, tele- 
phone companies, doctors’ offices, sales departments, 
employment and credit departments where there are 
numerous customer service contacts. The Empire series 
includes executive models and other desks for every 
purpose in the general office 


EXECUTIVE CHAIR NO. 4815'2 





Taylor Chair Company, 
Bedford, Ohio 


Features of the new executive posture chair No. 
4815%% include a seat that tilt-drops in the back per- 
mitting the occupant’s feet to rest flat on the floor, 
finger-tip adjustment of seat height as well as a new 
Executive Ease posture mechanism for five way ad- 
justment. Air foam rubber is used as padding for the 
1950 
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Science plays an important part 





in the manufacture of 





You visualize us as a huge organization 
producing typewriter accessories by the carload. 
Pause to think, too, of the cool, sure 
planning — the scientific elimination-by-trial 
— the utter proving which comes first. 
Every ribbon and carbon formula — each detail 





in the intricate process of their develop- 
ment fo finished products — marks a progressive 


triumph in the application of modern Science! 








Ebony Hectograph 


Produces jet black copies on 
any spirit duplic aling machine 





eee requires no special Maids eee 


no offset eee handles C-L-E-A-N 
MANIFOLD SUPPLIES COMPANY — 188 Third Avenue, Brooklyn 17, N. Y. 


Coast to Coast Distribution 
SAMPLE SENT UPON REQUEST 


CARBON PAPERS » HECTOGRAPH ~- UNI-MASTERS + INKED RIBBONS 
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arms, the contoured back and over the spring plat- 
form seat. Height of the back from the seat varies 
from 22 to 24 inches. Width between arms is 201 
inches. Width of seat at front is 21% inches. The 
new chair is available in quartered white oak or genu- 
ine walnut and is upholstered in top-grain leather, 
saddle leather or grospoint fabric 


FLUORESCENT DESK LAMP 





General Lamps Manufacturing Corporation, 
Elwood, Ind. 


Helping the dealer to capitalize on the strong public 
demand for two-tube fluorescent desk lamps is Gen- 
eral’s new two-tone lamp with adjustable shade to 
retail at $14.95. This new lamp is available in two 
new high-bake finishes. One of these is the new plat- 
inum chrome finish to go with gray desks and gray 
office furniture, and the other is the hammerloid 
bronze. The lamp also comes in a fine statuary plated 
finish which retails at $19.95. The arms are made of 
seamless brushed brass tubing and the one-piece shade 
which tilts up or down to control the pitch of light 
has all corners smoothly rounded. Equipped with a 
G.E. ballast, all parts of the lamp are U.L. approved. 


ADJUST-A-SHELF UNITS 





L 


The General Fireproofing Co., 
Youngstown 1, Ohio 


Slotted shelf adjustment is featured in new book 
shelf units so that shelves can be placed in any posi- 
tion by simply withdrawing and inserting them in 
the desired slots. Units are equipped with closed 
backs. Two end panels are required for each single 
unit or for each continuous run of two or more units 
bolted together. The new Adjust-A-Shelf is 42 inches 
high. Also available are units 84 or 90 inches high, with 
or without backs, and double- or single-faced 
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ROYAL POSTURE CHAIR 





Royal Metal Manufacturing Company, 
175 N. Michigan Ave., Chicago 1, Ill 


This new posture chair is built with an extra-wide 
seat to insure comfort for all sizes of people. It is 
claimed that the distinctive custom satin-chrome de- 
Sign is a virtual guarantee that the chair will blend 
with any interior, no matter how luxurious. Both seat 
and back rest of the chair are completely adjustable, 
by means of foolproof handwheel mechanism. Extra 
comfort is provided by the 20-coil spring unit construc- 
tion and the contour-shaped back. A choice is given 
of upholstery materials. 


ADDRESSING MACHINE 





Weber Addressing Machine Company, 
200 W. Central Rd., Mt. Prospect, Ill 


The new Weber hecto-process mechanical addressing 
machine has expanded capacity to address material 
from tissue-thin air mail envelopes to one-inch thick 
catalogs and booklets, at speeds up to 1,500 pieces per 
hour. Increased capacity and operating speeds are de- 
clared to be the result of an ingenious wick feed, pic- 
tured in inset. The wick receives printing fluid by ca- 
pillary attraction from beneath feeding plate 

Printing fluid flow and capacity of moistening aper- 
ture are easily controlled by convenient thumb screw. 
The operator completes the addressing operation with 
the right hand, advancing list by light pressure of in- 
dex finger on forward list roll. Full name and address 
1950 
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Sh lb. Baby Brother of the 
© Worlds Fastest Portable! 








Qa WEIGHS ONLY 9 LBS! 
So light, you can carry 
it easily— wherever 


and however you go! 
Perfect for plane, train 


Pala. and car travelers! 


FITS IN A BRIEFCASE! 
So compact, you can , 
tuck it aw ay in brief- 
case, suitcase or desk 
drawer. Only 3 inches | 
high, 11 inches wide, 
and 12 inches long! 


HAS FULL-SIZE OFFICE “SMITH-CORONA’S MOST PORTABLE PORTABLE!” 

TYPEWRITER KEYBOARD! SKYRITER is extra-light, extra-compact—yet has a free, easy 
Yes! SKYRITER has “touch” that will please even the most particular typist 
regulation 84-Character ... plus a lively, high-speed action that’s faster than human 


keyboard, just like its big 
Smith-Corona brother! Takes 
full-size stationery, too! 


hands. Its many Smith-Corona features include Colorspeed 
Keyboard, Skidproof Feet, Touch Selector, Paper Supports and 


Error Control. \ts the ty pewriter for travelers! 


43 Smith-Corona 


L C SMITH & CORONA TYPEWRITERS INC SYRACUSE 1 N Y Canadian factory and offices, Toronto, Ontario. 
Makers also of famous Smith-Corona Office Typewriters, Adding Machines, Vivid Duplicators, Ribbons and Carbons 
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of mailee are highly legible under plastic pressure bar 
The machine ejects addressed pieces automatically 


NO. 95 HAND NUMBERING MACHINE 





Roberts Numbering Machine Company, 
700 Jamaica Ave., Brooklyn 8, N. Y. 


Finished in polished chrome and luster black and 
fitted with a grip-shaped black and red plastic handle, 
the new Model No. 95 hand numbering machine is of 
modern design. All parts are made of steel and are 
said to be fitted with clocklike precision. The new 
model is a five-action machine which permits the same 
number to be printed from one to five times or it may 
be set for continuous repetition of any number 
Mechanical features include a quick-set dial on the 
front to enable an operator to change the action in- 
stantly. The action mechanism is contained in the 
front cover section so that it may be removed by tak- 
ing out one screw. Ten wheels can be accommodated, 
including number, letter, fraction and dash wheels 
With the exception of the first wheel they are fitted 
with depressable ciphers, allowing numbers to be 
printed without the preceding o’s. The machine is 
fitted with a Roberts long-life inked pad. A six-wheel 
model is equipped for five-figure styles and the regu- 
lar model is available with eight or 14 actions 


ae 
‘ . 


COAT-RAK T201 


Tubecrafters, 
911 Walnut St., Philadelphia 7, Pa. 


Four triple-chrome-plated, double- 
style hooks fan out at the top of this 
new Coat-Rak. The pole is made of 
1144-inch heavy-gauge steel and comes 
in deluxe gray, green, brown or triple- 
plated chrome finish, all of which are 
Bonderized. The taper-curved base is 
made of solid cast iron with three con- 
tacts for extra steadiness. The new 
costumer is 68 inches high, weighs 16 
pounds and has a 14-inch base diameter 
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LO-BOY MODEL RES 





Rex-O-graph, Inc. 
7840 W. Hicks St., Milwaukee 14, Wis. 


This addition to the line of fluid-type duplicators is 
a motor-driven model claimed to allow easy change- 
over from automatic to hand operation, making it 
extremely versatile and capable of a wide variety of 
applications. Features include foot-pedal controlled, 
single-revolution operation when desired, quick mask- 
out convenience, “sit down” operation, quick-change 
master guide and clamp, 100 per cent roller moistening 
unit, adjustable receiving trays, audible signal auto- 
matic counter, new fluid saver device, a handy utility 
shelf and wide range pressure adjustment 


PORTABLE REGISTER 





Philip Hano Company, Inc., 
Holyoke, Mass 


Made for the two popular width register forms of 
4-5/16 and 5% inches, the new Hano portable is said 
to be the first die-cast aluminum register in the field 
Incorporating a new split-pin form control mechan- 
ism, it is designed to hold the forms firmly in registra- 
tion while the operator writes the ticket. A straight 
pull operating lever advances the ticket. A large 
file compartment with a spring hinge lid provides 
storage in the base of the register for carbon copies 
Die-cast aluminum construction is said to impart 
a high degree of rigidity. The loading drawer, designed 
to give unusual loading speed, holds 100 triplicate sets 
of forms. Interior writing plates and the forms drawer 
are made from formed aluminum Regular auto- 
graphic register form carbon is used with adjustable 

Provision 


carbon holders for varying lengths of rolls 
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for years to come! 





Yes, a dealer franchise for the OLD TOWN SPIRIT DUPLICATOR 


Dia ae is a money maker now, and will be a money-maker for years to come. 
Illustrated is Model 9E Electric. ¢ 


There are other fast selling 9” and You make money on the sale of the Duplicator, and this demand is 


14” hand and electric models for already large and is increasing steadily. 


every duplicating need. You also make money from your sales of Old Town Duplicating Sup- 
plies. These sales are steady, they are profitable repeat sales that follow, 
naturally, your Old Town Spirit Duplicator sales. 


W rite today for dealer franchise information. be4 


Old Town 


RIBBON AND CARBON COMPANY 


759 PACIFIC STREET - BROOKLYN 17, NEW YORK 


CARBON PAPER —- TYPEWRITER RIBBONS —- DUPLICATING SUPPLIES 
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is made for carbon separator strips so that users can 
black out unwanted items on the carbon copies 


CINCINNATI CLIPPER 








Cincinnati Time Recorder Company, 
1733 Central Ave., Cincinnati 14, Ohio 


The new Cincinnati Clipper is claimed to be a fully- 
automatic, consecutive spacing attendance and job cost 
recorder with features designed to increase the ac- 
curacy and speed of cost recording and audit. The 
consecutive spacing feature is said to eliminate over- 
prints and assure perfect records, always in sequence, 
regardless of the time elapsed between registrations 
The spacing action is precision-controlled by the “clip- 
per” action which automatically indexes the cards for 
each registration by means of an accurate mechanical 
cutter. Up-the-card registration places each registra- 
‘tion above the preceding one, thus permitting direct 
subtraction and greater speed and accuracy in record 
audit. Days of the week are registered in an alter- 
nate manner, left to right up the card, thus providing 
for a quick visual check and enabling quick spotting 
of absences and non-productive time. The device is 
self-staring, synchronous motor-driven or master clock 
controlled. It is available with standard time or Con- 
tinental time wheels, or with hours numbered from 
0 to 23. It can also be furnished with standard minutes 
1 to 60, or fractional hours of tenths or hundredths 


SWIVEL ARM LAMP 





Sight-Light Division, 
22-28 W. Putnam Ave., Greenwich, Conn 


The arm of this new Sight-Light lamp extends 15 
inches from the swivel ball, turning 360 degrees to 
provide maximum light wherever needed. A wafer- 
thin weighted base is said to take very little room 
The new swivel arm lamp is designed for use with 
work involving close visual concentration 
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METAL FILING CASES 











Herring-Hall-Marvin Safe Company 
Hamilton, Ohio 


Four new metal filing cases which can be equipped 
with any desired arrangement of H-H-M unit-type fil- 
ing equipment for use under counters and in Offices, 
filing rooms, libraries and record vaults have just been 
placed on the market. 

All four cases have an outside height of 40 inches 
The two 35 7/16-inch wide cases are 19 3/16 inches and 
26 9/16 inches deep outside. The two 437,-inch-wide 
cases are evenly divided inside by a vertical partition 
and are 19 3/16 inches and 26 9/16 inches deep outside 
Cases of the same width may be stacked vertically, 
those of different widths lined up side by side 

All have solid backs and finished tops and are built 
of heavy-gauge steel, finished in smooth H-H-M gray 
With the wide choice of H-H-M Unit-Type filing equip- 
ment, an almost unlimited variation is possible in the 
new cases, claim the makers. 


DUO-TANG COVERS 





Ellingsworth Manufacturing Company, 
200 S. Peoria, Chicago, Ill. 


Designed for individualized presentations, the Duo- 
Tang covers have a transparent window and a fly 
sheet with printed guide marks for personalizing each 
cover. Other features include an 11 x 8'%-inch sheet 
size, three Duo-Tang fasteners, three metal eyelets 
at 414 inches center to center and a binding capacity 
of %¥g of an inch. Three grades of material are avail- 
able. The No. 35AW cover is made from Granada ma- 
terial, a heavy-weight Spanish grain of two-tone 
finish stock said to be soil resistant. Colors include 
black, brown, tan, dark or light blue, dark or light 
red, green, gray or orange. No. 12AW is made of 
Leatherine material, an embossed stock. This model 
1950 
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ROYAL INTRODUCES THE 


Laslest-wiiing portable 


EVER BUILT! 


With a complete ‘‘Magic’’ Margin system both 
left and right. The greatest improvement ever 
introduced in the typewriter field! A Royal 
exclusive! And 29 other major advances! 


The new Royal Quiet De Luxe and Royal Arrow are 
promoted by the biggest advertising campaign in portable history 


stock 1 — ROYAL 


5 c L L | T | World’s Largest Manufacturer of Typewriters 
* Magi is a registered trade-mark of Royal Typewriter Company, Inc. 
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THE CARTER’S INK COMPANY 


Cambridge 42 ¢ Boston, Massachusetts 
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Value Revival- 





Carter’s new 2-ounce streamlined bottle 
answers big-volume sales! 










SraTioners and customers hail the return of 
Carter's quality inks in the 10¢ bottl—a hand- 
some 2-ounce size that looks big and is big. It 
has the streamlined “new look” plus the magic 


10¢ price . . . two sure keys to volume sales. 


The new Carter's bottle is oval-shaped . . . 
actually weighs less because of light-weight glass 
.. costs you less for freight and handling. 
Now is the time to place an order for 
Carter's full line of Fine Fountain Pen 
Inks. Available in 9 brilliant colors to suit 


all tastes and needs. 


+ Just apply one or two drops ses then 


blot. Carter’s new one-solution eradi- 
cator does the job quickly. simply. 
completely. A must’? item for 


“sale s-minded”™ dealers. 
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comes in light blue, gray, brown or black. No. 16AW 
is made of Sturdiflex, an imitation leather. It comes 
in black, blue, brown or green 


FELT-POINT PEN 





Felt-Point Pen Division, 
Marsh Stencil Machine Company, 
Belleville, Ill. 


A new Felt-Point pen is claimed to have the beauty 
of a fine fountain pen, yet combines in one precision 
instrument the features of pencil, brush or crayon for 
marking, writing or drawing on any surface. Using 
fast-drying inks, black and colors, it is said to mark 
on paper, wood, cartons, metal, glass or cellophane 
It is suitable for addressing packages, marking signs, 
price tags, maps, charts or graphs, or lettering in the 
office, school, factory, home or farm. The ink is fed 
to the felt point by automatic valve control. Pressing 
down on the point opens the ball-shaped, air-tested 
valve. Interchangeable felt points come in three sizes 
Barrel, nose and valve parts are made of aluminum 
The No. 1 personal set retailing at $3.25 contains one 
77 Felt-Point pen, one ounce can of Black T ink and 
two extra felt points 


TECHNYSCOPE MODEL F-2 





Technygraph Company, 
Techny, Ill. 


In introducing the fluorescent model F-2 of Techny- 
scope, the manufactures point out that the scope 
table, T-square, and so forth, are identical to the 
standard model. The difference is in the way it is 
illuminated. The use of fluorescent lighting is claimed 
to introduce new advantages such as having the light- 
ing unit entirely enclosed and the entire writing area 
of the stencil evenly illuminated. The glass of a scope 
and the stencil remain cool. A handy push-button 
switch is used and the lighting unit can be purchased 
and attached to any of the metal Technyscopes now 
in use. 
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FAVORITE LINE FEATURE 
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Cooke & Cobb Company, 
122 E. 23 St., New York, N. Y. 




















A continuous elastic cord instead of a tie tape is a 
new feature of the Favorite line of files, envelopes and 
wallets. The elastic cord, permanently attached, does 
away with loose hanging tie-tapes and the need of 
such fasteners. It adds convenience and neatness with 
security to contents, state the manufacturers, who are 
exhibiting at the NSA convention, Booth 133. 


STREAMLINER STEEL DESKS 








No. 3M-66FT with island base and fully molded lino- 
Bottom: No. 3SL-66FT, combining square-edged 
top with leg base. Both are 66-inch. 


Top: 


leum top. 


The Globe-Wernicke Co., 
Cincinnati 12, Ohio 


Recently announced was the addition of a complete 
new line of steel desks to the company’s Streamliner 
series. In developing the new line emphasis was placed 
on flexibility, with all component parts planned and 
engineered so that they are readily interchangeable. 
This results in a choice of 56 different desks to meet 
individual needs. Desks, available in any one of the 
four basic styles, include executive and junior execu- 
tive flat tops, conference style with overhanging tops, 
salesmen’s desks, calculating machine desks, fixed 
bed or pedestal typewriter desks. In addition, the 
series has both square-edged and molded-top tables 
and telephone stands. The new Streamliner desks 
and tables have 30-inch deep tops instead of 32% 
October, 
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year are here! To help you get a N 





with... 


THE ALL NEW REMINGTON PORTABLE TYPEWRITER 


The biggest selling months of the 
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ny market, we’re placing colorful ads in 7 


==:| Supplements 


With Amazing Miracle Jab — 7 * 


... the new, exclusive feature that turns 
a casual inquiry into an on-the-spot sale! 
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Ktemington. Fkand. 


DEALER Remington Portable Typewriters * TOP- NAME 
SALES flight Adding Machines ¢ Invincible 
DIVISION Typewriter and Duplicator Supplies « FIRM 
Victor Safe and Equipment. Product 
F > ame . ADDRESS - 
315 Fourth Avenue, New York 10, N. Y. 
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Gentlemen: Please send information on the FREE 
SELLING AIDS that will get me a bigger share of the 
Christmas market. 

















' 
susncusnannapeossnasaasaset 


CITY = CORTE a TAT Ben 








JASPER DESKS...a Gralla, 
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EMBASSY SUITE FEATURES 


Genuine American Black Walnut with matched stump fronts and quarter 
striped tops and panels with solid walnut interiors. The drawers are dove- 
tailed front and back—made of walnut with interiors finished. The 69” and 
60” desks have a ball bearing suspension file drawer. Drawers are chemically 
treated to prevent sticking. A nine-point finishing process is employed and 
a Wood Office Furniture Institute certified finish is used. The complete desk 
is rubbed by hand and has dust-proof under construction. There is a dic- 
tation slide in the 69” desk. Inset back. Deep drawer equipped for hanging file 
folders. The suite is complete with executive desks, secretarials, phone con- 
soles, hutch cabinet. bookease, tables and other accessories. 


ON DISPLAY—N.S.A. CONVENTION—ROOM 546 








THE JASPER DESK COMPANY : 
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CONTRIBUTION TO THE BUSINESS OFFICE 


~ 
Cosmopolitan 


SUITE 











ie 
BE the wi 


COSMOPOLITAN SUITE FEATURES 


the Cosmopolitan Suite refers to our Modern Island Base line. It is complete 
in a variety of patterns for every job in the office, either general or executive. 
senior and junior. It is made both in walnut or in Softone on r.ft oak. The 
island base feature permits more foot room. There is a ball bearing suspension 
deep drawer in the 78” and 66” desks. Drawers are chemically treated to pre- 
vent sticking. Drawer interiors are finished. Brushed brass flush pulls. Nine- 
point finishing process. Wood Office Furniture Institute certified finish. Ad- 
justable height 29 to 3014”. Dust proof under construction. Modern lines — 
large radius rounds. Deep drawer equipped for hanging file folders. Pencil 
striped black walnut or Softone on rift oak. 


WELCOME N.S.A. CONVENTION e VISIT ROOM 546 
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Drawing Inks Household Cement 


Are Vou Writing Inks Special Inks Liquid Paste 


Desk Stands Stamp Pads Show Card Colors 


selling all 
Gift Ink Sets Stamp Pad Inks Show Card Color Sets 


cn . ° ) .? > 
the sé Car lers Ink Erasers Vucilage Type Cleaners 


profit-makers 4 Rubber Cement Hand Cleaners 
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Dealers say... 


“Makes it easy to Sell More!” 


Customers say... 


“Makes us want to Buy More!” 


That’s what we hear all over the country 





about Carter’s new display stand 


Here’s why! 


Carefully planned to tie in 
with modern store fixtures 


This new display fixture is an attractive ad- 
dition to the “sales force” of an up-to-date 
stationery supply store. Sturdy, light-weight 
construction neat, convenient display 
shelving... simple, dignified design... soft, 
neutral color... add up to a sales-pulling 
“plus” for retailers interested in modern mer- 


chandising methods. 


trranges full Carter's line for 
convenience to buyer and seller 


Precision planning allows the right space at 
the right spot . makes Carter's products 
handy for customers to buy... easy for you 
to sell and restock quickly. The new display 
fixture has been carefully thought out to serve 


the man who buys and the man who sells! 


Boosts turnover... by displaying 
merchandise attractively 


Leading stationers all over the country have 


tested the new Carter display stand and found 
it a real sales booster. Smaller, faster-moving 
items are arranged attractively at eye-level 
near the top. Larger-size bottles of some 
items are kept dust-free, fresh and prominent 


in the glass-enclosed bottom compartment. 


... by reminding purchasers 
of related items 


Systematic display of Carter’s supplies at 
close quarters suggests related items the cus- 
tomer may have forgotten. It’s a reminder 


that is bound to stimulate more sales! 


Here’s how! 


Smart dealers find it’s good business to push 
Carter's entire line—sold only through Sta- 
tioners and Office Outfitters under Carter's 
traditional dealer-protection plan. Informa- 
tion about dealer franchises in your area is 


available on request. 


THE CARTER’S INK COMPANY 


Cambridge 42 « Boston, Massachusetts 
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inches as in the former Streamliner series. Island FEATHERWEIGHT SEAL 
bases are equipped with screw glides that permit island 
base models to be adjusted from 29 to 31% inches 
In addition, the screw glides may be used as a leveling 
device where floors are uneven 


FAN-FOLD TAPE MINDER 





Bankers & Merchants, Inc., 
3227-29 N. Sheffield Ave., Chicago 13, Ill 


Now available is a featherweight seal, claimed to be 
the lightest pocket seal made. The weight of the seal 
complete with engraved dies is only seven ounces. 
The manufacturers point out that it is ideal for notary, 
corporate and engineer seals 


CAVALIER NO. 5468-F 





Cycle Equipment Company, 
461 Market St., San Francisco 5, Calif 


The new Fan-fold Tape Minder is designed for 
mounting on an IBM proof machine. It receives the 
moving tape as it emerges, and guides it over a series 
of rollers designed to allow the operator easy access 
for checking. It is then fanfolded automatically to a 
uniform measure, sharply creased and ready for filing 
While in operation, it is said to maintain an easy 
tension on the tape to safeguard against over-print- A feature of the Cavalier desk series is the No. 
ing and reverse loops. If a difference in the listing is 5468-F, designed specifically for executives who desire 
discovered, the operator can flip on a small red call _ the styling of a turned leg desk. This item has a 
signal to summon the floor supervisor. While he checks shaped top with rounded corners, semi-flush die-cast 
the tape and the items concerned, the operator can metal drawer pulls in highlighted, antique bronze 
continue her work. finish and drawer fronts are of selected, cross-figured 

walnut veneers. Appropriately matching companion 

pieces are offered for the complete furnishing of an 
LEATHER CHAIRS executive office. Cavalier Series also includes desks 
for the junior executive and the entire organization 
Unusual styling in the moderate price range is claimed 
for the No. 5468-F model 





Myrtle Desk Company, 
High Point, N.C. 


AIRISTO-PAK BRIEF BAG 





The Worden Company, 


200 E. 17th St., Holland, Mich 
All American Leather Goods Company, 


Recently added to the firm’s line are the No. C-500 °29 N. Milwaukee Ave., Chicago, Ill 


side-arm chair and the No. C-505 swivel chair. Both 

are made of genuine walnut and are upholstered in The Airisto-Pak brief bag is leather-lined through- 
top-grain Eagle-Ottawa leather. Spring construction is out, has three pockets and presents a smart appearance 
used in the seats and backs. Both models are 20 inches’ with stainless steel opening rims. Typical of the com- 
deep, 21 inches wide and 36 inches high pany’s Airisto-Pak line, this bag utilizes the feather- 
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the NEW improved 


SWIFT ADDING MACHINE 


” 
NOW with All-Steel Unbreakable Case 9 50 
the only 9-figure machine as low as.. pas tan 
No other machine gives you such features...at so many dollars less! 
$9,999,999.99 capacity! Ov/) machine at this low price Pick-up" portability! Smallest, lightest complete adding 





iltiplies up to 9 figures machine on the market, easily carried in optional zipper case 
All-Steel Case! Ov/y machine at this low price with stream- Easy to use! 10-key keyboard, visible adding dials, red totals 
lined unl ble steel case, in choice of smart colors. and sub-totals, oversize pica type, short stroke handle. 


See the Swift at Booth 324, National Business Show 


SWIFT BUSINESS MACHINES CORP. Dept. Alo 
A MUST for executives, professional men, Greet Senne Sere 


Please send booklet giving complete information about the 
H ift Adding Machi 
stores, homes and large or small offices! =~ Swi"! Acsing Mochine 


NAME 


COMPANY 


MAIL COUPON FOR FREE BOOKLET! ADDRESS 
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weight steel frame for support and shaping. Other new 
items are available in the line, including an 
case. 


AUTOMATIC TIME COMPUTER 





Collins & Williams Company, Inc., 
Willimantic, Conn 


Scheduled to appear on the market about January 1 
1951, the Automatic Time Computer, as the name im- 
plies, is fully automatic. By inserting a card at the 
start and finish of a job, or an operation to be timed 
the following results are claimed 

1. Starting time is recorded 

2. Ending time is recorded 

3. Elapsed time is printed and indicated to the near- 

est tenth hour. 

4. Day of the week, A.M. or P.M 

5. Clock number is printed 

It is also possible to use individual time or job tickets 
or cards with multiple entries, and in widths of from 
five to eight inches, claim the makers. It is stated that 
the computer may be used as a job clock, an attend- 
ance clock, or both. It is also possible to punch in on 
one clock and out on another in a different location, 
and still print the correct elapsed time. 

The Automatic Time Computer, according to its 
manufacturers. is protected against inaccuracy due 
to power failure by being made inoperative until the 
clock has been set 


is printed 


LABEL HOLDER 





Roll-a-Matic Label Company, Inc.., 
566 Mulberry St., Macon, Ga 


holder is designed to fit on 
most models of typewriters. It attaches to the car- 
riage and is easily removed without further adjust- 
ments. It holds several sizes of labels and is designed 
to keep them ready for use when they are needed, 
allowing the druggist or parcel shipper to write to 
the very bottom of the label without it slipping. Deal- 
ers can get full information by writing the manufac- 
turer. 


The Roll-a-Matic label 


attache 





ALUMINUM SIDE CHAIR 





Aluminum Seating Corporation, 
17 S. Cherry St., Akron 8, Ohio 


The ST-450A is a new aluminum side chair claimed 
to feature the utmost in seating comfort, sturdiness 
and beauty. Back, seat and arms are richly padded 
with bonded foam rubber. The full contour-molded 
back is designed for posture comfort and rubber over 
No-Sag springs provides a suspended seat to eliminate 
fatigue. The polished frame is combined with superb 
tailoring for eye-appeal and service, state the manu- 
facturers 


ZIPPER RING BINDER 





M.A 


Doppelt, 
1832 S. Canalport Ave., Chicago 16, Ill. 


A deep split buff cowhide zipper ring binder is now 
available, claimed to be made of the finest undergrain 
leather with scuff resistant and waterproof finish. 
Other features of the binder, made in black or brown, 
include two or three-ring booster metal, bound edges 
turned in both sides and non-warp, pliable lining. The 
size is 1342 x 1034 inches, two or three rings 1l-inch 
capacity for 10% x 8-inch and 11 x 84-inch sheets. No 
1311CP is without zipper pocket and No. 1311-Z has this 
feature. No. 1311-S is made of smooth leather with in- 
side zipper pocket. 


DURACOPY REPRODUCTION 


Rexr-O-Graph, Inc., 


7840 W. Hicks St., Milwaukee 14, Wis 


The Duracopy method of copymaking uses a new 
fluid designed to assure greater permanence of re- 
production. Extensive comparative tests made over 
a period of months are said to indicate that copies 
made with the new fluid have remained legible and 
clear 50 to 100 times longer than those made with 
1950 
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Yes, it’s later than you think. Trans- 


fer time will soon be here again. — Be 
sure you're prepared to meet the de- 
mands of your customers for S#&& 
Transter Storage Cases. Make a sur 


vey now to ascertain their needs. 




















WIZARD 


PULL OUT DRAWER STORAGE CASE 

















. ’ ‘ , ~~ e 
accessible, clean and orderly. [The Wizard meets 
all these specifications and more. 





Many of your customers will require neat, strong, y 
storage cases in which their records will be readily 

— 4 

J } 

; J 
The outside shell is made from extra strong cor- — rw 
rugated fibre board and reinforced with heavy 30 , 
point liners. Four flaps turned in along the front 
edges strengthen the shell and hold it in alignment. oe a a eT 
The drawers are metal stitched and four-ply thick 
edie anal assembled into rigid, steady stacks. 
ai Steel supports made especially for 


Equipped with sturdy metal handles, Wizard cases Wizard cases make them ready for 


are easily assembled without the use of tools. No heavy duty and easy to lock into 





gummed tapes are meeded—special fasteners lock 
the back securely. 


firm units. 


Customers who have used Wizard cases before will 

be back for more and new customers will quickly ; 1 . 
recognize the superiority of these cases. Be ready 

for them. 































STRIONG in CONSTRUCTION 
STRONG in SELLING POINTS 


< wh, STECL 
fps §EUPER 


WAAR 


Show the Super Wizard to your 
customers who want the best Letter, 
Cap, Invoice or Check size storage 
case obtainable. They'll appreciate 
the many plus features that make 
this case so outstanding. 


Designed for durability, all points 
where stress and strain might occur 
have been specially reinforced. The 
shell of the Super Wizard is made 
of 275 lb. test corrugated board, 
double lined and supported with 
steel. The front of the drawer is 
completely enclosed with steel. It 
is also reinforced with steel along 
the top edges to strengthen and keep 
drawer sides in alignment. 





Handsome appearance is achieved 
by the gray enamel finish of the 
steel front which is matched by the 
attractive stippled gray surface of 
the corrugated board. 









Y Customers Will Like These 
IMPORTANT FEATURES 


vy, 275 lb. test corrugated fibre board 
























forced at front edges opeci il reinforcement 





Drawers operate fre ely .. Attractive gray 






enam 1 steel front . . . Stippled gray finish on fibre 










No 





Easy to set up - no tools needed 








Wide drop 


Large label holder 


















pull-installed at factory . . Can be solidly stacked 











is our VICTOR) 





An adequate inventory of Weis Victory 
Transfer Storage Cases will help you win 
victories with your sales curve. New cus- 
tomers, as well as regular customers will 
choose the Victory because of its reputa- 
tion for durability and many other practical 


advantages. 





Foremost among the features that appeal 


users is the exclusive reinforcing apron 


STRONG Ct 


Heavily Cor that fits snugly into the Victory to give : 


SLIDES EASI 


added support in the vital places where 
Seach ordinary cases fail. The illustration below 


ONE-PIECE, AT shows how this all-important insert is 


Extends ( ; : 
easily placed in the case during assembly. 
ONLY ONE FA 


Locate 1 


Stacking , 
' Made of strong corru- 
NO Gl MMI r \ LZ. ade ron 0} 
ed ( ( \ part <= | 


gated fibre board, the 


Metal Stitch 
q apron prevents bottom 
SETS UP QUICKI Bt and ends of the case from 
No Tools— No 7 ‘ I 1 It a we 7 \ bulging. Customers will 
~~ ‘| 


ALL POPULAR SIZES prefer the Victory for 


Pe, 
A Size for Every N . ( : er La 
2% 
L- 


this strengthening liner. 


The Weis Manufacturing Company 


1892 1950 


Monroe, Michigan 


NEW YORK 13: The Weis Mfg. Co., 54-56 Franklin St. CHICAGO 6: Associated Stationers Supply Co. 
30STON 10: Adams, Cushing & Foster, Incorporated 


Carpenter Paper Company 





OMAHA 8 OKLAHOMA CITY 1 FORT WORTH 1 HOUSTON 2 





J 





ef |, WOR ACCEPTANCE OF 





BSaSeagerry 


veen ribbon & carbon 
quality products 


ENABLES US TO SERVE YOU THRU’ 


1S LSS BIGGER ons BETTER 
SS ~QUARTERS! 
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d Visit Booth 225 Our brand new Brooklyn factory at 128 Wythe Avenue, is gleaming 
. at the 1950 bright with new paint and rarin’ to go to serve our loyal old customers 
7 Business Show —as well as many new ones! We're working hard to increase even 
7 Grand Central Palace further our record of ever-growing customer acceptance. The factory 
New York City is buzzing with plans—new production techniques, new machinery, 
new ways to insure that QUEEN Quality products will hit a new high 
October 23-28 in excellence and economy to the user! Send for a free sample of the 
QUEEN line today! 
Manufacturers of: 
a Inked Ribbons * Carbon Papers * Master Units * Spirit & Hectograph Carbons 


VEEN RIBBON & CARBON CO., INC. 


Executive Offices 


128 Wythe Avenue . Brooklyn 11, New York 


Factories: Brooklyn, New York and Chicago, Illinois 
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regular fluid. Copies made by the standard method 
and copies made by the Duracopy way were exposed 
to direct sunlight for more than 450 hours. The regu- 
lar copies are claimed to have faded while the Dura- 
copy reproductions remained legible. There is said 
to be no chance of fading due to daily use involving 


constant exposure to light 


ZIPPER ENVELOPE 





Leathercraft, Inc., 
2320 S. Western Ave., Chicago 8, Ill 


Just announced is this new low-priced split cowhide 
envelope with two gusseted imitation leather pockets 
Ideal for students, teachers and businessmen who need 
a convenient case for letter-size items, the envelope 
is finished in plastic-coated binding for longer wear 
Termed the No. 170, the envelope is available in beaver 
grain split cowhide in black or brown, in smooth split 
cowhide in suntan or ginger, or in plastic-coated imita- 
tion leather in suntan. The envelopes may be had in 
14 x 1l-, 16 x 12- or 17 x 13-inch sizes, with or with 
out disappearing handles 


PROTECTO PLASTIC MITT 





Robert Manufacturing Company, 
3761 N. Racine Ave., Chicago 13, Ill 


This gauntlet-type all-plastic protector against dust 
and dirt is designed to make a hit with any office 
worker. It slips on or off quickly and is flexible to 
the point that there is no interference with finger 
movements. One size fits all hands. In addition, the 
new Protecto plastic “Ditto Apron” is offered to opera- 
tors of duplicating machines or calculators. One easy- 
adjusting size has been introduced, plus tie-belt and 
roomy pocket. 
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VANGUARD TRANSFER 





Vanguard Engineering & Manufacturing Company, 
53 W. Jackson Blvd., Chicago 4, Ill 


Built with a sturdy recessed base with toe clearance 
at the front, the new Vanguard transfer file has a brass 
finished guard holder and handle. Other features 
include four rollers for ease of operation, an index 
guide rod with a brass knob and simple stacking pro- 
visions. The company claims it is attractive enough 
to be used as an active file and comes in both the letter 
and legal size. Self-locking followers may be obtained 
at a nominal fee. The file is available in Hammerloid 
gray or office green 


INTERCHANGEABLE NAMEPLATE 





Acme Products Company, 
406-8 N. Van Buren St., Green Bay, Wis 


This firm is featuring an interchangeable nameplate 
of plastic with the name gold imprinted on black 
background. These may be ordered by number, 600 
gray for desk, 601 brown for desk, 602 transparent for 
door and 603 transparent with easel for desk. The door 
plate is 2 x 10 inches and the desk plates 1% x 63, 
inches 


ROBOT CALENDAR 





Mirovista, Ltd., 
Bulowsvej 9, Copenhagen V., Denmark 


the user automatically 
even during leap 
the 


By depressing a button daily 
sees the exact day, date and month 
years. The month may have 28, 29, 30 or 31 days 
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ORDER NOW 
SHIPPING DAILY 


WASTE BASKET 





WELLS 
proves it? 2 


he 


sd 
vi —— 
~_— : 

| i 

BS 
— 


BIG—ROOMY 


ieee WASTE BASKETS 
= 20 Wells +14 baskets are laminated 


steel outside and plywood inside. Satin 
EA. LIST F.0.B. Chicago finish aluminum banded top. Size: 13" 
square at top—10!/s"' at bottom and 











colors: , 
BROWN. GREEN, GRAY 15/4" high. Equipped with 4 metal 


floor guides. READY FOR IMMEDI- 
Packed 1 to carton. 
Shipping wet. 10 Ibs. ATE DELIVERY. 


GENERAL OFFICES 

725 S$. LA SALLE ST. 

CHICAGO 5, ILLINOIS 
7 


TELEPHONE 
HARRISON 1100 





CABLE ADDRESS 
WELLOFF, CHICAGO 





OFFICE FURNITURE COMPAN Y 
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It's a Beauty and a Bargain 
... this Sensational new : 


Here is a modern, instantly adjustable chair for 
all office workers—at a price that makes it the 
leading value in posture seating. 

Advanced engineering and mass production make 
it possible... a modern, all-metal, instantly adjust- 
able posture chair that sells at a new, low price! 

The new Cosco “Finger-Lift’” Posture Chair offers 
new comfort and convenience for office workers— 
helps increase efficiency and lessen fatigue. 

Large, revolving saddle seat can be raised or 
lowered to any height between 17” and 20”— 
instantly, without laying chair on its side, and with- 
out turning or twisting anything. Locks securely at 
any height. 

Cosco’s nationally advertised posture back ad- 
justs three ways to give every worker personalized 
comfort. Without use of any tools, it adjusts in and 
out for depth of seat, up and down for proper back 
support; tilts to follow the back in any position. 


To raise: simply lift reat! , 


Posture 


i i 
In and out 
for depth 
of seat... 
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Te lower: lift lightly on control 








AL : of backrest... 





Saddle seat is deep-padded foam rubber, with 
Tufflex in backrest. Upholstery is tough, cloth- 
backed, perforated, highest quality vinyl plastic— 
washable and durable. Three colors: maroon, green, 
brown... Circular rung footrest. Easy rolling, hard 
rubber, 2” casters. Offered in gleaming chromium 
(Model 16-B) or gray, baked-on enamel (Model 
16-C), this is an outstanding new value in posture 
chairs for office workers. 


DEALERSHIPS OPEN 


Cosco “Finger-Lift” Posture Chairs are sold ona 
controlled distribution basis—a carefully selected 
dealer in each community—and are backed by an 
aggressive advertising and sales promotion pro- 
gram. Write today for complete information on 
money-making dealership. 


HAMILTON MANUFACTURING CORPORATION - COLUMBUS, INDIANA 


(A) Curved, posture 
backrest quickly ad 
justs for height 


(B) Adjustable 
stole supports per- 
mit 2%” adjust- 
ment for seat 
depth. 


(C), Seat 
revolves on 
lifetime- 
lubricated 


“ (D) Control lever 
bearing 


locks seat at any 
height 


f 





Back Adjusts THREE WAYS! 


Tilts to “cradle” 
the back in 
any position 


Up and down 
for height 
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“Finger-Litt” 
LOUD Posture Chair 


OUTSTANDING FEATURES 


ith 

‘h- CONSTRUCTION: All metal throughout, 

a with tubular steel legs and back sup- 

n, 

td *"Finger-Lift”: With ports. All edges rounded or turned 

im a lift of the finger under. 

lel on convenient control 

ire lever, you lower seat BACK: One-piece, tubular steel. Pro- 
to any height from vides 242” adjustment range for depth 
20” to 17”. To raise, of seat, by means of wing nuts. Curved, 
iust lift seat lightly. posture-type backrest, 14” wide x 634” 

a high, adjustable up and down, tilts to 

ed follow back. 

an 

O- REVOLVING SEAT: 17” wide x 1434” 

on deep x 314” thick—turns on lifetime- 

lubricated bearing. 
NA 


SEAT ADJUSTMENT: Minimum height, 


17”; maximum, 20”. 


UPHOLSTERY (SEAT AND BACK): 
Durable, washable, cloth-backed, per- 
forated, vinyl plastic. Seat has pliable, 
resilient, cored and molded foam rub- 
ber padding; back is padded with sturdy 
Tufflex. Maroon, green or brown. Seat 
and backrest can easily be re-uphol- 
stered to conform to changes in deco- 
rating scheme. 


FINISH: Model 16-B—extra-heavy chro- 
mium; Model 16-C—gray baked-on 


enamel. 


LEGS: Wide-flared at bottom to prevent 
tipping and provide maximum leg room. 
Handy, circular rung footrest. Hard 
rubber, floor-protecting, 2” casters 





which have lifetime-lubricated roller 
bearings and ball bearing swivels. 


PACKING: Set up with only back to 
attach. 





Model 16-C me as above except finish is durable, baked-on gray enamel. 


SHIPPING WEIGHT: 28 Ibs. (Approx.) 


Manufactured by the Makers of COSCO Household Stools, Chairs and Utility Tables 
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Robot never fails, declares the manufacturer in offer- 
ing the device as an ornament for the office or home 
and a most acceptable gift, with or without advertising 
matter. The calendar is 6'4 inches long, two inches 
deep and has depth of three inches. Color is olive 
green. 


NIAGARA 110 STENCIL DUPLICATOR 





Niagara Duplicator Company, 
725 Second St., San Francisco 7, Calif 


The Niagara 110 hand-operated stencil duplicator is 
being presented at the NSA convention. It has been 
especially designed for the average small business and 
to serve as a “utility duplicator” for larger firms. Fea- 
tures include accurate registration control, improved 
front pull feed, nine-inch printing range adjuster, 
half ream feed, closed drum, adjustable receiving tray 
and automatic roller release. The speed-sheeter, which 
can be quickly installed for bond paper and slip-sheet 
printing, is an available accessory. The baked, blue 
hammertone finish is designed to blend harmoniously 
with other office equipment 


AUDITOR'S FILE 





Cole Steel Equipment Company, Inc 
285 Madison Ave., New York 17, N. Y 


The new auditor's file features a safe compartment 
with a combination lock designed to offer privacy for 
books and papers. The new combination unit also 
contains two ball-bearing, letter-size drawers and two 
double index drawers for 3x5 or 4x6 cards (6400 ca- 
pacity). By removing the partitions, the drawers may 
be made to hold canceled checks. A storage compart- 
ment under lock and key contains three adjustable 
compartments. The over-all dimensions of the file are 


3714 inches high, 30'2 inches wide and 17!» inches 
deep. Finish is Cole gray baked enamel. Retail price 
is $67.50 except that with plunger type lock, which 


automatically locks all drawers, the list price is $75.00 
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LANCASTER ENVELOPE BOND 
Gilbert Paper Company, 
Menasha, Wis 

A 100 per cent new cotton fibre envelope bond paper 
claimed to have exceptionally fast and permanent seal- 
ing advantages has been introduced in Lancaster En- 
velope Bond. Special formulation of the paper is said 
to prevent the envelope and flap from warping and 
curling. The envelopes stack and feed flat. Other ad- 
vantages claimed for the product include no time lost 
for rechecking or resealing, no loss of envelope con- 
tents, no letter snooping or unauthorized reading of 
contents, high capacity and exact matching in beauty 
and strength with letterheads in this cotton fibre class. 
Free samples of envelopes for testing can be secured 
from the company 


ROTAFOLD AND OKAFOLD 








Ernst W. Kummer, 
Reinickendorfer Str. 41, 
(1) Berlin, N. 65, Germany 


These office folding machines as illustrated, Rota- 
fold at the top and Okafold at the bottom, were com- 
pletely described in the September issue of OFFICE 
APPLIANCES. They were exhibited at the recent Chi- 
cago Trade Fair. Mr. Kummer states that the Rotafold 
can be used for turning out a suitable air letter form 
from any letterhead and the Okafold is designed for 
folding and inserting letterheads of 8% x 11 inch 
size into long-sized envelopes 


WALKIE-RECORDALL 
Miles Reproducer Company, In« 
812 Broadway, New York 3, N. Y 

Permanent and lengthy “on-the-spot” sound record- 
ings at small cost for instantaneous reproduction are 
claimed for this new self-powered, battery-operated 
combination sound recorder and reproducer. It weighs 
only eight pounds and measures 4 x 8 x 10 inches. The 
unit makes continuous recordings, with a concealed 
microphone, of lengthy conversations of near-by and 
distant voices. These are equalized automatically, with 
mobile stationery operation at any angle from hori- 
zontal, while the user is standing, walking or riding in 
trains, autos, planes or in places where current is un 
available and inaccessible, the manufacturers explain 
Recordings can be played back permanently and with- 
1950 
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STEP AHEAD WITH BURROUGHS 
INTO THE AGE OF MICROFILM 





The recorder photographs up to 


into the age where documents can be recorded 
400 check-size documents a minute 





with photographic accuracy in a fraction of a second... é‘ 
‘ f with automatic feed... permits 
Of a Iraction OF &@ Cent. 8mm. or 16mm. photography on 
' f k of 16mm. film. Photographs one side 
Step ahead into the age where a five-foot stack of paper of documents, or both sides simul- 
ecords can be swiftly compressed into a 1 x 4-inch pack taneously, with highest clarity. 
f filn where the problems of record storage are 
reduced by 9914. 
wo m7 PORTANT NAMES IN MiCROF;, Mine 

[hat is the new age of microfilm—an age in which busi- . | 

Bellc Howell .. Burroughs | 
ness methods again advance with Burroughs. aseamenaiemies poche, 
Burroughs brings you efficient microfilm equipment, 
built to precision standards by Bell & Howell, a recog- 


ler in fine photographic equipment. This 
ipment is ready to simplify, and to lower the 
record keeping of your business... to substi- 


s of film for rows of bulky filing cabinets 


records in your business, there’s a place in 
ness for the speed, economy and efficiency of 
s microfilm. Call your Burroughs office for a 


on of this new tool for business today. 


ING MACHINE COMPANY, DETROIT 3 MICH 
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The reader is a marvel of sim- 
plicity for showing clear, read- 
able images—enlarged to actual 
size of original document, or, in 
some cases, larger. Facsimiles can 
easily be made in a few minutes. 


WHEREVER THERE'S BUSINESS THERE'S 


Burroughs 
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out rewinding. Spontaneous selection of any desired 
portion is made possible through control of a vernie! 
knob for “fast-forward” or “go-back Recording is 
noiseless. The device is powered by small flash cells 


lasting 36 hours and by a miniature “B” battery lasting 
150 hours. “Sonaband 1 plastic endless band, is used 
for the recording and bands may be identified with a 
marking pencil or ball- t 


4-IN-1 DESK UNITIZER 





The Kraus Company, 
Stevens Point, Wis. 


A practical solution to the age-old problem of the 
most efficient desk arrangement minimum space 
for the maximum number of employees is given a new 
answer in the new 4-in-1 Desk Unitizer, claimed to 
bring floor space savings up to 31 per cent in addition 
to substantial secondary economies. The Unitizer con- 


sists of 18-inch-high frosted plastic partitions to assur¢ 


to use 


working privacy when desks are placed in groups of 
four (see illustration 
Additional advantages claimed for the new Desk 


telephones, waste baskets 
ss distraction by office 
more convenien 
ol private 


Unitizer include reduction in 
distributors and guest chairs, le 
traffic, more orderly messenger routes 
working areas and possible reduction 
offices. 


some 


WIRE RECORDER 











Pentron Corporation 
221 E. Cullerton St., Ci 


The 


icago 16 Til 


new Pentron SonoGraph dictating-transcribing 


magnetic wire recorder is 14 x 10 x 8 inches in size 
and weighs less than 21 pounds. Construction is all 
metal and a business machine gray hammerloid finish 


dictating and 
of contin 


both 


one nour 


is used. One unit is employed fo! 
transcribing, providing for 
recording or playback. The wire can be reused, erased 
by simply recording over the same wire. Push-but 
crystal microphone i automatic 
flawless operation. A automatically 
spaces, stops 


uous 


ton 
S used With Stop-stal 


foot contro 


DaCK 


starts and rewind Svnchronized timins 
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meter is claimed to have split-second accuracy. A 
one-knob control, built-in speaker and output jack 
for earphone or auxiliary speaker are included in the 
machine's features 


FLAT-RITE VISIBLE BINDER 





C. E. Sheppard Company, 
44-01 21st St., Long Island City, N. Y 


Cesco’s new Flat-Rite visible binder is designed to 
give a flatter writing surface, 20 per cent closer to 
desk top. This is made possible, say the manufacturers, 
by lowered construction of the side walls and slightly 
thinner diameter of the prongs, precision built and 
designed to open automatically to a flat writing sur- 
face. A firm writing surface is provided for posting 
right up to the punched edge. Prongs overlap so that 
sheets may be freely turned back and forth. Sheet in- 
sertion and removal is made easy by the special auto- 
matic shift device. The user simply presses the shift 
lock down with one hand. To close the binder, he slides 
the first and second prongs together. Rounded corners 
are rubber-cushioned to give desk top protection. Label 
holders are built into the binding edge. This binder is 
available in attractive bindings both in plastic coated 
imitation leather and in walnut-grained bakelite 


BANK MODEL ACCOUNTING MACHINE 





Underwood Corporation, 
One Park Ave., New York 16, N. Y 


A new Underwood Sundstrand bank model account- 
ing machine for posting depositors’ checking accounts 
has been announced by Underwood Corporation. De- 


signed for high posting speed and absolute accuracy 
this machine features the simple touch-operated ten- 
key keyboard, plus many automatic features for easy 


operation, and will give maximum results at minimum 

cost 
The machine can be used for eithe dual posting 
system, carbon single posting system or photographi 
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For A Greater Transfer-Time Business... 
STOCK “Y and E’’’s FAMOUS SUPPLY LINE 


The "Y & E” supply line is, as you can see, complete. From it 
you can fill every need your customers have—and that means 
satisfied customers who depend on you year after year. 

Fill your stocks now to be sure that you will be ready for 
transfer-time business. 


Also Makers of Quality Steel Office Equipment 


Gore 
 YAWMAN 4»? FRBE MFG.(O. 


1015 JAY STREET e ROCHESTER 3,N. Y., U.S.A. 





“The Franchise that means 
quality merchandise” may 
be open in your commun- 


ity . . . Inquiries invited 
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single posting system. Features include touch opera- 
tion ten-key keyboard, deposit key, no-deposit key, 
add-back key, subtract-back key, flexible date key- 
board, front-feed carriage, printing completely visible, 
fast balance transfer, adjustable form stop and simple 
error correction. 


TEXTELLE FINISH 


Bolta Product Sales, In« 
151 Canal St., Lawrence, Mass 

Wild Rose, a deep embossed pattern of Bolta-flex 
all plastic material, is currently being introduced to 
the market as the first pattern of the newly developed 
Textelle finish line. It is available in blue, Chinese 
red, green, silver or champagne. A sculptured effect is 
obtained by the depth of the embossing and by the 
varying directions of the embossed lines. Each change 
of light on the pattern is said to produce new color 
tones and highlights. According to a company an- 
nouncement the Wild Rose pattern is an attempt to 
unite the richness of brocade and the look of satin 
damask with the washable durability of plastic. It 


is available in standard gauge 
~~ Pr © 


REDFORD JOINS SCHWABACHER-FREY 

Philip M. Redford, who recently assumed the posi- 
tion of general merchandise manager for Schwabach- 
er-Frey Company, 736 S. Broadway, Los Angeles, Calif., 
has a most interesting background of experience. 

For more than six years Mr. Redford was manager 
of the wholesale division of the J. K. Gill Company of 
Portland, Ore. During this tenure with the Gill organ- 


(a ei ] 














PHILIP M. REDFORD 


ization, Mr. Redford was on the board of directors 
of the National Wholesale Stationers Association, as 
well as vice-president of the National Toy Wholesalers 
Association. 

Prior to the Gill association, Mr. Redford was in 
the education division of Rand McNally & Company 
Chicago. He is a graduate of Washington State Col- 
lege, a Sigma Delta Chi and is, of course, interested in 
the football welfare of the famous Washington Cougars 

As one top official of Schwabacher-Frey expressed 
himself last week saying. “Phil Redford brings to the 
Los Angeles organization a world of fine merchandis 
ing background in the stationery field, and we're ex- 
pecting his influence to make our store a leader of the 
stationery industry in the West.” 

<-> © 
SEEK WHEREABOUTS OF LOUIS O. LUCHT 

Information is being sought on the whereabouts of 
Louis O. Lucht, age about 55, five feet, ten inches tall 
and weighing about 175 pounds. Mr. Lucht is dark 
complexioned and has dark hair. His last-known 
address was somewhere in California or the Far West 
He is known as a good typewriter and adding machine 
mechanic and salesman, having been in the business 
for approximately 30 years with both new companies 
and dealers in and around the Milwaukee, Wis., area. 

Any information concerning Mr. Lucht may be sent 
to OFFICE APPLIANCES for forwarding 
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PERFECT KOREAN PORTABLE TYPEWRITER 

The first “really workable and efficient machine,” 
according to Choi, Hyon Rai, chairman of the Associa- 
tion for Popularization of Kong, Byung Woo’s Korean 
typewriter, is the new portable just produced by Un- 
derwood Corporation. 

Dr. Kong, Byung Woo developed a Korean type- 
writer which won the highest prizes in the Inventions 
Society and the Scientific Exhibition. It permits the 
composite Korean characters to form themselves auto- 
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FIRST PRACTICAL KOREAN TYPEWRITER—His Excellency, 
John M. Chang, ambassador to the United States from the 
Korean Republic, is presented the first practical Korean type- 
writer by Emil A. Trefzger, vice-president, and John M. 
Thompson, Jr., director of the international division of Under- 
wood Corp. Ambassador Chang, in accepting the machine 
on behalf of President Syngman Rhee, said that the constant 
sympathy and support of the people of the United States is 
a wonderful blessing in sorely troubled times. 


matically as the keys are depressed successively with- 
out superfluous finger movement. The speed with 
which a given passage may be typed is ten times as 
fast as that of writing by hand 

The Korean alphabet is composed of 24 consonants 
and vowels. Some Korean vowels must be written be- 
low and some written to the right of the consonants. 
The pachim or end consonant of a syllable must be 
written under the vowel. Whether the lines are formed 
horizontally or vertically, it is necessary to use both 
horizontal and vertical juxtaposition of the letters. To 
solve this, Dr. Kong invented a double foci system in 
which the typist merely presses the Keys of the letters 
of a word and the syllables form automatically. At 
the same time, when a syllable is completed the ma- 
chine automatically moves forward a space so that it 
is ready for the next syllable 

The machine has only 42 keys, the same as English 
typewriters, yet operates more efficiently and more 
simply than any other Korean typewriter which has 
ever been developed. This includes all the double con- 
sonants, diphthongs, and complex pachims necessary 
The keyboard also includes the numbers 12345678 
9 0 and 15 special signs and marks 

Dr. Horace H. Underwood of Chosun Christian Uni- 
versity, Seoul, Korea, stated that the new machine 
will be widely used in Korea Because of the wide 
cultural effects which I believe it will have, I send 
my sincere congratulations. Its speed and convenience 
of writing makes the production of this machine a 
notable event in Korean history 

ti 
DITTO TAKES NEW DALLAS QUARTERS 

Ditto, Inc., is moving to new and larger quarters at 
141 Payne St., Dallas, Tex. Eugene Obst has been named 
Dallas area manager to succeed H. F. Woodyatt, who 
has been recently promoted and transferred to the Chi- 
‘ago office of the company.—JHR 
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Kalistron covers handsome Thomas Furniture Sofa and Chair—Style No. 77 - 
i 
' 
' 


Here’s why THOMAS FURNITURE covered with KALISTRON 


t 5 . } Y fh) } MA iQ) POs 


A is fused to the underside of special, extra-strong vinyl sheeting 
izing process—it gives beautifully designed Thomas Furniture these ‘plusses’ 
Cus SEI nd are impressed by the extraordinary “color depth richness 
f K e to underside color 
2. The se story of how Kalistron color cannot be scratched, scuffed or scraped even with 
r ou demonstrate with Nail File Test) makes sales 
Proof « wearability in use brings customers back for more Thomas Furniture 
y ot-resistant, won't chip, peel or crack; waterproof, cleaned easily 
See tl ng furniture now. (Kalistron is winner of Modern Plastics Award 
terior decorating materials 





SEND FOR FREE “NAIL-FILE’” PROOF TEST 


FREE nail-file test (sample of Kalistron and 





FURNITURE COMPANY 


HIGH POINT, NORTH CAROLINA 
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Give business the habit of following you by handling the 
complete BROWNE-MORSE SUPPLY LINE When there are gaps in your filing 


sup rly line, you are throwin y your customers at your competitors and they may never come 
& 


back. Carry a full stock of the complete Browne-Morse line and you can fill every 

request. Office managers will form the habit of calling you for everything they want. When 

new equipment is needed, you will be the one to make the sale. 

Your reputation will grow as a complete source of office supplies. This will win new customers and 
they too will get the habit of buying from you when they learn you can supply all their needs. 


Start wooing new business today. Get a copy of the Brown-Morse supply catalog. Better yet, ask to have a 


representative call so you will be ready for the transfer season. 





SIMPLEX INDEX SERVICE MANILA PRESSBOARD CARDS AND VERTICAL 
Alphabetical guides INDEX FOLDERS FOLDERS CARD GUIDES GUIDES 

of heavy grey press- No limit to expan- 38 styles and sizes 1” and 2” expansion ; : Tough, wear resist- 
board. Miscellane- sion features or each in a wide folders and all ae aa ant guides made of 
ous folders, heavy classification. Per- choice of weights, standard sizes and Se pressboard or 
blue manila. Name mits maximum prov ide the right cuts are included in color of filing card; manila. A size and 
folders come in speed in both filing answer to any fil- this extra-heavy proper guides for type to choose for 
three weights. and finding. ing problem, duty line of folders. any classification, every filing need. 
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Model 3160-L 
Plastite Top 
secretarial Desk 


Model 3060 
Plastite Top Desk 


Model 3570 
Plastite Top Desk 








Designed for beauty and abuse, the Browne-Morse line of office 
equipment is full of sales leaders. The new Plastite Top, used on all Browne-Morse desks, 
gives you competitive advantages that are easily demonstrated. Browne-Morse chairs, 


files and cabinets each complement the other so that one sale attracts 


another. This means larger unit sales and a bigger profit 
margin for you. 


Model 2142 
Desk-high 
Humidifying 
Film Cabinet 





One Gale attracts Another 
when you sell BROWNE-MORSE fie 
. .. Office Equipment 







When you sell the complete Browne-Morse line, you have equipment for every need in 


every type and size of office. You will establish yourself as the one source of supply 


for all office needs. So make a note right now to see them at the Show. 

















Model 10 Model 21 Model 20 T 
Stenographic Posture Posture Arm ViISI 
Posture Chair Swivel Chair Swivel Chair 





BOOTH 108 


EXHIBIT HALL 
N.S. A. CONVENTION 
CHICAGO 
SEPT, 24 to 28 
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THOMPSON TAKES INDUSTRIAL LAMP LINE 
Dan M. Thompson, Dan M. Thompson Company, San 
Francisco, Calif., recently acquired the Industrial Lamp 





personality 





HY NATOVICH—R. 
spected for his leader 
ship in the industry, both 
in Chicago and nationa 
ly, iS this man who na 
been engaged in th 
office furniture busine 
—Spak & Natovich 
—for more than a quai 
ter of a century. He 
pioneered in package 
selling of complete 
furnished offices and wa 
Chicago Office Furniture 
headed for two year 
as chairman of the boar 








DAN M. THOMPSON 


Company line for the Pacific Coast area. Mr. Thompson 
and his associates call on stationers and gift store oper- 
ators throughout their territory, which consists of Cali- 
fornia, Oregon and Washington 








a — © 
BEIER & GUNDERSON APPOINT PEARSON 
Beier & Gunderson Company, operating two stores 
in San Francisco and one in Oakland, Calif., and one 





and was recognized | the National ( FF; e Fur of the largest office furniture and equipment concerns 
nid ’? fet . . \ ; in the Bay Area, recently announced the appointment 
x, gD al ry £ QQ r f 2 * fo ; 

irure SOCIATION iS VICe-pre of Norman L. Pearson to fill the newly-created position 
dent. He regaras as ! yreatest nonor, now of general manager, a post which their rapid growth 
ever, the fact that he recently received a plaque as necessitated 
f o,  e re f :, A native of Aurora, Ill., Mr. Pearson was associated 
or meritorious service to the oftice turniture in 
dustry. Today, he is semi-retired trom equipping 
offices in order t yevote more time to other 


business interests, but he retains his membershi: 
in the Standard Club of Chicago and numerou 


philanthropic organizations. ''| have no hobbies a 

yet, but one of my secret ambitions is to acquire 

one, if time will permit yys Mr. Natovich. 
—- 


CORRY-JAMESTOWN APPOINTS ROSS 
The Corry-Jamestown Manufacturing Corporation 
Corry, Pa., has announced the appointment of Wil 
liam G. Ross as factory representative in the state 
of Washington, Oregon, Montana and Idaho. Mr. Ross 
will have his office at 915 F Terminal Sales Bldg NORMAN L. PEARSON 
Seattle 1, Wash. 
For ten years prior to and following the war, M 





with All-Steel Equipment, Inc. (A-S-E) in the manu- 
facturing field for some 19 years. Four years ago he 
resigned his position as general sales manager to con- 
duct his own manufacturers’ agency for office equip- 
ment in the Middle West. 

Mr. Pearson is married, has a daughter and two 
sons. He and his family are already confirmed Cali- 
fornians, and have purchased a home in Greenbrae. 

In commenting upon his appointment Mr. Pearson 
said: “I have traveled extensively throughout the 
country for many years, but know of no greater poten- 
tial market for office furniture and equipment than 
right here in the Bay Area, where the industrial growth 
and population increase have both been of a perma- 
nent and healthy nature. Having known Hugo Beier 
and George Gunderson since they opened their first 
store in San Francisco, I have watched with great in- 
terest their phenomenal development, and I am happy 

WILLIAM G. ROSS to be associated with them.” 
Beier & Gunderson feature A-S-E and Security steel 
Ross was connected with the Manila Office Equipment furniture, Leopold desks, B. L. Marble chairs, Royal 
Company, Philippine Islands. He was manager from Metal chrome furniture, Shepherd posture chairs, vari- 
1946 to 1948. Mr. Ross has a wide acquaintanceship ous lines of shelving and lockers, and products of the 
among Pacific Northwest office furniture dealers Jasper factories 
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ECONOMY of Pencil Quality! 


Yes, and you can do the same! Think what this nationally advertised 
Mongol feature means to your customers! More time at the desk 


—less time at the sharpener! More legible work—fewer errors 


caused by hard-to-decipher writing! More work for the salaries 
paid—less waste! 


Mention the Mongol guarantee against point-breakage in 


normal use...the fact that Mongol erasers are of the same tex- 
ture as high quality hand erasers! 


You get a satisfied customer—and repeat business—every time! 
FBERLARD FABER 
(Smce 1849 


TRADE MARKS REG 


PAT. off 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 
Offices of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff 
at the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park 


Ave., New York, will be happy to be of any possible service. 


While the facilities at New York are not so many 


as at Chicago, there will be found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 





Manchester, September 1, 1950 

It is a matter of no little interest for the British 
typewriter industry that a tribute to a British-made 
machine has come from the U.S. A 

The tribute came about as follows. In 
a request from the American Embassy in Britain, an 
Imperial Model 60 typewriter was flown recently to 
the U. S. A. for the use of Dean Acheson, American 
Secretary of State. Mr. Acheson particularly specified 
that the typewriter should be fitted with exactly the 
same style of type as that used by C. R. Atlee, whose 
correspondence is also typed on an Imperial machine 

It is understood that the typewriter will be used 
for high-level, top-secret direct correspondence be 
tween Mr. Acheson and the British Prime Minister 

Naturally, the Imperial Company in Britain is proud 
to have had the opportunity of sending an Imperial 
typewriter to Washington as an example of British 
engineering craftsmanship 


t 
LO 


response 


History of Calculating Machine 


} 


Anent our remarks on the last the Madas 
calculating machine, we have received rather 
interesting details relative to the history of the mod- 
ern Swiss calculating machine to the present day 

It was in 1891 that H. W. Egli, an engineer, explored 
the basic principles for the construction of a calculat- 
ing machine based on the multiplication table (Pytha 
gorean table.) 

Mr. Egli was born in 186: 
informant tells us that he was the 
Swiss calculating machine industry 


issue on 


some 


> and died in 1925 and oul 


originator of tne 


The industry developed through the years but a 
milestone was in 1927 when was developed the first 
fully-automatic calculating machine where both fac- 


tors (multiplicand and multiplier) could be set in ad- 
vance by means of the same keyboard 
Machines 


Develop Football Pool 


There is one aspect of the office equipment industry 
in Britain which has increased considerably in impor- 
tance during the past 20 years so that today it is in 
the forefront of modern demand. This is in respect 
of football pool firms—an aspect which may be new 
to many American readers 

It is reckoned that the annual turnover of 


British 
football pools is £60,000,000. This. is quite | 


independent 
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of other forms of wagering, known, too, in the U.S.A 
as well as Britain, i.e., horse-racing and dog racing 
It is essential, with such a large amount of money 


changing hands, that pools’ organiaztions should have 
first-rate equipment capable of dealing with the many 
millions of entries each week, expeditiously, and at 
the same time offer a guarantee of infallibility so far 
as honesty is concerned. . 

This angle of office equipment and 
quite independent of the firms’ own accountancy and 


accountancy Is 


administration for the internal running of business. 
In connection with this angle of office equipment 
the Gestetner Company, naturally, is playing a lead- 


ing part and prominent pools’ promoters use Gestetne! 


duplicators and equipment 


Dealing With Envelopes 


The Addressall Machine Company, 11/13, Southamp- 
yn Row, London, W. C. 1 deals with all aspects of en- 
velopes, statements of account, shareholders lists, 


dividend warrants, labels, payroll, time cards and pay 
DABS 

The Adrema Limited, Telford Way, London, W. 3 
also deals in this form of envelope addressing, and 


the International Coin-Counting Machine Company, 
Ltd., Alexandra Road, Enfield, Middlesex, seals letters 
quickly, cleanly, securely 

Features of the latest I. C. C. machine for dealing 
with envelopes of all normal sizes, is automatic feed. 
silent, smooth-running ) 


This is a 
non-electric model but for large ctric models 
f available 


and de | 





ware, OT course 


Previews of Exhibition 


The Business Efficiency Exhibition opened in Man- 
chester on September 6. This article is, of course, writ- 
ten before the opening date and so it is impossible to 
do more than “preview” some of the new equipment 
Oo be Ssnown 

For Banks there is a new British-made adding-cal- 
culating machine which gives 
whenever an error is made 

The operator is initially warned of the mistake by 
a bell-ring as the mechanism locks i 
see the misoperated key as well as feel the incorrect 
key depression 

The machine is made by the L 


7 
mputatol 
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R 18 HAND-OPERATED FIGURING LISTING MACHINE 
= EIGH MN ITEMS AND TOTALS 


*125” 


So smooth and beautiful in desien. and so 

eve-resting in color! So easy and quiet in action, 
’ 

suiting its p tor the speed ol any operator. 

Phe Bart requires less salesmanship 

than an similar machine. 

Have it—show it—let the customer operate it. 

That and a brief outline of its 


SPECIAL and EXCLUSIVE FEATURES 


= to make a sale. 


The Barrett is a natural Business-Builder 
ind under Barrett Exclusive Sales Agency Plan. 
the busi u build IS YOURS. 
We sup ul defend vou im it. 
and hely cand grow. 





Addin g - Machine Division 


Lanston Monotype Machine Company 


st Streets. Philadelphia 3, Penna 








Ms oy te a 
Q 192 ELECTRIC PRINTING CALCULATOR. DIRECT SUB- 
s TRACTION. 9-COLUMN ITEMS AND TOTALS 





B 192 HAND-OPERATED PRINTING CALCULATOR. DIRECT 
x SUBTRACTION. 9-COLUMN ITEMS AND TOTALS 
r 


quae cum que cusp amu eine Guan Gis GUD GED GUD Gu=D GED Gan Gun Gan cE En GuD GEE eee a 
| 
| Date 
| Barrerr Appine Macuine Drvistos | 
| Lanston Monotype Machine Company | 
} 24th and Locust Sts., Philadelphia 3, Pa. | 
Please send full information in regard to the 
7 BARRETT EXCLUSIVE SALES AGENCY PLAN | 
| ! 
Name | 
| | 
| Address | 
! 
7 (its Jone State | 
|. em anan cana een an ane swenababemenenamanens = 


SEND IN THE COUPON FOR THE FULL DETAILS, TODAY! 
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Ltd., 1, Albemarle Street, London, W. 1 

Remington Rand exhibited an all-electric book- 
keeping machine mounted on a_ sound-controlled 
aphonic stand. 

Underwood-Elliott Fisher, Ltd., displayed a univer 
sal accounting machine with an electric keyboard 
which writes on a flat surface and an adding machine 
which adds, subtracts, and lists in eight-column 
capacities although equipped with only 12 numeral 
keys. 

Another exhibit, an adding-listing machine, features 
keys colored to correspond to conventional cash rul- 
ings and the keys are spaced to permit the depression 
of four-digit amounts and motor bar in one movement 
of the hand. This last machine is manufactured by 
the National Cash Register Company, Ltd 

In all, some 80 firms were due to exhibit 
exhibition occupied some 30,000 square feet 

Rubery-Owen and Co., Darlaston, Staffs, 
specially designed, double- and single-tier “foursome 
lockers with a detachable seat along the front, sup- 
ported by tubular rests, for golf clubs 


and the 


exhibited 


” 


Attracted Overseas Visitors 


The emphasis of the exhibition, so far as the writer 
could determine, was the attraction for overseas visi- 
tors. 

One firm, which claims its products are sold in every 
country in the world excepting the U. S. S. R. (and 
in view of the Korean war there is no anxiety on the 
part of British business concerns to do business with 
the Soviet), planned to show a new electric duplicator 
with built-in power unit and mechanical inking, for 
which special inks are provided in a whole variety of 
colors for every known climatic condition 

It is worth noting that so large have been the recent 
orders for Britain’s continuous stationery machinery 
and systems that these are now being specially de- 
signed to meet specific overseas requirements 

The exhibition was organized by the Office Appli- 
ance Trades Association of Great Britain and Ireland 
and was the thirty-sixth held since the war. 

A full report, together with photographs, 
sent for the next issue of OFFICE APPLIANCES 


will be 


Exports Reach Record Figure 


Annual sales of the member firms of the O. A. T. A 
have been estimated at £30,000,000 and the exports 
of the industry, of which these companies form a large 
proportion, last year reached the record figure of 
£6,250,000. 

At the recently held annual ladies’ evening of the 
Typewriter Trades Federation at the Dorchester Hotel, 
London, the toast to the ladies was proposed by W. E 
Hutchins and responded to by Mrs. D. C. Gourlay ot 
Glasgow. 

An exhibition of Imperial typewriters was staged in 
the Potteries over the past month by Messrs. Bullock 
and Bosson, Ltd. The exhibition was held at the Town 
Hall, Hanley, and more than 1,000 potential buyers 
from local business houses attended 

Office equipment and typewriters were in the lime- 
light, too, at the Portsmouth Industries Exhibition 
and naturally at a Business Efficiency Exhibition held 


in the Cutlers Hall, Sheffield, office equipment was 
again well displayed 

We hear, too, that Messrs. T. M. Sparks and Son 
Dundee; Messrs. J. H. Todd and Son, Lincoln, and 


Messrs. J. A. Irvine, Ltd., Belfast, have also held local 


exhibitions 


Perfects Touch Teaching Method 


A recent invention relating to an improved method 
of teaching operation of keyboards by 


and to an apparatus for putting such an 


sense of touch 
improvea 
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method into effect has been perfected by a Manchester 
man 

In teaching touch typing the principal object is to 
teach the student to find the right key without look- 
ing at the keyboard. At the same time it is necessary 
to teach the student to acquire a correct rhythm, so 
that the student may in due course work up to a 
satisfactory typing speed 

The standard method of teaching the fingering of 
the keys is by means of a chart showing an enlarged 
plan of the typewriter keyboard. The teacher points 





NEW PLANT OF CALIFORNIA TYPEWRITER EXCHANGE 
AND LIGHTNING ADDING MACHINE COMPANY, INC. 


in turn to the keys which are to be fingered at the 
same time calling out the letter or symbol repre- 
sented by the key to be fingered, maintaining as good 
a rhythm as possible vocally 

This method does not allow the teacher to face 
the class fully since it is not possible to do so and 
at the same time indicate to the class the appropriate 
key on the chart. Therefore it is not possible for the 
teacher to control the class properly and watch to see 
whether the pace set is too fast and whether the in- 
dividual students are fingering the keys properly 


Old Method Has Drawbacks 


At the same time it is difficult for the teacher to 
set an absolutely natural rhythm vocally, because 
the finger stretch required for keys in the top bank 
will take slightly longer than in any of the other 
banks 

In order to get the best results the teacher should 
be able to face the class to be able to detect the stu- 
dents’ faults more easily. Additionally, it will clearly 
be possible to give a more natural rhythm if the pace 
can be set by the teacher herself operating a key- 
board 

In this invention a large sheet of transparent plas- 
tic constitutes the front of a casing. On this is printed 
colored circles to represent the individual keys, each 
circle having the same relative position in the actual 
keyboard of the student. The color of the circle indi- 


cates which finger should be used for that particular 


Key 

Behind each circle on the plastic screen is a small 
12-volt 36-watt electric lamp, which when the teacher 
presses the particular key on her machine, is bril- 
liantly illuminated, and, in the same manner, capital 
letters, space bar, and so forth 


The teacher may place the controlling keyboard in 


such position that she can face the class and can 
thus secure, in consequence, a greater degree of con- 
trol over the class. Additionally, since she is using 
her hands to give the rhythm in the exercise, this 
will be more natural than if it has to be given solely 
by voice for the reason already given 

The screen is normally placed in front of the class 


above head heigh In consequence, the students will 


be looking to their front and slightly upwards, thus 
Turn to page 226, please 
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Y, —_— 
Nhether it be a desk for the boss |" ™ 
vc < 


or his secretary ~“S: or a desk 


= 


for a machine operator|- ™ 
= 


7 . 
or a table q eI or letter files | 
or eprint files tl or cabinets 
4 whatever it be in modern steel office 
equipment, the complete AE line 
and the AE name mean customer pre- 
disposition to buy and lasting customer 


satisfaction through superior ASE 


merchandise and merchandising. 


ALL-STEEL EQUIPMENT INC. 


900 Cleveland Avenue ° Aurora, Illinois 





t 44th NSA Convention and Exhibit--Sept. 24-28, Rooms 512-A and 513-A Stevens Hotel, Chicago 
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NOFA CONVENTION PLANS SHAPING UP 
The National Office Furniture Association reports 
that plans are already well advanced for the fifth 
annual convention which opens at noon Sunday, March 
4, 1951, at the Stevens Hotel in Chicago. A showing 





HARRY HOFHERR 


the Exhibition Hall is to high- 
already much of the space 


of industry products in 
light this convention and 
has been contracted for 

Attending the NOFA convention, office furniture in 
dustry members will have 24 hours of scheduled time 
to visit the displays and confer with sales staffs of 
the manufacturers 

President Harry Hofherr, Kendrick Furniture Com 
pany, Chicago, and Earl Hanson, manufacturers’ rep 
resentative, who is general chairman of the Chicago 





EARL HANSON 

convention committee, gave long and careful consid- 
eration to a convention theme. Their decision was the 
slogan, “Better Selling Builds Better Business.” 

Thus, Program Chairman Hy Natovich and his com- 
mittee will select speakers and decide upon convention 
agenda with the idea of keeping salesmen, their train- 
ing and their potentials paramount 

An Officers’ breakfast on Sunday will inaugurate the 
convention. Business sessions will be conducted on 
Monday and Tuesday mornings from 9:15 to 12 noon 
The Monday morning assembly will be followed by a 
luncheon with special speake1 
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The exhibition hall will be open to visitors all Mon- 
day afternoon and through the evening until ten 
o'clock. 

Differing from annual banquets of the past, the 1951 
affair will be essentially a dinner dance with wide 
variety of special entertainment. Devoid of speakers, 
it is planned as a colorful party to conclude the con- 
vention. New officers and other notables will be intro- 
duced and some trophies awarded, but the event will 
have a predominantly party character 

—< 


MODERN OFFICE EQUIPMENT DISPLAYED 
AT CANADIAN NATIONAL EXHIBITION 
Gentle chimes instead of urgent-sounding buzzers 
for inter-office communication systems, the morning 
mail opened mechanically at the rate of 500 letters a 
minute, and five-color sales charts duplicated in one 
operation 
These are among the newest features and services 
made available to the modern office through machines 
displayed at the Canadian National Exhibition busi- 
ness equipment show which 8,000 U.S. and Canadian 
visitors previewed recently as guests of the Toronto 


Chapter of the National Office Management Associa- 
tion 
The largest exhibit of business machines, office 


equipment and furnishings ever staged in Canada, the 
show occupied an entire building and spilled over into 
pecial supplementary booths at the Royal York Hotel 
in downtown Toronto It featured products of 33 
firms and hundreds of thousands of dollars worth of 
products and ingenious exhibits such as cut-away or 
transparent models of telephone equipment, 
recorders, and electronic calculators 

With Canada’s industrial expansion creating an un- 
precedented volume of detailed paper work, manage- 
ment would be helpless without the office machine, 
C. R. Berkinshaw, president of the Canadian National 
Exhibition, told NOMA guests at the opening of the 
preview 

The machine in the factory has put the machine 
in the office. The only way today’s office manager can 


keep costs down is to mechanize he said 


volce- 


58 Exhibit Booths Set Up 


Executives, secretaries, cost accountants and chart- 
ered accountants made up the largest proportion of 
ruests. Touring the 58 exhibit booths in the Canadian 


National Exhibition’s Business Equipment Building and 
the Royal York they saw the newest products of an 
industry which, according to officials of the show, has 
been enjoying an annual post-war sales volume four 
times as great as that in any pre-war year 

In any case, it seems that a bank of machines and 
1 crew of mechanics may be the office staff of the future 
Machinery is taking over more and more of the office 
work—doing may of the jobs of stenographers, book- 
keepers and file clerks 

Midst streamlined furniture and lush new color 
schemes, the machines on exhibit did almost every- 
thing but And there are some that claim they 
can do even that! 

With a 
quipment 
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piece of 
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series of electronic 
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se on pat lor usable tiling 
capacity. Supe Filer costs LOto 15 
ess than conventional first grade files. In 


idition it < time. effort and money 
’ da | 
Phis five-dra r Super-Filer is today’s 
ost modern. most mechanized filing 
ibinet. It frequently pays for itself in a 
short period of time and since it lasts 
ndefinitely it will go on reducing your 
fling costs for many vears to come. The 
(FF Super-Filer has been time tested, 


fully proved and progre ssively iImproy ed. 





What it has done for others it can do 
ior vou 

Qlur nearest branch or dealer will be 
vlad to surve filing requireme nts 
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See, it opens 
Just like 
a book 











or put a Super-Filer on trial for 10 days 
without cost or obligation 

Let us send you a free booklet ilus- 
trating and describing completely the 
features of this outstanding Mechanized 
Filing Equipment. Write The General 
Fireproofing Company, Dept. 4-22. 
Youngstown |, Ohio. 


GENERAL 
FIREPROOFING 


> 


Foremost in Metal Business Furniture 
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Super-Filer’s low operating cost 


and greater filing capacity per 
drawer are based on its unique 
patented construction—the 
“Swing Front”. Here’s how the 
Super-Filer works, 


1. 4 light pull swings the drawer 
front out, releasing compression 
and providing working space, at 
the same time that the drawer 
glides smoothly out of the cabinet, 


2. Operator locates any guide or 
folder in the drawer at a glance 
and instantly parts the drawer 
contents like a book. 


3. This parting motion locks the 
front throwback compressor to the 
drawer head, forming a supported 
wide-angle spread, so the operator 
can file, find or even read any 
record direct without removing it, 


4. In closing, a light push against 
the drawer front releases the front 
throwback plate which again ap- 
plies mechanical compression as 
the drawer glides smoothly back 
into the Super-Filer cabinet and 
is safely latched. 


5. Self-adjusting Divide-a-Files, 
spaced evenly in the drawer, break 
up the drawer load, keep contents 
slanted rearward for easy reading 
and help to maintain compression. 
They are automatically self-spac- 
ing and self-locking. 

Super-Filer is made in 2-, 3-, 
1- and 5-drawer heights, in 
standard widths. Also available 
are substitute drawers, cross- 
trays, inserts and partitions 
to adapt Super-Filer for hous- 
ing practically any type and 
size of office record or material 


needing permanent protection, 


As every GF dealer knows, the unique odvon- 
tages of Super-Filer must be demonstrated to 
be fully appreciated. So back up the GF national 
advertising in Time, Business Week and other 
publications with o planned program of Super- 
Filer demonstrations to your likely prospects. 
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accounting entries. Another punched, sorted and 
tabulated hundreds of pieces of information. And 
there were beautiful new dictating machines, type- 
writers and filing systems 


Speed Up Telephone Service 


Even the Bell Telephone Company was displaying 
its bag of tricks. Its latest system is ingeniously de- 
vised to handle as many as 40,000 long distance calls 
from Toronto each day—twice as many as last year! 

A new conception in automatic accounting engin- 
eered to meet the most complex requirements de- 
manded by modern business was seen in machine 
manufactured by the National Cash Register of Can- 
ada. It has an automatic selection of more than 70 
functions by a single posting control bar. It simul- 
taneously adds and subtracts, or transfers balances 
into any combination of totals It has an instant, 
positive error correction in any combination of totals 

The rubber eraser, once a handy gadget, may be 
rendered obsolete by today’s robot-like machines that 
embarrass humans with their fool-proof accuracy 

Electrically-operated typewriting machines now work 
so fast that no human can keep up with their capacity 
of operation. And it takes only six per cent of the 
energy to run such a machine as compared with the 
manually-operated one, and at a top speed of 350 
words a minute 

Space makes today’s office furniture different in its 
styling, too, the exhibition revealed. It permits a man- 
ager to seat four workers in a room where only three 
sat before. There’s a spacious feeling that light furni- 
ture, such as limed oak, gives against dark walls. It 
used to be dark furniture and light walls 

A voice-recording machine, manufactured by 
Thomas A. Edison of Canada, Ltd., featured an ear- 
tuned jewelled action. The plastic disc on which the 
human voice is recorded is as light as a sheet of 
paper, virtually indestructible—the office boy could 
stumble and drop them on the floor and nothing would 
be damaged. And the record will take 30 minutes of 
dictation. It can be mailed in an envelope no large! 
than a birthday card.—GNS 

ee 
ANNOUNCE STATIONERS & PUBLISHERS 
BOARD OF TRADE DINNER COMMITTEES 

Committee members have been announced for the 
Stationers & Publishers Board of Trade seventy-fifth 
anniversary which will be celebrated by a dinner at 
the Hotel Biltmore, New York, N. Y., on October 20 

Honorary chairman is Louis M. Brown, executive 
vice-president, Eberhard Faber Pencil Company, and 
chairman is William Rossway, assistant treasurer of 
the same firm. 

Toastmaster will be George Griffiths 
Noesting Pin Ticket Company, Inc 

The following are serving on committees: Fred Stein- 
hilber, Geyer Publications; Harry R. Lipshutz, Art Steel 
Sales Corporation; Byron E. Van Dyke, Esterbrook Pen 


president 


Company, and Joseph P. Templeton, Joseph Dixor 
Crucible Company 
PROGRAM-—Ray Miller, Wilson Jones Company 


Paul F. Miller, Oxford Filing Supply Company, Inc 
and Carl K. Grod, Binney & Smith Company 
PUBLICITY AND TICKETS—Fred Steinhilber, Geyer 
Publications; George Wheeler, OFFICE APPLIANCES; Bert 
Abrams, Modern Stationer; Harry J 
Dietzgen Company, Inc., and R. Lawrence Unser 
RESERVATIONS AND FINANCE—Howard S. Sand 
ers, executive secretary, The Stationers & Publishers 
Board of Trade, Inc.;: G. Fred Griffiths, Jr., Noesting 
Pin Ticket Company, Inc., and Clifford B. Farr, The 
Baker & Taylor Company 
DINNER—Howard S. Sanders, 
Art Steel Sales Corporation, and 
Eberhard Faber Pencil Company 
SPEAKERS—Howard S. Sanders and William Ross 
way : 


Lipshutz 
Rossway 


Harry R 
William 
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MILLER J. HUGGINS HEADS OMDA GROUP 
Miller J. Huggins, operator of the Miller J. Huggins 
Office Equipment, Anderson, Ind., was recently chosen 


president of the Indiana-Kentucky Office Machine 
Dealers Association at the annual meeting held in 





MILLER J. HUGGINS 


Louisville, Ky. He has been vice-president of the group 
for the past two years and has also served as a director. 

He has been active in NOMDA, having served as 
chairman of the manufacturers’ relations committee, 
and is a present member of the board of directors. 

With the slogan “Everything for the Office,” Mr. 
Huggins’ firm is one of the most prominent office ma- 
chine and equipment stores in Indiana and he is well 
known in Anderson for his leadership in local organ- 
izations and civic activities. 

—- 
MARKING DEVICE ASSOCIATION HOLDS 
ANNUAL CONVENTION IN CHICAGO 

The thirty-sixth convention of the Marking Device 
Association is being held at the Edgewater Beach Hotel 
in Chicago September 28, 29 and 30 with the registra- 
tion desk opening Wednesday afternoon, September 27. 

President Frank H. Eyman will call the convention 
to order at 10 a.m. on September 28 and will make his 
president’s address. Arthur T. Partridge will report as 
chairman of the board of directors and Elmer F. Way 
as general manager 

The Thursday afternoon session will have 
of the committees and will feature the rubber stamp 
round table with Austin P. Winters as moderator and 
the sundries round table with Bill Gribble as mod- 


reports 


erator 

On Friday morning at 10 a.m. the convention will 
hear an address by Dr. Melvin Hattwick on “How You 
Can Use Psychology to Sell Better.” Resolutions and 
membership committees will report and William J 
Luscy will be moderator of a plastics round table 

Dave Horsfall will address the Friday afternoon 
session on “Know Your Profit” and William Krueger, 
Lewis G. Dore and Joseph Pardi will serve as mod- 
erators of round table discussions. A banquet is 
planned for that evening after a cocktail party 

More round table discussions are on the agenda for 
Saturday morning with Bob Reid, Clem Jauch and Ray 
Ginn as moderators. A luncheon at 1 p.m. will conclude 
the convention. 

A special program of entertainment has _ been 
planned for the ladies. Mrs. Paul E. Heidemann is 
chairman of the committee and Miss Josephine Mutter 
is entertainment director 

—- « 

CHICAGO O.F.A. OUTLINES YEAR’S PROGRAM 

On August 7, directors of the Office Furniture Asso- 
ciation of Chicago met for the purpose of outlining 
the coming year’s program. Norman Ginsburg, presi- 
dent, presided 

The chief objective of the 
integrated programs based on subjects of educational 

(Turn to page 133 
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For streamlined figures 






nothing like 
MONROES 








For example, the super-efficient new CST type 
Monroe Adding-Calculator with its unique Series 3 
dials. Only Monroe offers this time and effort 
saving feature ... a feature that cuts out so many 
steps in figuring ... streamlines work . . . promotes 
accuracy as well as speed, It’s another Monroe 
“exclusive” —and combined with Monroe's 
“Velvet Touch.” Monroe's matchless ease, 
Monroe's simplicity and trouble-free performance — 


adds up to an operator's best friend, 


It's advantages like these that make the entire 
eries-191 


MONROE Monroe line so popular in businesses of every kind, 
Bookkeeping ° 
Machine 
beth large and small. 


— MONROE 


MACHINES FOR BUSINESS 
MONROE CALCULATING MACHINE COMPANY, ORANGE, NEW JERSEY, U. S. A. 
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ELECT MOSMAN PRESIDENT OF H-H-M 


The Herring-Hall-Marvin Safe Company, Hamilton 
Ohio, is now, for the first time in 40 years, under local 
management and control, with Warren Mosman, presi 


dent of the corporation 
The change occurred at a meeting of the board of 
directors in Jacksonville, Fla., with the election of Mr 








WARREN MOSMAN 


Edward Ball 
involved the 
ownership 


Mosman to the presidency to 
also of Jacksonville. In effect, the change 
purchase of the Ball int I 

Mr. Mosman began hi 
Boston in 1921 with the York Safe 
He has devoted his entire bu 


erests by the new 
areer in his native 
and Lock Company 
to the bank 


city ol 


‘areer 


vault and safe manufacturing busines Prior to be- 
coming associated with Herring-Hall-Marvin, Mr. Mos 
man was eastern division manager of Diebold, Inc 


He has been a director and executive vice-presiden 


of Herring-Hall-Marvin and its active head since he 


became associated with the company in June, 1944. He 
has also had active management of the company 
branch and dealer enterprises throughout the world 
as well as being a director and vice-president of He1 


ring-Hall-Marvin Safe Company, Lt if Canada, with 
offices at Toronto 


co a 6 


PEIRCE WIRE RECORDER ANNOUNCES 

REORGANIZATION OF DISTRIBUTION 
The Peirce Wire Recorder Corporation, Evanston, II] 
manufacturer of Peirce dictation equipment 
has announced the reorganization of its distribution in 
the Chicago area. A new factory branch sales office is 
being opened at 154 E. Erie St. to serve the city of 
Chicago and near-by western 
Simultaneously, Peirce has appointed the 
fice Equipment Company in Hammond to serve the 
territory around Hammond and Gary, Ind. The Book 
Shop at Joliet, Ill., has been appointed distributor of 
Peirce products in the western area. Camp- 
bell Office Equipment & Supply Company, Evanston 


Systems 


suburbs 


Lynch Of- 


Suburban 


will handle the Peirce products in the North Shore 
communities as far as the Wisconsin state line 
According to the Peirce management, the dictatio1 


equipment placed on the market’ some 18 months ago 
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Because of this 


has been finding excellent acceptance 
rowing demand, a more localized and more intensive 
coverage of the various business com- 
munities throughout Chicagoland was needed 

The new sales branch at 154 E. Erie St. and the three 
independent distributors handling the Peirce line out- 
lying territories are being staffed by people trained to 
give competent counsel in dictation problems, as well 
as mechanical and instructional service 

Since placing what is claimed to be the first com- 
mercial wire recorder on the market, in 1942, Peirce 
engineers have been assigned the task of adapting the 





aleS ana service 


new principle of magnetic recording to the require- 
ments of a practical dictation machine. Early in 1949 
the Peirce corporation announced its present line of 


dictation equipment, the result of seven years of ex- 
perimentation and development 
- 2 - 

SOUNDSCRIBER APPOINTS VICE-PRESIDENT 

Walter J. Niles, president of The SoundScriber Cor 
poration, recently announced the appointment of 
Richard W. Davidson as vice-president and general 
sales manager. Mr. Davidson has held the title of sales 
manager since joining the company in April, 1949 

A veteran of 25 years in the office equipment 
ness, Mr. Davidson served in a sales capacity with 
their pioneering of 
company was ac- 





busi- 


Electromatic Typewriters, Inc., in 
After 


the electric typewriter. the 








PAPO. 


PLE PLAY 








RICHARD W. DAVIDSON 


ternational Business Machines, he became 


quirec by In 


sales agent in New York, and then assistant sales man- 
ager of that IBM subsidiary 
He is a member of the National Federation of Sales 


Executives, the Sales Executive Club of New Haven, 
past president of the New York Office Appliance Man- 
agers Association, and Rotary International 





EXCUSE US, PLEASE Hm 


A new equipment and devices story on 38 of Tesh 
the September issue incorrectly read “Chicago Specialty 
Manufacturing Company.” The correct title of the 
firm is Chicago Specialties Manufacturing Company, 
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makers of Grip-A-Fone out of dark brown or red rub- 5 ¥ 
ber, not black i 
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This four drawer metal combination file and storage unit 
(letter or legal size) is constructed of heavy gauge steel, 
electrically welded throughout. Can be used for follow block 

or Pent-A-Flex filing. Storage cabinet is 18%” high with one 
adjustable shelf and a slide-o-matic front door for office 
supplies. Gray or Green. 
Letter Size Cabinet — 48” high, 31%” wide, 17%” deep. 
Legol Size Cabinet — 48” high, 37%” wide, 17%” deep. 





KINGSLEY 


Idea! for students, salesmen and receptionists. Single 


pedestal, 3 drawer low cost desk. Available in Gray 


‘ms 


or Green. Size: 36” wide x 22” deep x 29-31” high. 


BELMONT 


Modern—Low cost beautitul desk for secretarial or sales work. 


ve" thick linoleum top. 





Ball bearing file with follow block—Adaptable for Hang-a-file 
units. Center drawer with tray. Gray or Green. Size: 40” wide 


x 24” deep x 29-31” high. 








PROFESSIONAL 


A Futuromic styled all metal combination cabinet, —heavy 
gouge steel, electrically welded. Has two drawers made for 
follow block or Pent-A-Flex letter or legal size filing. Two 

e print drawers—inside measurement—depth 2”—width 

28\2"'—length 17”. With storage cabinet 18'2” high, one 
sdjustable shelf and a slide-o-matic front door for safe 
keeping of records. Gray or Green. 
Letter Size Cabinet — 42'2” high, 31%” wide, 1712” deep. 
Legal Size Cabinet — 4212” high, 37%" wide, 172" deep 


featuring FUTURAMIC 
BEAUTY-SAFE CORNERS 


Do away with 
clothing snags and painful injuries! 





A COMPLETE SET OF CATALOGS WILL BE SENT ON REQUEST 


FUTURAMAC STEEL PRODUCTS CORPORATION 
1400 ATLANSIC AWD UE © BROOKLYN, NEW YORK 










“IVAN ALLEN—A RESOURCEFUL CITIZEN” 

“Spent half his time on public work—and the other 
half in making a fortune! 

“One of the founders of a new, nationwide mer- 
chandising industry—office outfitters! 

“Bought a mountain—and gave it to the state for 
a park! 

“A resourceful citizen—salesman, merchant, manu- 
facturer, banker, politician, builder 

“The romance of a country boy come to town!”’ 

This terse description of his 50 years in Atlanta be- 
gins Chapter 1 of a book, “Ivan Allen—A Resourceful 
Citizen” being presented to friends of Ivan Allen 
Marshall Company, Atlanta, Ga., in observance of the 
golden anniversary of the firm. As Ivan Allen, Jr., 





IVAN ALLEN, SR. 


president, explains, ‘It is about my father, the founder, 
and his many activities. Especially proud are we of 
his help in developing the office equipment industry 
and his work for the National Stationers Association.” 

In the intriguing pages of this book is told how Ivan 
Allen’s “impossible” dreams came true. He came to 
Atlanta without capital, without influence, and without 
much education, armed only with salesmanship and 
resourcefulness. 


Grew With the Industry 

The office equipment industry grows up within the 
chapters of this volume written by Eleanor Williams 
In his 50 years of business life, Ivan Allen has per- 
sonally witnessed the development from huge back- 
breaking ledgers to loose leaf systems and machine 
bookkeeping, the old pasteboard letterbox superseded 
by “visibles” and records copied on microfilm, and 
the furnishing of once slovenly offices with office fur- 
niture made of steel and the finest of woods. It was 
Ivan Allen who, along about the turn of the century, 
coined the slogan “The Office Outfitters” to describe 
his new business, The Fielder and Allen Company, 
which sold typewriters, office furniture, stationery 
items, and supplied all the varied collateral needs of 
an office. 

Ivan Allen has been part and parcel to the growth 
of the National Stationers Association and in this 
book about his life and our times in history invaluable 
to NSA, beginning about 1900 when the American Sta- 
tioner began to promulgate the idea of a national 
association of stationers. Evan Johnson, editor emeri- 
tus of OFFICE APPLIANCES, sent to Chicago in 1900 by 
the American Stationer, started it. His original plan 
was to get the Chicago stationers organized. Out of 
the Chicago group NSA came into being 

Elected Fletcher Gibbs President 

A convention was called in 1904 to meet in Chicago 
during the first week of October. Fletcher Gibbs of 
Chicago was elected first president of the association 
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which was formed at that convention and chartered 
in that year. 

In 1914 the annual convention was held in Phila- 
delphia. Ivan Allen attended for the first time ‘the 
was president of the Atlanta Stationers Club), and he 
was named auditor for the ensuing year. In 1915 he 
was made a member of the board of directors. That 
year he submitted to the national membership a plan 
for a standardized charge and billing system particu- 
ularly adapted for the trade, which was widely adopted 
throughout the country. It was his first contribu- 
tion to the industry of really national significance 

In 1923 at the Des Moines convention, Ivan Allen 
was elected president of the organization then known 
as the ‘National Association of Stationers, Office Out- 
fitters and Manufacturers.” Later, feeling that the 
name of the association was too long for modern con- 
venience, Mr. Allen started a movement to shorten it. 
Consequently the name was changed to what it is 
today—National Stationers Association. In the same 
year (1928) Mr. Allen was a prime mover in changing 
the location of the general offices from Chicago to 
the present location in Washington, D. C 


C. M. Marshall Headed NSA 

In 1929, Charles M. Marshall of the Ivan Allen- 
Marshall Company was named NSA national president 
It is not every firm which has the distinction of fur- 
nishing two presidents of the national association 
within a decade. 

A vital, moving force in the NSA, Ivan Allen was 
elected president in 1923 largely on a platform of a 
regional organization. And today, it is pointed out, 
“the country is divided into 12 districts approximating 
the Federal Reserve System divisions. In planning 
these regions Mr. Allen and Fred Seymour of Chi- 
cago, who worked closely with him, gave weight to 
such considerations as the direction of the flow of 
trade, and population trends, instead of making hard 
and fast boundaries based solely on geographical lo- 
cation.”’ Other Allen contributions to NSA are listed 
as the “National Index,” a catalog covering the whole 
field of articles sold through the stationery trade; 
and the “visual education” films distributed to show 
the various manufacturing processes and facilities con- 
nected with the stationery industry. 

Furnished NSA Insignia 

But that is not all. It was Ivan Allen who, in visit- 
ing London ‘in 1925) as NSA representative to the 
Stationers Association of the United Kingdom, gained 
the idea of the quill in the ink bottle insignia for 
NSA. And out of his own birthday party in 1934 came 
the formation of the Breakfast Club which is now a 
pre-NSA convention institution 

Thus it was fitting and proper in 
Allen should be made an honorary 
organization for which he gave so much 
Stationers Association. 

Atlanta, Georgia, Warm Springs, NSA—their growth 
have been in the sturdy shadow cast by one self-made 
man—lIvan Allen. This is a book written about a truly 
resourceful citizen 


1949 that Mr. 
member of the 
the National 


—- 
FIRE HITS MIDWEST FOLDING PRODUCTS 


The Midwest Folding Products Company, which 
moved into a new building at Roselle, Ill., only four 
months ago, suffered heavy loss in a recent fire which 
almost entirely levelled the plant. The company, which 
is owned by Lester Speyer, Chicago, manufactures fold- 
ing tables used in this industry 

The fire which also burned out the Nordic Wood 
Products concern, was discovered at 4:15 a.m. in the 
form of a small blaze at the Midwest Folding Products 
building. When volunteer fire departments arrived at 
the scene two explosions rocked the area. These are 
believed to have been caused by the igniting of lacquer 
thinner. The blasts turned the two factories into a 
blazing inferno that threatened to engulf most of 
Roselle 
1950 
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—and the Most Valuable Exclusive Franchise 


THE EXCLUSIVE MASTER-CRAFT DEALER 
has today’s broadest and best loose-leaf line —a 
double line that includes a wide range of profitable 
specialties, in addition to staple loose-leaf items. 


lhe Master-Craft Dealer enjoys the support of a 
manufacturer who places the prosperity and suc- 
cess of the dealer above all other considerations. 


the Master-Craft Exclusive Franchise assures the 
dealer all the business in his territory, thereby 








safeguarding today’s sales, and insuring tomor- 
row’s profits. 


Inquire today about the Master-Craft Exclusive 
Dealer Franchise. It’s worth getting! 


aca 


im) MASTERCRAFT 


KALAMAZOO, MICHIGAN 
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HERE’S WHY 


LEADS THE WAY 


POINT SELECTION... 


Only Esterbrook offers so large a selection of point styles. And because these points 





re interchangeable . . . Esterbrook lets you offer “‘the right point for the way 





~ you write”’ to every customer... with a minimum of inventory... and in a 


minimum of display space. 


fi) RELIABILITY AND REPUTATION... 


For 92 years the name Esterbrook has stood for the best in writing instruments. 


[t is known the world over for quality and dependability . . . the surest guide 
—_ to the utmost in writing ease, in writing comfort . . . at a sensible price. 


fp) FULL LINE OF WRITING INSTRUMENTS... 


The full line of Esterbrook products includes Fountain Pens, Push-Pencils, 


) Dip-Less Desk Pen Sets and Fountain Pen Desk Sets. If there’s a writing job to 
be done... there’s an Esterbrook designed to do it . .. and do it precisely the 
way the user wants! 


[he complete line of Esterbrook writing equipment is supported by powerful 


ivertising in color in the nation’s leading magazines. Beginning with 


/ NATIONALLY ADVERTISED... 
| 


school-opening, and continuing through Christmas, Esterbrook ads will appear in: 


LIFE SATURDAY EVENING POST COLLIER’S 
AMERICAN MAGAZINE TIME FORTUNE 
NATIONAL GEOGRAPHIC NEWSWEEK PURCHASING 
TODAY'S SECRETARY BURROUGH'’S CLEARING HOUSE GRADE TEACHER 
SCHOLASTIC MAGAZINE OFFICE MANAGEMENT & EQUIPMENT INSTRUCTOR 





THE ESTERBROOK PEN COMPANY 


CAMDEN, NEW JERSEY More Customers: 
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ALBERT L. GIBNEY TAKES NEW POST 

Announcement has just been made of the appoint- 
ment of Albert L. Gibney as vice-president of Knight 
and Gilbert, Inc., advertising and sales promotion 
agency with main offices in Providence, R. I. To accept 
the position Mr. Gibney resigned as sales promotion 
manager of the National Blank Book Company of 
Holyoke, but he will be retained by that company as 
advertising and sales promotion counsel 

Exclusive of the war years, between 1939 and 1947 
Mr. Gibney was associated with Strathmore Paper 
Company of West Springfield in a sales promotion and 











AL GIBNEY 


public relations role. Concurrently he represented 
Strathmore to the trade in 18 of the southern states 

During the war Mr. Gibney was on active duty with 
the Navy as commanding officer of a sub-chaser and 
later as first lieutenant damage control officer in the 
Pacific. 

A graduate of Dartmouth College and Harvard Busi- 
ness School, Mr. Gibney has been very active in local 
affairs. Currently he is vice-president of the Spring- 
field Dartmouth Club, vice-president of the Spring- 
field Sales Executives Club and a member of the Plan- 
ning Board of East Longmeadow 

In recent years he has participated in sales train- 
ing activities as chairman of the Sales Executives 
educational committee, and as an instructor in the 
University Extension Sales School and Northeastern 
University sales management 

Mr. Gibney will continue his residence with his wife 
and two daughters in East Longmeadow and establish 
an office in that area 


course 
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FEDERBUSH BROTHERS MANAGE VEVIER 

The Federbush Brothers are now assuming manage- 
ment of the Vevier Loose Leaf Company of St. Louis, 
Mo., it was announced recently at the company’s new 
eastern sales offices at 11 E. 44th St. in New York, 
N. Y. This development brings together individuals 
well versed in the manufacture and distribution of 
loose leaf catalogs and binders and other types of sales 
equipment. The Vevier Loose Leaf Company, with 
branch offices in the principal cities in the United 
States, has been in business since 1893 

J. D. and Irving S. Federbush, both with more than 
30 years of experience in the loose leaf binder indus- 
try, were formerly associated with the Federbush Com- 
pany, New York, of which organization J. D. was 
president. J. D. will be in charge of sales for the Vevier 
Loose Leaf Company and will maintain his headquar- 
ters in New York. Irving will be in charge of produc- 
tion in St. Louis, where the company’s fully equipped 
plant makes metal parts, binders and covers, and does 
its own printing 

In a recent letter to the trade, Elvyn Vevier, presi- 
dent of the Vevier Loose Leaf Company, announced, 
“We, at Vevier, take pride in welcoming our new lead 
ers, the Federbush Brothers. The name Federbush has 
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long been associated with, and has become an integral 
part of, the loose leaf binder industry.” 

Eventually the company will have a sales staff cov- 
ering the entire country, J. D. said, reporting that a 
72-page catalog in color, just off the press, is now 
available to the trade. 


—-« 


REMINGTON RAND, CBS TO PRODUCE 
COLOR T-V EQUIPMENT FOR INDUSTRY 

Color television for industrial, business, hospital, gov- 
ernmental and military use will be a reality in a few 
months through an unusual co-operative agreement 
concluded between Remington Rand Inc., the world’s 
largest manufacturer of office machines, business and 
industrial equipment, and the Columbia Broadcasting 
System, developer of the CBS system of color tele- 
vision. 

Under the agreement CBS will provide the designs 
of the equipment, Remington Rand will manufacture 
and sell, CBS will perform the testing functions, and 
Remington Rand will then take over distribution and 
installation. Existing organizations of both companies 
will be utilized for the project, and for the time being 
no expansion will be required 

Public Use Not Immediate 

The arrangement does not at the moment cover the 
use of the new color television equipment for color 
broadcasting to the public in view of the fact that the 
Federal Communications Commission has not yet ren- 
dered a decision in the color television case. However, 
the equipment can be used for color television broad- 
casting in the event commercial standards for the 
CBS color system should be authorized. The equipment 
is designed to operate on the standards recommended 
by CBS to the Federal Communications Commission 

The newly-designed equipment, to be marketed un- 
der the name of ‘“Vericolor,”’ will comprise a simple, 
compact, lightweight, single-operator color camera, a 
control unit with its own color monitor, and as many 
additional color monitors as may be required. Models 
of the various components were shown to the Federal 
Communications Commission last spring during the 
color television hearing. 

Remington Rand has been manufacturing and dis- 
tributing black-and-white television equipment for in- 
dustrial use under the name “Vericon.” The new Veri- 
color television equipment is expected to be ready for 
delivery this fall 

See New Fields for Use 

The Remington Rand-CBS arrangement contem- 
plates intensive development of new fields for the 
broader employment of color television. Initially it is 
expected that the most common use will be for the 
teaching of surgical and medical procedures and for 
employment in dangerous industrial processes includ- 
ing atomic production and research. 

In addition to televising surgical and medical pro- 
cedures in color, the new Vericolor system is expected 
to be used in such commercial applications as city-to- 
city transmission of advertising layouts, style showings, 
designs and other displays, as well as sales presenta- 
tions and conferences. 

The Vericolor camera occupies only one-half a cubic 
foot of space and is one-fifth the size of the cameras 
normally used in black-and-white television. The cam- 
era weighs only 32 pounds, less than one-half the 
weight of standard black-and-white cameras. 

The color pictures originated by the Vericolor equip- 
ment can be transmitted over the intercity relay fa- 
cilities of the telephone company as circuits become 
available. By this fall it will be possible to originate 
a color picture in New York, for instance, and have 
it appear in full color in all the major markets of the 
East, Southeast, and Midwest as far as Kansas City. 
Extension to the West Coast is expected by the end of 
1951 
1950 
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Easy on the “BUY”! 


ire on. the familiar. easy-to 


quality control. 


Research and tests 
Oakville YELLOW BOX LINE. guarantee uniform performance. 
inding quality of Oakville 


When you stock the YELLOW BOX LINE. 
stening devices has earned the 


you deal with one dependable source, 


sers and dealers evervwhere. One shipment, one invoice does the job 


~ 


ply because each Oakville item Think 


what this means in 
manutactured under. strict 


convenrence 
ind lowered handling costs. 


STANDARDIZE ON THE YELLOW BOX LINE — IT’S PACKED FOR PROFITS, 
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AYERS NAMED FIRM VICE-PRESIDENT 
Raymond W. Ayers has been elected vice-presiden! 
of Frederick Hart & Company, Inc., Poughkeepsie 
N. Y., manufacturer of elect recorders and 


y ’ na 
Orit mid 








precision mechanism Hart i ubsidiary firm of 
ATF, Inc., Elizabeth, N. J., parent company of five 
concerns engaged in diverse manufacturing activities 
Mr. Avers. who has been associated with the Hart 

| 

| 

RAYMOND W. AYERS 

company since 1947, maintains Washington, D. C 


headquarters for the organization at 910 17th St., N.W 

A graduate of the University of Illinois, Mr. Ayers 
has had wide experience in industrial engineering and 
sales development. Prior to joining the Hart company 
he was with Moore Business Forms Corporation, and 
the Addressograph-Multigraph Corporation 

<i ¢ 
SMITH-CORONA APPOINTS SCHITEA 

J. J. McCormick, sales manager of the portable divi- 
sion of L. C. Smith & Corona Typewriters, Inc., re- 
cently announced the appointment of Daniel N. Schitea 
as home office field representative with headquarters 
in Atlanta, Ga 











During World War II, Mr. Schitea served as a B-29 
bombardier and, following his separation from the 
DANIEL N. SCHITEA 
service, entered Georgetown University. After receiv- 


ing his B. S. degree, he was employed by the Washing- 

ton branch as a commercial] 

ernment representative 
He assumed his new duties on August 


salesman and later as gov 


1 and is assist- 


ing dealers in the Atlanta and Jacksonville areas 
°—-- + 
ELMER LONG DIES SUDDENLY 
As this issue was being put to press, word was re- 
ceived of the sudden death of Elmer E. Long, vice- 
president of Stevens, Maloney & Company, Chicago 


Mr. Long was well kn in the industry, having 
served on the sales staffs of Horder’s, Inc., and Mar- 
shall-Jackson Company before affiliating with Stevens 


Ow! 


Maloney & Company. Last spring he was nominated 
governor of District No. 6 of the National Stationers 


Association 


BUYS DELUXE METAL FURNITURE CO. 

Royal Metal Manufacturing Company recently pur- 
chased the DeLuxe Metal Furniture Company, Warren, 
Pa., third largest steel shelving producer in the coun- 
try, it was announced by H. A. Green, vice-president 
in charge of sales at Royal Metal 

The transaction involved all the property of the 
DeLuxe firm, including land, buildings and equipment. 
Mr. Green disclosed that Royal Metal will expand the 
DeLuxe holdings so that it can produce some Royal 
Metal products in order to relieve the Michigan City, 
Ind., plant for Midwest concentration 

No changes are contemplated in the DeLuxe line. 
The firm will continue to produce steel shelving, cab- 
inets and shop equipment. No merchandising or dis- 
tribution changes will be made 


J. B. Proctor, sales manager of DeLuxe company, 
has been named general manager 
oo <r 6 
BURROUGHS APPOINTS D. M. CORWIN 


Dennis M. Corwin has been appointed service man- 
ager of the Dallas, Tex., branch of Burroughs Adding 
Machine Company, Charles A. Baker, general service 
manager, announced recently. Under Mr. Corwin’s di- 
rection will be all Burroughs service activities not only 











DENNIS M. CORWIN 


Dallas, but in Corsicana, Paris, Sherman, Temple, 
Waco and other cities in the surrrounding territory 

Mr. Corwin joined the Burroughs organization in 
1913 as a serviceman in the San Antonio, Tex., branch. 
Since 1914 he has served as supervisor of service activi- 
ties in a number of Burroughs branches in the south- 
western United States, including those of Oklahoma 
City, Omaha, Los Angeles and Portland, Ore 

Mr. Corwin became assistant service manager of the 
Company’s Dallas branch in 1944, the post he has held 
until his present assignment 

—-- - 
REX-O-GRAPH PURCHASES NEW PLANT 

Rex-O-graph, Inc. recently purchased a modern new 
plant located at 7840 W. Hicks St., Milwaukee 14, Wis. 
Operations there began on July 

The company announced that increased demands 
for Rex-O-graph products, which made substantially 
greater floor space necessary and improved facilities 
for manufacturing, were the determining factors in 
the relocation move. The firm was formerly located at 
3725 N. Palmer St. in Milwaukee 

—->-« 
WABASH FILING RAISES PRICES 

According to a recent announcement received from 
James A. Sullivan, assistant sales manager of Wabash 
Filing Supplies, Inc., “a succession of advances in the 
costs of raw materials have necessitated making the 
following adjustment all merchandise shown in 
the Wabash catalog and listed in the current Wabash 
price list No. 5-S-50 is advanced five per cent.” The 
price increase applied to all orders received on or after 
August 21 
1950 
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® HERE THEY ARE!! New—distinctive packages for your customers’ 

mde brands of Columbia carbon papers and typewriter rib- 
yons. Ribbi ind carbon boxes have been matched both in 
color and desig even the carbon sheets have been pleasingly 
freshened with new back imprints. There’s been no change in 
the products themselves—no tampering with the famed Columbia 
quality you have come to know so well. Your customers will 
like these smart, attractive packages and the harmonizing colors 

, Will help them to select quickly the Columbia carbons and rib- 
bons that suit them best. Yes— you'll find these new packages ap- 
pealing to your customers and stimulating to your sales force... 
a combination that adds up to increased volume and greater Profit. @ 
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AGGRESSIVE SALES PROMOTION 
A” COLUMBIA’ CARBONS AND yan): 








oeogeegage 


The Columbia — nducts we 
about in the pages of y« 

zines are backed up uh rte power 
Space advertising in nationa 
tions your Customers fea 


POl snientieepenn 


A wide variety of counter car 
bloceers and other sales ai oy 
able to help dealers benefit to the f 
extent from the popular dema 


Columbia products > « . 


| —_ 


4 SALES COOPERATION => 


Sel ig a if thoroughly 

COLUMBIA RIBBON & ¢ ARBON 7s CO., Ine eect sale cetines aad tra 

1029 Herb Hill Road, Glen Cove } nel. Buc Colaimbia“aales co 

further than traimimg. Our c 

into the held and sell Golumbia products 
for you. This help is available « 

chised Columbia dealers. Use th: 

to get more information abouc the adva 
tages of handling Columbia products 
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Please send me complete information about m 
tunities in selling Columbia product 


Name 


Company os 
Address___ 


City 
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jyound SI | EL AGE I iles: 


Offices everywhere are swinging to STEEL 
AGE Grade *‘A”’ files for greater office 
efficiency." And no wonder, for superb 
STEEL AGEcraftsmanship and design mean 
easier operation and increased office pro- 
duction. STEEL AGE file drawers, for ex- 
ample, extend fully at the lightest touch, 
on full-progressive ball bearing cradle sus- 
pensions. And their welded, ladder-type 
front frame construction assures real 
stamina in hard, daily use. It’s this extra 


wW4 


MANUFACTURING CORPORATION «* CORRY, PA. 
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measure of built-in quality and precision 
construction that gives STEEL AGE Grade 
**A”* files added years of trouble-free service 
and make them the most economical files 
to buy in the long run. Sell STEEL AGE and 
you sell the finest in steel office furniture. 





CORRY—JAMESTOWN 
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OFFICE EQUIPMENT EXHIBITED AT FIRST U. S. ° of tul en hairs fo Rigt 


id e the Becker 1 the ed States 


INTERNATIONAL TRADE FAIR IN CHICAGO r sale irge of the exhibit O Reckes 
of the nearly 1000 exhibito1 partic ipating in the H. Sucakam A Sons, ae Londen, S.E. =, England. ~A 
first United States International Trade Fair in Chi- i per | price bracket Spe 
cago, August 7 to 20, 1950, 36 displayed office equip- ge i ee ee ne ooh tins 
ment, machines and suppli r related items. Ex- Cunningham, M. E., Co., Pittsburgh, Pa. 
hibitors of all kinds of merchandise and equipment ng t lisplayed 
. . . Denton, earl A., & Co., Ine., Chicage, TL. 
were so pleased with the results of the 1950 Fair that entative t eae ae 
enough of them indicated a desire to show thei! ore leaks, Site 
wares next year so that the second United States nd y Durham } Re 
International Trade Fair in 1951 is assured. Like the ae So eS See | 
first Fair, it will be held in two places in Chicago — » Master Add 
Navy Pier and International Amphitheatre an wes g. Larry’ Fleming ; yt 
With one exception the office equipment and sup- thord, ¢ ge Hermant Ag nderly« Ie 
FUBURNHANa Jone Diek, A B., ¢ O-s ‘ wr gt y 
wi , ler 
M sé 
, is t istec Ralpl 
I et, Ker \ Don Duhamil ng I] 


I t sic ' rn i a Lie 
Eclipse Fountain Pen & Peneil Co., Ltd... Toronto, Ont., 
(Canada. er | t ‘ . 
eY 


pla 





iricssons, L. M., Kassaregister AB, Stockholm, Sweden. 
S i ter ‘ pped é ind 
im | 
l PC " 
| Sw d 
it  e gl 
, 
Fabbrica Addizionatrice Italiana, Milan, Italy \dding 
| iicu t hines vere 
Fastener Corp. Chicago, Ill. I ze 
icking 
General Binding Corp., Chicage, Il. 
I tz I \\ N 
Hanson, The (©. H., Co., Chieage, HI. . é e ¢ 
d. « ‘ tamped de ‘ ft 
# nad 
I | Xv 





TWO OFFICE SUPPLY EXHIBITORS AT FIRST U. S. INTER- Mey 28 weak. mates ad os a 
NATIONAL TRADE FAIR. CHICAGO, AUG. 7-20, 1950— e-preside \. A. Crawford, A ( June 


Above: the fountain pen and desk set line of H. Burnham & lud, Bud Phil Hans . eorge 
Sons, Ltd., London, England. Below: the Olivetti typewriter M pia ines : pane 
adding machine and calculator display. Manufacturers are Sein Gale Beatetes Co. Steckbele. Sweten a 
Ing. C. Olivetti & Co., Ivrea, Italy gisters s on d 
. } ie Nat Pj ‘ ; r International Business ‘Machines Corp., New York, N. # 
ply lines were shown at the Navy Pie his yea! he Turn to page 222, please 
products exhibited were wide in range and interes 


ing in character. Fifteen firms from other lands and 
21 from the United States showed various items from 
stapling machines to cash registers and fountain pens 
to filing systems. Brief descriptions of the individual 
displays follow 


Ace Fastener Corp., Chicaa« il 
tion of ce lines f t 
was on display ‘ \ 
charge, assisted by M 
Aceme Bulletin & Directory Board Corp. New Vork, SN. ¥ 
Several styles f dire 
hibited 
Atvidaberg Concern, The, Stockholm, Sweden 
this extensive ex) t 
writers, Odhner 
Videx visible re 
binders Atvidabers tt \ 
Carda pivot wind 
office president 
Miss Karin Oldby 
Ivan Sorvall and H 
Automatic Pencil Sharpener Co., Rockford, Hl 
plete APSCO é per 
deluxe models of Pre 
were featured 
Dandy and Wizard 1 ‘ 
pp neni ” REUNITED AT CHICAGO TRADE FAIR—Chicago designers 


Rogers 








a and Swedish clients talk over production problems. Left to 
desk sets and B-B Pet right: Evald Liljgren. office systems expert: Lennart von 
demonstrated Kantzow, assistant export manager of Atvidabergs Indus- 

Becker Brothers, Sanrbrucken, Saar, Germanys ‘ trier, Stockholm: C. E. Waldman. S.I.D.. and Chub Waltman. 
were side pening vert é : . may 
sides opening from th« noted Chicago industrial designers; Ivan Hammar, advertis- 
way at the top like the d ; ing manager. and Carter Ohlen. president Atvidaberg’s 
ers used in this side-fili: Facit Machines division. Mr. and Mrs. Chub Waltman re- 


paper combined in s 


and also sliding ~~ -ently spent two years in Stockholm designing office ma- 
files with special featur 2 i chines for the Atvidaberg organization 
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CUSTOMERS SAY: re, 


Thanks to my stationer for pointing out all the 
exclusive features of National’s EYE-EASE® 


Analysis Pads. 


Because I know now that I’m getting more for my 


money, he’s getting more of my business. 


NATIONAL BLANK BOOK COMPANY 


NEW YORK BOSTON HOLYOKE, MASS. CHICAGO SAN FRANCISCO 
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Sell your customers 
for filing 





Transfile 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


TRANSFILE Files provide finger tip control 
for semi-active and inactive records—the rec- 
ords which are often tied in bundles and more 
or less tossed into a storage room. But if 
these records are valuable enough to be kept, 
they should be instantly available for refer 


ence. 


TRANSFILE Files are the low cost, econom 
ical, and modern method of keeping the rec- 
ords orderly, safely and instantly available 
Made of fibre board they are reinforced so 
that all the weight of the drawer and contents 
is supported on steel. They can be stacked as 
high and wide as desired with the patented 
interlock. In 3 styles and 13 sizes there is a 


TRANSFILE File for every record. 


filing supplies 


GUSSCO filing supplies are sound, salable 





STEEL ROLLER 


ise, made right ar ric rht. . 
merchandise, made right and priced right. In BEARING DRAWER 
the GUSSCO catalog you will find a complete SUSPENSION — the 

neavier the ioad the 
easic tne l 


range of supplies for all standard filing sys- 
tems—all stock items. And when it comes to 
“specials” you get service, not excuses. Re- 
member—when you sell GUSSCO filing sup- 


plies you are always sure your customers will 





get satisfactory service Write to-day for 


complete information 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 








110 OFFICE APPLIANCES, October, 1950 


s finger tip control! 
2 and finding 


Guide-O. feller 


THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 









| 







Here's the ultra modern example of finger tip 
control in filing and finding. No longer need file 
clerks heave and haul heavily laden file folders 
back and forth in the drawer to file and find— 
The , not with Guide-O-folders, for they hang. Glid- 

y ing along on metal Guide-O-frames, Guide-O- 


hang! 


Note the way Guide-O-folders hang 
yn the all steel Guide-O-frames which 


folders can be moved back and forth with finger 
tip ease. They can be lifted out with utmost 
ease and just drop into place when returned to 


. the file. They are always in a vertical positio 
set right into any standard file drawer . ane y es 





\ adjustable for a snug fit without the in the file, ready for instant filing and finding. 
necessit1 f cutting. They insure a The adjustable metal tabs make them adaptable 
/ lifetime satisfactory service. The bot- to any and every filing system. 
| tom of the folder never touches the 
7 bottom of the drawer thus eliminating 
the back-breaking friction. 
EF 
/E} ‘ 2 
——<G» ade UV Cray 
a STEEL DESK DRAWER UNIT 
italog Made to fit the lower deep drawer of all 
standard desks Using this unit, the desk 
os worker always has important and vital data 
at the finger tips—always in an upright posi 
Rae son te sk WN . " tion nstantly available and instantly re 
— Nos. 339, 340, 3rd floor placed. The unit consists of a metal tray 
while at the National Stationers and 25 Guide-O-folders complete with adjust- 
. , able metal tabs and an assortment of inserts 
Convention for tab headings 





GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL 
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OPENING DAY AT PIONEER OFFICE SUPPLY CO. 
IN KLAMATH FALLS, ORE.—Upper left: a_ full- 
length view of the store as seen from main entrance. 
Upper right: the store-front at night. Right: section 
of office supply department with office in rear. 
Mezzanine above this area is devoted te display of 
wood and steel office furniture and office machines. 








CLIFFORD C. VOIGHT 


OPENS NEW STORE 

recently held 
629 Main St 

n of the Pioneer 


PIONEER OFFICE SUPPLY 
The Pioneer Office Supply Company 
grand opening in its new 
Klamath Falls, Ore. Formerly a 


quarters a 


al1VIS1 


Printing Company, the firm is now opened as a sepa- 
rate business in the new locatio1 

More than 2,500 persons visite the store, finding 
that it has 4,000 modern square feet of floor space and 
is equipped with the latest type of modern persor 
ized stationery department large pen depal é 


and a complete stock of office supplies 
Displayed on the mezzanine are nationally-adver- 
tised steel and wood furniture, office machines and 
modern office repair departr 
Owners of the concern are an 
Voight. Mr. Voight has always been 
selling end of the business and has won 





: Wiffard CC 
Mrs. Clifford ( 
nterested in the 


the coveted 
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VOIGHT 





A. LAUREN TREDWAY 


award by 
He has been appointed by 


the Royal Ty} 





hine Company as district 
es in southern Oregon and 
Tredw iy 1s ne f in 
*handise m ffi 
Seattle Wasl 
His lor experie! ides 
n manufacturers er 
tockton, Calif 
the grand opening included 
‘ert, two radio broadcasts 
store and the presentation 
Friends presente store 
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professional men. 


Cushions are made with foam rubber “‘fillers’’, 


The perforated 


The above chairs are the same 


round out the Bank of England line. There is a 


the all-wood Bank of England chairs for their 


ered foam rubber s 


as those shown in the group 
photograph except that they 
hove spindle backs instead of 


upholstered panel backs 


eal iehiodal* Lal 4: 


above chairs 


Built for pe 


offer year 
air conditioned 


rmane 


cost 


definite market for these chairs in the junior executive 


offices of corporations that have standardized on 


general offices. Also recommended for the offices of 


and 
are applied over shaped wood seats. Revolving chairs 
are regularly equipped with “‘cushioned action”’ 

ball bearing swivel mechanism, non-breakable Tenite 


(plastic) base foot protectors, and ball bearing casters. 


leather cov 


ats in the 
round 
comfort 
Ta no 


nvolved 








@ These chairs, with upholstered seats and backs, 


5594\% AFP 





5593'\2 AFP 


® Jor such am intimate piece of furniture at a chair, there is no satisfactory substilute for WOOD! 
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THE B. L. MARBLE CHAIR COMPANY 
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Guest Book 





Gene Buntell of Los Angeles dropped in at OA head- 
quarters for a visit August 9. He had been to Dayton 
where long ago his father was one of the principals 
of the Buntell-Roth Company and later operated his 
own business. Temporarily absent from the industry, 
Mr. Buntell had retail stationery experience in Day- 
ton and elsewhere, wholesale in California. He has 
plans which may cause him to return office equip 
ment and supplies before lon 
e, Cas 


W. L. Talbert of Talbert Typewriter Exchan 


per, Wyo., favored OFFICE APPLIANCES with a visit Au 
gust 9. He was making calls on the trade while Mrs 
Talbert busied herself buying merchandise at the Chi 
cago Gift Show. They planned to stay away several 
weeks before returning to home and busine in Casper 
The Talberts operate an establishment th sells ma 
chines, furniture, stationery and gift 

Ernst W. Kummer, Berlin, Germany, afforded OFFICE 
APPLIANCES a pleasant half-hour August 10. He had 
come to Chicago to participate in the International 
Trade Fair, at which he showed ; demonstrated 
folding and inserting machine ff his manufacture 
One of his machines was described in the August num 


ber of this journal 


E. J. Fowler, manager of the typewriter division of 
IBM in Toronto, Ontario ur offices briefly 
on August 17. He was on a vacation trip which had 
taken him west to Banff, to Yellowstone National 
Park, Chicago, and back to Toronto in time for the 
Canadian National Expositio1 which wa to open on 
the twenty-first. In Chicago he took time to visit the 


stopped at o 


section of the International Trade Fair which occupied 
the mile-long Navy Pier. He is well known in Canadian 
business circles and among the IBM men in Chicago 
who attend the company’s annual 100 Per Cent Club 
meetings. 

H. R. French of Precisa Distributors, Inc., was a vis- 


itor in Chicago during the time of 
Trade Fair and took time t 1] 
August 18. He had been in Chicago 
months ago when 


he International 
t our office on 
less than two 


; 


he staged an exhibi at tne 


con 


vention of the National Office Machine Dealers Asso 
ciation. Following the fair he planned to go on to 
New York to arrange for headquarters in that city 


Cal Long, manufacturers’ representative, Cincinnati 
gave us a pleasant hour on August 22. He had come 
up to Chicago to spend two or three days at the leather 
goods show in the Palmer House ne of the 
firms he represents, Stein Brothers Manufacturing 
Company, had an exhibit. | r t 
in better-grade merchandise throughout his territory 


wnere O 


T ; y } tora 
I eporte good interes 


and at the show as well. A few months ago Cal 
changed from his usual type of automobile to a station 
wagon. This has resulted in an added advantage, en 
abling him to carry adequate samples of merchandise 
to the dealer’s store Cal is ‘tive in work of the 
Fifth District Travelers Club as well as in his sales 


work for several manufacturers including, besides 
Stein Brothers, Cramer Posture Chair Company 
Industrial Lamp Corporation 


ana 
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Louis Schmidt, Hamburg, Germany, manager of the 
German committee for the International Trade Fair, 
held recently in Chicago, was a welcome visitor on 
Thursday, August 24. Mr. Schmidt has been active 
in the work of staging state expositions in various 
parts of Europe for many years. In his opinion the 
Chicago fair has proved its value and should take 
its place as an annual event along with those con- 
ducted in Leipzig, Milan, Paris and other European 
cities. Mr. Schmidt, who expects to return to Chicago 
for the second International Trade Fair, has a special 
interest In office equipment and machines because of 
some tenative plans to conduct an exclusive exposition 
of such products in 1951 or 1952 in the fair buildings 
in Hanover, Germany. Following the close of the Chi- 
cago fair, Mr. Schmidt spent some time checking on 
the possible interest of United States manufacturers in 
exhibiting at the Hanover exposition. A modern tra- 
veler, Mr. Schmidt came to the United States by air 
and expected to return to Germany by the same route 


Nagakazu Shimizu, Tokyo, Japan, called upon OFfFice 
APPLIANCES August 29. A student of management, he 
had completed a year’s subscription to OFFICE APPLI- 
ANCES and was in the United States to take a year of 
advanced study at Cornell University. He expects upon 
his return either to be engaged in the sale of office 
equipment or in management that will require its use 


Fred C. Horne, Bloomington, IIl., called at the office 
if this journal August 31. He had been in Chicago sev- 
eral days and was about to board a train for home. A 

rmer resident of Bloomington, Mr. Horne had experi- 
ence with several stationers in Pittsburgh, the last two 
years with Penn Office Supply Company. While his 
plans were not settled at the time of his call, he expect- 
ed to remain in the industry, possibly as a manufac- 
turers’ representative. The NSA convention was on his 


schedule 


Evald Liljegren, assistant manager, systems depart- 
ment, A. B. Atvidabergs Industrier, Stockholm, Sweden, 
was a Guest Book signer on Tuesday, August 31. Dur- 
first United States International Trade Fair 
in Chicago, August 7 to 20, Mr. Liljegren spent his time 
at the large exhibit of office furniture, machines and 
equipment conducted by his company. When he called 
on us he was in the midst of an investigation to deter- 
the business potentials in the United States for 
his firm’s line of visible record systems equipment and 
supplies. Before returning to Stockholm, Mr. Liljegren 
expected to make a number of additional contacts in 
reference to American distribution of the products of 
department of his 
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MURRAY PURCHASES STATIONERY CONCERN 

John W. Murray recently purchased the Broadway 
Stationery Company at 118 Summer St., Boston, Mass., 
and announces that the name of the concern is 
changed to John W. Murray Company, Inc., stationers 
ind printers 

Mr. Murray was elected president of 
oners Association this year. In association with his 
operating the Bunker Hill Press in City Sq., 
Murray became engaged in the print- 
1ery business after graduation from 
1936 


the Boston Sta- 


family 
Charlestown, Mr 

and statio1 
Tufts College in 


«+ 


BALL OFFICE SUPPLY HAS GRAND OPENING 
The grand opening of the new Ball Office Supply 


In tore at 257 W. Michigan Ave., Jackson, Mich., was 
held on September 19 and 20 under the direction of 
Robert T. Ball, president 

Coincident with this grand opening, announcement 
was made of change of name for the firm from Ball- 
Marsh Office Supply, Inc., to Ball Office Supply, Inc. No 
hange was made, however, in the set-up of the cor- 
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e FLAT FILING JACKETS AND ENVELOPES 


Quality Park Flat Filing Jackets (above left) and Flat Filing Envelopes (above 
right) are available in four sizes in 125 Ib. high finish No. 1 Tag Stock or 
90 Ib. ParKraft. (Sizes 9'4 x 11°, or 14°¢ and 10 x 14°4 or 15.) These 
jackets or envelopes are ideal for filing or carrying non-bulky papers — come 
packed 100 to the box —a stock item for immediate delivery. 
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e VERTICAL FILING JACKETS AND POCKETS 


Quality Park Vertical Filing Jackets (above left) are available in three sizes 
with 1!5 
— ae 

gussets. Filing Pockets (above right) feature the famous Leatheroid stock in 


and 2° expansion — one piece construction with double or single 
. or five piece construction in Leatheroid with red rope or cloth 


five piece construction in letter or legal size — one piece construction also 
available in quality Tag or Red Fibre stock. For filling filing needs recom- 


mend Quality Park. 


SOLD THROUGH DEALERS ONLY! 


FARHAY DAK ENVahoODa GOD 
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eneral Office and Factory, Quality Park, St. Paul 4, Minnesota 


Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 
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“GALLERY OF DUPLICATING EQUIPMENT” 
STOPS TRAFFIC IN STATIONERY STORE 

f duplicating equipment 
display window, was 
ttention at Kistler’s 
downtown Denver 


Presenting “a gallery 
which filled up all of an 
a stunt which attracted much a 
Stationery and office supply firm in 
Colo., recently. 


( 
12 ; 
18-f00 


Operating on the theory that almost everyone, 
whether businessman or not, has some interest in 
duplicating equipment, Kistler’s showed five different 
types handled by the store, spaced three feet apart 


Each type of duplicating machine 
background, on which 
appropriate for specific 
clubs, and 


across the window 
was shown against a paneled 
were shown samples of its work 
uses, such as church associ: ) 
athletic groups, as well as business offices 
Included in the window was an upright 
type A. B. Dick duplicating machine, and next, a 
smaller, table-top model by the same firm. In the 
center was a Weber small addressing unit, a Print-O- 
Matic, and at the sides a variety of hectographs in 
varied sizes. Samples of the work of each radiated 
out from the floor position, as well as on panels be- 
hind. Each sign likewise gave interesting information 
about the development of the equipment, and its out- 
standing features, such as “Prints 2.000 cards 
per hour at a cost of less than eight cents a thousand.’ 
Use of the window during the closing weeks of July 
brought a lot of interested people in to ask questions 
about the various types of duplicating equipment, ac 
cording to the Kistler office machine department man- 
agement. Low prices for various new types of duplicat- 
ing equipment, which have developed in recent 
years, have encouraged many small associations and 
business groups which formerly got by with typewrit- 
ten cards and hand-penned postcards, to put in this 
handy method of disseminating nev club minutes 
and other information, according to Kistler’s—RAL 
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MILLER-BRYANT-PIERCE BUILDS ADDITION 

Miller-Bryant-Pierce, division of L. C. Smith & 
Corona Typewriters, Inc July 21 for 
a large three-story addition to the present plant on S 
River St., Aurora, Ill 

The company was founded by S. E. Mille 
1896, in a rented two-story frame building in Aurora 
Business prospered so that expanded factory facilities 
were required almost immediately. Then followed a 
series of moves to larger quarters. In 1921 the firm 
built its own plant at the River St. location 


in January 


According to E. J. Emeny, general manager, the new 
addition will add about one-third to the floor space in 
the present manufacturin ind office buildings and 
will provide extra space for new business and products 
The building is expected to be read occupancy 


by the end of the year 
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WINS ARTISTIC TYPING CONTEST 





Colleen Massey, student at Holcomb High School and resident 
of White Oak, Mo., with her Underwood Champion portable 
typewriter which she won as first prize in the Twelfth Annual 
International Artistic Typing Contest sponsored by Julius 
Nelson. Miss Massey, whose typing teacher is Mrs. Ethel 
Quick, Dexter, Mo., executed her picture with a number of 
different colored typewriter ribbons including brown, blue. 
green and black. Her entry was selected from those sent in 
by students in 41 states, Cuba, Puerto Rico and Hawaii. 


—-< 


ERIKSEN’S, INC., TAKES LARGER QUARTERS 

Eriksen’s, Inc., office equipment and supply firm of 
Cleveland, Ohio, recently moved new and larger 
quarters at 3020 Euclid Ave. Arnold Eriksen, president, 
said that the move was occasioned by the acquisition 
ional lines of office equipment which 

quarters inadequate. The firm has 
Columbus, Cincinnati and Toledo 
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OFFICE APPLIA! 


commercial world wants this NEW, 


ecial purpose dictating equipment 


There are no 
discs—wire—belts 

—cylinders—records to 
clean, store, maintain, replace 
or bother with. 


There is no needle scratch. No back- 
ground noise. No wire backlash. No 
distortion. Just clear, clean, naked 
voice. 

It is perfect for Sales meetings, Con- 
ferences, Discussions, Absentee dic- 
tation, Traveling salesmen reports, 
telephoning dictation to the office. 


It has fast, single lever control, quick 
magazine loading, automatic erase, 
end of tape audible indicator, built- 
in speaker, automatic backspacer. 
Dictator transcriber single unit, 
100°~ accurate indexing, speaker or 
microphone playback, reels hold half 
hour dictation. 

Today’s dictation wiped off tape au- 
tomatically when you dictate tomor- 


* because 


available. 








DEMAND 
FOR 
TAPE 
IS HERE! 





row. No separate operation required 
to do this. Transcriber receives dic- 
tation error free. 


Tape can be used over and over 
again, thousands of times. Maga- 
zines can be alternated for continu- 
ous dictating. 


Favorite medium of Broadcasting 
Studios everywhere. Proven prod- 
uct of outstanding manufacturer of 
Radio, Electronic and Scientific 
equipment for more than a decade. 


A bang-up advertising and sales pro- 
motion program is ready to assist 
dealers in making profits. 


We are going to make this the larg- 
est selling dictating equipment 

in the world, we 
want only the 
best dealers 
for the few 
territories 
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“GALLERY OF DUPLICATING EQUIPMENT” 
STOPS TRAFFIC IN STATIONERY STORE 
Presenting ‘a gallery of duplicating equipment 
which filled up all of an 18-foot display window, was 
a stunt which attracted much attention at Kistler’s, 
stationery and office supply firm in downtown Denver 

Colo., recently. 


Operating on the theory that almost everyone, 
whether businessman or not, has some interest in 
duplicating equipment, Kistler’s showed five different 
types handled by the store, spaced three feet apart 


across the window. Each type of duplicating machine 
was shown against a paneled background, on which 
were shown samples of its work appropriate for specific 
I clubs, and 


ry 


uses, such as church associations, schools 
athletic groups, as well as business offices 

Included in the window was an upright 
type A. B. Dick duplicating machine, and next, a 
smaller, table-top model by the same firm. In the 
center was a Weber small addressing unit, a Print-O- 
Matic, and at the sides a variety of hectographs in 
varied sizes. Samples of the work of each radiated 
out from the floor position, as well as on panels be- 
hind. Each sign likewise gave interesting information 
about the development of the equipment, and its out- 
standing features, such as ‘Prints over 2,000 cards 
per hour at a cost of less than eight cents a thousand.’ 

Use of the window during the closing weeks of July 
brought a lot of interested people in to ask questions 
about the various types of duplicating equipment, ac- 
cording to the Kistler office machine department man- 
agement. Low prices for various new types of duplicat- 
ing equipment, which have been developed in recent 
years, have encouraged many small associations and 
business groups which formerly got by with typewrit- 
ten cards and hand-penned postcards, to put in this 
handy method of disseminating news, club minutes 


heavy-duty 


and other information, according to Kistler’s —RAL 
 ~——- « 
MILLER-BRYANT-PIERCE BUILDS ADDITION 


division of L. C. Smith & 
ground on July 21 for 
the present plant on S 


Miller-Bryant-Pierce, 
Corona Typewriters, Inc 
a large three-story addition 
River St., Aurora, Ill 

The company was founded by S. E. Miller in January 
1896, in a rented two-story frame building in Aurora 
Business prospered so that expanded factory facilities 
were required almost immediately. Then followed a 
series of moves to larger quarters. In 1921 the firm 
built its own plant at the River St. location 

According to E. J. Emeny, general manager, the new 
addition will add about one-third to the floor space in 
the present manufacturing and office buildings and 
will provide extra space for new business and products 
The building is expected to be ready for occupancy 
by the end of the year 


bre Ke 
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WINS ARTISTIC TYPING CONTEST 





Colleen Massey, student at Holcomb High School and resident 
of White Oak, Mo., with her Underwood Champion portable 
typewriter which she won as first prize in the Twelfth Annual 
International Artistic Typing Contest sponsored by Julius 
Nelson. Miss Massey, whose typing teacher is Mrs. Ethel 
Quick, Dexter, Mo., executed her picture with a number of 
different colored typewriter ribbons including brown, blue. 
green and black. Her entry was selected from those sent in 
by students in 41 states, Cuba, Puerto Rico and Hawaii. 


—« 


ERIKSEN’S, INC., TAKES LARGER QUARTERS 

Eriksen’s, Inc., office equipment and supply firm of 
Cleveland, Ohio, recently moved to new and larger 
quarters at 3020 Euclid Ave. Arnold Eriksen, president, 
said that the move was occasioned by the acquisition 
of several additional lines of office equipment which 
made the former quarters inadequate. The firm has 
branch offices in Columbus, Cincinnati and Toledo 
1950 
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There are no 
discs—wire—belts 

—cylinders—records to 
clean, store, maintain, replace 
or bother with. 


There is no needle scratch. No back- 
ground noise. No wire backlash. No 
distortion. Just clear, clean, naked 
voice. 

It is perfect for Sales meetings, Con- 
ferences, Discussions, Absentee dic- 
tation, Traveling salesmen reports, 
telephoning dictation to the office. 


It has fast, single lever control, quick 
magazine loading, automatic erase, 
end of tape audible indicator, built- 
in speaker, automatic backspacer. 
Dictator transcriber single unit, 
100°~ accurate indexing, speaker or 
microphone playback, reels hold half 
hour dictation. 

Today’s dictation wiped off tape au- 
tomatically when you dictate tomor- 


*+ because 


available. 
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row. No separate operation required 
to do this. Transcriber receives dic- 
tation error free. 


Tape can be used over and over 
again, thousands of times. Maga- 
zines can be alternated for continu- 
ous dictating. 


Favorite medium of Broadcasting 
Studios everywhere. Proven prod- 
uct of outstanding manufacturer of 
Radio, Electronic and Scientific 
equipment for more than a decade. 


A bang-up advertising and sales pro- 
motion program is ready to assist 
dealers in making profits. 


We are going to make this the larg- 
est selling dictating equipment 

in the world, we 
want only the 
best dealers 
for the few 
territories 
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td NELSON-THOMAS & CO. NEW | 


BUSINESS HOME, SAN DIEGO | 
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ABOVE: night view of newly-occupied Nelson & 
Thomas Co. headquarters at 1225 First Ave., San 
Diego, Calif. Store features eight model offices. 













ABOVE: general view of the main display sales 
floor, decorated in soft Wedgwood blue and cardinal 
red. Note bank of model offices in background. 
Total space occupied by store and warehouse ex- 
Space occupied by store and warehouse exceeds | 
10,000 sq. ft., reports Derby Thomas, sales manager. 





























ABOVE: one of the Nelson-Thomas model! offices. 
Walls are stone gray, drapes in primrose yellow 
with stone gray driftwood pattern. Carpeting is an 
attractive black-and-white salt and pepper pattern, 
while upholstery is gray and green. Lines include 
Metal Office Furniture, Stow & Davis, Mosler safes, 
Standard Furniture, Gunlocke, Domore and High Point 
chairs, Bentson files and Myrtle and Alma desks. 





ABOVE: another model office, this one with rose | 
beige walls and dark green drapes. Carpeting is o 
attractive rose shade, upholstery is red and brown 


d teak- 
LEFT: a third model office features white,d brown 
wood walls, medium green drapes, winsn seating. 
carpeting and cardinal red upholster 
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Electric “Model £” 


Will pay for itself in a matter of 
months on savings in supplies and 
time! This is the operator’s machine 
—faster, cleaner, more accurate and 
will handle a wider range of paper 
and card stocks. A real GOOD-WILL 
builder! 


Continuous feeding and loading — 
losing no time on the job. No 
“blanks” or doubles on any type of 
stock. Automatic precision registra- 
tion like nothing you’ve seen before. 
Flawless alignment, perfect “‘hit’’ 
on every sheet. 


Rotating stencil button bar permits 
removing stencils by their un-inked, 
CLEAN headings — in half the usyal 
time! Yes, this is an operator's 
machine, and so all the more a 
DEALER’S machine. 


The way it loads, the way it feeds, 
the way it promotes cleanliness — 
everything about this up-to-the- 
minute unit spells efficiency. 


Truly — “a modern printshop right 
in your customer's office”’. 


Wile f°" Llerature 





MARR DUPLICATOR COMPANY, we. 


53 Park Place 
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Biggest Name om TYPLCATING 


Fed... 
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GOnswer boa 


DEALER's 


fPayer 
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offers you the most COMPLETE line of electric and 
hand operated models — representing the first real advance 
in duplicating efficiency in 30 years — and backed 
up by the most solid line of quality supplies 
to give you a tremendous selling lift 





Electric “Model B” 


Sensational new low cost electric model 
with these amazing features: 


® Variable speed control 

® Continuous load feed 

® “Doubles” eliminator 

© No retainer pads 

© Completely automatic inking 


This is the latest addition to the famous 
MARR line which includes a complete 
range of hand operated models. Let 
MARR solve all your duplicating needs. 


















New York 7, N. ¥. 
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WATERLOO TYPEWRITER EXCHANGE REMODELED 

Ivan M. Fifield, owner of the Waterloo Typewriter 
Exchange, Waterloo, Iowa, has announced that his 
store has just been completely remodeled and now has 


a new front, new floor, new balcony and has been 
completely redecorated. It has also been enlarged to 
twice its former size 

An outstanding feature of the store, now in its six- 


separates the 
permitting 


teenth year, is the glass partition that 
sales floor from the service department 





REMODELED BUSINESS HOME OF WATERLOO TYPE- 
WRITER EXCHANGE, WATERLOO, IOWA—Top: section of 
store’s interior showing thoughtfully-planned office machine 


displays. Bottom: view of interior through show windows. 


department 
virtually any 


customers to see for themselves that the 
is well equipped to handle 
office machine. 

All makes of portable and standard typewriters, both 
new and rebuilt, are handled, and the firm has exclu 


repairs on 


sive franchises for the full A. B. Dick and R. C. Allen 
lines. 

Mr. Fifield, who got his start by working after school 
and on Saturdays, has been in busine for the past 


spent in Waterloo 


40 years, 26 of which have been 
-_— + 


CANADIAN REMINGTON SALES ARE HIGH 

With emphasis on the claim that its Hamilton factory 
is turning out the only all-Canadian produced type 
writer in the country, Remington Rand, Ltd., recently 
presented an auxiliary display the Royal York Hotel 
in Toronto, Ont., as a preview to its Canadian National 
Exhibition show. 

Officials point out that in 1949 the dollar value of 
Remington Rand’s production exported to the United 
States equalled 96.1 per cent of the dollar value of im 
ports made by the entire Canadian typewriter industry 

Limited space in the CNE’s necessar\ 
the setting up of some exhibits in the Royal York Hotel 
explained J. G. Acker, sales prom 1 Manage! 

One of the company’s prized exhibits was a 
revolutionary type of typewriter which opens out on 
hinges to facilitate maintenance. While it may also be 
useful for stenographers bent on retrieving pencils 
gum or bobby pins, the new type machine was actually 
devised to cut down man-hours in servicing 

“It is the only machine of its kind on the 
today,”’ Mr. Acker stated.—GNS 
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REM-RAND OFFERS SLIDE FILMS 

A kit of sound slide films to train dealers’ sales per- 
sonnel in merchandising techniques is an innovation 
recently introduced by Remington Rand to the office 
machine industry, H. A. Hicks, vice-president and gen- 
eral sales manager of the dealer sales division, Rem- 
ington Rand Inc., announced 

The four sound slide films tie in with the intensive 
fall promotional campaign reaching a national reader- 
ship of 53.2 million launched in national magazines 

Sales by demonstration and merchandising by pro- 
motion are handled in separate films for each of two 
major dealer products, Remington portable typewriters 
and Remington Rand Top-flight adding machines 
Each of the films produced by the Jam Handy Organi- 
zation runs approximately 15 minutes, and each is a 
complete presentation by itself 

Film kits and projectors have been distributed to the 
35 Remington Rand dealer sales division branch offices 
in the United States. Requests by dealers for showings 
can be made to the nearest of such offices 

The three elements common to effective merchan- 
dising, advertising and promotion, departmentalization 
and display, are fully expanded in the film series. The 
importance of advertising in daily and weekly local 
community newspapers is stressed and key principles 
to be followed in reaching the maximum number of 
prospective purchasers are covered 

—--« 

MUTSCHLER BROS. INCREASES REPRESENTATION 

Four salesmen, recently named to represent 
Mutschler Brothers Company, are Fred Bloempot, Art 
Frey, Laddie Koehn and Pat Whitesides 

Mr. Bloempot, Bloempot & Wood, 1 Park Ave., New 
York, N. Y., is covering metropolitan New York, the 
state of New Jersey north of and excluding Trenton 
and all of the New England states 

Mr. Frey, 3851 Davenant Ave., Cicinnati 13, Ohio, has 
the territory which includes Michigan, Ohio, Kentucky 
and West Virginia. Mr. Koehn, 122 Columbia Dr., Wil- 
liamsville, N. Y., has been named to cover the state of 
New York with the exception of New York City, Penn- 
sylvania, New Jersey from Trenon south, and Dela- 
ware 

Pat Whitesides, 818 Buckalew St., Dallas 8, Tex., is 
the Mutschler Brothers representative in Louisiana, 
New Mexico, Arkansas, Oklahoma and Texas 

—- 

LAVIS NAMED ROYAL’S BALTIMORE MANAGER 

David B. Starrett, vice-president in charge of sales 
for the Royal Typewrtier Company, recently announced 
the promotion of C. H. Lavis, formerly Huntington dis- 








C. H. LAVIS 


trict manager, to the position of Baltimore (Md.) 
district manager 
Mr. Lavis first began his career at Boston as a spe- 
cial representative. His record there earned for him 
the Huntington post in 1947 and he remained in that 
position until his latest appointment 
OFFICE APPLIANCES, October, 1950 





























PRECISION BUILT 
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Manufactured by 


COLUMBIA STEEL EQUIPMENT COMPANY 
PHILADELPHIA 7, PA. 
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CARBON DEALERS: 


There’s no need for 
having the same 


headache twice... 


It seems ages ago. But if you served the defense The fault was not in having too few choices—but 
plants during World War II, you remember the often in having too many. It wasted time and 
headache in trying to provide Purchasing Agents patience and required endless tests to discover 
with the proper carbon for a great variety of which carbon was best for each particular job. 


record needs. 


Thanks to the new 


PEERLESS CARBON SELECTOR 


a 


+ 
= 


you needn’t have the same headache twice. The 
SELECTOR tells at a glance the right sheet of carbon 
| ea } e to use for every form and every quantity. The right 
carbon 4 iv f weight, grade and finish for every purpose. Your 
| o 

papel salesmen don’t have to guess. Neither do the Purchas- 


, | 
‘cr 
Selector ing Agents they call upon. The SELECTOR is as easy 


— ie to use as looking up a telephone number. 


All you now need do te service your customers 


with the proper sheet of carbon paper tor thew 
wort in to ascortein the weight Of Sapy pupae a ee | As America’s mobilization tempo increases, you've 


Then turn to the same weight copy peperin Mis |). tn got your job cut out for you. You'll do that job better 
book on bch rou will see printed oll the afer, +4 

motion you need te giro yom Renamann EES a) ee | | and more efficiently if you get in the habit of using the 
carbon paper thet will do the best job fer them. : ae i) | 


Sn PEERLESS CARBON SELECTOR. It’s free . . . so why not 
ee 


send for it today? 


PEERLESS-IMPERIAL CO., INC. 


General Office and Factory: 28 Peerless Place, Newark 5, New Jersey 
New York Office: 7, 321 Broadway * Chigago 2, 179 W. Washington Street 
Detroit 18, 37 Linden Street, River Rouge, Michigan 


“A GREAT NAME IN CARBONS” Ribbons, carbons, spirit and gelatin duplicating 


carbons, master units, carbon ribbons, carbon rolls for every business’ need. 
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UNEACELLED 


for COMFORT— BEAUTY— 
DESIGN and CRAFTSMANSHIP 





Executive Posture Chair +884 with Seat 
covering of Gros Point Fabric is the newest 
contribution of Jasper Chair Co. to the cur- 


rent trend tor cooler seating. 


lts favorable reception at the NSA conven- 


tion marks it as a nation-wide “best seller”. 


No. 884 like ALL other Chairs in our en- 
tire line are “stacked” with the qualities that 
EACEL ... for profit. Dealer cooperation 
and genuine customer satisfaction ...See... 


Show ... and SELL Jasper Chair Co. Chairs. 


They're Made Right 
. . . Priced Right 


“The RIGHT 





Solid American Walnut; Mahog- 

‘ any finish on Walnut or Green 
< iL Al Ht at the or Grey Softone. Genuine Leather 
with Gros Point Fabric seat. Seat, 


RiGHTt PRIC a Arms and Back molded U. S. 


Koylon Foam Rubber (no 
springs used). Also available in 


all Genuine Leather. Choice of 
Gros Point Colors. 














Vothing takes the place of WOOD Complete Specifications on re- 
quest. 
for Beauty, Warmth and Feel! ! 
We Sell to 
Dealers only. 
ER CHAln 
Pm JASPER, INDIANA 
mig 
73 ba) er REPRESENTATIVES: James 8S. Fowls, (Southern) R. A. Browne, (West) 
327 Sunset Drive, North 269 Marlowe Drive 
g Geo. A. Litchfield, Sales Mgr St. Petersburg, Flerida Oakland, Calif. 
Fred Deutsch, (Southwest) W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
$525 Seuthwestern Blwd. 6708 Glenwood Ave., Chicago 26 385 Madison Ave. 
Dalles &. Texzes (Phone ROgers Park 4-3644) New York, N. Y. 
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BERG NAMED REGIONAL MANAGER 
Wobdon Rofents Gnanavs E. L. Berg recently was appointed regional manager 
of the Omaha, Nebr., office of Underwood Corporation, 


Correct Mistakes tw Any Language 


ype 
"OTEAD 


Easier to work with than many bosses — consistently more 


according to an announcement by W. F. Arnold, vice- 
president and general sales manager 

Mr. Berg joined Underwood in 1941 as a sales repre- 
sentative, and in 1948 was appointed manager of the 














reliable than many boy friends. Weldon Roberts Erasers 
TRI-PLY and SUEDE are dependable, quality ‘‘steadies'' E. L. BERG 


of countless typists. 





St. Paul, Minn., branch office. He will direct the 
sales and service activities of all the company’s prod- 
Both numbers octagonal- ucts in Nebraska, South Dakota, eastern Iowa and six 
shaped. - brush-top counties in southeastern Minnesota 
——« 
styles, too, for giving ISSUE SUFFOLK’S GUIDE TO THE MAILS 
Suffolk’s Guide to the Mails by Roy L. Pepperburg 
has just been published by Suffolk Publications, 1 
clean brush-off. No. 3900 Broadway, Greenlawn, N. Y. The price of this new un- 
TRI-PLY WHISK—No. 9000. ficial postal guide for businessmen is $2.00 
This guide tells in easy-to-understand language the 
SUEDE WHISK, both with short cuts, rules, laws and regulations about mailing 
it pays to know 
i Chapters deal with first, second and fourth class 
pebble grained to prevent mail, special delivery, air parcel post, money orders, 
finger slipping. special postal services and collect-on-delivery mail 
Schedules of fees and detailed instructions on all 
types of mailing are included. 
—-_<- _ 
REPORT ON GOVERNMENT BUYING AVAILABLE 
te According to a recent government announcement, 
the small businessman may now find it easier to parti- 
\ cipate in Uncle Sam’s expanding $100 million per day d 
buying program 
In line with the Defense Department’s policy to give 
all business an opportunity to “window shop” for a 
larger share of government contracts, a comprehensive 
procurement reporting service is now available. Pub- 
lished daily, the Government Procurement Reporter 
j P. O. Box 150, Long Island City 1, N. Y. reports all gov- 
ernment purchasing data, gathered directly from orig- 
inal bid papers by field reporters covering 2500 buying 
agencies throughout the country and published the 
same day received. A trained staff of researchers 


eraser crumbs a_ quick, 


durable plastic holders, 





Make bigger eraser 
profits by keeping up 
with best-selling eraser 


styles. Newest price list 


describes all, illustrates “oe re 
t ate re: ts oO S ¢ ortunities for s - ; 
all. Write for it. NOW. pone ete se rt bik and opp initle I ub 
A brochure describing the “what, where and how” | 
of Federal Government procurement activities is now : 
available to business firms upon request b 

—- 


HOLD $100 SLOGAN CONTEST 

Joshua Meier Company, Inc., recently sent out a 
three-color folder describing the $100 contest to find 
a short, snappy slogan that tells the V.P.D. sales 
story The contest was limited to stationery dealers 
and their employees, stationery purchasing agents and 
their employees. Final date for entries was Septem- 
ber 15 

The writer of the winning slogan, to be announced 


WELDON ROBERTS RUBBER C0 later, will receive ten crisp new $10 bills in a genuine a 
leather wallet with his name inscribed in gold. His 

picture also will appear in national magazines with the 

story of how he won 





Newark 7, N. J. 
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JASPER OFFICE FURNITURE COMPA 


i nition... 
Receives Industry Wide Recog 


ora | 
Valuable 
Dealer | 


Sales 
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BE SURE 
WRITE FOR 
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‘Lower Office Costs” 


















































A WALLACE 
7enera! Manage, Machinery 8nd equipme SS3S8535 00 
ISsper Office Purniture Co SSSSS$$$ 0. 
But the Breatest asser of business its man 
Power the men and wor AKE UD the rgani 
ere are Some rea zation 
nines a reduce Buying furniture does not change 1) 4! tangibie 
“ems confron ing @sSet Value of the busines. It often iner, ‘Ses the asser 
Value because it makes the greate set more va) iable 
© igh and Will not de more Productive 
nN. Business cannot Buying furniture j« not It is on 
les to pe Pie who y wk ‘ransferring aN asset from ? another 
Furniture often earns more tha money required 
) Duy it Could ever earn. Let's * igure 
Mfortable 8nd cause 
ts 7 Equipment Better Asset Than Mone, 
: nar * SPecialized Money js Worth only 2 3 , T Possibly 4 per cent today 
obs « y's « 
z ne  woday ge . ‘ Many business authorities say that its IM portance 
=ece nat 22 NOt have ; ee ey S88 Is far lec than MODERN EQUIPMENT 
r > c m ting f le { ? > ; a t 
ence and nee é . . = which MAy earn 5 10. or even as “has 3% Per cent 
money 
~ m the ir vestment required ¢ Purchase 
“- f aadtte, cPowde . ~ ented, bad Labor is HIGH Interest, the eg 
~ ranged, and “ money, is Low Now is the time to by; 
Nas been >rOved over ar . > 
* ure beca ise money earns more whe 
nr ) f 
. — an of wes ure than anywhere cise 
, a on on HIGH LABOR COSTS AND LOW INTEREST RA TES 
wer ce ~ on reasons we have for » ‘ying any 
reduces the high co f 
Some Proof Of the Pudding = ~ - — . 
I Pare 
mMpany re ele 4 re 
i ~ Possible t, Y Office 
iT day this 
g the 
rn he true 
e ls $500 
nf “Ny $5000 
ale 
1 & LO NVestmer De : ‘ . 
a. Calif. re ts that Wick 
r ee f them Furniture Pays for Itseif 
t 
ace - Waste , The furniture Pa for itself 4, 39 
eCia . ‘Nan Office With 100 People the average 
, F ‘ work 'S $2.400 per year Each employ and 
b hict t on P 
: y 
any 
Office ¢ Osts Are Principaii, Labor t 
The nent way + fT ally 
ve 1 that save ab 
Materia] cos: Nn the offic, 
© Dig factor ” 
ab ain high ft ' 
abe d , 
he ve ‘red is smal) i " m 
€ ar "e PROPER FURN; RE T ~ 
pr the fol Wing 
The Balance Sheet Approach - = . . : - . 
SS$$SEse0 ©. whether ¢ People r On 
¢ SSSSS$5¢5 Note a b 
S$SSeeee ‘ 
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Carbon Paper 
DEALERS: 


Typewriter Ribbon 
DEALERS: 


‘IA Na Secret” 


Here is information that should be of spe- 
cial interest to you. 





The appearance of your carbon paper and 
your typewriter ribbons can be improved, 
their salability increased, by having them 
carry your own private brand name. 


In the manufacturing process, each sheet of 
carbon paper, each typewriter ribbon is posi- 
tively, permanently, identified. A constant 
reminder to your customers that YOUR prod- 
uct is daily doing an outstanding job. 


What better advertising could you ask for? 
Think what this can mean in repeat orders. 


H. M. STORMS COMPANY has long ex- 
perience and complete facilities for ren- 
dering this unique service. 


It is just good business to investigate an 
opportunity which offers such excellent 
possibilities and we suggest you write 
NOW for details. Address Dept. H. 


For over HALF A CENTURY manufacturers of 
“The Complete Line” that stands the test of time. 


CARBON PAPER INKED RIBBONS 
CARBONIZED ROLLS 


“Wholesale Exclusively”’ 


‘ 








— ab 
®conns ereR™ 


H. M. STORMS COMPANY 
Storms Building, Brooklyn 16, N. Y. 


O00 004004494 4444 
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HAYWOOD FIRM OPENS AT NEW LOCATION 
Haywood’s office supply and stationery store of La- 
fayette, Ind., is now occupying a new site at 668 Main 


St. in order to make room for a complete stock of 
stationery, office supplies and business furniture. Cus- 
tomer convenience is also enhanced 

The new location is a striking contrast when com- 
pared to the retail outlet of Burt Terry Wilson, Hay- 





NEW LAFAYETTE HOME OF HAYWOOD’S—Located at 668 
Main St. on the ground floor of the Haywood Publishing Co. 
the new store opened for business on July 5. Emphasis will 
be placed, says Manager Harold R. Wilson, on immediate ac- 
cessibility of goods for customer inspection. Top: the at- 
tractive fountain pen and desk set counter utilizes a corner 
to best advantage. Center: a sweeping view of the office 
supply and social stationery departments. Bottom: a section 
of the well-stocked, well-arranged office furniture department. 


wood predecessor, who used the shipping room for 
retail storage. In those days, the customer contacted 
the shipping clerk, who in turn rummaged through 


the shelves to find the desired article 

At 668 Main, merchandise is arranged according to 
modern methods, with emphasis on immediate acces- 
sibility of goods for customer inspection 

Harold R. Wilson continues as manager of the busi- 
with Carle Ade as assistant manager 

Lillian Wilson, formerly gift buyer at Horder’s, Inc. 
is now in charge of gifts and social stationery 


11©€Ss, 


1950 
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NATIONAL STATIONERS CONVES 35, 























+ 668 IT’S OPENED SHEETS INSERTED 


+ Co. 


. will 
e ac- 
e at 
orner 


office Bing! Speed Binders are exclusive with Boorum & Pease. 


Standard 
>ction 
ment They’re anmatched for time-saving, work-saving 
1 Io! speed. They save space, secause there are no | 
ic ted 
, all protuding posts. Ligh weight but durable — 6 - 


stcck sizes, bound in green canvas or black fabrihide, 


IT’S CLOSm 








gt Product 
ces- with or without stainess steel rims, See page 62 
Ge Or UOBON Ay ORL YN 
of Catalog No. 49, Boston 10: eo Sumeen 9. At oy hehe on oe ~Cumteen 7: Sen. SoG, 
is : New Youn Crry Sattssoom : 349 Baosowsy. New Yous 15 
Cwicaco Sat esnoom : 1519 Mencn amore Mant Piaze Curcaco $4 
Ty 
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joe SALES 


READ HOW] FLAGSHIP, 




























WITH ITS DISTINCTIVE 


FLAGSHIP METALLIC BACK, OPENS 


CARBON 
PAPER 


Tie 


THE DOOR TO GREATER 


CARBON PAPER voi “E! 





Every stationer kr- 
vackage can do to keep a pro- 
easily identif 


y off his shelves. FLAGSHIP comes in ti 
duct m- > 
sind of box—one thai sells on sight. And i 

of 





I 
s 
P 
now much an attractive, : 
° 
n 
M 
s] 
p 


D RIBBON MANUFACT! URING CORPORATION 


it that’s only part of the siary. £ 
ALLIED CARBON AND RIBBN y ry. Every single 


sheet of FLAGSHIP has its own gleming “pack- . 
age’! The very same metallic back hoz gives “2 
®© Flagship is curl-proof, not jue this carbon paper its superior quality, give j+ an to 

curl-resistant identity —an individual “style —that no user up sc 


« means extra 


© Flagshiv»’s metallic b forget. Customers come back asking for FLAG-) 


wear, easier “ndling SHIP by neme. And once they learn that it is 
e@ flagship reakes sharp, available only at your store, watch your carbon’ th 
permanent copies paper volume zoom! Some exclusive dealerships! st: 
© Flagship allows smudgeless are still open—for FLAGSHIP cnd the entire Allied “ 
erasures line of businesi-building busiress aids. Better v 
inquire today! ne 
Ma 
WRITE DEPT. A. jn 






CARBON AND RIBBON MANUFACTURING CORPOMTjQN ° 


General Offices and Factory: 165 Duane Street,New York 13 We 
Western Office & Warehouse: 1:29 So. B’way, Los Angeles « a 
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DEVELOP NEW 
Would lu 


machine 


biiais 


IT’S 
Upper left: 
il 


sell 


School 


RHYTHM-ADI 
A. S. Ma 
principal of Ce: 
tral Commer 
and R 
Bryan of Monroe Ca 
ulatmg Machine ¢ 


RHYTHM-ADD TECHNIQUE 
increase the speed of your adding 
nywhere from 100 to 600 per cent? 


‘ j | 
YUU iin 


. “4 
Dp 
Opera 


exactly what one New York commercial high 


rough a brand new idea in the use 
1g machines—a technique called 


dir 
influential figures in the nation’s 

ation has found that Rhythm-add 
tel better salaries and less effort for 


omme! | high school students 

Alexander S. Massell, pioneer in busi- 
ucati principal of Central Commercial 
commercial 


hoo] ne if the best-known 





ial Higt 


watch student dem 
onstrate new techn 
nique Upper right 
Mrs Hilda Harr 
shows Paula Redenz 
proper hand pe 
tioning Right 
Robert F Lu 
instructs G. S. Dar 
els. Mrs. Hilda Harr 
and Norman Weiss 
of Central Commer 
al High Sch 
i he intry and scene of a six-weeks’ 
Rhythm ex iment. It was the same educator, 
en 1925 got the idea that high school 
isiness student hould learn how to use some of the 
ols the iid encounter in their jobs—things like 
pewrite1 ilculating machines. There were 
ffers ther it w, a quarter-century later, it would 
e | fix school commercial courses that 
lude e use of business machines 
Stands by New Method 
At the « experiment in Central Commercial, 
le princi this accolade on the brand new 
é He Rhythm-add should become a 
indard 1 in all commercial education 
Devise Monroe Calculating Machine Com- 
h ethod was developed through years 
idy periment. And Central Commercial was 
he iff testing ground it needed. To make 
€ grade there had to be good. Last June its orig- 
Robert F. Lusk, discussed Rhythm-add with Mr 
Masse I iment looked promising to this 
ut tally, turns away scores of re- 
jues Cr | Commercial as a proving ground 
\r t eT I] t I t epts 
om J Lusk began instructing Norman 
Weiss, ( Daniels and Mrs. Hilda Harris of the 
I new technique. After just six 
were ready to start teaching 
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Spokane Safe & Lock Company 
and 
The Exclusive H-H-M Franchise 


R. A. Hunt, Manager of the Spokane Safe & Lock Co., 
says, “the extensive Herring-Hall-Marvin line is our exclu- 
sive choice for the ultimate in safe equipment because it 
best complies with the basic policy under which our com- 
pany has thrived since it was founded in 1932 ; ae 
vive, in service and material, only that which is to the 
advantage of the customer.’ 

“We are a specialized shop dealing in sales and service 
on such security equipment as safes, vaults, alarm systems, 
controlled lock systems, etc. The quality and performance 
of H-H-M products, backed by an exclusive franchise, 
have contributed immeasurably to the expansion of our 
We now serve the North West through two 
Washington stores and six sub-dealers in Idaho and Mon- 
tana. We look forward to the continued enjoyment of the 
fine relationship that has helped us through good and bad 
times in the past.” 


business. 


Dealers interested in the exclusive H-H-M Franchise 
that 1s the companion of successful sales and service opera 
tions are invited to write about the possibilities in their 
terri 1es 
erritorie ante 


° 4 


° 
? 
« 
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HERRING-HALL-MARVIN SAFE CO. 


HAMILTON, OHIO 


Builders of the world’s finest Rotory Record Files © Insulated Record 

Files @ Steel Transfer Files © Safes © Money Chests ©® Vault Doors 

© Bonk Vault Equipment © Drive-in Windows © Night Depositories ¢ 
Stainless Steel Hospital and Building Equipment 
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LITTLE Quality Carbons 
and Ribbons build dealer 
PRESTIGE — guarantees 
maximum service and satis- 
faction to the user. 


LITTLE Dealer protection 
eliminates competitive ef- 
fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE means profitable, 
clean cut distribution, plac- 
ing the dealer at the top in 
quality, dependability and 
protection. 


SIXTY-TWO YEARS con- 
stant adherence to the 
above policy has created 
confidence and good will 
which means much more 
to our dealers than price 
and selling promises. 


“ip, 


za 
> ur 
ioe | 
< ~ 
iq eanz 

=> 

y>H 
et 


Nog 
I 
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Write for details and samples. 




















MANUFACTURERS 


1888 


“QUALITY EXCLUSIVELY SINCE 1888" 
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Factory, Rochester 8, N. Y. 
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classes of their own. The company installed 35 ma- 
chines and the experiment was on 

From there the progress charts told the astonishing 
story. On the first day of instruction the 78 students 
could add an average of 20 checks per minute. At the 
end of the six weeks they were adding an average of 
19. an increase of 141 per cent. That meant some stu- 
dents were doing as many as 70 checks a minute, A 
professional operator with years’ experience is con- 
idered good when he hits 40 accurately 





Rapidly Pick Up Speed 
The improvement in speed and accuracy was most 
said Mr. Weiss, chairman of the office ma- 


gratifying,” 
“One student who started adding 


chines department 
the end of the training—an increase of 600 per cent.’ 
The lowest increase recorded was 100 per cent 

As Mr. Massell watched his 30 top students take their 
final test he remarked, “There’s no question about it, 
they’re skilled operators. They could go out tomorrow 
and get a good job in a bank. It shows what can be 
done when the technique is right.” 

Just what is this striking new system that makes a | 
full keyboard adding machine operator so much speed- 
er and more accurate with so much less effort? The | 
secret of its success lies in depressing simultaneously as | 
many keys as possible and rocking to the plus bar, 
instead of the usual one-finger system 

The right hand uses fifth row center as its home 
base on the keyboard, pivoting from there to the other 
keys and the plus bar in a smooth, continuous motion 
while the free hand manages the media to be added 
Proper positioning of machine and media virtually 
eliminates head motion. 

Rhythm-add depends equally on a series of adding} 
exercises scientifically designed and tested to develop} 
rapidly the operator’s skill. Included in the course are] 
two sets of bank checks which give the student prac- | 
tice in using the unit media he will probably encounter 


tT 


in business life and gives him a means of checking} 


as few as eight checks per minute was able to do 56at— = 





yrogress. 
Rhythm-add is by no means restricted to Monroe 
machines. Comments Norman Weiss, “While the in- 
crease in speed would be very much greater on these 
machines they are designed especially for 
Rhythm-add with stepped-up keyboards, large and 
raised plus bars, easy-to-read numerals, and easy key 
depressions, the new technique is effective on any full 
keyboard machine.” Adds Mr. Massell: “We are de- 
lighted with the results and, while Monroes were used 
the method should be applied to other machines.” 
—« 
SUGGESTS USED TYPEWRITER OUTLET 

A new outlet for used typewriters has been suggested 
by an Idaho newspaper publisher, who says he is “al- 
ways in the market for good used typewriters for his 


I 


since 


orrespondents 
John Q. Olmsted, co-publisher of the Idah 
Free Press, Grangeville, Ida., also supplies, ruled copy 
paper to those writers of rural news who do not have 
machines. By having paper Which is ruled on one side 
nly, it discourages writing on the back of the paper 
A paper such as the Free Press has about 30 corre- 
ndents, and a few of them already own thelr 
achines. Typewritten copy is so much more desirable 
longhand that most publishers are eager to en- 
courage typing if possible 
The paper supplied to the corre 
brief instructions at the top to rem 
tic rules —RAS 


the basic journalistic ru 


’ ts 
( ounty 


0! 


spondents also con- 
ind the 


alns 


riters ol 
— + 
GEORGE BEEKEN JOINS FRIDEN 
George Beeken associated with office machine ada- 
vertising for the last 27 years, has been named adver 
sing manager of the Friden Calculating Machine Co 
Inc.. at San Leandro, Calif. H. A. Richardson Studie 


of Industrial Design, will continue as advertising con: 
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CRISIS in the AWFUSS” 


(No. 9) 


4 MORE 
BILL-CLERKS! 
WHERE'LL YOU PUT ‘EM? 


IN SPACE SAVED BY 
NEW GLOBE-WERNICKE 
STREAMLINER DESKS! 





Complete line of sizes 
and styles, harmonizes 
with previous ‘‘Stream- 
liner’’ models. Modern 
styling, lifetime finish, 
express traditional G/W 
quality. 


NEW 


/ ROVED — «stREAMLINER” DESKS 


GLOBE-WERNICKE 


New, compact design — organized, efficient work centers for 
executives, salesmen, stenographers, calculator operators, and 
ever\ type of desk user. 

These handsome desks actually increase working ease and 


efficiency, but require LESS SPACE-considerably less. 
Entire working surface is reachable—vusable. 


Other convenience features are available at slight 
extra cost, such as visible reference arm slides, 
and typewriter side shelf. 


Efficiency features — corner legs or adjustable 
height pedestals, square or molded top edges. 
Buyers will consider new low prices an improvement. 
See these NEW “Streamliner” Desks at Globe-Wernicke dealers, 
quickly found your classified telephone book under “Office 
Furniture & Equipment.” 
a fol] 
= *\ 


( 
( 








Fae “> Bf 
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zt 


Cincinnati 12, Ohio 





Engineering Specialists in 
Office Equipment, Systems 
and Visible Records 
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4 Ways Better for Sales — 
AND PROFITS! 


Meet a new, improved series of 
“Streamliner” Desks — in a single 
line which meets the need for four 


different types of desks: 


Square top with island base 
Molded top with leg base 
Square top with leg base 
Molded top with island base 


Special functional features are in- 
terchangeable; the space-saving de- 
sign is a big selling plus; at last you 
can give any customer exactly what 
he needs and wants from a minimum 


floor stock. 


At the left is an ad appearing in 
NEWSWEEK, BUSINESS 
WEEK, OFFICE MANAGE. 
MENT & EQUIPMENT, herald- 
ing this new line of desks to all 
your best prospects and = cus- 
tomers. These ads work for you 
when you identify your store 
with Globe-Wernicke, through 
local advertising, window and 
floor displays. Mat of the ad for 
newspaper use available on re- 


quest. 


Drill your salesmen on the selling 
features of this sensational line. It 
is a golden opportunity to capture 
the desk business this fall. Some 
extra attention will pay out hand- 


somely. 


This line HAS IT 


ance, time-saving features, space- 


smart appear- 


saving design, and low cost! 


What are we waiting for? 


Eimer G. Rahe 
Vice President — 
Sales 
Globe-Wernicke 
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SEE THEM AT BOOTH NO. 342 N.S.A. CONVENTION EXHIBIT 
SEPTEMBER 24-28, HOTEL STEVENS, CHICAGO, ILL. 





THE HARPER FILE 


by Metalstand 


A full suspension, quality file at surprisingly 
low cost! 22, 20 and 16 gauge furniture 
steel used throughout. Dustproof, enclosed 
bottom shelf. Full suspension—1!0 rollers 
to each drawer. Handsome forged aluminum 
hardware. Beautiful baked enamel finish— 
green or gray. Also available in Grained 
Walnut and Mahogany. Legal or letter size 
—2, 3 or 4 drawers. Style shown here: 4 
drawer letter file. Height 52’, depth 
26”, width 14%”. Drawer clearance 
12%" x 10%" x 25% 





Write today for illustrated circular showing com- 


plete line and prices with dealers’ discounts 


METALSTAND COMPANY, %c. 


73516 to 7524 STATE ROAD 
PHILADELPHIA 36, PENNSYLVANIA 
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PEDAL TOUCH Hi-Lo 


TYPEWRITER STAND 


Amazing new device makes raising, lowerin 
really easy! Touch right pedal to raise—fo 
smooth, swift rolling. Touch left pedal to dro 
and lock into firm typing position. Construc 
tion: heavy gauge, welded furniture steel—se 
up, ready to use. Two spacious piano-hinge 
side leaves steady, absolutely level 16" x 36 
working space. Four handsome finishes: walnut 


maple, gray, green. 
Other style METALSTANDS for every office ust 
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MEETINGS—DINNERS—CONVENTIONS 
Continued from page 92) 


valu Diversified topics dealing with everyday prob- 
mms of the industry will be analyzed and discussed 
y both members and outside speakers 

At the head of the agenda is a planned sales train- 
in yurse in affiliation with Northwestern University. 
Classes will be held at 111 W. Jackson Blvd. The 
project promis¢ give all who attend a compre- 
hensive curriculum of subjects closely related to the 
ffice furniture industry Classes are scheduled to 
al yn September 27 and to last seven weeks 

A panel discussion on Fair Business Practices is 
nianned for the fi! regular meeting of the fall sea- 
! Other programs will be based on current prob- 
ems and the v n which they affect the general 


== ¢ 
CALIFORNIA FIRMS MOVE TO NEW PLANT 
rder to ge way from the congestion of down- 
n Los Angele the California Typewriter Exchange 
its affilia e, the Lightning Adding Machine Com- 
I ha\ ved into their new plant at 1260 W 


r 
CALIF OR MIA” 
TYPPwerree ef 





NEW PLANT OF CALIFORNIA TYPEWRITER EXCHANGE 
AND LIGHTNING ADDING MACHINE COMPANY, INC. 


Second St. The ne quarters extend back a consider- 
ble distance f: the street and include a low build- 
9 he left 
The open space is company property and furnishes 

parking f ities to visitors. A modern factory 
varehoust oth companies as well as offices 
lesale erations are provided in the new 
Retai ness will be handled as before at 
he downtov 543 S. Spring St. Both busi- 
sses are opt y E. E. “Ernie” Thornton 
°° 


BILL SHANKS REPRESENTS HEYER 














A ne sion sales office of The Heyer 
Cor} cated at 444 Market St., San 
Franci 1, Calif 

Bill Shank known in the trade, is the branch 

BILL SHANKS 

Nanage | fice which promises greater 

seT VICE e to Heyer dealers in the West 
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Relaxin the 


BARCALO 
Reclining Chair 
— 
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‘This Floating Comfort 
can be a Problem!”’ 


This dealer has a smart promotional idea. Of 
course, it isn't true that the Barcalo Executive 
Reclining Chair actually floats . . . Its patented 
Floating Comfort feature incorporates the restful 
relaxation of floating in water. 


ERE'S the only problem our dealers have with 
Pe cnet Floating Comfort: people sit down in 
the Barcalo Reclining Chair, relax and go to sleep 

right on the sales floor. You don't need any 
high-pressure sales talk. The chair sells itself. Besides 
Floating Comfort, it’s got exclusive Scientific Reclining 
Action. Without knobs or gadgets, it adjusts instantly 
to any position the body desires, from sitting to full 
reclining. It supports the body at the five vital points, 
takes a big load off the heart and gives the legs a 
healthful rest. When customers sit down in the Barcalo 
Reclining Chair, they sink into a seat cushioned with 


solid Hewitt “Restfoam”. There's graduated spring 
tension in seat and back. To top it off, it looks like 
a chair... not a contraption. 


With features like these, it's no wonder our dealers 
are selling lots of Barcalo Reclining Chairs. The 
profits are good, and that makes up somewhat for 
people falling asleep in the store. There’s a rich 
market for you to exploit . . . wherever you are. 
Write us for complete information. 


a 
THE ONLY RECLINING \\/-~ ) A ‘ 
CHAIR MADE WITH ee SS {= ts — ; 
Y —\ _— af 
PATENTED ‘ { y ] 
FLOATING COMFORT” =|} -+—— -—} 
READ REST RELAX 


Executive Chair Division 


BARCALO MANUFACTURING CO. 


166 Chandler St., Buffalo 7, New York 
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Che Cavalier 


Showing Desk No. 5468-F 


Distinctive Front Office Styling — 
At Low Cost! 


Here is the desk you need for 
going after—and getting—volume 
sales in front office installations. 


Styled for executives who ap- 
preciate beauty in surroundings 
—and priced for approval of the 
budget-conscious. 


The Cavalier Series includes 
matching companion pieces for 
the executive office as well as 
desks for the entire organization 
—all in genuine walnut veneers— 
beautifully finished and built to 
last a business lifetime, of course. 


If you want to step up sales 
and profits on front office instal- 
lations—then start now—with the 


Cavalier. 


MYRTLE DESK COMPANY 


High Point, North Carolina 


BETTER DESKS 
ARE MADE 
eet! 12108 OF WOOD 
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SALES TRAINING IMPORTANT 
(Continued from page 41) 


a business thoroughly must spend several years in it 
and our course limits the time to just three.’ 

The Georgia-Hanks sales force is the only one ip 
the tier of New York State. It has a very 
wide cover and far the company intends 
to sell radius of 75 miles around the business 


southern 
area to So 
in a 
location 

Incentive For Salesmen 


The incentive that the company offers its salesmen 
is that fact that after their training course 
they will be given an area and allowed to work as in- 
territory. They can have 


sales 


dividual managers over that 


salesmen work under them or just cover the terri- 
tory themselves. While they are training salesmen 
they work on a salary plus commission basis, but 


when they are on their own they will be given com- 
pany price sheets and the profits on the office furni- 
ture or equipment that they sell will be their own 

“Because we handle every possible line of wood an¢ 
steel office furniture, all types of equipment and a 
complete line of supplies, our salesmen are able to go 


in business for themselves without having any over. 
head of a large office, showrooms or worrying about 
the buying end of the field,’ says Mr. Hanks 
“Then will be able to work out of their homes or 
a small office if they choose and we will supply them 
with every possible type of help and aid. They can 
bring their prospects into our showrooms, obtain 
manufactures’ literature from us and have our in.- 


stallation and repair department do their work 


Other Advantages Quoted 

As far as we are concerned, we are always interested 
in adding newest and the lines of office 
furniture and equipment. We will take the problems 
of sifting out the good from the bad, handling, ware- 
housing and delivering all types of equipment. In 
short, it is much better for a salesman to work on thi 
proposition than to go into business for himself.” 

Mr. Hanks expects the salesmen learning the sale 
training course during the three-year period to appl 
it to their own salesmen when they are given a terrti- 
tory. During the training course, the men are alloweé 
to make up proposals to customers desiring the outfit- 
If none are available at the 
office to develop 


the latest 


ting of their entire offices 
time, they will be given 
a proposal 

“We want our salesmen to remodel and equip entir 
offices,” says Mr. Hanks, “from the walls to the floo 
coverings, including the entire office equipment. Thes 
jobs are real money-makers and a number of these pe 
on tht 


‘ Apt Tt 
a fictitious 


year per salesmen will show a large increase 


regular income.” 
ot 

HARTER CORPORATION MOVES EASTERN OFFIC! 

The Harter Corporation, Sturgis, Mich., has an 
nounced that its eastern sales offices were moved Sep 
tember 1 to the Transportation Building, 225 Broadway} 
New York 7, N. Y. Here, the company has larger quar 
ters for a complete display of its line of stenographi 
steel chairs 
the eastern 


and executive 
Manager of 
Matthews 


division is Burnhat 


} 
Saie€s 


—_— oii «© — 


RESIGNS FROM SAN ANTONIO FIRM 
John Hallock, for the past year in charge of adver 
g and sales promotion work for the Paul Andersd 
pany, San Antonio, Tex., has resigned become 
associated with the American Hospital and Life Insul 
Company.—_JHR 


to 
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YOU PROP... 


ben you Sell the Liberty Line! 














Liberty 
Record Storage Boxes 








. 


| 
Liberty Pretab ke | ll 2 | 
Wood Shetving “= i\} «< t 
Set up without the —< AL > | 
use of tools bf ~ — 
A packaged iter : | 
ow the stahenery trade & | 
i 
it 
i 
“| 
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All Liberty products are “repeaters.” 
Comprehensive dealer promotion plan 


Liberty products nationally advertised 
in leading business papers 


Trained field representatives to help 
you sell 


Coast to coast distribution 
Free selling helps 


All items bring volume sales at profit- 
able margins 


¢ Over 90,000 steady Liberty customers 
















25 stock sizes 
Special Sizes Made to Order 








Liberty 

Storage Binders 

12 Stock Sizes 
Special Sizes Made to Order 





Liberty 
String -tie Binders 
Made to order any size 





Liberty Copyhoider 
Lowes! priced—all metal 


BANKERS BOX COMPANY 
Established 1918 


720 SOUTH DEARBORN STREET, CHICAGO 5, ILLINOIS 
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Typewriters 
Adding Machines 
Bookkeeping Machines 


Calculators 
and other office machines 


Increased Efficiency 
Strength and Safety 
Lowest Annual Cost 


The superior construction and longer life of 
Tiffany Stands actually makes them the lowest 
price office stands you can buy. Many exclusive 
features speed work, increase office efficien- 
cy and lessen operator fatigue. Valued office 
employees and expensive office equipment 
both deserve the protection of Tiffany Stands. 
1. Adjustable top 5 x 5 to 14'4 x 161% inches pro- 


vides a firm, secure foundation for almost 
every make and type of business machine. 
Large retractable casters for safe, easy mova- 
bility, with compensations for uneven floor 
surfaces. 

High or low drop leaf arrangement on either 
side of the stand. 

Won’t tip, sway, buckle or creep. Less noise 
and vibration for the operator. 





POPLAR BLUFF, MISSOURI 


CONVEYOR SYSTEM AIDS H. S. CROCKER 

The new power and gravity conveyor system hag) 
resulted in many benefits to the entire order-filling 
and shipping operation of H. S. Crocker Company, Ine, 
San Francisco, Calif., reports Fred W. Ahern, vice- 
president and general manager 

Existing storage bins were rearranged and new bing 
were added to accommodate broken stock, with a lay- 
out allowing surplus stock on all sides to funnel inte 
the working bins from a short distance 

The conveyor system consisted of a roll conveyor 
running the length of one side of the warehouse, cir- 
‘ling the end of the bin area and running back the 
other side. Orders to be filled start from the center, 
and are placed in tote boxes on the roll conveyor, 

Each order-filler is assigned to a limited section of 
the warehouse. As orders come to him he fills 
them from the stock of more than 10,000 different 
items in the bins. Some of the smaller items are ware- 
housed in quantities of many thousands. The filled 
orders are placed in the tote boxes, then flow to the 


Zs 
= mf 
im | ns | 


> i - 
—— eee 
‘i oe ~s 
CONVEYOR SPEEDS H. S. CROCKER CO. WAREHOUSE 
ORDERS—Top: rounding the curve at far end of bin are@ 


conveyor heads back toward other side of warehouse. Below: 
loaded tote boxes move on rollers. Note bins in background 
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[RIVE TO BUILD THE WORLD'S 
3EST ADDING MACHINES 
) OUR USERS BELIEVE WE DO 


iILER FRANCHISE AVAILABLE IN CITIES 
SRE WE ARE NOT AT PRESENT REPRESENTED 


= 


.EN @ WALES > 


LES ADDING MACHINE DIVISION | 
oe OF 

ONAL CASH REGISTER COMPANY 
444 MADISON AVENUE 

| NEW YORK 22, N. Y. 





WIN EITHER WAY 


WITH THIS NEW 








~ 


ag COMPLETE DICTATING - TRANSCRIBING 


SYSTEM $1895°° 


VoTE FoR SONOGRAPH 


New Sonograph One-Unit ba tonge now available 
to distributors and dealers ounts. Only 
Sonograph offers tool-proof automatic features and 
this easy-to-sell price all office 


market. 


Eliminate Cost of processing and replacing cylin 
ders or discs. Sonograph uses same wire over and over 
previous dictation is automatically erased when new 
one is made. One unit d everything, even records 
and plays back conference nd telephone convert 


gations. 


Dependable, Life-Like mapeamvetion saves time 

increases efficiency. Pre on engineered of finest 
materials, has latest electros eatures id only in 
machines costing much more. Smartly styled cabinet 
harmonizes with office 
exceedingly portable 


Only Candidate With All These Qualifications 


Foot Control automatically back 
spaces, stops, starts, rewinds 


Push Button Microphone provides 
stop-start flawless reproductior 


Synchronized Timine Meter has 


split-second accuracy 


One Knob Control for simy 
operation 


UL Approved by | 


Free! Tested Dealer Advertising and Sales Aids 


*Includes foot control, push-button mike f wire, plas er Pius F.E.1 


PENTRON Win with SonoGraph, 


SonoGrAPH Mail “Ballot” for Details 


wikt 


THE PENTRON CORPORATION 
221-A East Cullerton St., Chicago 16, IMinois 


© Distributor Dealer 
Name 
Firm 
Address 
City 








} I .) a r transcribis 


packing department on the conveyor system insteag 
of being manually transported. After careful wr rapping 
and packing, the completed, packaged orders are cars 
ried from the basement level to the shipping departs 
ment on the first floor level by means of a power cons 
veyor belt 

Every order is now filled in the sequence of its places 
ment and from the writing up of each order to itg 
shipment to the customer is now a matter of a fey 
hours 

*——¢ 
REM-RAND APPOINTS BARIONI 

Alfred C. Barioni, assistant product sales manager ig 
Remington Rand’s business machines and supplies dis 
vision, has been named product sales manager of thé 
company’s Remtico supplies line, according to an ans 














A. C. BARIONI 


nouncement made by H. V. Widdoes, vice-presiden 
and general sales manager of the division. Mr. Barionj 
is widely known in the office supplies industry through 
his years of selling of Remtico supplies and, more re 
cently, through his managerial capacity. During Worl@ 
War II he served as a major in the Air Forces in thé 
Mediterranean. He succeeds I. L. Miller in his ne 
appointment. Mr. Miller plans to join the Canadian 
Carbon and Ribbon Company 

—- 

3M EXPANDS IN ATLANTA, GA. 

Plans for the construction of two adjoining buildingg 
for warehouse and sales office space in Atlanta, Gaj 
have been announced by the Minnesota Mining & 
Manufacturing Company at St. Paul, Minn 

According to C. P. Pesek, the 3M company’s vices 
president in charge of engineering, both units are ex- 
pected to be ready for occupancy about January 
His firm will lease the property from Charles Eva 
president of the Evans Metal Company, who is thé 
owner. Architects are Stevens & Wilkinson of Atlanta 

The one-story structures will have a total floor are 
of 12,500 square feet. The warehouse building, large 
of the two, will cover 10,000 square feet with outsidé 
dimensions of 100 by 100 feet 

The office building, measuring 41 by 61 feet, will 
contain about 2,500 square feet 

The buildings, on Piedmont Rd. north of Metal 
Rd., will be of steel and masonry construction, ang 
will be served by the Seaboard Airline Railway, ME& 
Pesek said 

+ 
BOLTAFLEX OPENS MIAMI WAREHOUSE 

In crder to service furniture manufacturers in Flor 
ida, Alabama, Louisiana and Mississippi more rapidly 
1 new Boltaflex warehouse has been established at 12] 
N. E. 9th St., Miami, Fla. This is the third Boltafle 
warehouse to be opened and it will be followed 
others in other sections of the country, according 
an announcement made by Bolta Product Sales, In 

The Miami warehouse carries a complete line @ 
popular Boltaflex colors and finishes ready for imme 
liate shipment. Other warehouses now under col 
sideration will complete the coast-to-coast netwo 
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B.C. Allen 





Standard . Vy fie wrnelss 
Standard - Whhing Machines 


BDixlalle . Miling Machines 


Die Ahi ping Machtnes 


Vhalement Machtnes 
Catenulalers 


( tif , Reytiters 












Go B.C. Allen’ 44.7" 
lap fe 5 J VY fng. 


MMA SAD WI. i, 













@ yp: is easier because the R. C. Allen has all the features 


Smoother acting line space lever nstant margin set 


' 
typing machine of smart appearance and new dependability 


. . , 
pre-sold tor you through continuous and intensive nat onal 


~ 


self-centering bail and 24 other features. They all combine to mak 


Selling is easier because the R. C. Allen “Standard” has the highest 
profit margin in the field. A fast-selling repeat iten _ an item 


advertising of the R. C. Allen name. It always pays to stock the 











New...an twifprevod 


R.C.Allen “4 
al 0 ben frie lo mood a vecerd demand 


a 
~- ttt Disteny a, , 
es J 


i 


. ) . 
YW weiillanes 














e Posts statement, ledger and proot journal sheet simultaneously. Front 


teed « ve for fast insertion of forms credit balance and 

credits printed in red. Keyboard dates include month, day and year 
Descriptive characters—with additional columns available. Easily 
changeable bars make numerous applications possible on one 


mac] \ beautiful precision instrument in soft, non-glare green color. 





Model 715 





Model 1055 


R. C. ALLEN IS THE NUMBER ONE PARTNER OF THE OFFICE MACHINE DEALER 


A limited number of franchised territories still available — you are invited to inquire. 


RC Ulten. 








Copy rile 


gives you more 
|) | aa 





Priced to Convince the “Budget-Minded” 


Economy Unit... with automatic 
paper feed and cover 


more 


features Only $7 24°°° 


1 
[| q : Two Tone Gray Ham- 
mor € merloid finish 


performance ne 


Copy-rite Liquid Duplicators give your 


customers all these advantages .. . 


e LONGER RUNS OF MORE UNIFORM 
COPIES pen ed by exclusive roller- 


ll sternin 


| ASTER WORK one COpy lor eae hy = 
lace up zs nile 
y : “0 


INSTANT STA rING without priming bv 


Fluid supy ys visible *Model L-S0— 
$124.50 pilus tax, 

' , > Other “Copy-rite” F.0.B. Chicage. Complete 
NO STENCILS. GELATIN. INK. RIB- models available with automatic paper feed and 
MING Y PI from $144.50 to cover. “Copy-rite” all steel cabinet as 
BON Py Pl $369.50, pilus tax shown, $49.50 additional 











ACCL RAT] ALIGNMENT automat 


ed pl es accurate registration. - 
Because of its many advantages, “Copy-rite” is naturally 


VERSATILII Copy-rite” handles 


preferred by leading companies, schools and institutions 
rds to 9” x14" sheets 


everywhere And of course. “Rite-Copy~ Supplies are 
ors are simple. and ‘ , 
heavy-selling items, too, as they insure the finest duplicat- 
, , > , ing work. A complete line of “Rite-Copy” Supplies and a 
and NO SERVICE PROBLEMS I Pp! PI 
full line of “Copy-rite” Duplicators—ineluding electri 


models with the UL Seal of Approval are available. Write 


for full details TODAY! 


*« 


WOLBER DUPLICATOR & SUPPLY CO. 


1204 Cortland Street, Chicago 14, Illinois 
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NSA — 


= 
More Than 2500 Registrants amet 
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Years of Progress 





Kighty 


Pictured above is the famed Chicago skyline along Michigan Boulevard, fac- 
ing Grant Park, site of such famous attractions as the Art Institute, Shedd 
Aquarium, Adler Plenetarium and the Chicago Natural History Museum. 
Right: Chicago Water Tower, at the northernmost limit of the fire of 1871. 








HE 1950 NSA CONVENTION, forty-fourth in the history of the Na- 

tional Stationers Association, is one of the largest annually welcomed 
by the “Convention City of the World,” a title richly deserved by Chicago 
for its nearly 41,000,000 people, its 11,750 manufacturing plants, its 
9,100 wholesale firms and more than 50,000 retail establishments. 


Add to these commercial facilities the fact that the city stands in a 
class by itself as a transportation center—with 11 airline systems radi- 
ating from two modern airports, with 22 trunk line railroads, 17 con- 





necting belt lines and scores of wide highways extending to every part of 
the nation—and you have another reason for Chicago’s supremacy as 
the nation’s geographical nerve center. 


Truly a host city for numerous heavily-attended group meetings every 
year, the city’s 1400 hotels easily accommodate more than 225,000 





guests daily. 


Every Chicago member of the convention committee is at your serv- 
ice in directing you to points of interest. You are our guests—we want 
vour visit to be a most pleasant one. 
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Chicago Welcomes You 


(0 Hear Nationally-Prominent Speakers and Inspect Over 250 Exhibits 


} EVENTH CONSECUTIVE NSA gathering in Chicago, fourth at The 
4 Stevens, this year’s 44th Annual Convention and 14th Annual Ex- 
hibit gives promise of being the largest, most successful in Association 
history. More than 2500 registrants are expected to participate and 
over 250 exhibitors have been assigned space in the Exhibit Hall, the 
Exhibit Hall Foyer, and on the Third and Fifth Floors. 


The 44th Annual NSA Convention—stationery’s biggest event—is 
ready with a grand array of new products for the office, with an out- 
standing program of famous speakers, with brilliant entertainment, and 
with scores of other features for profit-minded dealers and their wives. 
Your convention is ready—may you truly enjoy it! 















Your Host Hotel— 


j ARGEST hotel in the world, The Sievens. 


4 since its debut in 1927, has been a 

| . . 
. i series of extravagant superlatives. Boast- 
4 ing 3000 guest rooms, 20 public rooms. 


miles of corridors and acres of kitchens. 
the structure's original cost was $25,000.- 
000, about half its replacement value. 

You and your NSA convention will be 
comfortable at The Stevens, completely re- 
furbished since 1942 and now owned and 
operated by the Hilton Corporation. 


RE 









SEPTEMBER MECCA OF 
NATIONAL STATIONERS— 
From September 24 to 28 
the eyes of every progressive 
stationer in the United States 
and Canada will be focused 
on The Stevens (above) 
where the annual gathering 
of the National Stationers 
Association wili be in 
session. Left: the Grand 
Ballroom can comfortably 
accommodate the 2500 ex- 
pected for the convention. 
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\SA Conventionites— 


are welcome at the offices and factories of manufacturers located in Chicago and vicinity. 


Visitors are invited to take advantage of the opportunity to see the home offices of the com- 


panies with which they deal as well as other firms. A hearty welcome will be given by those 


listed below: 


Ace Fastener Corp., 3415 N. Ashland Ave. 

Ace Loose Leaf Bindery Co., 45 S. Wells St. 

Acme Visible Records, inc., 122 S. Michigan Ave. 

All American Leather Goods Co., 531 N. Milwaukee Ave. 
Associated Stationers Supply Co., 229 S. Jefferson St. 


Bankers Box Co., 720 S. Dearborn St. 
Barkley, C. L.. & Co., 1220 W. Van Buren St. 


Cardinal Sales, Inc... 5631 W. Madison St. 
Central Can Co., 2417 W. 19th St. 

Chicago Specialties Mfg. Co., 2634 N. Laramie Ave. 
Codo Mfg. Corp., 564 W. Monroe St. 

Cotterman, IL. D., 4535 N. Ravenswood Ave.., 
Crescent Industries, 4140 W. Belmont Ave. 


Davenport, A. C., & Son, 311 N. Desplaines St. 
Dehler Mfg. Co., 216 N. Clinton St. 

Dick, A. B., Co... 5700 W. Touhy Ave.. Niles 

Doppelt, Charles, & Co., Inc., 2024 8S. Wabash Ave. 
Dore Mfze. Co., 220 W. Institute PI. 

Dresner, S.. & Son, Inc., 512 S. Peoria St. 


Ellingsworth Mfg. Co., 200 S. Peoria St. 


Farber, Louis H., 31 East Congress St. 
Fastener. The, Corp., 860 W. Fletcher St. 
Finke Mfg. Co., 609 S. Calumet St., Aurora 
Fisher Pen Co., 757 W. Waveland Ave. 

Flexo International Corp., 3245 W. Lake St. 
Fox. George E.. & Co., 320 NN. LaSalle St. 


Gaunt Industries, 827 W. Irving Park Rd. 
Gran-Adell Mfg. Co., 1816 W. Belmont Ave. 


Hanson Scale Co., 525 N. Ada St. 
Hedges Mfg. Co... 2931 S. Wentworth Ave. 
Heyer Corp.., 1850 S. Kostner Ave. 


Ideal School Supply Co.. 8316 S. Birkoff St. 
Ink Specialties Co., Inc., 523 N. Halsted St. 


International Cash Register Parts Co.. 2810 W. Addison St. 


Johnson Chair Co., 4401 W. North Ave. 


La Salle Products Co., 2616 N. Clybourn Ave. 
Leathercraft, Ine., 2320 S. Western Ave. 


Markilo Co.. 3633 S. Racine Ave. 

Maso Steel Products, 81 W. Van Buren St. 
Metal Specialties Mfg. Co., 3200 W. Carroll St. 
Midwest Naturalite Co., 228 W. Kinzie St. 


National Brief Case Mfg. Co., 512 S. Peoria St. 
Nieman, Inc., 330 E. Ohio St. 


Pearson, G. S., Co., 7TI1 8S. Dearborn St. 
Permoflux Corp., 4916 W. Grand Ave. 

Photo Materials Co., 334 N. Bell Ave. 
Print-O-Matic Co... Inc... Merchandise Mart Plaza 


Reliable Typewriter & Adding Mach. Co., 303 W. Monroe St. 


Rockwell-Barnes Co... 35 E. Wacker Dr. 
Royal Metal Mfg. Co., 175 N. Michigan Ave. 


Seng Co.. 1450 N. Dayton St. 

Speed-O-Print Corp., 1801 W. Larchmont St. 

Standard Loose Leaf & Bindery Co., 1717 S. Halsted St. 
Steel Parts Mfe. Co.. 4630 W. Harrison St. 

Stein Bros. Mfg. Co.. Inc... 1401 W. Jackson Blvd 


Pechnygraph Co., Techny, UL. 


Vail Mfe. Co... 900 E. 95th St. 

Vanguard Engineering & Mfg. Co... 1757 S. Western Ave. 
Victor Adding Machine Co., 3900 N. Rockwell St. 
Vogel-Peterson Co., 624 8S. Michigan Ave. 


Weber Bros. Metal W orks, 108 ° Jeflerson st. 

Wells Chair Co.. 725 8S. LaSalle St. 

Wells Office Furn. Co., 725 S. LaSalle St. 

Wiggins, John B.. Co., 638 S. Federal St. 

Wilson Jones Co... 3300 W. Franklin Blwd. 

Wolber Duplicator & Supply Co., 1201 W. Cortland St. 
Wonder Lock Co... 53 W. Jackson Blvd. 


October 1950 


LAkeview 
RAndolph 
HArrison 
CAnal 
FRanklin 


HArrison 
MOnroe 


ESterbrook 
MOnroe 
TUxedo 
CEntral 

LOngbeach 

MUlberry 
STate 
RAndolph 
ROdny 
Victory 

SU perior 
HAymarket 
HAymarket 
W Ebster 
GRaceland 
\Urora 
LAkeview 
KEdzie 
SUperior 
GRaceland 
LAkeview 
MOnroe 
CAlumet 
CRawford 
TRiangle 
MOnroe 


INdependence : 


CApital 
Lincoln 
Virginia 
YArds 

W Abash 
VAn Buren 
W Hitehall 
HAymarket 
DElaware 
W Ebster 
BErkshire 
TAylor 


SUperior 7 


CEntral 
RAndolph 
STate 
MOhawk 
GRaceland 
MOnroe 

Ee Sterbrook 
SEeley 


IRving 
REgent 


FRontier 
K Eystone 
W Abash 


RAndolph 
HArrison 
HArrison 
H Arrison 

VAn Buren 
Diversey 
HArrison 
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8-5841 
6-2770 
9.9636 
6-8704 
1-5829 
5-1200 


2-6683 
6-1546 
3-1900 
2-7340 
7-3470 
1-2526 


77-6600 
9.6373 


77-7550 


6-2786 
6-6830 
2.5010 
41-0920 
7-2000 
6-2505 
8-7800 
8-1045 


8-8238 


1-1810 
1-6820 
9.8210 
2-0318 
»-2187 
-1100 
-1100 
-7828 
»-7400 
-2 
A 


b 


7 


— he | 


711 
232 


a) 





IYA9-190 
NSA hovernors 





Left to right, in the order of 
their regional] districts: 1. Hor- 
ton Frisbie, Roberts Office Supply 
Co., Portland, Me.;: 2. Walter H 
Miller, Otto Ulbrich Co., Buffalo, 
N. Y.; 3. Charles W. Lukens, Yeo ’ 
& Lukens Co., Philadelphia, Pa. | 
4. Ben H. Vanderford, E. H 
Clarke & Bro., Memphis, Tenn: 

’ 
: 
' 


5. Harry S. May, May Office Sery- : 
piro, Esco Stationery Store, Chi- | 
cago, Ill.; 7. Bob Jerue, McClain } 

& Hedman Co., St. Paul, Minn: 











ice, Beckley, W. Va.; 6. Ed Sha- 
8. J. L. Wren, Jr., House of Wren, 
Oklahoma City, Okla.; 9. Howard } 
Dear, Standard Stationers, Jack- 
son, Miss.; 10. Adrian Pembroke, 
Pembroke Co., Salt Lake City, 
Utah; 11. H. Humphrey Griggs, 
Griggs, Bellingham, Wash.; 12, 
Ray Morgan, Morgan & Barclay} 
Co,. San Francisco, Calif.; 13) 


Robert Reichman, Mooney’s, Inc, } 
New York, N. Y.; 14. Edward R. | 
: 








Harrington, Pasadena Stationery} 
& Printing Co., Pasadena, Calif 


J a } ; 

TT e 4] “fe 4] 

The following men, named in c 
the order of their regional dis- 
tricts, have been nominated to 


serve as governors for the com- 

ing year: 1. Sidney H. Challenger 

The Frank H. Fargo Co., Bridge- ‘ 
port, Conn.; 2. Walter H. Miller 
Otto Ulbrich Co., Buffalo, N. Y 

3. Charles W. Lukens, Yeo & 
Lukens Co., Philadelphia, Pa.; 4 P 
George Stuart, George Stuart 
Inc.; Orlando, Fla ». Don Crile 

The Office Equipment Co., Can- 

ton, Ohio: 6. Elmer E. Long 
Stevens, Maloney & Co., Chicago . 
Ill. (Mr. Long died following a 
heart attack Septe mobper 13 
1950): 7. Charles Storey, Storey- 
Kenworthy Co., Des Moines, Ia 

F. A. Reed, Latsch Bros., Lincoln 
Nebr.; 9. Robert G. Stampp, The e 
Fulton Co., Houston 1, Tex.; 10 
Harold Richardson, Richardson 
Office Supply Co., Grand June- 
tion, Colo.; 11. Robert Needham 
Needham’s Book Store, Salem 
Ore.: 12. Ernest C. Laird, Laird’s 
Stationery, Oakland, Calif.; 1.) qa 
Robert Reichman, Mooney’s, Inc 

New York, N. Y.: 14. Edward R 
Harrington, Pasadena Stationer 

& Printing Co., Pasadena, Calif 
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* 2 e ck con i : ah , . 
Steel angle back construction, rugged NEW HEAVY DUTY CATALOG BINDER 
le vith 1 4 ; 

and durable, with guide flanges for specially designed for the Hardware, Automotive, Electrical, Plumb- 
> | sen? 
ee ing, and Heating fields, or for any purpose where extra strength and 
» : resist » hard use ts a fac 
of ® Expands by lever release of ratchet esistance to ha ' 1 factor 
le lock at each end of mechanism and ; , 
Yy ' rhis is a compression-type binder that expands by lever release of 
pull of the covers : 
& ratchet lock at each end, and pull of the covers. The angle back covers 
> ® Stop lock on inside of back holds cov- are held engaged locking mechanism on the inside of the back. 
ers engaged; easily released for sepa- Compression 1 obtained by pressure On Covers al the backbone. 
ration of cover: 
Che mechanisn adaptable to all types of bindings, stiff or flexible 
® Minimum capacities 2 to 5 inches. covers, with or without handles, and with solid or telescoping posts 
50% expansion on 2-inch, greater de- spaced for any desired punching 
gree of expansion on larger minimum 
capacties Binder can be mad various sheet sizes and minimum capacities 
; ranging from 2 to 5 inches. Two-inch minimum capacity allows up to 
* Can be furnished with’solid or tele- 7 1 ' 
OU expansion, larger minimum Capacities aliow a greate! degree of 
scoping posts spaced for any punch- agg? ' ; , 
> expansion. Binder is adaptable to design and lettering on backbone 
ing desired : 
a> Ve 1] is © ove 
Ask For Circular No. D-1271 
WILSON JONES Co. 
ELIZABETH CHICAG KANSAS CITY, MO. SAN FRANCISCO 
1 Elr » Ave 33 Franklin Bivd 816 Locust Street 234 First Street 
M Plants atCHICA 1ELIZABETH, N. Jd. 
50 cr 
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MODEL 7-83-54 
Totals 9 columns 
Electric Adds 
tracts, multiplies 
divides, a 
credit balance 


sub 


utomati 


ff Larger Capacity 
Now in Demand 


Dealer 


Business and industry are gi g iden over 
load of paper and figure work. Good business men want 
to handle this extra work with the least possible cost 


VICTOR HAS WHAT IT TAKES at a s« price to help 
out on every job, large I Fas rsatile, easily 
operated machines, with a cl e of keyboards. Electri 
or hand operated models. Watch the Saturday Evening 


hig 


Post for special national advertising of these big capacity 


8 column machines 


VICTOR ADDING MACHINE 
WORLD'S LARGEST EXCLUSIVE 


8, itt. 


MACHINES 


co., 


CHICAGO 1 


MANLIEA 


MAIL COUPON TODAY FOR FULL DETAILS 


| 

| = VicToR ADDING MACHINE ( 

| Chicago 18, Ill., Dept. OA-1' 

Send me free, without obligation, prices and more infor 

; mation on the complete Victor line 

| Name | 
| 

| 

Address 

1 City St 

| 

Ee ag a en ee a a wih 







Exclusive Features that 
help make Extra Sales 





SPECIALLY DESIGNED and engineered 
. Fastest ... Least fatiguing 10-key 


~~ 


keyboard ever built ... To help you 
increase your capacity for fast, accu- 


rate figure control. 


AUTOMATIC CREDIT BALANCE... 


Standard equipment at no extra cost 
all 


an exclusive feature. Victors add. 


on 8 column executive models 


subtract, multiply, divide. 










Machines 





MODEL 6-83-54 


Totals 9 columns 
E Adds, sub 
racts, multiplies 

ides, automat 


t Dalance 


Be prepared for growing production ' 
problems with big capacity Victor Machinet? 





OF 
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WELLS 


Amoricas Bost Sellonr 
Umoucasa Best Buy 


now... more than 
ever the chairs 
that like to be 

BR COMPARED! 


Re cid 
aw 


) 





WELLS POSTURE-RITE 
No. 3271 


S 85 FA. List 
illustrate d in Duran 
Prices Slightly Higher in Zones 2 and 3 


So MUCH for so Little 











WELLS pays 
the Freight 


. write for details. 


7 













CHAIR CORPORATION 
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» See the WELLS 
Display Booth 118 


NSA CONVENTION 


ICME Sip -* 
paste, d ts GENERAL OFFICES 
- SELL WISELY Fas S. LA SALES OF. 
2 Ae Aaa i a CHICAGO 5S, ILLINOIS 
: wea e 

a TELEPHONE 
Pee -HARRISON 7-1100 

t 


CABLE ADORESS 
WELLOFF, CHICAGe 
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Greetings ! 
to the officers & 


T 


and members 
of N.S. A. 


Once again, it is our pleasure to extend a 






hearty welcome to everyone attending the 44th 


Annual National Stationers’ Convention. 














The popularity of MONARCH BRAND Paper Fastening Devices 
is predicated on many years of successful performance in the world 
of business. In these difficult days demand exceeds productive 
capacity but the trade we have consistently served in the past is 
assured that the unequalled facilities of the great, modern Vail 
plant pictured above are functioning at top speed to serve their 
needs. 


PINS, PAPER CLIPS, 
PAPER FASTENERS, STAPLES, 





Bcard 
THUMB TACKS, ETC. Bi du 


Largest Paper Clip Manufacturers in the World Bis, dr 


Bng m 


2 











VAIL MANUFACTURING COMPANY 


900 EAST 95TH STREET CHICAGO 19, ILLINO p 
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EED 


SPEED-O-PRINT 
Cheadle Unlues in Dyolivalors 


AUTOMATIC FEED DUPLICATORS 
WILL REPRODUCE ANYTHING 
THAT CAN BE TYPED, DRAWN, 
TRACED OR PHOTOGRAPHED 
ON A STENCIL 











a Model 200 


Hairline registration . ... it's the world's finest S L{*) 

duplicator. Features front paper stops, automatic fy: ! 
roller release, open cylinder with automatic brush inking ae 
e ounter, 


: Ae $10 Additional 
In Futuramic Grey or Ebony Black Finishes TE Besten Be 





Liberator Wodel 100 


Features accurate registration and 
automatic roller release to assure 


6x9) 


ants 


Reproduces postcard to legal size. 
Features backstop paper weight, 
side guides with 2 posts instead of perfect, clean copies. Reproduces 
postcard to legal size. 


$9950 Reset Counter, 


$10.00 
(Plus Excise Tox) 


epro- 
1, to assure accurate registration. 


4 Automatic 
645° Counter, $6.50 


(Pius Excise Tox) 


pPEED-O-PRINT CORPORATION cnicaco 13, tumors 


EED-O-PRINT (CANADA) LTD. . 77 ST. CATHERINE ST., WEST . MONTREAL 





UIA 
PUTIN 








“Top Quality.’ Cover to Cover 





















ADDING MACHINE 
& OTHER ROLLS 


4\ BLOTTING 


CLIPBOARDS 
\ FILE FOLDERS 
ay MEMO FILLERS 
& NOTEBOOKS 


PADS, PLAIN 

PADS, RULED 
PRINTED “COPY” 
BOND & SULPHITE 
MANIFOLD PAPER 
MIMEO PAPER 
DUPLICATING PAPER 


GROUNDWOOD 
PAPER 










More and more profit-wise dealers are watermark or label—definite assurance 
making the Rockwell-Barnes catalog their of uniform top-quality at all times. And 
“bible” for dependable merchandise! every product is backed by Rockwell- 
With maximum convenience, they find Barnes experience as “Specialists to the 
a line tailored to their needs prov iding Stationer since 1903.” 
a single source for a broad variety of Of- Why not make the R-B catalog your 
fice Papers and Office Needs. Every item quick reference to profits? [fyoudonot al- 
listed in the catalog bears a distinctive ready have one, write today lor your copy. 


Don't fail to visit us 
at our office or Stevens Hotel headquarters 
while attending the N. S. A. Convention at Chicago 





154 OFFICE APPLIANCES, October, 1950 








| The Lecithen Goods Would Wouldatt 
+ Believe It til Stebeo PROVED It! 








\ 
BUSINESS CASES \% 


AND LUGGAGE \ ” 


we 
=a” 


\ Quonauleed 5 Uf 


\ Over 500,000 users to prove it! It’s hard to believe TUFIDE is really as tough 
- B as it is until you give it the full “treatment”. Slam it, wham it, scratch it, wet it! 





TUFIDE takes the roughest abuse...and always comes up smiling. That's why 
amazing TUFIDE. is unconditionally guaranteed for 5 years! That's why top 
stores everywhere are promoting and selling TUFIDE business cases and 
4 luggage with terrific results. And that’s why"YOU stand to profit the moment 







Write tod for details you put TUFIDE to work for you 
about t mm" plet ée 

TUFIDE merchandising € 

prograr ’ ling neu 


and ad 
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the Original 


PRIN 


AUTOMATIC CARD-SIZE DUPLICATOR 
Leads AGAM with a comprehensive program 


of merchandising helps that does your selling for you 


And PRINT-O-MATIC not only sells itself, but creates 





more store traffic. Once your customers find out how 
money-making and time-saving PRINT-O-MATIC is for 
them, they'll be coming back for highly profitable re 


peat stencil sales. 
To aid your own pr tion, we supply free cuts, mat 
+ ++ 


circulars and envelope stuffers 


Write today for details on the PRINT-O-MATIC self-selling plan 
—or see us at the National Stationers Show—booth number 115. 


The PRINT-O-MATIC Co., Inc. 


Merchandise Mart . Chicago 5 





4, Illinois 


AT. 


vic SELF FELDING 





FIRST—GET'EM INTO THE STORE 


with this colorful action window display. 
The Print-O-Matic looks as if it were ac- 
tually being operated by a hand and 
printing cards. Revolving message in 
sign points up advantages. Shoppers are 
asked to come inside for demonstration. 





SECOND —1et 'EM TRY IT 


Powerful self-selling counter display 
with demonstrator model inked up for 
customer to try —and buy. Complete 
supplies and sample cards displayed. 








88-CUT stenci 
THIRD scamcus 
SELL "EM 
ACCESSORIES 





As a new service to your customers, 
and a new source of profit for you, we 
are introducing the PRE-CUT STENCIL 
LIBRARY. Borders, drawings, designs, 
headlines, etc., for every type of busi- 
ness are filed in handy metal rack with 
identifying cards displayed. You'll also 
sell the PRINT-O-SCOPE—handy for 
making stylus drawings on stencils. 
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Greatest Development in Dictation- 
Transcription Machine History... the NEW 














A Top Profit-Maker 
for Equipment Dealers 


"a 

‘ i. . 4 
py * \ 3 — 
(4 _ a 

eats Gan O00 

Saves on Equ Western and Southern 

Prices Slightly 
Higher 

‘Ne 

reg Fle neg ramon WIRE — the world’s finest recording medium—finally perfected in a dicta- 
Necessity for M M tion-transcription machine that can’t spill or break wire and which you can 

2 sell with the assurance that it will PERFORM. For only $199.50 plus the 

(= ‘ ‘> cost of a few inexpensive accessories, your customer gets a complete dictation- 


q)_ ww Pawns, transcription ensemble with more wanted features than you can find in any other 
“ah a dictation-transcription system at any price! 












‘ J 
Sa ae ae ee” ee ae HERE'S WHAT YOU OFFER 
TENO Can Be L A ¢ not . Features include cryst . \ or sctior con 
nounce ¢ . te t f I ation; childishly le push t ittor ntrol of al 
Execu tr apher does not leave her 
yrapn | ve to be moved automatic 
n ns? I f giving al instructions either way 
ite and second timer that locates 
fa tatior asy on-the-job servicing 
D> . acem lies nates necessity of leaving 
ng ee 
FULL INFORMATION ON REQUEST 
~ =< 4 Writ f fu nformation on the remarkable new Crescent STENO that 
ands | market for dictation-transcription equipment into addi- 
. nal mi I f prospects. Hundreds of leads available from national 
Records Ur ertising. Dealers being ay 4 nted on selective basis only. Write TODAY 
of Die on An Sing while as t dealership is still available in your community 
Spoo f Ww 7 n A ne 
Rmevebte CRESCENT INDUSTRIES, INC. Am “Professional, 
- ng | - a < _*" 
WEST BELMONT AVENUE + CHICAGO 41, ILLINOIS VOice oe Re. Order _ 
-- record Musi; Copies 





a 292 


-_ of _—— 
‘ 


> _ . 
430 1 ™ ~ 

~ os > 

a : ~ 





> 
Unexcelled Clear, Crisp Price 






Push Button Simplicity of Tone Reproduction Because Western $149 50 
Minute ond 47 Operation. Change from No Spillage or Breakage Entire Unit Is Designed to Slightly Hie Souther, Pp 
lecotes a Word Tolk to Listen to of Wire Because Mechan- Accentuote Veice Frequen- ‘#her rice 
Ovt of Thou is ® / Transcribe or Inter sm Is Solenoid-Controlied cies for Maximum intelli- 
ed on co Full f kom'’ with the Pressure of for Smooth Start, Stop ond gibility and Minimum 
4 . d Wire o Finger Reverse Bockground Noise 
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LOUIS DOLIVET 
United Nations World 
New York. NX, \- 











STEPHEN A. DOUGLAS 
The Kroger Co. 
Cincinnati, ©. 





DR. R. F. PATTERSON 
School of Business Admin 
Univ. of S. Dak. 





























WILLIAM F. CRUMMER 
Ill. Bell Telephone Co 
Chicago, Ul. 
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A4(h Convention Program 


Stevens Hotel, Chicago, September 24-28 


Saturday, Sept. 23 
Su Se pt 24 

Mor sept. 25 
Due Sept. 26 
r Sen ) 
nu Se] 28 


Ladies 


J , ‘ : ; 5) 
l Sep vA) 


y 





DR. ALFRED P. HAAKI 
General Motors 


Park Ridge. Ill. 


Registration 
Mezzanine Floor 


Registration 


Manufacturers’ Exhibits 


Registration 
Board of Control 
West Ballroom 
Manufacturers’ Exhibits 
] Convention 
Grand Ballroom 
Manufacturers’ Exhibits 


Meeting 


A 
cheon 


Registration 
Division Sessions 
Dealers—Eighth Street 
Manufacturers 
Field Division 
Luncheon, Conven 
Grand Ballroom 
Manufacturers’ Exhibits 
Convention Part 


Grand Ballroom 


Tower 


Dance 


General Session 
Grand Ballroom 
Manufacturers’ Exhibits 


Annual Banquet 


Gi rourname 

Tram O’Sh er Count 
Golf Dinne! 

I O’Sh CK nt 


Entertainment 


qd 
Tea and Exp f lr 
Decoration, I hore ¢ 
A i 
Gue Speaker, ( Ha 
zed I ier Re Palmer! 
| neo! Me Al 8) 
S} Skate. ( DK 





REUBEN Ss. HASLAM 
Attorney 
Washington, D. ¢ 
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Program 12:30 p 


tion Program 





a.m 00 p.m 

mel i} Dp m 

j in 0 p m 
TY 

00 a.m 12 Noon 

m 00 D.m 


p.m 10:00 p.m 


a.m UU D.m 
30 am 12 Noon 
Theater 
Ballroom 
Tower Assembly Room 
19°30) Y UU | ry 
rn UpNn 
? IM ont 


Noo! 6:00 p.m 
hI rr 
n 
nn 
m 
Club 
tf) 
Club 
terio 
ib ) on 
inosc 
Ho 
Ice 





JACK KLEIN 
Klein Institut 
New York. N. Y¥. 


October, 1950 0 


India 





National Stationers 


T he prog? 
credite 
t diversifi 


ihe associ 


tform of the convention 
each with a message to stimulate and chal- 
nation 


tanding businessme? 
e the thinkin« f the stationers of thi 
f course hiect to last-minute changes 
wis thers Sche duled 
LOWING the opening lunche Monday there will be 
m. To establish a breadth of thinking for all present 
Louis Dolive editor of United Na World An 
Mr. Dolivet will report on economi 
fore itt that will have its 
nd I ide Earl R. Koch 
é association the industry In his 
ed S ent Ko n the sta 
f n to mak t Ions LO 
4 f the f ! ion he will intro 
T Mr. Carr will dis 
ee! h f on idvertising 
il f His K 1S entitle 
h A.D la lirector of sale 
( Ohi i n the subject 
W t gue t peak after the luncheon 
\ r. i I General Motors. Especial 
his topi What’s Ahead 
é ele Jack Klein 
K - ' Mr. Klein is founder and 
] A e T Ir New York City 
I ! ecks of personnel to 
é for sal vork in this industry 
yf tl ths, H. B. “Doc 
Ur States Rubber Company, New 
What Makes a Star Sales 
f 1 on Wednesday 
be made by the Illin Bell Telephones 
Villiiam F. Crummer, will dramatize “The 
] Paul Dou I ¢ States sena 
urre! rhe sing eake! 
I C. Brady re f H. C. Brady, In 
el Cl } Following his 
ne elec tio! U) 
due SStONS 
é Ss ‘ neetl ~ 
I Theat hairmanship of 
3 | Kocl é ie over a pane 
andail | » Glueck Ge! 
( Louis H. Hoelscher, Hoelscher’s, Inc 
Ss y Ray P. Lewis. R. P. Lewis 
Ss. Com n Manchester 
R I A. F tz & Company 
. ( I I ham 
Ti Hall under the 
J ( W. A. SI Pen Compal rhe 
I f I ne cnairmarl 
B.B T" é be 1ests at this 
Washin » highlight he 
A istered by the Depar 
I R. F. Patterson, dean of 
é S I k ? s titied I 
y I T t | he O! 
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am of the 
d by Paul 
ed, stimul 


1t10N 


E. Burbank 
ating and 
For 


provocative of 
the major part of three days, the 
hall will be occupied by many of 


o { e 
business sessions of the NSA annual conven- 
general manager, as being the 


business thinking 
America’s 


The following pro- 





DOUGLAS 
Lnited States Senator 
from Hlinois 


PAUI 








H. B. “DOC” SHARER 
U.S. Rubber Co. 
New York, N. Y. 




















WILLIAM CARR 
Time Magazine 


New York, N. Y. 
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MONTHLY REPORT TO DEALERS OF 


Johnson Chair Company 4" 


PUBLISHED EVERY MONTH BY JOHNSON CHAIR COMPANY, 4401 W. NORTH AVENUE, CHICAGO 39, ILLINOIS 


Room 50LA 


Hotel Stevens 


JOHNSON CHAIR CO. 


You are cordially invited to visit us during the NSA Convention. Headquarters 
will be in Room 501A. Our showing will include some new patterns which we 
feel will be an important addition to your near future sales picture. When 


you visit Chicago, by all means, include a visit to Johnson headquarters in 
Room 501A at the Hotel Stevens. 




















x en ; 
& +) 
- 




















FAMOUS FOR QUALITY... FAMOUS FOR COMFORT ¥ 
Johnson Chairs have become famous thr igh the years for eather ? you annot see this display at Chicag write for ' 
quality and comfort snd famous with dealers for an out mplete catalog. You should have it 
standing sales record. N 494LL shown at the left and No 
1493LL are typical examples of Johnson Craftsmanship in Chairs JOHNSON CHAIR COMPANY 
Both are made of Solid Walnut with upholstery of Top Grair 4401 WEST NORTH AVENUE CHICAGO 39, ILLINOIS 
IN 
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ts 
ACELINER ACE STAPLES ACE STAPLE REMOVER 
— , i - 
} 5 : = 
Nas a : es 
- 
ACE STANDARD ACE PILOT ACE SCOUT 
| a, 
| (Zz c 
| a 
| fF a 
a . : 
| as is, = 
- , d Fig. 1 Shows cross section of an ALL- Fig. 2 Shows the ALL-ROUND wire 
: ROUND steel! wire. Ace uses only after being treated by the ACE PROCESS. 
premium, precision made, accurately This gives maximum strength on the 
ACE CLIPPER ; ao 
drawn-to-size steel wire. ovter edge where it is needed most. 
@ The complete line of ACE Stapling Equip- 
ment makes an impressive display! On coun- 
ters or shelves, in showcases or windows, 
these sturdy, good-looking machines are 
their own best salesmen. Every detail re- 
flects the unusual skill and watch-like pre- 
cision with which they are made. And if you 
want to clinch the sale just place an ACH 
Stapler in their hands! That's when the finer 
é ( ACE workmanship and materials are most 
apparent. It’s so easy to feel the difference. 
The super-smooth, efficient, reliable opera- 
tion of ACE Machines and Staples is recog- 
nized instantly. For speedier stock turnover, 
bigger profits, better satisfied customers. . 
SHOW THEM ACE, when they ask for 
Stapling Equipment! 
6K" See SOLD BY DEALERS EXCLUSIVELY 

L The _| ; 

| \ 

WORLDS WORLDS 
| i —GQeas- 
| E FASTENER CORPORATION 3415 NORTH ASHLAND AVENUE e+ CHICAGO 13 

— N CANADA @ ACE FASTENER (CANADA) LTD., 1 NOTRE DAME ST., WEST MONTREAL 
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WELCOME STATIONERS 
to the Vu. §. 4. convention 


Visit our modern 
how PREMIER CUTTERS are wv 


PREMIER — Blue Ribbon 
Performer inthe Paper Cutter Field 





TeettieliMmCiael litem si iele(- 
for Perfect 


Straight Cutting Edge 








For the Best Cutting Edge.. 
Buy PREMIER CUTTERS because — 


* Permanent lock on quide 

¢ All sizes of boards equipped with 

° All blades of hardened stee 

* Precision ground blades 

¢ Perfect cutting edge 

* Rock maple wood base w not ware 

* All '/p lines on face of board are accurately scored 

* Cutting handle secured with safety spring—will not fa 

* All boards equipped with rubber bumpers to prevent 
scratching or slipping 


® Write —tor further information and prices. 


adie Diades 





Pioto Mictoricls Co. 


334 N. Bell Ave. ... CHICAGO 12, ILL. 





Representatives 
Henry Deutsch, Showroom Suit Milton St 320 Broadway, Roon 


1063, 2nd Unit Sante Fe Bidg., Da 625 New Y k City svering N.Y 
las, Texas. Harry Henke! Asse henstein 3 South [0th St 


Western Mdse. Mart, 1355 Market 





St., San Francisco : a = 4 Rd 
E. J. Mitchell, 5540 Delmar Blvd tan Mollerctron 7 Malvern Ave 
St. Louis, Mo Siehmnnad Wa 
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STATIONERS ~ 
¢ SUPPLY DEALERs 


svt _ cee ~ 


eS 
LS 








eee even better service «e. 





from Associated than evet 

the year Old addition tO ¢ Story H ad 
quartet! varehouse. The 

permittee (ust. 


| re 


2. Speed ip He } 


see tor yourself how our 


ASSOCIATED STATIONERS 





SUPPLY COMPANY 


229 SOUTH JEFFERSON ST. « CHICAGO 6, ILLINOIS 
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= PLUS sales for you! 


* Luggage by S. Dresner & Son and Brief Cases by National Brief Case 





4 . Mfg. Co. give you the opportunity to build 
J . a leather goods department on a minimum investment with a 


. maximum profit potential. 


. A planned basic stock of only 4 key items in men’s luggage 


\ and 4 in brief cases Is all you need. If you 


‘% have the room, add 4 key items in women’s luggage. 


s 
. 


*, Nationally known...nationally advertised...these 
s 
“ top quality products will give you a plus 
_ 
business all year ‘round 


s 
WATIOWAL 
| e .. Not just at Xmas selling. 
(GRIEF CASE 





All these items in 
Tough Texas Steerhide 


Alse available 
in 7 other price lines 





Brief Bag $24.50° Zipper Envelope $12.50° 
Multi-Pocket Portfolio 16.50° Zipper Ring Binder 11.50° 





For catalog and complete information on Basic Stock Plan write: 
5 


§. DRESNER & SON INC. | NATIONAL BRIEF CASE MFG. CO. 


forluggage |! for Brief Cases 


512 SOUTH PEORIA STREET, CHICAGO 7, ILL. 
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When wt comed to a 
WHOLESALE 
STATIONERY 


SOURCE 


...DUSY 
but not TOO busy to 


Greet our friends at the 
NSA CONVENTION } 


Welcome...Everyone to 


SPACE 319, Third Floor 

















FIRST AID ror 


AMERICA’S BUSINESS 
STEEL-PARTS 


simplifies every 
office operation 


* ALL MERCHANDISE UNCONDITIONALLY 
GUARANTEED. 


* PERSONAL SERVICE. 
*& SUBSTANTIAL MARGINS. 
* COMPLETE LINES. 


* NATIONALLY ADVERTISED 
BRANDS. 

















EXECUTIVE HANGING © A&W Products © Geo B. Graff C 
@ Acco Products, Inc. @ Hans Scale Co 
FILE CABINET @ Amberg File & Index Cc @ Hedges Mfg. Co 
for Office, Store and @ Advanco Products @ Higgins Ink Co., Inc 
Home @ American Carbon & @ C. Howard Hunt Pen Co 
Ribbon @ Ideal School Supply C 
@ All Heavy Gauge Stee @ American Paper Goods @ Industrial Tape Corp 
@ Sliding 1 for © Co @ Koh-l-Noor Pencil C 
~ ae A P @ Arrow Fastener Co. Inc @ le Page $ Adhes ves 
° Deck rina With — Be @ Art Specialty Co @ Minnesota Mining & 
@ Enginee E @ Art Steel Sales Corp Mfg. C 
Sagging" F @ Automatic Penci @ Monet Cx 
EXECUTIVE HANGING e | age S Rubb Whe Sharpener Cc * Nat onal Blank Ce 
FILE CABINET ‘ - . ; aie * Bates Mfg Cc @ Rite-Form Chair C 
erre ‘ > de @ Bostich Fasteners Inc 
@A ble W w @ Julius Bandes & Co., Inc @ Sanfords Ink Co 
@ Bankers Box Cc @ Scat Chemical Co 
@ Blaisdell Pencil Co @ Sengbusch Self Closing 
” ” @ Boorum & Pease Cc Inkstand Co 
THE DE LUXE “EXECUTIVE teens tak Ce ip ile Sa: Cie 
WASTE BASKET © Cooke & Cobb Co @ Speed Products Co 
e H.C. Cook C @ Steel Parts Mfg. C 
2 for Beauty and Durabilit @ Defiance Sales . Sterling Plastic Co 
e} 2ugée ee Corporation @ Superior Marking 
2 J - with Rolled Edge @ Eagle Pencil Co Equipment Co 
@ Rubber Bumper n Corners @ Eaton Paper Corporation @ Toledo Guild Product 
@ Rubber Tips in Separately Welded @ Esterbrook Pen Co Inc 
a vent scratching @ Eversharp, Inc @ Union Rubber & 
e We as @ A. W. Faber Pencil Asbestos Co 
" . oa t Faber Pencil Co oe Vail Mtg Co 
yleaming Baked Enamel Finish 
sreen, Gray or Walnut Colors @ Fulton Specialty Co. @ Wilson Jones Cc 
DE LUXE “EXECUTIVE” © Grainad Finishes in Weleu? and 
WASTE BASKET Mahogany AND MANY OTHERS 
No. 1500—1219"x12¥/9"x15” 


e SEND FOR INFORMATION 


STEEL-PARTS MANUFACTURING CO. 


A Division of Blackstone Mfg. Co., Inc 


4630 W. HARRISON STREET 
CHICAGO 44, ILLINOIS 
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AT HOME DURING THE SHOW... 
Just 3 blocks from the Stevens 


G. S. PEARSON CO. 


Wholesale Stationers to the Trade 


7039 S. DEARBORN ST. 
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CHICAGO 5, ILL. 
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l \ | os . e 
hese Scmtillating 
! 

i \ - 
just as the NSA convention is in 
full swing. The prize committee 
has done a marvelous job of ac- 
cumulating numerous exquisite 
prizes for all three of these events 

thanks to NSA’s manufacturer 
members—and the gentler sex will 





fare well when the spoils are 
handed out. Incidentally, tickets 
for some of the radio and TV 
programs will also be distributed 
Many of the ladies may also wish 
to attend on r more of the NSA 
business sessions 
Tuesday Night Party Star-Studded 
The Tuesday ight NSA Con- 
vention Party will, of course, be 
one of the outstanding highlights 
of the annual meeting. Staged at 
9:15 P.M. in the Grand Ballroom 
of The Stevens, the program will 
feature such outstanding enter- 
tainers as Benny Sharp and His 
Orchestra; Jack Herbert, master 
of ceremonies; Estelle Sloan, a tap 
dancer who starred in the movie 
Night and Day” and appeared re- 
cently on the Ed Sullivan tele- 


CLIMAXING THE SOCIAL ACTIVITY OF THE NSA CONVENTION IS THI vision show he Nelson Sisters 


ANNUAL BANQUET IN THE STEVENS’ GRAND BALLROOM ON WEDNESDAY 


two beautiful young ladies with a 
fast-moving trapeze routings Ben 
Yost’s Five Whiteguards, an out- 


( od SHOULD BE in ogie-wooglt Wil ( featured 
l Q5( out in the | n While the breakfast is in se yn standing singin eer Sone eer Sen 
ision and theatrical ap- 


NSA convention social | nians will be announced for Mon radio, televi 
. a wa . na ’ ’ ; ; pearances in New Tork 
surpassing even those | ia ate wiih ethan thee —tediio pearan . y 


meetings where sparklil ente! , oct ee Brae ae Jimmy Nelson, a top-flight ven- 
ill be escorted to the Lake Shore 
tainment has become si in , for te ‘ ae triloquist who recently completed 
ot - iuO [Or fa ana a tascinatin : ; 7 
of a tradition. Beginnin n Mon tatic ; a six-weeks’ engagement at the 
I iL1O! O! lI el I aecol 


day, September 25 and lasting un nays. Ww ae n&B rad . Chez Paree, Chicago: Ben Barry 


til Thursday evening a comedy juggler who appeared 
whirl of diversions will | pal Anothe! exclusive for he recently at the Chicago Theater 
ticular attraction for th di ladies will occupy the center of and Vic Hyde how-stopping 

As usual, there will bs the stage on Tuesday as the} musical instrument act which has 
tions for the ladies on M y lunch in the Red Lacquer Room played leading theaters in London 
First of these will be tl Get f the Palmer House. Guest and all over America. Dancing 
Acquainted” breakfast he N peaker for this occasion will be will occupy the fun-seeking throng 
mandie Lounge at 9 AM here the English fashion designe: from the close f the show until 


the well-known Chicag I ist Gayle Hastings, en route fron midnight 
Leo Terry, playing requ fron Paris to Hollywoo who fortu Perennial favorite of the ladies 
is the luncheon-ice show staged 


hymns to opera, from B t Lately is stopping over in Chicag« 


pi te tye 
“hee 


ore 7 
bg 


od 








NSA GOLFERS WILL FACE A SEVERE TEST IN THESE TWO TRICKY WATER HOLES AT TAM O’SHANTER 
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| Diversions Slated for VSA 44th Annual Convention 


Boulevard Room Play Tam O'Shanter Again 

I Steve l ear’s Merriel 

4 Skate, Gypsy, 
Skate n W y, September 
iplete change 


f 




















































Again this year the lavish facil- 
ities of Tam O’Shanter Country 
Club northwest of Chicago have 

: been reserved for NSA teesters for 

aeeeee fone Thursday, September 28. The all- 

é the Li rink, with aaa 
day outing is chairmanned by 

| ie — ‘unob- Elmer Krumwiede, Elmer Krum- 
Vv suum . aos Crosing wiede and Associates, and co- 
be the ever- chairmanned by Robert L. Rey- 

nell, Oxford Filing Supply Com- 


A yvany, who state that the me ay 
Annual Banquet on Wednesday pany, who state tha 1e men may 


nrig 
WiisZes 


tee off as early as 8 a.m. (but 

p . = rest assured, nobody will) and up 

NSA is the annual until 1 p.m. Arrangements have 

ive dress and also been made for the ladies at 

and gentle- Tam, provided they tee off not 

Grand Ball- later than 10:30 a.m. and that their 

Honored at foresomes start on the tenth hole 

Vednesday eve- Following the excavation and ex- 

the 1949-50 trication operations, the men will 

ives, and the meet for dinner in the beautiful 

ven unstint iltra-modern dining room on the 

ring the past second floor of the clubhouse. An- 

Gr fanager Paul E other private dining room will also 

B toastmaste! be made available for the femin- 

ined award- ine players. Numerous fine prizes 

NSA there will be will be awarded at both dinner 
President meetings 

Koc] from the in The excellent speaking pro- 

1950-51 gram, the more than 260 exhibits, 

om th the numerous recreational activ- 

immediately) ities and the annual opportunity 

lancl Ui to meet old friends and make 

Lew Dia many new ones assure the regis- 

tend int trants that the 1950 NSA conven 

1 } “eg 
on will go down as the largest 





ind MOSt successIul In associa 


history 





HIGHLIGHTS FROM “SKATE, GYPSY, SKATE,” FEATURE OF NSA WOMEN’S LUNCHEON ON WEDNESDAY 


lop: an exotic gypsy love affair is the inevitable result in) Bondy. Lower right: Douglas Duffy, sophisticated comedian 

“Skate, Gypsy. Skate.’ when beautiful Joan Hyldoft and of “Skate, Gypsy, Skate,” obviously is having some difficulty 

handsome Arnold Shoda meet. Second from top: back again with his blonde, blue-eyed partner, a life-size dummy with 

for some humorous interludes are The Maxwells, dead-pan whom he appears in the current ice revue. Lower left: life 

icrobatic tear Third from top: Maestro Frankie Masters in a gypsy camp as shown by adagio skaters Alice Farrar 

seems to enio « work. and who wouldn't with such lovely and Jimmy Carter. Lower center: a small section of the 
: Boulevar-Dear Filla Brehm. Paula Beevor and Gloria beautiful Boulevard Room, with a clear view for all patrons. 
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stevens 
hotel 
chicago 


| Leathe shaft INC. 


2320-26 SOUTH WESTERN AVE 
CHICAGO 8, ILLINOIS 
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ANDERSON-HICKEY 
card and letter files 





Available in 1900, 1800 or 1200 lines. 
In colors of Metallic Gray, Olive 


Green, Walnut or Mahogany Finish. 





SOLE DISTRIBUTOR 
5631 W. Medison St.. Chicago 44, Ill. 
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THE SHORT 


eo) he), cio) 2) am 


DUO-TANG 


LOOSE-LEAF COVERS 
sbre the Aandiest “Thing 


CARBON in Binders 
A € R When your customers require 
p - a binder of practical utility, 


Duo-Tang covers with built-in 





double-pr ong fasteners and 


TYPEWRITER * BILLING © FANFOLD - metal eyelets provide the 

PENCIL * CARBON JACKETS © REGISTER ROLLS answer. Attractive. Easy to 

INKED RIBBONS sell. The popular way to 

TYPEWRITER © TABULATING © ADDRESSOGRAPH dress up a presentation or 

TIME STAMP * BOOKKEEPING MACH. © ADDING MACH. 
HECTOGRAPH SUPPLIES 

CARBONS « MASTER UNITS ¢ RIBBONS ¢ DUPLICATING 

FLUID * HAND-CLEAN CREAM © CORRECTION PENCILS 


report ol any kind 








There's a wide 


Welcome to the 44th evita dais 
NATIONAL STATIONERS CONVENTION from, too 


Pe so al ed 
Stevens Hotel e September 24th to 28th ah teencaees 


be sure to visit . . 


CODO Booth No. 116 and Portfolio 


Combination, or 


(overs: Cover 





standard binders in a variety of colors 

and a wide range of materials. Made for sheet size 11 x 8. 
Here is a sure way to service 
your customers require- 
ments and step up your 
profits at the same time. 


\ rite today lor copy of 


a Sli - : 

CODO CARBON GRIPPER BACKING SHEET 
A patented Codo feature included in each Box of “Super- 
Treated” — “Super-Kote” — “Keen-Rite” (not for sale 


catalog and price list. 


TY on 
got % 


Codlo-MrG. corP. a 


Factory: Coraopolis, Pa. 
, oT 200 So. Peoria Street, Chicago 7, Illinois 
564 W. Monroe St. 401 Wood St. 270 Lafayette St. Printing * Stamping * Embossing * Silk Screening 


Chicago 6, mi. eee 22, Pe. Mee Vert 12, 0. Spraying and Rubbing * Varnishing * Plastic Coating 


ANCES October 1950 








THE NEw _4// Purpose 
PAPER PUNCH 


complete with a generous all-over 
rubber base 









Presto 
#53-B 
Unbeatable 

VALUE! 

See it at 
the Chicago $ 00 

Show Booth 1; 

No. 45 - 


It's HERE—a fully adjustable all-purpose Paper Punch, with a generous all-over rubber base 
that catches the punchings, quiets the operation, and protects the desk top. Presto No. 53-B 
is quickly, easily convertible for two-hole, three-hole, or your choice up to 7 holes (Standard 
equipment three heads). 


There is a big, profitable, un-tapped market for this revolutionary punch. 


METAL SPECIALTIES MANUFACTURING CO. Chicaco 24. ‘tines 














——. {DAV-SON 
rome oN, Ranceamdge 


PURPOSE FLUORESCENT | . 
3 } Quality 


LAMP THAT GOES Dav-Son Cork Back Bulletin Boards 
For Pinning Up Announcements, 


Photographs, Letters, etc. 








EVERYWHERE 
~ 4 e Indoor and Outdoor Srles 
Re YH e Hardwood or Metal Frames 
$ ] 3 50 ‘ & fr, e With or Without Locking Glass Doors 
— *e, e Many Sizes in Stock 
. % © 
] light %» 
get 
‘ ~ Dav-Son Changeable Letter Direc- 
eae THE NEW Hear IS HERE NOW! tories For Lobby, Office or Outdoor 
> ay Use. 
on The lamp of a thousand uses @ Wide Variety of Styles and Sizes 
r Only has the patented silcbroad or Mart Poeaee 


e Highest Quality Felt Background in 
Choice of Several Colors 
e Many Letter Styles and Sizes 


AKER double-spring device for giv 
[ Ss24/ ing finger tip flexibility 
































outer Dp GENERAL paved 
L— > UL. approved materials haa , 
LORD, bronze, grey and green oven: | yp tem 167 INFORMATION 
- fired enamel finishes 
— DESK MODEL ¢ eS Dav-Son Name Plates For 
Puts light where you want it Qlight %225° _ _—_ Desk, Door or Wall Mounting 
a), home, industry or institution 4 e Choice of Matching Wood Bases 
Xt | i WRITE TODAY FOR FULL A. May Be Chanaed at Low Cost 
15 watt fluorescent tubes packed SS. 1008 MOD | | PARTICULARS AND Prices °°" oe ee 
in lamps, available extra meee 2lighh 124% 
‘ ‘ ‘ *). \ \ 
Standard Dealer Discount ac ont Th ARC DNV SN POs! Bx SON IG. 
_ STABLISHED 1932 
SEIU 311 N. DESPLAINES ST., CHICAGO 6, ILL. 
FLEXO INTERNATIONAL CORPORATION MANUFACTURERS OF BULLETIN BOARDS FOR EVERY NEED 
3255 W. LAKE ST. . CHICAGO 24, ILL. 
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Welcome, Stationors 


to the 42nd N.S.A. Convention! 
Come Visit the MAYFAIR CO. Showroom. 


Open from 8 a.m. to 6 p.m. throughout Convention 
Located only a few minutes from the Stevens Hotel 






Desks Vertical Files Personal Files 
Card Files File Stools Smokers 
at Waste Baskets Box Files Post Binders 
_ Fluorescent Lamps Cash Boxes Typewriter Tables and Stands 





Incandescent Lamps 


The JET “50” 


Stationery Racks 


Speediest Selling Desk ‘ 
Lamp on the Market Sorting Trays 
LIST $695 Ring Binders 
HAS Eye Appeal Filing Cabinets 
Efficiency Appea 
Economy Appeal Transfer Cases 
. ii 8 4 oO 
is” Weight 7 Letter Trays 


“ 


Send for our Big Catalog 
Illustrating the Complete Line 


THE MAYFAIR CO. 


315 N. DESPLAINES ST. CHICAGO 6, ILL. 
Phone CEntral 6-1397 











There’s a HANG-A-FILE UNIT 
for every business need! 


No. 39 HANG-A-FILE FRAME 


— @ Letter and Legal Size 
| FOLDERS @ Slide adjustment fits file drawers 
~Y @ Easy to assemble 
3rd Position Cadmium finish 
and Packed 4 to carton—ship. weight 12 Ibs. 


— 5th Positi 
\ osition ee ? 


“ : Ab 
\ NOW AVAILABLE WITH << _ 


“a Poy 
Pp e Adjustable ~ ty 


/ 

| ¢ METAL TABS <a Ys 

S JA " e 45 Degree Angle 4 4 
“ws @ Acetate Cellulose 7 j . 











MT 


A 


Invoice Ex-Ray . Larger—Greater 
teats Visibility 


Grey and Tan 


x 





Window Non-Fla nable 
AL 





VISIT US! National Stationers Convention + Booth 48 


Louis iterker Le HANG-A-FILE 


MO$T POPULAR “HI- Way" 
31 E. CONGRES$ $T., CHECAGO 5 , Let. OF FILENG IN AMERICA 


TELEPHONE WEbster 99-3217 
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sdtiiaiape those files with STEEL 


FILES 


FILE DRAWER INDICATOR 


NO SQUINT! 7 1 | 
When you have Y}, | 


BARKLEY cade TAB \ANGIJARD) | transrer 


Magnified Visibility 








MODEL 25K 


Letter 


4 


/ 


/ | When you na 
Angled Visibility 




















A splendid addition to the office and 



































| 
as the needs grow the VANGUARD | 
file can be added one drawer at a | 
time and built into a_ battery as 
shown. Transferring can be done “ 
by merely moving drawers. ey 
HAMMERLOID GRAY | 
OR OLIVE GREEN +, } 
= 
features | 
. Simplest and most positive ' - j 
tacking method available. 
e Interlocking straps and bolt- — 
ivailable for assembling a sturdy 
battery. - | 
NO STOOP! © Handsome brass handle and : 
card holder. ' The above illu- 
When you can stes the Vanguard 
@ Brass knob and index rod file being used 
read froma on all eean a ae 
standing position e Recessed base and spring 
locking follower available at 
slight cost ~ 
@ Extra rugged design drawer ’ 
e BARKLEY PLASTIC TAB File mounted on 4 rollers for smooth ot mn "Res a 
; operation F 3 
swer ind stor was designed 
facilitate faster filing ana 
greater file drawer 











label visibility, and thus contribut r office efficiency Standard Steel Trar 
i Fil 

The pressboard on which the two-inch wide Barkley Plastic Tab is Letter Size Onl 

mounted quickly slides behind the drawer | ng the tab securely Size——141%" x 12% 

exposed to view. The insert is designed for two lines of typing x 24% 


(-ray Hammer 








The crystal clear, amber BARKLEY PLAST TAB angled for perfect visi Finish Vie | fF I 50 
bility also magnifies the copy on the ty Thus office personnel Follower Block Avai For 
able ; 
t tent rr les . 
can effortlessly read the conten asa ie 
DELIVERY 
Write for Iilustrated ? ‘ af 


as long as 


supply lasts 


esis 8) VANGUARD 


— ENGINEERING & 


C. L. BARRLEY & CU. | MANUFACTURING 


Manufacturers of Filing Supplies | COMPA NY 
1220 W. Van Buren St. Chicago 7, Ill. 53 W. JACKSON BLVD. CHICAGO, ILLINOIS 


| 
| 
| 
| 
| 
| 
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the NEW PROFIT-MAKER 


FOR 
Profit-Minded 


DEALERS 


New—Electric 








VISIT US AT THE 

NATIONAL STATIONERS CONVENTION 

ROOM 521 + STEVENS HOTEL + CHICAGO 
EPTEMBER 24TH TO 28TH 





Quality Heavy Duty 
BINDERS 


Bound to sell rings around any 

other! Fast-moving, well-made 

Ring Binders, with or without 

handles; with fine grade boost r- 

style, l-inch to 3-inch capacity 
and handy inside pockets. Dopp- 
: Brit in TopGrain or Split Cow- 
hide. Always in demand! 


METAL BINDERS 


They open flat, stay open. Easy 
to use, amazingly compact, 
adaptable. Sturdy metal sections 
are removable, interchangeable 
almost instantly. Two to seven 
section styles, in many practical 
models. Write for quick action 
sectional metal binder circular 


| Sectional 
' 
‘ 
' 


. PORTFOLIOS 


Steady business builders wanted 
by busy folks young and old 
Exceptionally fine quality, large- 


capacity, with or without disap- 
pearing handles. Sturdy zipper 
and leather gusset on three 
sides. Dopp-B1_t in Top Grain or 
Split Cowhide. Feature and sell! 


BRIEF BAGS 


Packs built-in profits. for you! 
Dopp-Brtt in rich Top Grain or 
Split Cowhide. Popular Brief 
Bags in solid or collapsible bot - 
tom styles, with roomy interiors 
Show—and watch them go! 


a 


Office Deadorizer 


AND 
Ain-Freshener ! 
“DAWN-AIRE”™ 
ONE BULB UNIT 
Meets the Big Demand for a Unit of This Type! 








Dawn-Aire is especially designed for of e Is Complete 


hee, home, business and _ professional + No Servicing 

> Required 
use, Plug into any A.C. outlet, hang 
on the wall, or stand on a shelf. Dawn o te Portaite 
Aire destroys odors and freshens the air * Yee per day to use 
the scientific ultra-violet way. Ideal for « Fully Guaranteed 
rest-rooms, conterenc e¢ rooms, smoky alr, « 1 Bulb, List $8.95 


small ofhices, wherever air needs fresh 
« 2 Bulb, List 
ening. odor correction. $11.95 





ANOTHER 
FAMOUS 
MIDCO 


SALES 
MAKER! 


In One Tube and 
Two Tube models. 


FLUORESCENT DESK LAMP 


Top Quality At A Price That 
Sells; With A Mark-Up That 








SEE Spelis PROFIT! 
THESE PROFIT You neve, have come back 
MAKERS AND when you offer this handsome 

quality built Mideo Desk Lamp 

OUR There is no better value in 

FULL LINE looks } beautiful finishes in one 
and two tones; Corduroy Brown 


BOOTH 79 Wrinkle and Gold; English An 
tique Bronze and Gold or Met 
N.S.A allescent Gray and Silver. In 
2 efficiency, this Lamp delivers 
CONVENTION more candle power, more com 
HOTEL STEVENS fortably. In materials and work 
manship, there is nothing finer. 
Elect. parts U-L approved. Dis 
play these little beauties and 
you'll get plenty of those profitable sales. Write for FREE 
literature of Midco’s complete line! 











Be Wise! Keep Your Stock Up On 


These Sales Makers—ORDER TODAY! 


MIDWEST NATURLITE CO. 


228 W. KINZIE ST., CHICAGO 10, ILLINOIS 


Free Mot Service to Dealers 
Write for Catalog of DOPP-BILT Top Profitmaker: 
AND CIRCULAR OF SPECIAL PROMOTIONAL OFFER 


Charles Doppelt & Co, Inc. 


2024 S. WABASH AVE., CHICAGO 16 
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RUSSELL E. RAGAN 


General Chairman 




















8 Nag MOSS 














EDWARD SHAPIRO 
Chairman 
Reception 















JACK ASTHALTER 
Co-chairman 
Banquet 















ELMER KRUMWIEDE 
Chairman 
Golf 
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W. BREWSTER TOWNI 
Co-chairman 
Re« eption 





Chairman 
Ladies Entertainment 


ROBERT L. REYNELL 
Co-chairman 
* Golf 


NSA'S 

















rOM GILLICI 
Chairman 
Banquet 





a 7 one 
JOHN W. HENN 
Co-chairman 
Ladies Entertainment 





‘DONALD SHARPE 
Chairman 
Entertainment 


OFFICE 
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Listed below are members of 
the various committees. Names 
of chairmen and co-chairmen are 
indicated beneath the pictures 


Reception 

All governors and presidents of 
Travelers Clubs; Al Aigner, R. C 
Bauer, Ralph A. Bender, Jack 
Berry, Dwight Briggs, William 
Boyd, Art Carrow, F. H. Caswell 
Paul Cheney, W. W. Cole, Dan 
Consodine, Jim W. Cooper, Fred 
Deutsch, R. F. Douglas, John B 
Dwyer, Marion Follin, Osman 
Giddy, S. L. Griebel, Ray L. Ham- 
mond, Guy Hart, Charles Hucke, 
William R. Kane, Jack John- 
stone, Arnold Lawrence, Philo H 
Leonard, William C Lipner 
James Lynch, D. A. MacDougall 
C. H. Malody, Ralph Maneval 
Henry Mehserle, W. F. Montpas 
H. S. Morgan, Dave Neuhaus, A 
J. Nordstrom, Sam J. Orr, W. M 
Pickering, John J. Ramma, Fred 
Schaefer, A. F. Sengbusch, A. R 
Skibbe, W M Small John 
Smythe, D. C. Swan and R. B 
Valleau 


Banquet 

Eugene V. Crone, Edgar R 
Hooper, Harry Morton, Harry 
Nichols, Peter Orofino, B. J 
Powell, Izzy Voda and William 
E. Wintrich 


Ladies Entertainment 

Robert Campbell, Parle Cooley 
H. M. Donisthorpe, Charles 
Kendrick, Floyd Kongsvik, Roy 
Melind, P. G. Picknell, Harry 
Rafferty, George Schumacher 
Walter Sheaffer and Larry Stock- 
still 


Golf 

Douglas Allen, Paul Baird, Nor- 
man Bickel, Jack Crow, H. H 
Dobey, Ray J. Eichenlaub, Eldon 
Just, G. O. Stevens, and George 
Tapner 
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Seg 





--itoab—a 


Co nm me 


Wr 
Lai 
cha 


anc 
tee: 


OF 








‘onvention Committees 


Chairmen and co-chairmen of the many 
committees whose pictures appear be- 
low are not listed in the columns which 
name only the committee members. 


Entertainment 
Benge 
l Robert K 
Clark, Clint ¢ 


Roscoe 


Wiilllal G 
Kane, Edwin K1 
SK Jay Par 
{ ire € Ley 
d Au 
Prize s 
H Ba 
S. W. MacDor 
Manning ( 
( k Rola 
| Wa 
Hotels 
Ra At ntne 
George Han 
EF iti H Scott 
Publicity 
J Boyin 


JOY 
Bill Durschla 
R. Hill, Earl I 


Exhibits 
Armst1 
Ralph Bi: 
Clemen, Glenn 


DeGroft, Al Fe 


Cc 


James Brad- 
Brown, Fred D 
Roy Hansen, 

v Walter 
Frank Lazow- 

A. J. Peters, 
Harold Ros- 

Waterbury 


Frank Giuntini, 
L. Mann, E 

J. Nicoulin, 

l and Her- 


Alfred Cote, 
James Lang, 
E. H. Smith 


Harold Blum, 

Horr, John 

E. J. Mit- 

ham, Malcolm 

Schneider, Neil 
Vater 


rry Berg- 
Clarence 
bers, Walter 
Reed Fer- 


ison Frar Graham, John 
Guthr A. ( rper, Merrill 
asty, Charl vsky, Arthur 
insky, S. J. I eling, Edward 
icKenna, W MecNichols, Bob 
verend, H Reinke, Edward 
=. 2 2 Richard 
S r Di Singer, Roy 
Skibb R. P ing, Joseph 
St Harry R. J. Vojita 
W W: Chet Williams 
~) ‘ Bernard 
ing 
Ladies Hospitality 
M E. R. K iser, Chair- 
Mrs. P Burbank, Co- 
chairman 
| commit- 
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4. M. ALLEN 
Co-chairman 
Entertainment 


GORDON J. KICKELS 
Chairman 
Prizes 



































RALPH MAISH 


General Co-chairman 











A. C. VAN HORNE 
Co-chairman 
Prizes 





J. HERBERT JOHNSON 
Chairman 
Hotels 





W. S. LENNARTSON 
Co-chairman 
Publicity 


1950 


K. L. REISTER 
Co-chairman 
Hotels 











NORBERT BURGESS 
Chairman 


Exhibits 


KEN HENDERSON 
Chairman 
Publicity 




















ROBERT KANE 
Co-chairman 
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It's New...Simple. 
Practical. Lightweight 









“ATENT APPLIED FOR 


POSTING THAY 


Expandable from 7!" to 914” so as 
to accommodate greater variety of 
eard sizes than any ordinary tray. 


e Working area length—11!, in. 

e 2-position right arm—Shifts at a mere 
touch. 

e Made of lightweight aluminum and 
stainless steel Handsome appearance. 


e Total weight only 4'% lbs. 


Rubber cushions prevent marring any 
surface tray is used on. 
e A profitable repeat-seller for every 
dealer. 
vvvvv 


We want qualified Distributors for especially 


choice territories—Men with initiative and 
established acquaintance in the Office Equip- 
ment field. 

LIBERAL ARRANGEMENTS FOR RIGHT MEN 


While in Chicago attending the N.S.A. Show, it will pay you to 
See George A. Stephen, Jr. 


Weber Brox. 
Metal Works. 


108 N. JEFFERSON STREET 
CHICAGO 6, ILL. 
PHONE — RAndolph 6-2187 


176 








POSTAL SCALES 


ine of office mailing 
market today. 
to 50 Ibs. 





the most complete | 
scales on the 


Capacities 2 lbs. 











Four models — 








Model 1546 


A handy desk scale, case 
made of durable, heavy 
Lustron plastic. Capacity 
2 Ibs. by 1 ounce. Com- 
putes postage for air and 
first class mail, and for 
merchandise up to 2 Ibs. 
Large dial. Platform 2’ x 3”. 
Dimensions overall 51/2" x 
24" x 6'/2"'. Packed one 
to a carton. Shipping 
weight, 11% Ibs. 


Model 1509 















The postal scale for 
average office use. Ca- 
pacity 5 lbs. by 4 
ounce. Computes 
postage for airmail, 
first class and mer- 


chandise up to 4 Ibs. 
Dial 62"’, glass covered. 
Platform 5'/2'' square. 

Dimensions overall 6/2" x 


6/2" x 92". Packed one | 





to a carton. Shipping 
weight, 5 Ibs. y 


Model 1530 








Parcel Post Scale. Capac- 
ity 25 lbs. by 1 ounce. 
Computes postage for 
merchandise up to 25 Ibs. 
for all postal zones. 
Dial 61/2", glass covered. 
Platform 51/2’ square 
Dimensions overall 61/2" 
x 612" x 9V2", Packed 
one to a carton. Shipping 
weight, 5 Ibs. 


Model 1515 





Parcel Post Scale. 
Capacity 50 Ibs. by 
2 ounces. Computes 
postage for merchan- 
dise up to 50 Ibs. 
for all postal zones. 
Dial 8°’, glass covered 
Platform 7" square 
Dimensions overall 

8” x 7a" x 10”. 
Packed one to a carton 
Shipping weight, 81/2 Ibs. 


” Model 
1515 


Dealer advertising electros, mats or display cards available on 
request. One and two column plates 75 lines high 

Consumer stuffer available for dealer use. Contains illustrations 
ond descriptions of four scales, also revised domestic postal rates 
effective January 1, 1949. 


Order from your supply house 


HANSON SCALE COMPANY 


525 North Ada Street, Chicago 22, Illinois 
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VITAL 
INTANGIBLES 


You Sell with Every 
Fine Office Chair 
Equipped with the NEW 
















True 


Bodily = Clearer 
Relaxation Thinking 
; Resulting from 
br, = 
from 
Fatigue 


@® The new SENG ‘“‘SYNCRO-TILT" Posture Action 












C XECUTIVE and Junior Executive Posture 
C vides perfect adjustment by com- 
pe the occupant's weight, size, shape, 
he jth of legs. With all these comfort 
fe and easily adjusted by the conven- ' No.200 
iently operated finger wheels, the user enjoys genu- j rej j 
ine office chair comfort and relaxation. Se eae 8; 
. A 
REPEAT SALES and profits from servin g satisfied BY al Ne re 
customers are your tangible dividends from recom- A 
mending quality office chairs comfort-equipped with 
new SENG “‘SYNCRO-TILT" Posture Action Con- Stock up and display these time and 
a trol. Build good will while protecting your reputa- . i 
fion for true quality and service. money saving desk companions. 


| THe aL 
CHICAGO 22, ILLINOIS 


The results will surprise you. 


SEND FOR SAMPLES TODAY 


Jinperial IVY 





SENG QUALITY PROTECTS YOUR REPUTATION 


FOREST PARK, ILLINOIS 
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FOX 





PERMA 
CHAIR MATS 


Beveled Edges — Standard Colors 


5700 


Style 9649. 48” wide, 
54” to end of lip 


Reversible 


sm UU 


Style 9648. 36” wide, 
48” to ond of lip. 







; 
‘T> 
; 


| oo only 

rubber 

ete ey 
on me. 


LIST PRICES EACH IN DOZEN LOTS 
SUBJECT TO LIBERAL DEALER DISCOUNT. 


GEO. E. FOX & CO. 


SAMPLE ROOM, OFFICES AND FACTORY 
317 N. WELLS ST., CHICAGO 10, ILLINOIS 


OPPOSITE THE MERCHANDISE MART 




















“AIRISTO-PAK’” 


BRIEF BAGS & ATTACHE CASES 


Feather weight, All-Around Steel Frame is only in- 
novation for years past in luggage design and con- 
struction. 


A HIGH GRADE LINE 
MEDIUM PRICED 

Top grain cowhide — unique 
stainless steel frame—3 pockets 
—lined throughout. Only Brief 
Bag of its kind 









- = 
= 


- 
ATTACHE CASE, 
18x12 in. Heavy saddle 
eather over stainless stee! 
frame, lined with washable coated plastic—detachable file case with 
8 graduated pockets. Can also be used as overnight case 


We Also Make 2-Suiters, 
Companion Bags & Club Bags 
Write for photos, prices and dealer discounts 


SPECIAL ORDER DEPT. makes quality catalog, sample and 


salesman $s cases 


ALL-AMERICAN LEATHER GOODS CO. 


529 N. Milwaukee Avenue 
CHICAGO 22, ILL 
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LOCKERETTE 


| Combines the best 
features of both 





lockers and coat | 
racks 


Wraps are exposed to air | 
and light. Employees do not 
face the weather in damp 
wraps that have been crum- 
pled in dark lockers—do not 
eat soggy lunches, soaked 
by wet hats or gloves. Each 
person has his own spaced 
pat hanger, ventilated hat 
shelf and 12 2a s 


deep lock box for lunches, 





More salable because they keep wraps tools and personal effects. 
n press Lockerettes save space too 
the No. 6-12 (2-col- 
umn) accommodates !2 peo- 
ple in 6 feet; the No. 9-i8 
WRITE FOR BULLETIN NO. OL-13 (illustrated) accommodates 
8 in 9 feet ' 


improves health and morale—lower ab 


senteeism 





VOGEL - PETERSON CO. 


624 So. Michigan Ave., Chicago 5, Ill. 





One Refill - One Inventory 


To Fit All of These 
Ball Point Pens: 


@ Eversharp Reporter 
@ Kimberly 
e B—B 

Sheaffer 

Fineline 


Flo Ball 
Eversharp C.A. 


s 

cd 

@ Waterman 
a 

e 

@ Fisher 





The NEW FISHER (Universal 
Type) Durilium Point Refill 
will fit all of the above pens 
and many more. 


FISHER REFILL FOR Write for Sample Display 
BALL POINT PENS Card of 20 Refills to be sent 
\ om tOuntem sere wen co-0 on Approval. 
FISHER PEN COMPANY Ghicaco 13, nunors 
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res 


INGENTO 


QUALITY TRIMMER 





Ingento Trimmers than ever! 
ng features make them the finest 
the market. Sizes: 6, 8, 10, 12. 


inches 


bher or write today. 


For complete informa- 


Dept. LOA, 


'}>) 7.) Bele) fele] REI) BR Mieen 
8318 Birkhoff Ave., Chicago 20, Ill. 





We proudly announce the NEW 








DUPLICATING INK 


Perfect Results From the originators of 


lip sheeting Mini 


mum penetration. homogenized duplicating 
3. No hardening of the ped. inks comes an entirely 
5 le new ink—nine years in 
, inders. the making. 





7. Black, sharp 
8. Stencils and han easily 


Available in 
POUND or HALF-POUND Cans 
feaqnsed with warm 


ter Canode Rapid Dry is the latest 


i 
| oa 
We Guarantee th 


) ‘ sii , . 
features of CANODE addition to their regular line of 
Rapid Dry Ink as ted Homogenized Inks 

7bov« 


Manufactured by 


| INK SPECIALTIES COMPANY 


INCORPORATED 


523 N. HALSTED STREET e CHICAGO 22, ILLINOIS 











FOX PRESENTS 


GOOD/YEAR 





2” FOAM FILLED CUSHIONS 


302'2 VELOUR & PANAMA REVERSE 


A $8.00 B $7.50 C $7.50 
402'2 FRIZETTE & PANAMA REVERSE 
A $7.50 B $7.00 C $7.00 
A 17x19 B 15x17" C 14'ex15 


(1 inch rubber cushions also) 


FOX 


REGULAR DEALER DISCOUNT 


GEO. E. FOX & CO. 


317 N. Wells St. 
Chicago 10, Ill., U.S.A. 

















The ADDOMETER does a 
BIG Adding Machine Job 


elalit-lemelile me (ste clemelil <cy. 





Fast Selling—Big Profit 


1298 











Because no other adding machine has all of 
Addometer’s features—and because Addometer fills 
a definite need with users—it sells fast! Because deal- 
ers can earn 49°}, to 51° % profit per sale, Addometer 
is a high-income item! 

@ Addometer handles figure work as speedily and 
efficiently as many big, expensive machines. 

@ Addometer adds, subtracts, 
action 


multiplies by direct 


@ Addometer has 8-column capacity; totals visible 
at all times; instant dial clearance 
other outstanding advantages. 


ind many 


Free display stand with every order of 6 or more 
iddometers—Add this profit-making adding ma- 
chine to your line today! Write Dept. A-8. 


Reliable Typewriter & Adding Machine Co. 
303 W. Monroe Street « Chicago 6, Illinois 
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Exhibitors at NSA 14th Annual 
Products Exposition 


NSA General 
nounced that “1950 sets 
exhibits in the field of office 
and office supplies.” A 
rooms will be open to : 
NSA’s product exposition 
where not only the exhib 
as well as the foyer will be 
will also be a continuati 





Exhibition 


Phird 


Sunday : =. 
Monday g A, 





A 


Acco Products, Inc... Ogdensburg. \. \ 
Ace Fastener Corp., Chicago 
Acme Visible Records, Inc.. 
Advance Products Div., N. Y. City 
Aigner Co., G. J., Chicago 


All-Luminum Products. 
» 


Chicago 


Philads Iphia 


Aurora, Hl. 
Mie 


All-Steel Equipment, Ine., 

Allied Carbon & Ribbon 
N. Y. City 

Alma Desk Co., High Point, \. ¢ 

Aluminum Seating Corp., Akron, Ohio 


{ orp 


Manager Paul | Bu 
ry ete 


Hall 


I loor 


VM. - 10 
Vi. . | 4 Noon 
M.- 10 


Bankers & Merchants, Ine 
Bankers Box (.o.. 
B 
Becklev-Cardy Co... Chicago 
Berger Mig. Div... ( 
Binney & Smith Co... N.Y. City 
Blackborn Systems Line 


Pa Boorum & Pease Co 
Bostich, Ine.. ° 
Bradley Co., Milton, Springfield, Mass 
Browne-Morse Co.. 
Brushmakers, Ine. 


Business Efficiency Aids 


quai COmmunl 


manulactures WII! De 


1 f 1; 711 ”~P 1h ++} ‘ 
ana tO aIscuss prodDiems WIth 


eVe room O! tne nitn fl I it the 
tnree areas 1S equally important to 
tnere 1S the opportunity seeing 


adequately 


dealers will have 





SEE ALI EN\HIBITS! 


I over 


EN\HIBIT 
P.M. 


HOURS 


Puesday 
W ednesday 
Phursday 


P.M. 


Exhibition 


Fifth 


> P.M. -9 P.M. 
12 Noon-6 P.M. 
9 A.M. -1 P.M. 








( hicago 
{ hic age 


utes Mig. Co., Orange, N. J 


inton, Ohio 


Minneapoli- 
Minn 

Brooklyn, \. } 
Westerly, R. I 


Viuskegon., Mich. 
Minneapolis, Minn 
Skokie, Hl 


Amberg File & Index Co... Kankakee Buzza-Cardozo. Ine Los Angeles. 
Ill. Calif. 
American Carbon Paper Mig. Co 
Ennis, Tex. 
American Crayon Co., Sandusky, Ohio ( 
American Latex Products Corp 
Hawthorne. Calif. (-Thru Ruler Co., Hartford, Conn 
American Lead Pencil Co., Hoboken Cal-Pan Corp., Alhambra, Calif 
 * ( irdinell Corp., Montclair, N. Y. 
American Pad & Paper Co. Holyoke. Carter's Ink Co., Boston, Mass. 
Mass. Central Can Co., Inc., Chicago 
American Stencil Mfg. Co., Denver Central Desk Mfg. Co., Chicago 
Colo. (Chicago Desk Pad Co.. Ine... Chicago 
Arrow Fastener Co., Inc., Brooklyn Cle ae Desk Mig. Co., Bloomfield 
nd 


Art Metal Construction Co... Jamestown 
NM 2. ‘ 
Art Specialty Co., Chicago 
Art Steel Sales Corp., N.Y. City 
Artistic Desk Pad & Novelty ¢ 
Bronx, N. Y. ‘ 
Atlas Stencil Files Co.. Cle Obhio 
Autocopy, Inc., Chicago ( 
Automatic Pencil Sharpener Co., Rock ‘ 
ford, Hl. ‘ 
Autopoint Co., Chicago ( 
Avery Adhesive Label Corp... Monro ‘ 
Calif. 


‘ | ind 


B ‘ 


Bainbridge, Kimpton & 
N. Y. City 
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Haupt lev 3 


ein Mite 
ole Steel Equipment Co., Inc., N.Y 
(ity 


Corp., Cor iopolis, Pa. 


olumbia Ribbon & Carbon Mfg. Co. 
Inc... Glen Cove, L. LL. N.Y 
olumbian Art Works. Ine Milwau 
kee Wis 
ommercial Furniture Co... Chicag 
onvoy, Inc... Canton, Ohio 
ooke & Cobb Co Ss wo Sues 
ook’s, Inc... Camden, \. J 
rrv-Jamestown Mfg Corp... Corrs 
Pa 
m Co. Ine. The George F.. 
Indianapolis, Ind 
ramer Posture Chair Co.. Ine 
hk insas ( t’ Vo. 
man & Denison Mfg. Co ‘\ - 


City 


Defiance Sales Corp., N.Y. City 
Dennison Mfg. Co... Framingham, Mass 
Dependable Mfg. Co., Omaha, Nebr. 
Dick Co., A. B., Chicago 
Diebold, Inc., Canton, Ohio 
Ditto, Ine., 
Dixon Crucible Co., Jos.. 
= 
Domore Chair Co.. Inc., Elkhart. Ind. 
Doppelt & Co., Charles, Chicago 
Doringer Co., Philadelphia, Pa. 
Downey Co., C. L., Hannibal, Mo. 
Dresner & Son, Ine., 5., 
Duplicopy Co.. hicago 


Chicago 
Jersey Cuityv. 


kKagle Pencil Co N\. ¥. City 

Eaton Paper Corp., Pittsfield, Mass. 

Emeco Corp., Hanover, Pa. 

Ennis Tag & Salesbook Co.. Ennis. Tex. 

Equipto Div., Aurora, Ul. 

Esterbrook Pen Co... Camden, \. J. 

Eureka Specialty Prtg. Co.. Scranton, 
Pa. 

Ever Ready Calendar Mfg. Co.. Jersey 
Citv., N. J 

Eversharp, Inc., Chicago 


xecutive Furniture, Ine Oklahoma 


City, Okla 


aber-Castell Pencil Co... A. W 
Newark, \. J 
aber Pencil Co 


oe 


I berhard., Brooklwvn, 


( his ago 
Decatur, Ill 


Chicago 


Farber, Louis H 
kFaries Mfe. Co 
Fastener ¢ orp. 
Faultless Caster Corp., Evansville, Ind. 
Flo-Ball Pen ¢ orp.. Hollywood, Calif. 
Force & Co... Wm. A... Inc., Brooklyn, 


N. ¥ 
Frankel Carbon & Ribbon Co... Denver. 
Colo. 
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iyed than can be 


second, the top 





—_—_—— 











{, 
General Binding Corp., Chicage 
Ceneral Lamps Vie. ¢ orp.. Elwood, 


Cibbons & Co I ». H ‘ hicago 
Cibson Art Co., Cincinnati, Ohio 
Gift Craft Leathe Co.. Brooklwn, N. Y. 
Globe-Wernicke ¢ Cincinnati, Ohio 
Coodrich Co... The B. I Akron, Ohio 
Graff Co... Geo. B.. Cambridge. Mass. 
Gregg Mationery UD N. ¥. City 
Gregory Fount-O-Ink Co Los Angeles. 
Calif. 
Gregson Mfg. Co., Liberty, N. ¢ 
(,uardsman Sate (. LaPorte. Ind. 
Cuide System & Supply Co.. Ine. 
N. ¥. Caty 


Hamilton, 
toh 





Hamilton Mfg. Cx Columbus. Ind 
Hano C.o Phil 1. Hi voke. Mass. 
Harter Corp., St Mich. 
Herring-Hall-Maz safe Co... Hamil 
ton. Ohio 
Hever Corp J! uy 
Higgins Ink Co.. Brooklyn, N. Y. 
High Point Bending & Chair Co., Siler 
City. N. ¢ 
Hodgman Rubber ¢ Framingham. 
Mass 
Holt Pen Co... West Warwick. R. f. 
Hoosier Desk Cx Jasper, Ind 
Hotchkiss Co lhe I H Norwalk 
tlonn 
Hunt Pen (C. { Howard, Camden, 
yo 
l 
Id System ¢ i Angeles, Calif. 
Imperial Desk ¢ Evansville, Ind. 
Indiana Desk ¢ Jasper, Ind. 
Industrial 7 ipe ¢ ' New Brunswick. 
NJ 
Invincible Met Furniture Co... Mani 
towo c W 
| 
Jasy tl ( } per. Ind 
Jasper Desk ¢ Jasper, Ind 
| per Ofhiece } e Co. Jaspe 
Ind 
} Seating Jasper, Ind 
j n Cha ( ( icago 
h 
h n. Ine 1) ‘ North Bergen. N. J 
Kingsley Stamping Machine Co.., 
Holly woe ‘ | 
Ke l-Noor Pet (« Irv Blooms 
" y. N. J 
| 
la’ Pro (hicageo 
I t reraf ( go 
Lin Pen ( Lewisburg. Tenn 
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Maple City Stamping Co., Peoria, Hl. 

Marble Chair Co.. The B. 
Ohio 

Markwell Mfg. Co.. Ine.. 

Marsh Stencil Machine Co.. 
il. 


Maso Steel Products, 


N. 3. Qaep 
Belleville. 


Master Addresser Co., Minneapolis, 
Minn. 

May Co., The J. L., N. ¥. City 

McDonald Products Corp., Buffalo, 
N. Us 


Meier. Inc., Joshua, \. Y. City 

Meilink Steel Safe Co.. Toledo, Ohio 

Melind Co., Louis, Chicago 

Merriam Co... G. & C. Springfield, 
Mass. 

Metropolitan Cutlery Co., N. Y. City 


Midwest Naturlite Co., Chicago 


Minnesota Mining & Mfg. Co., St. Paul, 


Minn. 


Mittag & Volger. Inc.. Park Ridge. “. J. 
Philadelphia, Pa. 
Angeles, Calif. 


Moore Push-Pin Co.., 
Morris Co., Bert M., Los 
Mosler Safe Co., Hamilton, Ohio 

Murphy Chair Co., Owensboro, Ky. 
Murray 
Mutual Stationers Supply Corp.. 

City 

Vivrtle Desk Co... High Point. ‘N. is 
Mystik Adhesive Products 


N 


Engraving Co.. Chicago 


National Blank Book Co.. Holvoke. 
Mass. 
National Brief Case Mfg. Co., Chicago 


National Desk Co., Herkimer, \. Y. 
National Vulcanized Fibre Co., Wil- 
mington, Del. 
New Indiana Chair Co., Jasper, Ind 
Niagara Duplicator Co., 
Niemann, Inc., Chicago 
Nobema Products Corp., \. Y. City 
Noesting Pin Ticket Co.. Inc.. \. Y. 
City 


Norcor Mfg. Co.. Inc... Green Bay, Wis. 
Norma Pencil Corp., \. Y. City 
Northern States Enve lope Co.. St. Paul. 
Minn. 
Nucraft Furniture Co., Grand Rapids. 
Mich. 
O-P-Q 


Town Ribbon & Carbon Co., Inc.. 
Brooklyn. \ y 
(irna Metal Produ: ts ton. 


Old 


N. Y. 
Parker Pen Co., Janesville, Wis. 
Pelouze Mfg. Co., Evanston, Hl. 
Pemberton Prtg. Co.. Lewis H.. Los 

Angeles, Calif 
Pickett & Eckel. Inc... Chicago 
Polar Mfg. Co., Philadelphia, Pa. 
Print-O-Matie Co.. Ine.. 


Chicago 


Protectall Safe Co... Svracuse. N.Y. 
Quality Park Envelope Co.. St. Paul. 
Minn. 


irbon Ca, Ine.. 


hueen Ribbon & 
Brooklyn N ’ 


R 


Rand MeNally & Co... Chicago 

Random House, Inc., \. YY. City 

Reliance Pencil Corp... Mount Vernon, 
N. } 

Re plogle Globes, Ine (hicago 


Revam Plastic Products Co... Chicago 

Revburn Mfg. Co.. Ine 
Pa. 

Riteform Chair Co.. Ine St. 
Minn. 

Roberts Numbering 
Brooklwn. \. ¥ 

Roberts Rubber Co 
i a 


Machine re 


Weldon Ne wark 


1950 


L.. Bedford, 


N. ¥. 


Concord, Calif. 


St. Louis, Mo. 
Oxford Filing Supply Co., Garden City, 


Philadelphia, 


Robinson Reminders, Westfield, Mass. 

Rowles Co., E. W. A., Arlington 
Heights, Ill. 

Royal Imprints, Inc., Lewisburg, Pa. 

Royal Metal Mfg. Co., Chicago 


Ss 


Sainberg & Co., Inc., N. Y. City 

Sanford Ink Co., Bellwood, Ul. 

Scott-Rice Co., Tulsa, Okla. 

Scripto, Inc., Atlanta, Ga. 

Security Steel Equipment Corp., 
Avenel N. J. 

Sengbusch Self-Closing Inkstand Co., 
Milwaukee, Wis. 

Sheaffer Pen Co., W. A.. Ft. 
lowa 

Shepherd Chat Co., N. 
City, Utah 

Smead Mfg. Co., Inc., Hastings, Minn. 

Smith Metal Arts Co., Inc., Buffalo, 
Pes Us 

Smokador Mfg. Co., 


Madison, 


r., Salt Lake 


Inc.. Bloomfield, 


Southworth Co., West Springfield, 
Mass. 

Speed-O-Print Corp., Chicago 

Speed Products Co., Inc., Long Island 
City, N. ¥. 

Speedry Products, Inc., N. Y. City 

Spencer Rubber Products Co.., 
Manchester, Conn. 

Stacor Equipment Corp., Brooklyn, 
N. Y. 

Stafford, Inc., S. S., N. Y. City 

Standard Diary Co., Cambridge, Mass. 

Standard Furniture Co., Herkimer, 
, - 

Stanley Mfg. Co., Ft. Worth, Tex. 

Stationers Guild of America, Phila- 
delphia, Pa. 

Steel-Parts Mfg. Co., Chicago 

Stein Bros. Mfg. Co., Chicago 

Stratford Pen Corp., \N. Y. City 

Sturgis Posture Chair Co., Sturgis, 


Mich. 


T-U-\ 


Tavlor Chair Co... Bedford, O. 

Thomas Furniture Co., High 
_ 

Tiffany Stand Co., Poplar Bluff, Mo. 

Iriner Scale & Mfg. Co... Chicago 

Lnderwood ¢ orp., N. Y¥. City 

United Cutlery & Hardware Products 
Co., N. Y¥. ¢ ity 

V. & E. Mfg. Co., Pasadena, Calif. 

Valeo Co., St. Louis, Mo. 

Van Dyke Industries, Chicago 

Victor Safe & Equipment Co., 
North Tonawanda, NN. Y. 


Point, 


W-Y-Z 


Wabash Filing Supplies, Inec., 
Ind. 

Wallace Pencil Co.. St. Louis, Mo. 

Ward, Inc.. John J.. Long Island City, 
 * 

Waterman Co., L. E.. N. Y. City 

Watson Mfg. Co... Jamestown, N. Y. 

Weber Addressing Machine Co.. Mt. 
Prospect, Hl. 

Weber Co., F., Philadelphia, Pa. 

Weber Costello Co., Chicago 

Webster Co., F. 5... Cambridge, Mass. 

Weis Mfg. Co... Monroe, Mich. 

Welch Co... W. W.. Cincinnati, O. 

Western Mfg. Co.. Aurora, Ul. 

Wheeldex Mfg. Co.. Inc... White Plains, 
Pie Be 

Wilson Jones Co., Chicago 

Wolber Duplicator & Supply Co., 
Chicago 

Yawman & Erbe Mfg. Co.. Rochester, 
N. ¥ 

Zephyr 


Wabash, 


American Corp., \. Y. City 
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4” Cowhide Panels 


GREEN 


FOX 





BROWN 
SADDLE-TAN 
24 KT. GOLD TOOLING 


MAROON 





%4"" CHAIN 
TOOLING 


Packed Individually in Cartons 
SOLD IN DOZEN LOTS ONLY 


Linoleum Deskpad 


106 4” CHAIN TOOLING 10 WITHOUT TOOLING 
20x36 $7.00 24x38 $9.00 20x36 $6.50 24x38 $8.00 


GRAY LINOLEUM IF DESIRED—Specify 
List Prices—Dealer’s Usual Discount 


GEO. E. FOX & CO. 


317 N. WELLS ST., CHICAGO 10, ILLINOIS, U. S. A. 
























rs 
HEAVY GAUGE STEEL * HAMMERED SILVER FINISH 


CASH, BOND 


UTILITY BOXES 








No. 10 SERIES—4 Styles 


No. 910—Key Lock, No Tray 

No. 1910—Key Lock, 6 comp 
steel tray 

No. 910CL—Comb. lock, no tray 

No 1910CL—Comb lock, 6 
comp. steel tray 


No. 23 SERIES—4 Styles 











No. 923—Key lock, no tray 

No 1923—Key lock, 6 comp 
steel tray 

No. 923CL—Comb. lock, no tray 

No 1923CL—Comb lock 6 
comp. steel tray 


All boxes are individually 


“OF 


ENTRAL 


CAN COMPANY 
2415 WEST 19TH ST 
CHICAGO 





WRITE FOR 
ILLUSTRATED CATALOG 









Export Representatives 











| FRAZAR & CO., 50 CHURCH STREET, 











23 SERIES Size: 11% 16x 4%" |] NEW YORK 7, N.Y 


—J} ble Addre FRATAR’ New York 
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notapen.,.. 
50 look qgqin' 









RETAIL PRICE 
$4995 


{TH 
BOXED W 
— 











SPARKLING CHROME 
WITH 
COLORFUL PLASTIC 
BARREL 


DU) -FAST 
POCKET STAPLER 


Here is modern stapling convenience at 
its best. A beautiful pen-size stapler the 
business man can take with him. Perfect 
for desk use, too. Makes a distinctive 
gift. 

Write today for information on dis- 
counts and free dealer aids. 


The FASTENER CORPORATION 


858 Fletcher St. Chicago 14, Illinois 


INCORPORATED - CHICAGO 
a 


See our... 


“Luxury in Leather” display 


ROOM 544A NSA CONVENTION 














REPRESENTATIVES 
Ma Vv. Ff James H. Davis 
0. 0. Ma La] y i. « 
Arét R. Frey Ra A.8 


330 E. Ohio St. 
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MASO'S 
ALL-PURPOSE 


Champion 


UTILITY 
STAND 


LOCKING DEVICE ON 
2 FRONT CASTERS 


THE ELBOW TYPE OF 
DROP LEAF ARM 
THE NEW GRAINED & No 

WALNUT FIN H 
TOP ON MAS 


ALL THESE ee SELLING FEATURES! 











1618 


NITE 


Biack Comp mn Caste iy Masonite Top 
Baked Er i, Walnut; Offic Gray Contin. Piano Hinges 
Biack Mas t« Gray All Steel Tubing 


Underst t i% Wheels 


improved to Increase Sales—Deliveries Prompt 


ext sales now that vou can offer 
s modern qual 
ed Ww it finish top on 

tl pion’s snag 
=\ ortability, the curves 


ORDER YOUR NEEDS TODAY! 


MASO STEEL PRODUCTS 


81 W. Von Buren St. Chicago 5, Ill. 


Dept. A 






" AGATE CARD TRAYS 


. of extra heavy fiberboard 

with reinforced edges of Kraft tape. Outside 
ver with black and white agate paper 

nd inside is lined with blue glazed paper. 

Easily adjustable pinch type follower block 

sbel holder and pull on outside one end. 
ngth: I1!/, inches. 


hedges MANUFACTURING COMPANY 


2931 WENTWORTH AVE. ° CHICAGO 16, ILLINOIS 


Maa T serve .. 


WRITE FOR 
COMPLETE 
INFORMATION |). 
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'S IT’S A PROFIT MAKER! 






MASO’S 
“ATOMLINER” 


All Steel 
Utility Stand 


ONLY § BOLTS 


REQUIRED 
FOR ASSEMBLY 


Note All These Fast Selling Features! 





No. 1436 








* Lecking Casters * 1” Steel Tubing 
SPECIFICATIONS ¢ Con. Piane Hinges ¢ All Steel Top 
TOP: Hvy. Ga. Steel * Hammerloid Finish 
Legs: " St Tubing © Gray—GCreen—W alnut 
Drop L« es: 14 x S 
elbow type. Braces: ste MAKE THOSE PROFITS YOURS 
' : jeaut Li 1a 
erloid Gr n, Off s . . e eve ing 
C — This little beauty has eve rything your 
' Piar Cast customers want in a quality built, 
— oS vee long lasting, all steel utility stand. 
Size: 1442 x 1 Including a popular price! Top is 
. ay , ’ per heavy gauge steel; braces are spec ial 
Sh. Wet. | be. : — ly designed to assire a rigid, com 
ton ) a 
bly, caly & pact, sturdy unit. And it takes only 
: wee 8 bolts to assemble. There's nothing 
else like it on the market! 








DON’T DELAY—PLACE YOUR ORDER TODAY! 


MASO STEEL PRODUCTS 
Dept. A 8] W. Von Buren St. Chicago 5, Ill. 











La Salle SMOKERS 
ASH TRAYS, SAND URNS & COSTUMERS 


See Our Complete Line 
BOOTH NO. 142 
N.S.A. MAIN EXHIBIT HALL 


Note These Features: 


@ Emptied and cleaned in a few sec- 
onds. To remove ash receptacle 
merely lift top ring. 


@ Simple mechanism guaranteed for 
life of smoker. 





@ Oversize receptacile—all metal— 
nothing to break 
@ Eliminates foul odors 
® Heavily weighted base prevents 
tipping 








@ Four beautiful lasting finishes 
Bright or Satin Chrome 
Duranite English Bronze 








Statuary Bronze Plated 


@ Individually boxed, assembled 


ready for use 


See us at our booth or write 
for complete catalog 
No. 320 


La Salle Products Co. 


CHICAGO 14, ILL 





2216 N. CLYBOURN AVE 
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GRIP- A- FONE 


NEW...COR GLE 
NON-SLIP RUBBER PHONE HOLDER 


LONGER LENGTH 


GIVES YOU AN 
EXTRA ARM 


MAKES PHONING 
A PLEASURE 


98c 





A Proven Fast 
Individually box 


Ease 


Send 4 


CHICAGO SPECIALTIES MFG. CO. 


2634 N. Laramie Chicago 39, Ill 














All Styles of Ring and Post 


BINDERS 


A complete line of Binders for College and 
Commercial us« 


Quality at an ATTRACTIVE PRICE 
Write for Catalog 


STANDARD LOOSE LEAF & BINDERY CO. 


1717-19 S. HALSTED ST. . CHICAGO 8, ILLINOIS 











Quality Steel Office Specialties 


Made Right & 
Priced Right 





Our Special Order Dept 


DEHLER MFG. COMPANY 2!¢,.". LINTON 57 











ROLLING STORE LADDERS 


A” Type Ladders . Library Ladders 














4535 N. Ravenswood Ave i 
CHICAGO 40 i 


Ouality 


OFFICE FURNITURE 


at Low Cost 


' 

' 

' 

' 

' 

' 

' 

' 
OFFICE AND TYPEWRITER DESKS | 
COSTUMERS 

in Mahogany, Walnut or Oak 

PROMPT DELIVERY GUARANTEED 

Write for Illustrated Catalog of Our Complete Line { 
' 

' 

' 

' 

' 


McLEOD Furniture Company 


1359 N. NORTH BRANCH ST. CHICAGO 22, ILL 


MARKI/LO 
LCELLULOIO PRODUCTS 


Mar kilo Cc ompany, Mirs. 


s. Ra Ave ago 9, U. S.A 


CASH REGISTER 
PARTS 


®, 


WORLD WIDE SERVICE—HIGHEST QUALITY PRODUCTS 


WRITE FOR OUR LATEST CATALOG 
INTERNATIONAL CASH REGISTER PARTS COMPANY 


Successors to Chicago Cash Register Parts Co. 


2810 W. ADDISON ST. CHICAGO 18, ILL. 
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Cre en oo ow ow oo oe woeoeeoeoeoeoeee«- 


\ 





Prot 


- 
rem 


Col 





3500 


OFF 
























' Tp ie oa . 
' / ff Retails 
Fr ' | New! A Sure Seller! a 
1 LVLUTTU The “HYPO-OILER” $1 
' ; for precision oiling of typewriters and To 
| / /f} WTS ; all other kinds of office machines discounts 
' - 
' 
! er vee: a : 
| pular Pric ! — ——» 
' 
i 
' Write f talog and current price list : . 
' ; . 
' " * “ 
' } in . . 
; an — 
Manufacturing Co. | © Adeactive oatah oom. wil 
‘ " t oil chamt 
220 Ww. Institute Place { iF YOUR JOBBER CANNOT SUPPLY YOU. WRITE 
' : : ; 827-W Irving Park Rd 
Chicago 10, Illinois GAUNT INDUSTRIES tet He 
Ds i aaa — 
” a_i, oo a THE HANDY NEW 
eres eae | ~ Wemo-Roll 
* 

C tles§ Si Vent Book Fost | parts break of © be “os 
| | 6 wide ow 
| jular Add 
i | Machine Rolls 
| | about 250 
| ft. Conve 
nient Pencil 
LIST PRICE tonew fo 
$1.25 Complete R 
| Extra Rolls 25¢ each 

Samples on request Send for Literature and Dealer's Prices 
The John B. Wiggins Company | | GRAN- ADELL MFG. CO. 
634 S. Federal St > = Chcage S, 0%. | |_teee w. Suuewr ave CHICAGO 13, ILLINOIS 





a manufacturers of 


A NEW SERVICE CHAIR MAT SIZE | [QQSE LEAF BINDERS 
CREATED FOR THE MODERN DESK ... better than ever at lower prices! 


Loose Leaf for Every Commercial Use 
Only Ten Day Delivery on Special Sizes 


34” Lip 
Gre ater 


Write for circular 










LOOSE | 
Foot Spac: o ACE Loose LEAF 
}*/ BINDERY CO. 
5 Colors <6 45 S. WELLS ST., CHICAGO 6 








\. . 


























; Stop Petty Thepts 
ITIV 

EXECUTIVE MAT NE aa, ececstiten tho 
N¢ 1502—48''x54 dinary lock can ecod us many things 

no other lock has ever done before. 
Pr I at Instantly applied and w securely lock 
“tot C4 y 42 every kind of a drawer, file or door, 
fr .. L WM » Illustration). Also made to pro- 
, z tect the contents of show cases. No 
; { no na r screws, no 
{ r — T ds swers may be 

ed w » WONDER [OCH CH by the 

f brace slate furnished. 
: an 4 . ; ne a prospect sed by U. S. govern 
WooDALL [NDUSTRIES [NC. ae “i cringe nxn 
le A V\ ' j } —2 W Jackson Blvd Chicago 4, [ll 
| ~s _ _ 











3500 OAKTON ST SKOKIE, ILL. ——_—_—_———— 
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{. S. Department o 








A t 
Act 
See Us At Booth 59 
ert secseice WAVIGATIONAL INSTRUMERTS + STENCILS - PROTRACTORS - OTHER DEVICES 
r =e 
C7 TN AU files Vompuny 
re ee CONN. 


IS {lbert B. Fish 
Varketing Division. 


j 


er. 


ferms of Sale 


emimierce 


THE MEANINGS, PURPOSES 
LSES OF DISCOUNTS 
INVOICE TERMS 


Ir.. 





AND 
AND 


bear! 
craw 


and ij 


RE CUTS 


AVAIL, 














COLE STEEL EQUIPMENT COMPANY 




















1. Tw o inaqexXx 
drawers for3 x5 
o 4 x 6 Card 


6400 capacity) 


2. Card drawers 
can also be used 
for cancelled 


cnecKs 


3. Two ball 


bearing letter siz 
drawers for letters 


and invoices 


= CUTS OR PHOTOGRAPHS 


E AVAILABLE ON REQUEST 


COLE 


4. Steel safety 
vault for valuables 
(only YOU know 


the dial combina- 


tf a oe | 
Nee =? 


Siar. 


ae 


tion). 


5. three adjust- 
able storage com- 
partments for sup- 
plies under lock 


and key. 








The “AUDITOR'S” File No. 478 6; 


Size: 37 ¥%2" high, 30% wide, 172° deep. Cole gray baked 
enamel finish. The above with plunger type lock which auto- 
matically locks all drawers. No. 478PL $75.00 





The above cabinet with four letter size drawers, instead of two. (The additional 
drawers replace the lower storage compartment.) No. 474 $72.50 


PRICES SLIGHTLY HIGHER IN TEXAS, COLORADO AND WEST OF ROCKIES 


1137 


STEEL EQUIPMENT COMPANY 
285 Madison Avenue, New York 17, New York 








































d 
STORAGE ; 
fc 
fi 
pl 
Sa 
Ca 
ru 
LETTER SIZE fr 
de 
co 
fe 
ti 
di. 
th 
co 
m¢ 
1S 
Pat , 
SANITARY BASES | 
for all size files | 
$325 . 
ne ? ( 
/ 4 
> || | 
{ 
ind 
FREIGHT BILLS q 
nal 
to 
of | 
lati 
per 
sale 
CHECKS Q 
way 
oa 1 
STURDY CONSTRUCTION — Prontos ore built of 275 SIZES AND PRICES 2 
Ib. test corrugated fibre board and reinforced with cha 
steel on the shell and the four corners of the drowers | Inside Dimensions FIBRE BOARD STEEL me! 
Suggested Uses _ SanweR taneeedll SnAwe low! 
FEO f PRICE File PRICE 
i i t t : i i C 
SAVE FLOOR SPACE — Constructed so that they inter- ceric as Mao leaned Be 
< ; J , _ tLletter Size | 12% 10%. . 24 E210 . . $3.25 . . $3.15 1210L.. . $4.05. .2 
lock into solid units and stack as high as the ceiling, tLetter Size || 12% 10/4. 1S | E2l0s 3.15 3.05 || 1210S... 3.%.. 
saving valuable floor space. tlegal or Cap || 15% 104. . 24 | E510 3.95 3.85 IS1OL $.10.. 5 
s2'Rows iS Forms || 0%.) 8m: laa [ele . 320). ato || ima dS 
| 8 es 2 106L.. J , 
“Invoices or 2 Rows 8x5 || 107 8% 18 | E10@M 3:15. 305 |) 0M. 380. | pure 
reig ills ' . 24 97 2.75 2.65 197tL ce 
LOCATE YOUR RECORDS EASILY — No more need of Checks 10'/, 4% ..24 | E104 2.80 2.70 loa... 3.0. iets 
A rafts or Checks 9 4 24 | E94 2.20 2.10 || 1941L . s 
fussing and fuming. With Pronto files you can get at Drafts or Checks 9% 4% 8 Een 2.15... 2.05 || 1941M . 2.70..%8 cour 
oll records just as easil i equ! tive fil . orms ‘s Tr a «5 eae e 2.35 1eSiL 3.00... ‘ 
just os easily as in your regular active files Deposit Slips (2 Rows) 8%, 5%, is | Eess 235 225 esis. 2.9.. if pers 
*Deposit Slips 8% 4%, .. 24 | E84 2.20 2.10 || te4ic.. 2.75.. 4% sale) 
,Tabulating Cards 7% 3%... 24 | E73 2.20 2.10 || i731L.. 2.70..4 
S28 ae eee eee 
be ty x ards ows a a -90 2.80 1245L . - whe! 
BEAUTIFUL APPEARANCE Pronto files are beautiful *3x5 Cards (2 Rows) 10% 3% 24 E103 2 80 270 103L 3.50.. “a 
in appearance, finished in an attractive olive green oe 5/5 10%, .. 24 | £592 3.05 2.95 1592L .. wm ne 
edger Sheets 9! 12... 24 | EI 3.70.. 360 || 912... 4 ‘ 
The steel drower front matches your regular active tledger Sheets 12% 12%, .. 18 | E12 4.70... 4.60 212M. 6.10 a. 
office files. *These numbers have removable divider partitions. {Packed 6 to a carton—all others |2 toe? coun 


Prices Slightly Higher in Texas, Colorado and West of Rockies 


-_ 
PRONTO FILE CORPORATION 


285 Madison Avenue New York 17, N. Y. 
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ade discount is 31.6 per cent 
iscounts are applied does not 
é Trade discounts offered to 


llers vary by trades but are re- 


expenses of the particular trade 
merchandise and tl 
to move it. For example, one 
ves ten, five and four per cent 
ale customers; ten per 
per cent for selling effort and 

t 


This series 


pecinic t 


amounts 


se carried by the drug whole- 
pecial selling effort or which 
rate, the trade discount may 
30 per cent 
) ‘tail druggist may vary 
ent to more than 40 per cent 
the selling effort required and 
particular merchandise 
les of trade discounts of- 
l illustrate the wide varia- 
cases cited below 


é I ts that is, are deducted from 
en 
ment manufacturer offers dis 
VS 
pe listributors on orders of $200 o1 

{ t on orders under $200. (This 
and quantity discount.) 

f orders to dealers, regardless 


ment manufacturer offers 

ectrical supply distributors 
radio parts distributors 

essorles manufacturer offers 


pel holesalers 
ealers 
pe ain stores and industrial users 
manufacturer offers 
pe holesalers and chain stores 
pe lealers, department stores and 


Quantity discounts, as_ the 


y sellers to induce customers 


é juantities. These discounts are 
ve and noncumulative. Cumu- 
to purchases during a given 


to individual shipments o1 


Stated in a number of 
| 


these are the following 


on the value of the order 
on the number of units pur- 
i materials-handling equip 
tes prices subject to the fol- 
Discount 
i 45 off list price 
+4 48°. off list price 
o1 off list price 
mn the size of the package 
O iolesaler offers retailers a dis 
en purchase is made in “ship- 
ut only a 36 per cent dis- 
re made in less than “ship- 
lers that permit the whole 
ntainers 
free 1 goods 
ne or 1 free with 


ned q lantity 
the Robinson-Patman Act in 


| > > } 
ied to offer quantity dis- 


representative of savings ef 
ales. The Robinson-Patman 
price discrimination or price 
eed the differences in cost 
elive! resultin from dif 
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A Bright NEW Name 
for a 
Famous OLD Line 


of 


Transparent Plastic 
Display Albums 






Announcing SPEL-BIND- 
ER, the catchy new name 
that will triple your 
V.P.D. sales! Today, 
V.P.D. outsells all other 
transparent plastic dis- 
players 4 to 1. Bold, 
modern SPEL-BINDER 
promotions plus V.P.D. 
product superiority now 
will make V.P.D. outsell 
10 to 1! 


Tie in with 
V. P. D.’s Continuous 
National Advertising! 


BE A V.P.D. DEALER 
AND GET: 


Colorful window and 
counter displays 


a 
am 
Eye-catching window and coun 
* ter cord for new V.P.D. FLIP-FILE, 
* transparent portable file and 
photo 


free: 


WRITE NOW FOR FACTS ON THESE FREE V.P.D. SALES AIDS! 


Look over your V.P.D. Catalog 


album in handsome 


check your in- 
ventory—order at once! 


See us at Booth 62 at Nat'l 


Stationers Convention 


Chicago 


JOSHUA MEIER CO., INC. 
153 West 23rd Street -New York 11 
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COMPLETE CATALOG f/ 


Availablee 


Bigger ... Better... 
New lines added. . 
Showing the most com- 
plete line of MARK- 
ING DEVICES and 
SUPPLIES we have 
ever offered. 













Write fora 
copy on your 
letterhead 








MARKING DEVICES 


EVERY DESCRIPTION 


DomesTIC & EXPORT TRADE 


\ OMPLETE LINE 














Line Daters and Numberers, Die Plate 
Daters, Self-Inking Stamps, Time Stamps, 
Stamp Pads and Inks, Notary Seals, Stamp 
Racks, Rubber Type Sets, Sign Markers, 
Brass and Fibre Checks, Corrugated Box 


Dies, Badges, etc. 


Consoupared STAMP Mee. Co., Ine. 


MAIN OFFICE AND EXPORT DEPT. 


44 WARREN STREET, NEW YORK 7, N. Y. 
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fering method or quantities in which such commodities 
are to such purchasers sold or delivered 
The Federal Trade Commission, which administers 


the Act 


discounts with 


has always looked upon Cc imulative quantity 


considerable suspicion. Actually, under 


the terms of the Act, this type of discount is ex. 
tremely difficult to justify 

Seasonal discounts A seasonal or early-order dis- 
count is one granted to the buyer for ordering o, 
taking delivery of goods in advance of the 10rma! 
buying period. It is an inducement to buy earlie! than 


the 
allows a lo 


is really 


For example, one 


necessary from 
concern 


purchaser's standpoint 


per cent dis- 


count on advance orders but only ten per cent on 
fill-ins.”” The common justification for this discount 


is that it results in the vendor’s obtaining 
uring his slack periods. Since his overhead continues 
throughout the year, he is better off li 
price in slack seasons so long as the 
to his overhead. When the purchase: 
advance of the the manufacturer 
storage charges and does not have the risk of price 

during the storage period. The discount re- 


changes 
flects this reduction in his costs 


OUSINeSs 
( 
ce ino t lower 
Ine al a lower 
sales contribute 
accepts 


i ( )OaS i 


season 


Saves on 


Terms of Payment 


The cash discount.—The cash discount is a premiun 
payment granted to buyers for sett 
of accounts they are due. It differs from a 
trade discount in that the latter is offered to various 
purchasers with no reference to the tim 
A store may lose a cash discount if pay 
time, but it can take it trade 
regardless of when the bill is paid 
offers to the buyer a rate of in- 
than the prevailing rate be- 
derived by the seller 
Among 


or interest 


petore 


classes of 
ol payment 
ment 1s not 
aliscount 
The cash discount 
somewhat higher 
advantages 
manner 


made on 


terest 
cause of the 
operating in this 
are 

1. Quicker possession of money 

2. Reduction in credit risks 

3. An increase in the rate of capital 
operation of the 


turnover, mak- 
ing possible the business on less 
capital 

4. Reduction in credit 
to operate the business 

29. Reduction of losses from 

The purchaser, in turn, benefits 

1. By savings effected, since the discounts 
offered by sellers are at a higher rate 
Thus it is to the 
tage to pay the invoice before it is due, even if he 
borrow the money in order 

2. By becoming a preferred customer 


and collection staff required 


bad debts 


normally 
than the cur- 
buyer’s advan- 
must 


rent rate of interest 


to do so 


Figuring Discounts 


that an in- 
carried terms 
most common discounts 
the buyer pays the in- 
cent from the in- 
pay the invoice 


Computation of cash discounts.—Assume 
voice for $1,000 was dated April 2 and 
of 2/10, net 30, one of the 
in use in business today. If 
voice by April 12, he deducts 
remits $980. If he does not 


two pel 


voice and 


until the date due, May 2, he must pay the full amount, 
$1,000. In effect, therefore, the buyer can save two 


per cent by paying 20 days before the due date. Since 
l 


there are 18 periods of 20 days ness year, 
which is usually considered as 12 months of 30 days 
each or 360 days, the savings from under 
these terms would be at a yearly rate of 36 per cent 
interes 
This 36 per cent 
might have to borrow 
count date 
the rate of, 
the funds 
which they would 
other manner 
Common cash 


is somewhat overstated. The 
from his bank to meet the dis- 
If so, he would have to pay interest al 
say, 6 per cent per annum. Or, if he has 
available, he must 
yield if he employed 


the return 


allow for 
them in some 


discounts in use Several discounts 
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the all-new Soyer 5000 Series 


Steel Desk and Table Line 





Secretarial Desks, with interchangeat ata S . 
typewriter pedestal Response to initial dealer showings of the all-new Berger 


5000 Series is terrific. It's a smash hit! 

Dealers are excited about the tremendous sales possibili- 
ties of these outstanding steel desks and tables. Buyers 
are equally enthusiastic over their wonderful comfort 
and convenience, features, efficient operation and 
excellent design 


Ir- 60" x 30” Standard 
n- All-Purpose Desk 


And rightly, so. Here, finally, is a completely-new 100% 


redesigned line of quality steel office furniture. 
/ — Matching Tables with stondor ad 
and conference tops If you haven't already had the chance to see it for your- 


~ ~j : eS : self, call in your Berger representative now. A number 
U 4 es of choice territories still are open. Be sure to see the 
beautiful all-new Berger 5000 Series at the National 
Stationers Association Exhibit of the annual convention. 
Or, write us and we'll rush latest literature for your 
personal preview. 


BERGER MANUFACTURING DIVISION 
REPUBLIC STEEL CORPORATION © CANTON 5, OHIO 


Manufacturers of Steel Desks and Tables « Filing Cabinets * Storage Cabinets 
Transfer Cases * Book Shelf Units * Plan Drawer Assemblies 


nts 54” x 30” Junior 
Executive Desks 











featuring restful “e mfort’ tops... new comfortable 
mc] ight... mod desien ... fully interchangeable 
ment ssy-action drawers ... double-duty sliding trays 
plenty of leg room new locking convenience... superb STEEL 
Berger nstrl n... beautiful, long-life finishes. OFFICE FU RN ITURE 





WE CORDIALLY INVITE YOU TO VISIT THE BERGER EXHIBIT IN 
(OOM 523 STEVENS HOTEL DURING THE NSA CONVENTION 
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Backed by powerful full page ads in 
LIFE and SATURDAY EVENING POST... 


plus dominating ads in 
THE AMERICAN WEEKLY... 


plus giant, full-color POSTERS on 
express trucks all over America... 


plus a great big assortment of window 
and counter displays, ad mats, 
HELPS of all kinds. 


Wearever 
Tri-Color 
Be sure you are well stocked 920 
me oeadaie $1.00 
v. Writes Blue, 
Red, Green 
Wearever 
Pennant 
836 
$1.00 
oo Choice of 
7* = 5 Points 





FAREVER 


& FOUNTAIN PENS - MECHANICAL PENCILS | 
Weorever 
arta 25¢ to $1.98 | 


2836 
$1.98 


By the World’s Largest Fountain Pen Manufacturer 
DAVID KAHN, INC., North Bergen, N. J, 
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Seer, 


50 


lent rates of interest are listed 


per cent per annum 
14 per cent per annum 
per cent per annum 
o# per cent per annum 
36 per cent per annum 
annum 
nt per annum 
72 per cent per annum 
18 per cent per annum 

d trade discounts.——In some 

rough custom, cash discounts 

ive or ten per cent, ten days 

Act the mbination of cash and trade 

{ would be willing to offer cash 

high rates of interest. A dis- 

for example, would give the 

the rate of 90 per cent per 

t 30 would yield 180 per cent 

pation” is a discount given to 

yment of invoices which have 

eems to be no uniform policy 

Some firms allow 

cipate” invoices; others state 

Allowed 

itio7 The rate of anticipa 

per annum or one per cent 

the amount payable when 


ticipation 


ed, first determine the amount 
of the cash discount period 
F e anticipation discount, which 


wed for the number of days 
ticipated 


pose that an invoice for $1,000 


M ns 2,10 days, 60 extra. Under 
two per cent cash discount is 

6 iod in addition to the ten-day 
from the date of the in- 


F nformation about “extra’”’ terms. 
tions Determine the amount 
paid May 1 and the anticipa- 


from March 31, ie., by Junge 
of two per cent 

int of $980 payable. Since 
May 1, the buyer is entitled to 
her, since his payment has 
been made 39 days before 
iod, the buyer also is en- 
39 balance by six per cent in 
l uscount due to anticipation 


» a discount 


$1,000.00 


20.00 
SUSU) 

\ a h pel 
6 $980 6.37 
$ 973.63 
é Suppliers sometimes 
Interest at 6 per annum 
due accounts.” This is 
sion anticipation in re- 
rage buyers to pay their 


le net period, although 


questionable. If the seller 
bills when they are due 
dificult to collect six pe1 
ulate the conditions un- 
maid. The be classed 


r datin ineaa terms 


Ordinary Terms 


] i 
e! r sellers request l 
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ILLUMINATED 
NATURE-COLORED 
OFFICE WALL DECORATIONS 


Pictures with a reality and genuine depth like no 
others you ever saw. 


See them when at NSA Show 


Exhibit in French Room 
A-floor, BLACKSTONE HOTEL 


Directly across street from convention hotel. 





Must be seen to be really appreciated 
Equally Attractive by Day or Night 








Large Selection of Subjects 
Add Beauty & Distinction to Any Office 
LAND & SEASCAPES — SPORTING 
SCENES — RELIGIOUS SUBJECTS 


Mounted in wood or metal frames (6 tones totally 


enclosing fluorescent lighting 


Send for Catalog in Full Colors Illustrating Complete 
HELMSCENE Line 


Helms Products, Inc. 


100 LEXINGTON STREET, S.W. 
GRAND RAPIDS 4, MICH. 
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FOR VISIBLE RECORDS 


Cellugraf 


TRANSPARENT 


Signals 





FOR VISIBLE RECORDS 


= Nu-Viz 


C METAL 
\ 


\ \ 


\ \ Signals 


Nu-Vise 


lag va 
PROJECTING 


Signals 





















: pe 
wt Re 


HERLOUSINESS UNDER CONTROL 
George B. Graff Company 
54 Washburn Ave., Cambridge 40, Mass. 
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iys if the purchaser refuses to accept the Snipment 
unless the merchandise can be sold to another cus- 
tomer in the vicinity 

2. C. B.D. (Cash before delivery applies when the 
eller is unwilling to extend credit and assume the 
risk of the purchaser refusing to accept delivery of 
the merchandis C.B.D. terms are rarely use 

3. S. DB. L.—Under these terms, the buyer is re- 
quired to honor a sight draft attached to a bill of 
lading before the shipment will be made 


4. Open account—Such terms usually imply pay- 
ment within one week or ten days or whatever period 
is agreed upon by the buyer and selle! 

» Net—Terms such as net/30 mean that payment 
of the face value of the invoice must be made within 
30 days or whatever the number of days stated 


“Extra” or Dating Ahead Terms 


1. E. O. M. or M. O. M. ‘(End of the month; middle 
of the month)—These are special forms of dating. If 
E. O. M. terms apply, all shipments made during any 
one month are dated as of the first of the month 
following. Under M. O. M. terms, goods shipped be- 
tween the first and the fifteenth of the month are 
dated as of the fifteenth of that month. Those shipped 
between the fifteenth and the end of the month are 
dated as of the first of the following month. Such 
terms are a convenience to the buyer, enabling him 
to settle once or twice a month for all his purchases 
from a supplier, instead of making frequent settle- 
ments. They also make bookkeeping easier for the 
seller 

2. Proximo ‘(Specified date in the coming month)— 
Terms 2/10 prox. require payment on the tenth of the 
month following purchase to secure the two per cent 
discount. Actually such terms are the equivalent of 
2/10 E.O.M 

3. R.O.G. or A. O. G. (Receipt of goods; arrival of 
goods Under these terms, the discount period is 
based on the date on which the purchaser receives 
the goods. For example, merchandise with a 2/10 
n/30, R.O.G. dating received September 15 must be 
paid for within 30 days from that date 

R.O.G. terms are employed to meet objections of 
distant purchasers who would be at a disadvantag 
if terms were based on “date of invoice.’ A supplier 
located in the east with customers throughout t 
nation, must, of necessity, employ R.O.G. terms if he 
j 


r 
] 
Ae 


s to meet competition from the customers’ local sup- 
pliers; otherwise, if date of invoice prevailed, a pur- 
chaser located a short distance from the eastern 


supplier would have a chance to receive goods and 
even sell some before making payment while the dis- 
tant customer might have to pay for the merchan- 


it was received 

The benefits of R.O.G. terms are enjoyed by the 
purchaser only when the bill is discounted. If the 
bill is not paid in time to take the discount, the ne 
period is measured from the date of the invoice 

4. “Extra” terms.—Where these terms apply, the dis- 
count can be taken until the expiration of the “extra” 
period. Thus one finds in the wholesale dry goods trade 
terms such as 2/10-60 (two per cent ten days, 60 days 
extra). These terms allow the buyer a two per cent dis- 
count if he pays his bill within 70 days of the invoice 
date. Another term is 3/10, 2/10-60, which allows a 
three per cent discount if payment is made within ten 
days, but only two per cent if payment is made after 
the tenth day 

Close examination of the term 3/10, 210-60 reveals 


dise long before 


that the actual cash discount is only one per cent, W 
be taken when the bill is paid within ten days. The 
other two per cent should really be considered a “trade 
discount It does not possess any of the character- 
istics of a cash discount, since the bill is due at the 
end of 70 days at which time two per cent Is allowed 


Therefore. the term 3/10, 2/10-60 really should be ex- 
pressed as 1/10 net 70 with a trade discount of two pel 
Cel 
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: 


MODEL 628 


All the “working comfort’’ advantages 

are included in this new version of the famous 
Gunlocke executive adjustable chairs. It features 
a full spring seat and a large, formfitting 


back curved to give full, easy comfort. 


MODEL 2311 


FOR MODERN OFFICE COMFORT 


Sell GUNLOCKE 









CHAMPION a 


EXECUTIVE CHAIRS 


MODEL 2311 


@ 


Rated ‘“‘tops’’ in contemporary design, this Gunlocke Cham- 


pion is the last word in modern business chairs. Though 
it is modestly priced, it has that “top brass” look so highly 
prized in today’s offices. The one-piece steam-bent arms 
mean strength, fine design, and long wear. A sturdiness 
“plus” is the continuous stretcher. Back parts are shaped 
and molded to lend grace and charm. You'll find details of 
this and other great chairs in the new Gunlocke catalog. 


Write for it today. 


-H.GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 











MASTER ADDRESSER 
LEADS AGAIN! 












NEW 
Mode! 40-H | 


Master Addresser with Foot Stand 


New foot operated unit atte 

Tvyre iddressetr 

HIGH PRODUCTION SPEED | lay 
will produce addressed enve \ bye 
fed into the machin Ave 


hour. 


ELIMINATES FATIOUE. () 
leer ling ind re oven t I \ ‘ Tot 


prere da | provides ripe 
fatigue 


HEAVY DUTY UNIT \! 


inforced machine with 


feed lever, ble iv\ dues ‘ 
sturdy with built-in we 

LOW COST No ot! 

lar production anvwhere 

NO FENCES —NO PLATES —NO RIBBONS 


NO INK 
Print) from pape , 

process Share = the sil t “ 
characterizes all) Mast \ 


process addresser 


NOW THREE MODELS 
Model 25 $24.50 
Model 40 39.50 
Model 40-H 95.00 


Pius Fed. excise tax 


Be sure to see these — Write for details and dealer discounts 


flldler rhédredwee CO 


Booth C-9 


at the Stevens 


New 240 C der 


+0 





NOW —as many shipping labels as you need 
WITHOUT extra typing! Simple as A B Cc. 


A Press Lab-L-Maste r hipping order or 6 L $ 
n 3 t piace Type a ua Car pre sddres ) 
shipping Je r B/I The AME tyr ng prepares Lab-L-Mast« 





CR the Lab-L-Master printer acro 
erk inserts Lab-L-Master label « tag Print as many as y 
r tant—printer need—up to 4 pie Tast 
» minute 
ab-L-Masters car typed or hand written as shipping order o 
5 L is prepared 
@ Lab-L-Master can be used on continuous dua # m 
t any size 
@ Prints on gummed r plain labels, shipping taas, et Printin are 
I'/4 x 3'/4 
@ Prin+ jries instantly no smear or smuge Always ready ft use- 
fluid reservoir holds two- to three-days supply of fluid 
@ Clean and economica 


Priced at only 


NO STENCILS — NO PLATES — NO RIBBONS — NO INK 
Complete with as 


caaegcseie SI" eS 


pint fluid, 1 jar eae cream 


EXTRA SUPPLIES 

Lab-L-Masters, pkg. of 100, $1.25 
Printing fuild, pint can 75 
Printing fluid, gallons 3.00 


Lab-l-Masters can also be used for imprinting circulars, etc anything 


that requires repeat impressions 


6500-D West Lake Street 


Minneapolis 16, Minnesota 
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NAVRAT OPENS NEW KANSAS STORE 









any unusual display and selling features are incor- 
porated in the handsome new store opened recently by 
Na it Office Equipment Company, Garden City, Kans 
Kansa ffice supply house, which has likewise 





Vtem 735 
BRAND NEW 
FAST MOVING 
BIG PROFIT 











NAVRAT STAFF AT GARDEN CITY, KANS.—Left to 

right: Bob Jaggard, salesman; Bill Schroeder, manager; 

Milt Navrat, owner; Clara Call, secretary: Vern Meltz. 
ounty salesman. 





pleted a n re in Emporia, represents com- 

plete remodeli f two former shops, which were 

d combine int ( irrent large Navrat store. As 
shown, the a 50-foot frontage, with sloping 


tends to direct traffic toward 
doors, on either side of a cen- 





























tral display wll rhe front is framed in wire-cut 
i 
i 
: 
The Coat-Rak 121 
Finally—a well-built clothes-tree with a smart, mode m 
look that answers all small-space storade problems! j 
triple chrome -pl ited, double-stvle hooks on gracetul 
shatt. Selection of 4 colors fits anv style office 
De luxe Gray | Green | Brown Chrome with 
Matching Crackle Base Black Base 
134” lhe WV Caude ste | tubing \A ith solid cast iron base 
Has 3 contact points for extra steadiness Simpl to 
assemble. Individually packaged. Height 68”. Bas 
, 6. cuantaaiiaies bie diameter 14” Weight 16 |b ° 
GARDEN CITY OUTLET OF THE NAVRAT OFFICE EQUIP. Order COAT-RAKS — now! List Big dealer 
MENT CO.—Above: the sweeping 50-foot frontage was at- F.O.B. Philadel 1, discount 
tained by remodeling of two former shops. Below: view of — ? Wadeiphia 
the air nditioned interior, where office supplies, systems, 
typewriters, dur ttors and adding machines are featured. Aaudt- Rak r-10] A real closet. vet com 
: ; 7 pletely collapsible! Extra-heavy chrome plated steel 
ith.  * dy -hack “enter = 
h : “— cin back . Son . tubing holds 20 coats, 12 hats, 5 pr. shoes. List Price 
, pee 182s gg ioe Meant Dig OP et $20.00 — F. O. B., Philadelphia 
eight-f y windows, according to Milton 
N L, ne rganization Ratn- Kak P-30!1 Modern umbrella stand for 
a ry +¥ } fiprnitiyy Tice SVS mS 
ze ; piles, furniture, offices ystem offices, homes, professional suites. Aluminum Pan. List 
00 itors and typewriters, the price $18.00 — F.O.B. Philadelphia 
N letely air-conditioned, the first 
’ be thus “comfort-cooled” in Write for free circular describing complete line 
; — 
Set Up “Pools of Light” wi; CPE ( 
2 - LREOTULY R,) 
include a brilliant fluorescent VA WUC TU. LOY. 
vel-type lamps mounted along |--——— SALES DIVISION 
the window interior, which 
pools of light” for special- 911 WALNUT STREET, PHILADELPHIA 7, PA. 
— 
F OFFICE APPLIANCES, October, 1950 197 








DARNELL CORP. LTD. 
LONG BEACH 4. CALIFORNIA 


60 WALKER ST. NEW YORK 13. NY. 
36 N. CLINTON CHICAGO 6 ILL 
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é isplay promotion oO! any singie 
rhe office fur! e department, wilt! 
pe é he busing machine section 
right side of the store, with a “wall 
ente yy the win ws and two to thre 
etu display all times. General 

re ed on the left, with wind 

el display stands and supermark 


la has put to u 
A hown in the interior photogra 
od fountain pen 


rward at waist-level to permit 





, 
moae l1Ce 
Fy 
Ilice § es 
faci OI 
t jt = 


IS f 
I ure 
VILN Be 
ner Sé€ 
par l \ 
t ic t 
¢ 
t t 


») 


e 
ose V crowding Office 
f of the eht side of the 
ipplic on the left The three-tie! 
developed by Mr. Navrat 
iable sales help inasmuch as all 
e ust show large quantities ol 
pe 
Large Area Is Served 
The firm covers a large area OI sou 
extending to the Colorado and Okla! 
With much increase in oil drilling 
in the area, there NasS been a corre 
lemands for ofmce furniture, Du 
ind general office ipplies, accordin 
Mr. Navrat divides his time betwee! 
ind the Emporia store. Both ¢ 
ed With five-ton package 
f f de of the re 
—- © 
ROYAL METAL NAMES SALES MANAGER 
Royal Metal Manufacturing Com, ! t] 
p ted Don Kreger, 27, as district 
the Rocky area The el 


Colorado, Wyoming. Utah, New Me) 


Mr. Kreger ha een sales manage 
nal furniture division in Chicago 
Unive of K nd the Illinois In 

nology, he will make his temporary 


1909 Paris St Aurora, Colo 
—-< 
NEW YORK MANUFACTURER 
Banov-Bernsley & Company, In 
nounced that it hi to 37-39 
York 10, N. Y. The new quarters pr 
1e showroom and factory. The 
increase its output of Craft-Mark de 


and office furniture accessories 


moved 


—- 


COSCO “FINGER-LIFT’’ CHAIR 





Announced recently, this line of posture 
by the 


OFFICE 


Hamilton Manufacturing Corporation 


APPLIANCES 


mana 
if 
in 
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that never ends... 


Art Metal engineers and designers are engaged in a constant search .. . 

a search for new and better products and services that will give your customers added 
business efficiency and economy. That search may be centered today on the 
blue-printing of a new type desk or file unit. Tomorrow, it could well be the planning 
and designing of a new inventory and production control system 

But, whatever it is, it will be another step in Art Metal's unending search for newer, 


more efficient office equipment—simplified, lower cost business controls and systems 


While this search goes on—Art Metal maintains the same high standards of service and 
quality that have made its products outstanding in the industry. For 60 years 
Art Metal has geared the design, quality and cost of its products and services to 


your customers’ needs. It is the philosophy and tradition of the Company and its people 


THE ART METAL CONSTRUCTION COMPANY, Jamestown, N. Y. 


“FOR THE FINEST IN OFFICE EQUIPMENT...LOOK TO ART METAL!” 


Art Natal 


BUSINESS EQUIPMENT 





Art Metal Steel Office Equipment—Desks, Files, Sofes, Planfiles, Bookcases. Correct Seating 
Aluminum Office Chairs. Postindex Visible Record Systems, Standardized Forms 
nd € 


o Equipment. Wobash Filing Supplies and Indexing Systems 








A NAME 


(yall andl Figs” 





General Office and Factory 
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YOU CAN SELL 


PRODUCTS 


. Because it Means 


Since 1909 the name “ENNIS as had a dot 


yuality and top profit. That's why ENNIS has grown tt 


if ling 
Way 


ind why more and more sup} chi turn to ENNIS for 


sure- profit nverted paper products 


A WIDE VARIETY OF STYLES IN ALL THESE ITEMS! 
File Folders © File Guides © Index Cords * Card Guides © Stenographers Notebooks 
Loose Leaf Fillers 
Guest Checks 


Typewriter Paper © Adding Machine Rolls * Memorandum Books °¢ 
Composition Books ©* Tablets © Legal Ruled Pads © Scratch Pads 


Salesbooks © Tags © Manifold Order Books ( = Availubl 
{ MADE-I 





Receipt Books 


YOU'LL GET MORE CUSTOMER GOODWILL 
AND MORE CUSTOMERS WITH 


Ennis 


PAPER 
PRODUCTS 


vn > 


FOR CATALOG 
AND SAMPLES 








{ Nas 


+ 





TAG & SALESBOOK COMPANY 


lf sencstartrrsrae -f Danor P, f, 
itu Se See a ( / Uset (UUUu 
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ENNIS, TEXAS ° Eastern Division and Factory: CHATHAM, VIRGINIA 
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rYPE OF LEASE SHOULD 
YOU SIGN? 


WHAT 


By James I. Mills, 
Small Business Division, 
{. S. Department of Commerce 


oy fOR BUSINESS premises are basically of 
4 two type e type requiring the payment of a 
period of time, say monthly 
iyment of a fixed percentage of 
a stated period of time 
Most lease f the first type and call for a flat 
sed upon the rental value of the 
perty at the time the lease is signed. In some in- 
stance the rent stepped up automatically during 
other, less frequent instances 
the lease m rovide for a periodic review of the 
certain that it is still fair to both 
ndlord al the tenant 
ier the S¢ type of lease, the percentage 
percentage of his 
the building owner each month 
tevel tne Case may he Phere 


be a mum amount of rent to be paid. Oc- 


fixed dollar al int per 
Lne tner ty} ne p< 


tne tenant Lif vel 


the, f¢ ; , Fo 
il hi A Ait Ail 


lease 


pay a sales 


+ + 


lly, a 1 ximum amount is stated 
lease has become popula! 
le fluctuations in business volume, prop 
erty prices, al ipancy during the last 20 
years have made it extremely difficult to determine 
fair fixed rental values. Leases calling for flat monthly 
give an undue advantage 
tenant. A more equitable 
rental was needed. The answer 
which relates the amount 
volume of business 
centage leases Percentage leases 
iges both to the landlord and 


T*} " ’ "tf ‘ ry 
he percentage form of 


costs 


rental Irequent eem to 
to tne Lanailo! LO the 
the percent e lease 


Known 


protected from a high fixed rental 
yperty values and unusually pros- 
tions. In return for this protec- 
afford to share with the land- 
unexpected large profits 
more successful than could 
ive Deen presumed at the time the lease was agreed 
l assured higher rent. In return 
for the opportunity to receive a larger rental when 


Ll ne Dusine 1S 


landlord can afford to assume 
he risk of receivil less during years when business 


tenant is stabilized somewhat 

he tenant is required to pay less 

required to pay more 

‘centage leases 

more under a percentage 
ha ease calling for a flat monthly 
rental, particu if business is during most 

: 


rent, while in years he is 
Chief disadvantage of per 
pay 


F000 


landlord may receive 


under a lease calling for 


percentage rate 
a period of 
competent 
percentage lease 


termine a 
which will prov: r to both parties over 
yea For thi ison, the 


lease broker j ing up a 


i l I ae 


services Ol a 
are es- 
There are four 

1] 


The lease may call for 


malin 
pay 


A stated pe tage of sales with no guaranteed 
This type may require a higher than usual 
sales with a guaranteed 
mil num. The ] inteed minimum sometimes may 
be as much a per cent of what might be considered 
asonable fix rental for the property. The per- 
centage shoul t be so high that the rent becomes a 


A state ntage of 
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1950 


national business 
show 





*y ...to introduce commercial COLOR 
rt TV to the general public by demon- 
strating Vericolor, color TV equip- 


ment for industrial use. 
% ... to inaugurate “INTEGRATED 
bs DESIGN.” 
LP ...to produce a non-profit NATIONAL 
a>.) BUSINESS SHOW. 
...to turn back income to education 

s and research, to stimulate and 
improve job performance and the 
effective use of equipment. 

...to exhibit and demonstrate 


model classrooms under the 
business 





supervision of 

educators 
...to maintain an eight-session forum 
in collaboration with the leading 
management organizations in the 

country. 
...to become a focal point for the 
PS > a meeting of office management, the 
office machinery and equipment 
industry and the government. 


No one in business can afford 
to miss this MID-CENTURY 
MARK of PROGRESS ...a 
milestone in the history of 
American commerce, industry 
and business. 






The Office Executives Association of New York, Inc 


NATIONAL BUSINESS SHOW 


33 WEST 42nd ST., NEW YORK 18, N.Y. 
PENNSYLVANIA 6-6760 


— 
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CURMANCO 


Steel Office Specialties 
| Letter Racks 





No. 104. Letter Size, Olive Green $6.50 


Correspondence Separator 





No. 105. Letter Size, 5 Pocket, 15 Wide $4.50 


Sorting Tray 





Olive Green $4.00 
Olive Green 5.00 


No. 115. Letter Size, Without Index 
No. 116. Legal Size, Without Index 


Stationery Separator 





No. 310. Letter Size, Olive Green $4.00 


Cashier’s Pad Rack 





No. 566 x Pocket $4.00 
No. 568 Eight Pocket 5.00 
No. 570 Ten Pocket 7.50 


Center Drawer Desk Trays 
ADJUSTABLE 





‘hitter y 


No. 425—4x1 7x18 . a”; Adjustable 
ORDER TODAY 
Currier Manufacturing Co. 


2448 W. LARPENTEUR AVE 
ST. PAUL 8, MINN. 


$2.00 
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real Durden to the tenant when bu is po 

3. A Stated percentage of sales tl 1 minimun 
al maximum amount of payment. A disadv Lge 
of this type is that the landlord may be less willing 
to accept a reasonable minimum amou! OI pa ent 
during depressed years in view of the limited increass 
Imposed Dy a Maximum figure 

4. A percentage of all profits arising fré occupany 
Tr} type of lease must be drawn with extreme ure 
in order to avoid partnership liability. Such ; ase 
is not recommended. Sharing of prof is, a irst 
Sight, evidence of partnership 

The percentage lease should provide for n hly 
Or quarterly payment of rent If paymer IS O ar 
annual basis, the businessman may have used _ the 
fund in other ways and may not De ble to Ke 
the rental payment. The lease also ould p ide 
fo! n accounting to the landlord for e volu of 
business done 

Percentage é The percentage e wil 
established should take into account fair return: 
based on the “highest and best use f the lo y 
the volume of business which may be ipate he 
probability of success of the tenant I inde r 
ing; the minimum amount of payment LUuS¢ he 
lease which have to do with the tena 1S¢ [ 
property, and the recapture clause. A recapture f 
specifies how the lease may be terminated an 
the landlord may gain possession of the prope! 
case the tenant violates any terms of e lease 

Special Agreements 

Agreement of the tenant to pay part of the es 
on the property would justify consideration of el 
percentage rate. Sometimes a tenant may s¢ or 
assign his remaining rights unde ease fo ! 
amount in excess of the payments due to the nd- 
lord. Agreement of the tenant to share ich a profi 
with the landlord is another concession which justifies 
consideration of a lower percentage rate 

A lower percentage rate also should be considered 
if the tenant agrees to: (1) pay a higher percentage 
if prices becomes inflated: (2) refrain from estab- 
lishing another, similar store in the neighborhood: 


and (3) pay an additional percentage 
in excess Of an agreed amount 
Percentage rates for 
cent. In general, stores wh 
specialties and luxuries are more 


leases are rarely 


cn 


+ 


en per 


Poods 


to pay a higher percentage of sales than 


five-and-ten-cent 
jurable consumer 
likely to pay a low 


Department stores 
which sell 


furniture are more 


] 


stores 


FOOaS 


.t nrofits 


sell shopping 
ikely to have 
other types 
stores and 
sucn as 


? T mrepy ? vp 
er percentage 


of sales. Grocery stores usually pay a very low per- 
centage of sales. Percentage rates are rher if sales 
volume is small, mark-ups higher, or risks greater 
Perce? tage lease compared with ar fired re? 
In the following table, percentage lease payments are 
compared with annual fixed rental payments for a 
small retail men’s clothing store. It i umed that 
a five-year lease obtainable either by payment of 
an annual fixed rental of $2,400 or by payment of four 
per cent of annual sales with a guaranteed annual 
minimum of $1,800. The figure of four per cent ised 
for illustrative purposes and should not be regardec 
as a percentage rate which would be ible fe 
retail men’s clothing stores 
PERCENTAGE LEASE PAYMENTS COMPARED WITH ANNUAI 
FIXED RENTAL PAYMENTS FOR A SMALL RETAII 
MEN’S CLOTHING STORE 
Ke 
4 wide fluctuatio annual sales has ass ec 


OFFICE APPLIANCES 


October, 1950 





pated better negate 


Two popular widths 4-5/16” 1. Die-cast aluminum construction ... 
and 5-1/2”. Lengths from 6” breakproof. 
to 8-1/2” 


Split-pin control mechanism . . . positive 
registration with no form slippage. 


RETAIL PRICES . Efficiency styling ...a beauty asset to 


Model HAP 46 (4-5 16” width forms any sales counter. 
$16.00 
Model HAP 58 (5! 2" width forms) $17.00 


GOOD DELIVERY ON . Rapid-load tray ...a fast, fool-proof 
HANO LITHO FORMS loading system. 


SOUTHERN + MIDWEST + WESTERN DEALERS WANTED 


PHILIP HANO COMPANY, INC. 


HOLYOKE, MASSACHUSETTS 
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HE BIGGER they 


real luxury in this fine swivel ar: ur. It’s in Size 


= « (heme Falt Cau 


are, the ha ey 


big in beauty and big in value 


Special seat construction on the ¢ 
C-1910 


Mort 
ort 


provides something unig n seat 


foam rubber rests on coiled springs. The result is resilient support down through 






1900! Big men find 


on its companion chair, the 


A thick top} 


C-1900 


Swivel Armchair 
* 

Both the C-190% 1 C-1910 

are available i: ed top 

grain r dee} buft leather. Choice 

ot upholstery color grained or 


metallic finish 








C-1910 
Matching Side Armchair 


nul RTE RR 


STEEL CHAIRS 








in comfort, 


i DI} 


er Of airy 


r 
e) 


POSTURE CHAIRS * 





the full cushion depth, plus a top layer that’s s { buoyant 
Hand-wheel controls on the ¢ 0 m; t easy for the ox int to regu- 
ahaa geneiae earl petit, fy N.S.A. SHOW - SEPT. 24-28 - CHICAGO 
late the seat’s height and the tens seat’s ( S n comfort. ‘Equi- Minster chee will be on Galey in Geet 
Balanced” Collier-Keyworth ¢ ill ron 1 KCS SW iction § orn. silent. 605-A of the Stevens Hotel. See y there 
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ood and Dad 


For the 
that per- 
the total annual 
reasonable 


Limes 


; ++ ; ymed 
ion | S assumed 


ts approximate 


both represent a 
f 


for the use of the property 
\ reentagle lease rates would 
he following factors: (1) kind 
ition 3) ability of the pro- 
. é ind (5) general economic 
f making the lease 
iyment under the percentage 
iring the first year than it 
ease calling for a fixed rental 
le from the viewpoint of any 
rettinge started and needs add 
Whe1 is especially 


business is 
ir] I tenant would 
Due the percentage lease than if he 


The landlord shares in the good 
In the fourth year, becausée 

business community, Sales are 
ere the preceding year. Four 

amount to only $1,680, but 

inimum of $1,800. Thus the 

e has protected the landlord 

ow return. The tenant has 

perating cost at a time when 


Percentage Leases 


ideration The 
imercial property 
rnings of businesse 
tnat a 
abie expectation of earnings 
Recent earn 
have been 
I eSS¢ both the physical volume 
have been fa! 


Fixed rental payments based on 


usu 


] » ] 
iICast is 


revious Stanadaras 


ns may or may not prove tO 


to both 


r1oa ) years 


Percentage leases seem 
duce a fair rental value and 
! Fo! he landlord, they 
in increased income when 
e tenant, they are a means 
hxed = ¢ ts dauring times 
r busine onditions are 
t If a businessman em 
e broke ( leasing busi 
will be sure that the lease 
ent. Nevertheless, the busi 
the lease refully for the 
tion tf erect a buildin 
peel i ree pon 
e! ( b ( ial dlor« l! 
ner. lf ni I peel ivree 
rental or how it may be de 
f hould be reviewed for the 
tement vhich may affect 
ron ece il co! iction by the 
e or prio v liability of 


f |} bulldi l aestroveada 
e ian ind lenan 
R rs the time repair work 
Du lI ructe aiSo 
f r ( ? the right 
ne ( es are Col 
l Ke repalrs 
ndlord tha 
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No. 6075-5 
58'4 x 32'2 


The New Series 7. 
by NATIONAL 


This new island base commercial Series 75 
line of desks is meeting with instant pop- 
ular approval wherever it is shown. Typi- 
cal of all NATIONAL Desks, the natural 
charm and grace of fine grained, genuine 
(merican walnut is enhanced by our styl- 


ists and craftsmen. 


The new 75 series comprises 60", 66" and 
desks. desk. 


and panel end tables and 


44 conference secretarial 
book ase. leg 
telephone stand. Hardwoods used through- 


out: genuine walnut exteriors with oak 


drawer interiors and brass handles. 


Order floor samples of this eye appealing, 


solid NATIONAL 75 series today 


\ Al U N a Ine. 


HERKIMER, N. Y. 


WRITE FOR THE NEW NATIONAL CATALOG 


Rear View 
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FREE 


Yours for the 
asking! 





’ 


r 
<—— 


at | 


| |i ‘) | Young 
} | ‘ Safe Sale 
f | 2 ? 






? 








the booklet entitled . . . 


“The ABC’s of Safe Selling” 


...a@ reprint of an article 
as featured in the September 
issue of “OFFICE APPLIANCES" 
WRITE FOR YOUR COPIES! 


SAFES 
VAULT DOORS 
MONEY CHESTS 


DRIVERS “AFTER HOURS’ 
DEPOSITORY 


SAFETY DEPOSIT BOXES 
FLAME-GUARD FILES 

















Jorn Robertson 
UARDSMAN SAFE COMPANY 


LA PORTE, INDIANA 
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he has the authority to make the lease and that the 
tenant may have the use of the premises during the 
term of the lease 

9. Permission for the tenant to assign or sublet the 
lease, if this has been agreed upon 

10. Permission for the tenant to remove any and 
all trade fixtures which he may have put in the 
premises at his own expense, provided that they can 
be removed without injury to the premises 

ll. Any restrictions on the type of business which 


can be engaged in or the types of merchandise which 
may be handled 
12. The right of the tenant to make alterations 


necessary for the development of th 
13. The necessity for giving reaso! ice 
the tenant before terminating the lease because of 


oI the iease 


non-payment of rent or other violati 
.—<— © 


SPANGENBERG FIRM SHOWS STEADY GROWTH 
Ed Spangenberg, president and general manager of 
the E. W. Spangenberg Company, announces that his 
company, in business for seven years, has showed a 
very steady growth since taking over the present loca- 
tion at 200 E. Michigan, Milwaukee, Wi 
Ed is also owner of the Twin City School Supply 





SPANGENBERG MERCHANDISING TEAM—Standing. left to 
right: Ed Spangenberg, Jr.;: Howard Harth.n; Bill Myer, store 
manager. Seated: Ed Spangenberg, president of the company. 


Company of Neenah, Wis., a firm specializing in school 
supplies, office supplies, office furniture, ruling and 
papers of all Kinds. These two firms do a tremendous 
business with parochial schools in Wisconsin and Up- 
per Michigan. They also job papers and ruled fillers 
for note books 

—- © 


HEYER APPOINTS JOHN LAMOND 
John Lamond has been appointed to handle sales 
in Texas, Oklahoma, Arkansas, Louisiana and Mem- 
phis, Tenn., for The Heyer Corporation 
Mr. Lamond has loyal following in this area, where 








JOHN R. LAMOND 


ne operated for many years aS a Salesman 
enter Paper Company. His address is 1306 Oak View 


I 
Fort Worth, Tex 
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| Business Hquipimesir, 


© 


‘STEELCASE 





METAL OFFICE FURNITURE COMPANY + GRAND RAPIDS, MICHIGAN 





GUIDES + FOLDERS + INDEX CARDS + VERTICAL FILE GUIDES - ADDING MACHINE ROLLS + ROLLED LABELS - PIN TICKETS 





SUPE 


R A D 


ERDEX 


E 





MAR K 


THE QUALITY LINE OF FILING SUPPLIES AND GUMMED SPECIALTIES 
@@@ AT LEADING STATIONERY STORES THROUGHOUT THE COUNTRY 





— 
r= — 
ame, 1 
i \ 
| 
= | 
jf 
— ] 
| 
) 
wae 





ee OfpnoTex 


_ —| GUA 
PA > w2 
+ 





MAIN STREET 
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“Sov. Mront mx 
4 


THE WARSHAW MANUFACTURING C0., 


— 
)SUPERDEX 
_w 


INDEX TABS 
i 


MADE IN 8 COLORS 


CLEAR GREEN 
AMBER e.vEe 
LEMON PINK 
ORANGE REO 

3 EXPOSURES P 
Y%" i 


3 ONE og 
8 CLEA 


BROOKLYN 
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ING. 


1950 


( e Bri merly associated with the Under- 
make every SALES caut 


, Corporation for over 25 years, recently an- 
A SELLING cau win... 


n the Brinley Office Equipment 
( ny at 400 M roneck Ave., White Plains, N. Y 
\ B ] te with Underwood in Baltimore 
hines. He was later moved to 

Scranton and Wilkes Barre 





Whee W. Va. For the past 15 years 
nd regional manager of the Un- 
ffice White Plains, N. Y. He also served 


4 


anager in charge of portable 
from New Jersey to South 


juipment Company is the dis- 
machines, York frozen food 


Y e conditioning equipment and in 





i TE Tce lt SE 


BRINLEY OFFICE EQUIPMENT CO. 





snenssaadaboortonenninnnnn 





(Conn n nnn nnn enn nn nen nenennenns 


gs 
TYPEWRITERS ADDING MACHINES 


SALES SERVICE SALES SERVICE Complete set 
with 50° cable 





ELECTRONIC 2-WAY COMMUNICATOR 





An added sale in every 4 calls say alert 
Office Suppliers Our salesmen demonstrate 
Callmaster to every possible prospect It doesn't 
sell by itself but that easy, 25 minute dem 
strauon usually turns the trick! 

No. Callmaster won't do the selling all by 
itself while you sit back figuring profits 
but, you can earn quick, easy ind GENEROLS 
profits with competent, quick and easy demon 
stration of Callmaster on your every prospect 
visit 
lhere's me mystery nothing phenomena 
about it Just this—Callmaster is the right 
product at the right price for a ripe 


noderate-price communicator market! 


Selling expense is at a minimum doctors 
lentists, and business offices, homes, garages, res 
urants, clubs, and others buy Callmaster on 
sight, on sound on sell 

Service costs are negligible Callmaster is as 
easily installed as a doorbell Callback service 
virtually eliminated because only high-quality nm 


surplus) parts are used! 


Available in single sets, (illus Selective Mult 
Sub-station sets—de luxe All-Master systems 
FIND OUT NOW how you can make every sales call a 


sure selling call with Callmaster’s low price—PLUS high 
performance and profit! 


Write, phone, or wire 


tor complete information PODAY! 


- 3dVL ONITWIS LVINWVd - SAVL XJGNI LNIYVdSNVUL - SdIMLS XJGNI NNVIE - SAVL XIONI - SAHILVd 4VI71 ISOOT XILONd 





BRINLEY OFFICE EQUIPMENT CO. OPENS ITS DOORS FOR 
BUSINESS IN WHITE PLAINS. N. Y.—Associated with Under- 
wood Corporation for 25 years, George Brinley, the owner, 
has an exclusive franchise for the R. C. Allen typewriter and 





NATIONAL SALES OFFICE 


adding machine lings addition to Victor Safe & Equipment 


systems, Addo-X ad ing machines and air conditioning and i M. M. SM ITH C 0 MP ANY 


deep freeze units. Top: the inviting front of the new store. 
Center: partial view of the well-arranged salesroom. Bottom: 20 FERGUSON AVE., BROOMALL, PA. 


the completely equipped repair and service department. 
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We Specialize Iu Your 


UNUSUAL 


Sank Exvelopes 










FOR EVERY BANKING 
NEED 


*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 


*Bank Filing Envelopes 





Write for Prices and Samples 





Seed Envelopes 














For Seeds, Samples of 

Grain, Ore and Sand, j 

Machine Parts, Jewelry, 
Etc. 

*Metal Fold Envelopes 


Inter-Fold Seal Styles 





ustrtvre 
AbES! a 















Currency Gift 
Exuelopes 


ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 
*Genuine Steel Die Engraved 


*Used by Banks—Sold by Sta- 
tionery Stores 





Write for Prices and Samples 





Ofen End Filing 
Envelopes 










DURABILITY FOR 
PERMANENT FILING 
Fiot and Expanding Styles 
Sizes for Every Filing Need 


Used by Attorneys, Courts, 
Real Estate G Financial Firms 









Pass Book Covers 


MADE TO STAND LONG, 
HARD USE 


*Used by Financial Institutions, 
for Protection of Pass Books, 
Time Payment Books- 


Report Card Jackets 


FOR PROTECTION OF SCHOOL 
REPORT CARDS 


*An Excellent Advertising Me- 
dia for donation to Schools 


Write for Prices and Samples 


la c A CoM 


ENVELOPE 

















COMPANY 


LINE 


4 ow 
Sy 9 ppg the 
SS aad the 5 ES 


a\VeLeeee 


CHICAGO SAINT PAUL 
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Fairfield, Putnam and Westcheste! inties the 
A4ddo-X ten-key adding machine and mult lla- 
[The firm trademarked NI ) of 

ib ind carbs paper 

—--<« 
VICTOR PROMOTES C. D. BROWN 
( il D. Brown recently was name Dalla ency 
er for the Victor Adding Machine Compa) His 
| ion al includes the assignm ent th 
weste district ipervisor. The promotion, effective 
Au A announced by A. F. B é era 
manage 

M Brow! e experience and yeal I service in 
the fice equipment field makes him well lalified 





CECIL D. BROWN 


landle th é position. A member of the Victor 

ff for many years, he has served both as a ym- 
bination dealer-district manager, branch manager and 
more ecently district manager of the 1 her 
mk estern Stat 

Prior to joining Victor Mr. Brown operated his own 
office equipment agency, the Typewriter and Adding 
Machine Emporium in Denver, Col He has als 


worked for the Woodstock Typewriter Compa ant 
Bu ighs Add Machine Company 
oe © 
FEATURE OFFICE SUPPLIES AT HOME SHOW 
Fashions in Living” go hand in hand with mod- 


impressive 
Equipment 
} 


ern home office supplies as evinced by the 
exhibition of John Morgan, Pullman Office 


Company, Pullman, Wash. Mr. Morgan stressed 1 
new usages for office lines that are finding favor i: 
the modern home 

Titled “Fashions in Living” Pullman s firs me 


show offered ample opportunity for the exhibition of 


office equipment among the leading displays. In addi- 
tion to office products and stationery lines there were 
peclally designed desks adapted for home use, as well 
as filing cabinets, portable typewriters, portable add- 
ing machines, and many other items formerly I 
sidered strictly of an office nature 

Held in the spacious Armory, the Home Show I 
sored by the Pullman Better Busine Bureau é 
the direction of Milt Hooper, also had support h 
Or Chamber of Commerce 

lr} many office devices indicated clearly h 
lay modern home is well-equipped with eve. ic! 
iter is filing cabinets and portable adding machines 
Where once there was a mere shelf of books he 
home there A whole galaxy of office equipment 
ana speciailzea aevices [tor carrying the last \ ! 
DuSiness technique and operations int ne efn tly 
run present-< nome. On every hand it may be seen 
that the home of today is a product of the irren 
era Of portable products, many of which are taken 
rr the office wv 

I onnection with his modern home office displa} 
for the Pullman home show, Mr. Morgan provided 
contests of skill a speed. Prizes were awarded for 
efficiency in the peration of machines now taken 

home CMI 


OFFICE APPLIANCES, October 


OFF 




















PROTECTALL 
Covers 


Your Market 


Now every office equipment dealer and 
tationery store can be a full-fledged 
jealer in safes—with a complete line built 
toserve 84°. of the entire safe market... 


® ONE HOUR SAFES WITH 
UNDERWRITERS “C” LABEL 


¢ TWO—DOOR SAFES FOR 
LARGER INSTALLATIONS 


® A WIDE RANGE OF SIZES 
PRICED FOR READY SALE 


There is an opportunity for Profit in every 
‘ity—village or town throughout America 
—with a minimum investment. 











See the new Protectall Director 
two-door safe at the N. S. A. 
Convention in Chicago— 
September 24th - 28th. Room 
545 — The Stevens. 


Get the 
Protectall Story 




















PROTECTALL SAFE CORPORATION 


926 South Salina Street, Syracuse, New York 
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134 Years 
mais Experience in 


Chair 
Craftsmanship 








2805TC 







In 





KIMI LUXURIOUS + COMFORTABLE 4&| : 
OVERSIZED + SM ART, in the Chippendale tradition. | > 
Matching ensemble in desk chair 2805'2TC, companion chair} w 


2805TC; side chair 2804. 


You will want samples of this fine threesome on your floor. 





na 


fo} 


THE TAYLOR CHAIR COMPANY Led/ard, Chis * 


AR 


f 
ne 
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BOTH 
BENEFIT 


BOSSES 
FROM 


AND SALESPEOPLE 
THIS TRAINING! 
By David 


Markstein 


ALESMEN on the 


new 


iob in New Orleans 
about selling and 
each customer contact produce 
lars and cents through the cash 

merchandisers are learning 
yroved techniques for merchan- 


nha 


facts 


series of classes spon- 
the city for training 


rhe asses are hy inder supervision of the Orleans 
( the Louisiana Department of 
Education, worki ith the Federal distributive edu- 
t Orleans stationery merchants 
n have taken maxi advantages of the top-level and 
bott trai facilities offered by distributive 
The iccess shows how a similar setup 

pied ¢ ly in any city or town 
ip Cl es are free over a multitude of merchan- 
jisin 1lousekee buying, personnel management 
ther retail t They are taught by experts 
f t some of the most success- 
lisers of the Crescent City, who 
ure paid for the ts by the parish (county) school 


best merchandisng brains of 


training salespeople 


tilzed for 


_ 


Scope of Courses Is Wide 


ine pe I t irses is aS wide as the scope of 
number 


the 


f elf. Whenever a sufficient 
ned up, any 
be taught 


The eal re 


Subject under 


chosen in September and 
outlined at that time 
additional courses 


Cs are 
Howeve throu e veal are 
scheduled 
result of requests 


1 Stationery 


tne ones previously 
ften the 

l ir 
the city If 15 or 
hey would like to 


é h ritineg effective 


stores and 
more 
attend a 
speech for 
other phase 


arranged by 


iit | ry Vir ’ ’ e 
il OUVITIE O! 


any 
an be contact- 
chool board 
Throu it tl the “how to” of suggestive 
the students. Suggestive sell- 
; if ease les and builds traffic volume for 
y enti! ind wrong ways to suggest 


and exam- 
1ionstrate each 


the instructors 


ig, the dull, ineffective 

, replaced by one who Knows 

ALT hip includes—and carries out 

Department Management Popular 

4 n department management 

popular. This course ran 

vith Earl H. Rees, store 

Blanche, one f New Or 

Us ’ . t stores, acting as instructor! 
A* 

LOre ( na aepartme! store man- 

ish up on the whole, wide 

= nd mercl dising. Mr 
50 
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WALKIE—RECORDALL 


® ON THE SPOT ® 





BATTERY RECORDER 





IT’S PORTABLE 
THE ELECTRONIC SECRETARY 


Records All Conversation—Any Time... Any Place 
No Heavy Load...No Bulk...No Wires 
...No Connecting To Electric Socket 


IT’S ALL IN THE BAG 


Total Weight 9 Lbs. Simply Turn a Concealed Knob and 
RECORD WITH BAG CLOSED 


Interviews, conferences, reports, 1-man inventory, mar- 
ket research. While walking—riding—flying records 2 
way telephone conversations, etc., continuously up to 
90 minutes on each side of an endless safety film band 
Bands 
may be mailed for 3c by first-class mail or filed, stored 


and permanently at a cost of only 5c per hour 


for future use 


Same unit records and plays back. Sensitivity range up 


to 40 feet from microphone (concealed in bag 


Records reports whispered into the mike while on trains, 


planes or cars. 


50c worth of batteries will last 50 working hours 


Write for Descriptive Bulletin No. 95 
“MILES AHEAD OF OTHERS” 
SINCE 1924 


Department OA 


MILES REPRODUCER 


812 BROADWAY 


Co., INC. 


NEW YORK 3,N.Y 




















UN i 


TRADE MARK 


Wastebaskets 





pamous far good looked... 
durability Made of hard vulcanized 


fibre. Vul-Cots rive a lifetime of They are 
attractive, light weight, crack, 
splinter, dent, rust or corrode... do not mar floors o1 


fixtures. Vul-Cots creatly reduce waste handling and 


ScTV ICE 


noiseless, do not 


maintenance costs. Write today for catalog sheet giv. 


ing sizes, prices and discounts 


Practical Styles: Round Taper (Nos. 2 & 3) pop 
ular for office and school room use: Square Paper 
(No. 5) a distinctive style ideal for executive of- 
fices; Round Straight (Nos. 9 & 10 
washrooms, basements, stores 
tories. All styles are available in two standard 


} 


colors: maroon-brown and olive-creen 


Tew! Vnproved / 


Greatly improved manufacturing 
makes possible new bonded seam construc 
tion. This adds strength, improves 
ance, assures cleaner waste handling 


periect {or 


mail rooms. fae 


process 
ippear 


your assurance of an even finer Vul-Cot' 


For Sale by Stationers Everywl 











uarantee , 





with ordinary u } i 
absolutel ranteed — Ls 
manship for a period of { 







when used only as a wast 


that time in such service it pr 







return and a new basket w ! i 






NATIONAL VULCANIZED FIBRE CO 


Wilmington, Delaware. | s A N 
(PAC POIIIMABIARNADARLANS 
NATIONAL VULCANIZED FIBRE COMPANY 
WILMINGTON . DELAWARE 


S 
N 
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Ree lectured and the students dls 


lems as buying, stock control, invent 


promotion, turnovel! 
markdowns, receiving and markin 
thorough, and manager finishe 
jut admitting he had learned many 
his business 

rhe principal reason why dist! 
gone over so su 
made interesting—n 
is are Many courses designed for ret 
rhe scope outlined before 


the student will know what he will 


the cli 
tor is always a merchant who ha 
engaged in the field he will teach 
ire department store managers, ou 
ery merchants, buyers, or sometime 


f +t} 


ful salesman— if the course calls fi 


‘esSfully in New Or] 


issed such prob- 
Math- 

marku} and 
The syllabus was 


he course with- 
lew facts about 
ve tralning has 


because 
cut and dried” 
salespeople 
iss begins so that 
ver. The instruc- 
been successfully 
Most instructors 
standing station- 
iCcess- 


aieS instruction 


Discussions Follow Lectures 


truction Is given to a lecture by the 
he remaining half hour, a gen 


ing Tt 
discussion goes t 


pletion of the course, the students 


Suggestions in methods of business 


Classes are generally held on Wedne 


that has been found most c¢ 
trainees. The time may be 6:30 P.m 
7:00 p.m. to 9:00 P.m 

All of the courses are given with 
and generally la 


cause 


trainee or his boss 
week over a six-week period 
ne Of the most up-to-date schools 
business district 
those who attend 


in the heart of the 
easily reached by 


quarters of the two-h¢ 


n among the student 


The cl 


yur period of in- 
instructo Dur- 
eral, but orderly, 

At the com- 
e asked to make 


anda instruction 
nights be- 
nvenient for the 
to 8:30 P.M., or 


it charge to the 
for two hours a 
held in 
located 
where it can be 


Publicity Aids Program 


ro promote the program, free advertising and pub- 
icity is given by the city’s newspapers and the Asso 
‘lation of Commerce Bulletin. To hit ore directly a 
prospects who may be interested llars al inc 
ing the courses are sent to stores throughout the city 
These have brought excellent result rousi te! 
est among salespeople and manage! 

The teachi1 ols employed art lly ipplied 
by manufacture! if the particula erchandise that 
Vill be studie I Ss supplement b isu aids 


One of the main reasons why th irses were il 
ited,” point it Miss Dorothy Simmonds, co-ord 
itor of distrib e education in New Orlean was 
O upgrade the ype of sales personnel in the stores 
of our city. We've not only succeeded in doing just 
that, we've gone a few points farther and taught the 
managers of oul res many addit fact about 
their businesses 


a ee 


JACK HALLAM WITH GEORGE 


After eight years in San Bernardin 


OFFICE APPLIANCE 


E. FOX FIRM 


Hallam has returned to the Middle We iS a mbe 
the staff of George E. Fox & Compal Chicago man 
ufacturer of office accessories. Mr. Hi: h 1 
ig experience in office equipment. He as na 
Yawman and Erbe Manufacturing ( ipa ¢ 
years. Later as a manufacturers’ repres« ative 
several lines On commission and wi ne of the ea 
presidents of the 1 Fifth District Travelers Club. I 
new capacity he will divide his time between CI 
ca nd his old territory to the east, wl h wil 1¢ 
all of the Fifth District and perhaps s e cities on 
He will expect to see old friends at e s ione! re) 
ventk ind escort them to the company samp oon 
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fitable 
investment 


for the user 
5 or 


Take Advantage of 
LEOPOLD'S 
Big 1950 


Promotion Program 


Dy: nd profit 
o 
- 
- 
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Ky. Installation by O'Conner & Raque Co 


I .<€000// Office Furniture 


Throughout the country successful business men 
know that there are s lollar-and-cents 
reasons for investing in Leopold oifice furniture 


Increased office productivity improved moral 


reduced employee ove re but some of the Leopold 
benefits which add up to more profit for your Customers 
More profit for your prospects means more sales 

more profit for | Yes, for user and dealer 

like, Leopold is truly profitable investment 


THE 


—_ 


Eqpold/ vinrant 


IOWA 


FURNITURE 


BURLINGTON, 


MEMBER OF THE WOOT OFFICE INSTITUTE 
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DEALERS REPORT: 








MEILINK KEEPS ME IN 
THE PROFIT PICTURE 
BECAUSE | GET A 
FULL MARK-UP! 








MEILINK HAS 8 POINTS 
OF DISTRIBUTION... , 
AND | GET FASTER 
DELIVERY OF MERCHANDISE. 








1 CAN MEET AND BEAT 
COMPETITION EVERY WAY 
WITH THE MEILINK LINE. 
















































THE MOST COMPLETE LINE OF INSULATED PRODUCTS, INCLUDING A, B, C-LABEL SAFES, 
HOME VAULTS, INSULATED CARD AND LETTER FILES, BUSINESS MACHINE STANDS 





IN THE MEILINK LINE 
I'VE GOT SOMETHING 
TO OFFER EVERY KIND 
OF CUSTOMER! 






















429 
. = i THERE'S NO COMPETITION 


‘(<=>/ FROM THE FACTORY WHEN 


YOU SELL MEILINK. 











MEILINK’S CONSISTENT 
ADVERTISING AND SALES 
PROMOTION PROGRAM HELPS 
ME MOVE MERCHANDISE! 
























216 


he] 5i>lom-pae). ile) 


OFFICE APPLIANCES, October 


1950 








0 


HOW 


OFFICE 


COMPLAINTS HELP BUSINESS 


By Ted Knight 


things go wrong with the 
to have complaints 
sort. Business is 

running along 
th the goods that 


satisfied with the 
he treatment that you are ac- 


1e SelisS, OFT 


would seem that elimina- 
ild be an unmixed blessing 
things have not yet reached 


ind there is some reason to 


nclusive change in the situa- 


+h i+ 


ly as it seems 
elling to people, you are bound 
er of complaints in your every 
é N ter how carefully you run youl! 


bound to come 
of the merchandise that you 
tment that you are according 
Many of these complaints 
unjust and a certain 


anaings are 


will be 
iS nature ana require serious 
will offe golden op- 


your cus 


r you a 
with 


your true value as a salesman 


acquainted 


Complaints Spotlight You 


a complaint as an opportu- 
tion. Almost from the very 
es certain qualities that in 
ht are the very things that 
First of all 
you 


uur sales work 
potlight of attention on 
ind hours of work and thou- 

ales promotion and adver- 
ne thing 
ieaSt one oppor- 
istomer in a vein somewhat 
roles 


handling of the 


complaint 
‘tory to all parties 


relationship in nearly 


uu ought to go Out of your 
he sales promotion value 
enough com- 
ut deliberately cultivating 
the handling 


always be 


right now 


me up in your regular 
ipsetth ind distracting 
ting and upsetting it is 
ell 


Handle Each Individually 


e be built up in your mind to 


spects of satis- 


don’t exist and the busi- 
forever. Considering a 
\ help you to prevent 
ike a satisfactory adjust- 


ting a complaint from a 

one step of several that 
il accounted 
APPLIANCES 
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PUT A NON-TEARING EDGE 
ON ALL KINDS OF MATERIAL 


\ 





~—* 


Price lists, photographs, sample cards Maps, charts, posters, layouts 





Money maker for dealers 


Every office needs one of these “SCOTCH” Edgers 


to give long life to important, hard-to-replace papers. 
Just a turn of the crank is all it takes to apply a tough, 
wrinkleproof edge of specially constructed “SCOTCH” 
Brand Acetate Fibre Tape #750. 
is applied to both edges of the material. 


Tape (either colored 
or transparent 

Here’s an item that sells on sight and is a source of 
profitable repeat tape orders! Order now for immediate 


delivery! 


FREE Send your store name and address and we'll supply you with 
imprinted circulars advertising the “SCOTCH” Edger and “SCOTCH” Brand 
Acetate Fibre Tape #750. Write Dept.C-10, Minnesota Mining & Manu- 
facturing Co., St. Paul 6, Minn., giving quantity you will need 


SCOTCH” is the registered trademark for the more than 100 varieties of 
pressure-sensitive adhesive tapes and for tape dispensers made in U.S.A by 
Minnesota Mining & Manufacturing Co. 
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“PREMIER 





@ oewxe 


PENCIL SHARPENERS 


NEW 







DELUXE” 





( Styled for 
CH RISTMAS 
SALES! 






WEW LYE AFFEAL/ 
WEW SALES APPEAL/ 
WEW FROHI7 AFFEALS 


Cash in on your Christmas store 
traffic by prominently featuring 
Apsco’s beautiful new de/ua 

models in counter and window 
displays. They are styled for 
Christmas sales. New, modern 
bases with rich, iridescent finish 
give these pencil sharpeners the 
striking beauty that Christmas 
shoppers really go for Order 
your Christmas stocks and free 
aids today! 


AUTOMATIC PENCIL 
SHARPENER CO. 
BEVERLY HILLS, CALIF 
ROCKFORD, ILL. - TORONTO, CANADA 


AUTOMATIC PENCIL SHARPENER CO. 


324 No. Foothill Road, Beverly Hills, Calif 


sales 






FREE 
SALES AlDSs! 
Use handy 
order blank! 


srnia 


Please send me the following 


yunter card 


three-dimensional window display with tie-in c 


three-sharpener counter display 
» deluxe line 


blotters ttalog page 


window and wall stickers envelope stuffers 
ad mats in col. size models 
Store name 

Individua! tle 

Address Zone 


State 


City 
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Up to 


ourseél 


this point 
the pr 


we have 
per at- 


for the matt 
been simply 


er of complaints 
conditioning 


ves to 


titude to assume in trying to adjust complaints satis. 
factorily and successfully 
The complaint point with every customer will Vary 


taste or 
should 


er matters of personal! 
each complaint 


judgment 
{ ake this 


ust as do oth 


Your disposition of 


into consideration. No matter how trivial or how up- 
just a complaint may seem, you must remember that 
to the customer it was of enough importance to cause 


him to bring it to your attention 

You should, therefore, regard it as being important 
enough to merit your serlous and sympathetic con- 
sideration. If you can accept the challenge of a com- 
plaint in this light, troubles from them will be few and 
far between and it will be easy for you to take advan- 
tage of the full value that a complaint can have for 
you 


In handling a complaint the time element is usually 


very important and the matter should be handled as 
soon as it is possible to do so. If it is a matter that 
requires personal attention and it is impossible to get 
to the point of trouble without delay, the customer 
Should be advised of the delay with sound, under- 
tandable reasons for it. This information should be 
sent by letter, wire or phone call as seems best suited 
to the particular case 
Be on Generous Side 


If there are possible remedies for the trouble that 


may hold the matter in abeyance pending your ability 
to get to the scene, the customer should be fully ad- 
vised as to what they are and how they can be 


should be 
than to let 


cedure 


This pri 


purpose 


advantage 
serves no othe! 


used to his best 


followed, even if it 


the customer know that you have his interest in mind 
and are giving his complaint proper consideratic 
This means a 

From here, the next stop is to get to the customer 
as soon as possible and to work with him in every way 
to get to the seat of the trouble. In such work it usually 
pays dividends to be a little on the generous side, both 
in seeing the faults in your product and in the adjust- 
ment, if such is needed. This is simple selling, for it 
leaves certain impressions with the buyer that are of 
great value to you. Among these impressions that you 
want to create these: (1) That uu and your com- 
pany are fair people to deal with 2) that you have 
your customer's interest at heart, and (3) that you are 
holding your product to standards even more rigid 
than he demands 

f 


Erring in the opposite direction in the settlement of 
any complaint c 
exactly 


complaint 


an easily result in the creation of im- 
opposite to 
is caused by conditions beyond your 
control and the trouble is not due to your product, it is 
a shortsighted policy simply to grant an adjustment 
to quiet the buyer, for unless the trouble is traced to 


pressions the ones listed 


If the 


and sooner or later it will 


its source it will occur again, 
have to be properly identified. You are doing your 
customer a considerably greater service by eliminating 


trouble than by financial ad- 


may grant 


any minor! 


him 


the causes of 


justment that you 


fake the Responsibility 


Complaints can be caused by many different things 
including defective merchandise. However, it is quite 
safe to say that this cause will be the seat of the 
trouble in a minority of cases. When this is the case 
and you are convinced that the responsibility rests 
with you and your company, it is advisable to assume 
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The 500 Group — characterized by simplicity of design and 
outward appearance — is actually composed of units con- 


structed with careful attention to functional serviceability and 





eye-pleasing style. Built with the same cabinet-making skill 
which is more apparent in advanced models, the units of the 
500 Group offer complete accommodations for all office func- 


no peer in the field — economy of cost and functional-quality 


| tions, adapting themselves to any plan. This low-priced line has 





go hand-in-hand to assure this. 


903 net standard “alesse cts Manufactured by the Standard Furniture Company, Herkimer, N. Y. 
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VALCO 


ALUMINUM 


..- for profitable accessory sales 


See the VALCO 
display... 

BOOTH 347 
NSA 


CONVENTION 












No. 25 
TORCHIER 
way Mogul sock 
No. 265-T-Cocktail de" Make 
Smoker ‘' diameter us 


Overall Height 24 te ba heavy 
Tray Diameter 16 y weighted 
Base Diameter 

Tray Height 22'/, 

Shipping We a3ht 


No. 17-C 


COSTUMER 


Durable |4'' diam 
eter base, heavy 
ily weighted. | 

diameter upright 
4 double hangers 
with finished pro 
tective knobs 





... our beautiful line includes 


¢ COSTUMERS 
¢ TORCHIERS 
SMOKING STANDS 
¢ SAND URNS 
e LETTER TRAYS 


SEND FOR COMPLETE INFORMATION 


VALCO COMPAN Y 


2937 Sheridan Ave., St. Louis 6, Mo. 
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much of the re 
adjustment. If th 
should 


be Carea 


sponsibility as possible in making the 
t the spot 
requlses 


e matter can be adj 


for then and there; if it 


consultation with your home office et all the facts 
and handle the matter as far as you can witnout fur- 
ther inconvenience to the custome! 

Take every bit the responsibility off him for the 
proper adjustment if you can possibly do s He has 
already had trouble with your product and should be 

trouble of getting the proper adjustment 


spared the 
I 


from your firm The sooner that you can get this 
ible out of | mind, the better it is for you 
Complaints that result from wrong prices or misun- 
derstandings of cy are no less important than those 
esulting from defective merchandisé In such cases 
i he elements ted as being important in the set- 
tlement of product complaints are equally important 
4s soon as you possibly can, you should determine the 
é cause of the complaint and take the necessary 
ste o eliminate the trouble 
Once you have taken over the responsibility for set 
i compla keep after 1t untll the matter ls 


ciosed 1n a manhe 


r that you Know to be sat 


ir customer, and be sure that the adjustmen right 
the first time. Settlements on complaints should be 
prompt, falr a in good grace. It is up to you to see 
hat the facts are properly relayed to your home office 
( ure such a istments 
Do! head he storm cellar n you hear a 
complaint coming up, for it may prove to be a blessing 
lisguise. If you will meet each complaint in a 
straightforward manner and handle promptly, fairly 
and graciously, you will gain in customer confidence 
and acquaintance and you will be making the most of 
omplaints 
—--< 


COLPITTS GROWS WITH M¢ 


A full 


N. B., heralded th 


OFFI 


page aay 


INCTON, N. B 


' ‘ 
ertisemen l! rhe Ie 
ie Monct 


on Daily Time at'Moncton 
e 48-year history « Ul 


Si Lt (Colp the Statione1 
I I id Coly ts tells how it ha erved the Ney 
Bi cK Clty since the year 1902 when it was 
inded by the te R. R. Colpitts. A ry 
building was erected in 1947 at 161 Robinson St., and in 
1949 warehouse is leased fol 4 iltlonal Storage 
| Additional equipment has been added for print- 
make the one of the best-equipped in east 
f ( nada 
Ex Sion of ¢ ts has progressed from the small 
n ne ane ¢ ape! store of 1902 perated Dy the 
p etor a ne clerk to the firm of today where 
A ployee I lle a business embracing greetl 
itlone! nd everything f he office Tice 
furl re fice ma hines and pri 
Th ! Colpitts is “Every 
Pe 1 Lu Office Suite 
I 102-} ¢ venlr edition of the ne paper 1s 
¢ ( tn pl orle I I 
\A 
vA 
. «© 
SPRING LAKE, MICH., FIRM ADDS PARTNER 
G St Wilmette, Ill., ha ined Cooper's 
Office Equipme Spring Lake, Mich 
Cc. W. ( ecently ant Mr. § I 
‘ ed pri I T ns 
{ S yee] ae! th 
Le I Since | é f 
Ni 145, he een with the I H Ste Inc 
W I l tna yULD ( ekly 
é de ize n comm I 
apning 
( ee] ¢ ffice equipme l é SVS 
¢ The f Panilzec ! J i4 and 
t M I 


CE APPLIANCES, October, 1950 


ath 




















The complete 
office-unette 
safety system 
DO-ALL-IN-ONE 

































































The complete office-unette safety system 
DO-ALL-IN-ONE 
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for OFFICE e HOME e WORK-DEN e 27 you/ 


art steel sales corp. new york 63 n. y., Us Se Ge 















Sttelnasier futuras 


AMERICA’S FASTEST MOVING 
OFFICE EQUIPMENT PROMOTIONS 
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THE 1-A SERIES — LETTER — LEGAL THE 2-A SERIES — LETTER — LEGAL 
AVAILABLE IN GREY OR GREEN AVAILABLE IN GREY OR GREEN 








ice eee 


























THE 2100 SF 
THE 3-A SERIES (ONLY LETTER) “UNO” HOME SAFETY FILING SYSTEM 
AVAILABLE IN GREY OR GREEN AVAILABLE IN GREY OR GREEN 





art steel sales corp., 170 w. 233rd st., new york 63, n. y. 
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FI609 FI620 


Deferred delivery. 
Literature, catalogue pages, etc., available. 


LE 
SPEED-FILER-BOY 
Sexes of Speed 






Filing Cabinets 
* 








F4001 


The Futura ‘‘Filer-Boy"’ 
steel filing cabinet, 
30'. high x 15 wide 
x 16% deep. Shipping 
weight——40 Ibs. 


F4002 


The Futura Speed Boy 
Stor Filer Unette. 30'2 
high x 15 wide x 
16%. deep. Shipping 
weight 35 Ibs. 














F4001 


Deferred delivery. 





art steel sales corp., 170 w. 233rd st., new york 63, n. y. 








FUTURA 
SAFER-AT-HOME 
EQUIPMENT 
FIOOCO 


Steelmaster extra 
heavy-duty,extra 
heavyweight, 
precision made, 
double wall con- 
struction. Treasure 
Chest. 








Deferred delivery. 




















Steelmaster security vault type Steelmaster security vault type 
strong box with individual com- extra-duty box with flat key 


bination lock. Extra duty, extra security lock. Extra duty, extra 
heavy unit. Deferred delivery. heavy The 


Literature, catalogue pages, etc., available. 


Tamil ik tk Se ee ee) oe 2 oe 











Now at Dixon Booth No. I19- 


with its New Gleametal Tip! 
fF 





ur 

} A 
Y 

+ J 


. 
4 


lIOSEPH DIXON CRUCIBLE CO., Pencil Sales Dept. 98-J10, Jersey City 3, N. J. 
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OFFICE EQUIPMENT AT TRADE FAIR 


AMERICA WANTS ce, ae 4s. ate Sr 
Two tube lamps 





| Marsh Stencil Machine Co., Belleville iil 
HAS THEM: 
Matthews, Jus ii A Co... Pittsburach Ps und Chienge 
fll 
Wi ( ntinent Sules ¢ Chicneze, Ti 


GS Moen, Otte, Olse, Norway 


: . 
7 RETAIL 
Vultistamyp Co Ine... Norfolk, Va 


National Cash Register Co., Dayton, Ohio 


Ningzara Duplicator Co.. San EFranciseo, Calit 


Ohatold, Berlin, Germany. 


Olivetti, Ing. ¢ A Co., Ivren, Italy 


Pan-Amerco, Inc... Wauseon, Ohio 





Reif, A.. & Co... Philadelphia, Pa. 


SEE US IN SPACE 324 Ege ng en en 
NSA CONVENTIO 3 


Yes, America os Two Tube scent Desk Lamps Reotaprint A-G. Berlin, Germany 
{ rhe wo ‘ 7 
, ‘ 
Speed Products, tne., Long Island Cit» ‘N ‘ 
be 
The I Speedrys Products, Ine., Chicago, Hl 
bing f 
D 
Wassell Organization Ine... Westport (onn 
/ 
{ 
the 
\ } 
Weber Addressing Machine Co... We Prospect Hl 
RE 
BE BE 
sare ORDER TODAY i sari 
Th. 
Fre 
to 
~<= « 
p 


SINCE RING BINDER DISPLAY ATTRACTS STUDENTS 


\ 





GENERAL LAMPS MFG. CORP., ELWOOD, IND. w:.co amt, Ms uimders mall izes trom 4x6 ines 
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Here’s how 
Al Cook 
does business 











HE SAYS— 


I've been operating my outfit long enough, I guess, to have some 
precty definite Opinions as to some of the most important factors 
involved in making a good living selling office equipment. I've been 
handling the Diebold line for the past six years and I'm convinced 


that Diebold rates up at the top on every point. 


T You've tt 1] 


bounce back on you after it’s been in 


1 give the customer quality service 


lue-sky-price ys are over. The price tag has got to make 
sense to the customer regardless of how many indirect savings the product 
\ | ryr t ’ nyiry) 


Wiil Drink 
3 You ve 


complete Diebold line 


got to build reputation for ‘having everything. Get the 
establish yourself as headquarters for every office 
equipment requirement 


o Product reputation prestige’ Has your customer ever /eard of 
line you carry? Diebold 


M 


the 


products have been on the market for ninety years 


ny prospects are favorably inclined to the product name before you start 
ling. The Diebold nan 


é 
hh. it 


puts class in your operation 


to cove lot of points here, but maybe I'd just better leave it 
Stop in and see me some time when you're in Oklahoma City—Id like 
r your ideas, too! 

Dials aler Al Cook of 

Al Cook Desk & Off pply 

Co Oklahoma City, Okla 


The Diebold line is a complete line 





WW //// \ 
ROTARY VERTICAL VISIBLE MICROFILM 


\\W/// (WY 


wines ot Citi FIRST COME —FIRST SERVED! 














ible. Write yy . ° P 
I'd like to hear the Diebold dealer story—with no strings attached 
to ‘ ; ng a more ; 
prof ble busir your territory 
NAM ADDRESS n 
+. 
: COMPANY 
lIEDOIK 
. . REA 
, » nC. REMARKS 
Dept. 2, Canton 2, Ohio 
OO eS LS SS 
50 e . - 
ov OFFICE APPLIANCES, October, 1950 
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For extra profits and new business 
smart dealers feature and sell 


‘NU-CRAFT” BANK & OFFICE EQUIPMENT 








4 


NEW CASH BOXES 


For efficient cash handling 
Equipped with a flanged over and 


practical double duty unit that 
‘ 


standard cash drawer and locks 
ing overnight Finished in baked har 
grey. Overall dimensions—16'/, x 14 
Constructed of aluminum Light 
Practical 








STEEL CHECK OR DEPOSIT HOLDER 


Bank tellers will welcome this handy 


deposit holder. Requires very little spac« 


tents are easily removable and your 
deposits are always kept in a neat 
manner Overali dimensions—|( x 
Available in baked green finish 





SAVINGS CARD SORTERS 


Reduces time required to sort card 
of the day. Permits breaking dowr 
numbers and eliminates inter-sorting 
three convenient sizes. Constructed 
finished in baked hammertone wa 


STEEL 

COIN 
CABINETS 
Constructed of heavy gauge stee! and 
with handies for easy transfer Idea 
neat storage of coins in the tellers cage 


the vault Available in many 
pennies, nickles, dimes, quarters 
Available in baked green finish 








* 
€ 
\ . 
es 
e 
e 
. AMERICA’S FINEST STEEL 
e DESK TRAY ““THE CHAMP 
THE CHANGE MAKER . 
os ce ; F . e + é ab k 
’ ‘. 3 . ‘ ‘ 3° ° 
- i sein p 
: tw 6 be x we 








eo 
bad " et 
. be — 
° — 
m ——— 
. lat - 
- 
° — 
€ 
2 
STEEL UTILITY DESK 
f i‘ e desk t ted f 2 33 tee 
; ial 7 3a ; e ea ‘ typ sts 
gn : ts et Four roomy drawers tak tter and 
noun a¢ @ legal size papers. Ava 
& F > grey, green, or walnut verall d ns 
ron oe x 16° x 27 
*eeeee@eeee¢ee#eee?#?e#eee#ee#eeeee#eeeeeeeee#eee#e#e#ee#ee#e## 
* 
€ 
e 
~ e 
— a. 
bs . 
ee STEEL 
CHRisT e ' > POSTAGE 
cane MAS CLUB ‘ saan 
COUPON RACKS . BOX 
ox handy rack f ting he e 
Takes c very TT space and 
e thumt 5) t a 
Ma f partments have bee king f handy 
zr nertone e tamp box ke +h iH , partments 
Made of steel! and } ped with a k and 
No. 8-4 ‘ x - keys. Finished ‘ , hemsasart ; 
? 5%, x . Dimensions—10!/, x 
+ 









Dealers everywhere serving financial and commercial organi- 
zations are increasing their sales and expanding their customer 
lists by selling the right product to do the best job. Nu-Craft’'s 
constantly expanding line of quality equipment is designed to 
give you the decler increased sales potential and promot: 
greater profits. 


Ask for More Information on This Money 
Making Line Today. 


IN CASE ALLOCATION BECOMES EFFECTIVE 
INSURE YOUR SUPPLY OF NU-CRAFT PRODUCTS. 


NU-CRAFT PRODUCTS CO. 


BROOKLYN 2, N. Y. 


WAQVDATTS Fo. 


ALWAYS SOMETHING NEW” 163 PACIFIC ST. 
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up a Slanting, compartmented 
it fixture, which can accommodate 
4 els. Developed to resemble a super- 
ith a separate space for every 

the entire line at a glance 
play is shown in front of a sec- 
levoted to books, notebooks, tab- 
and art supplies to appeal to 
“Many 
binders for every class, with 
which make simple to carry 
notes needed for the day’s 
ed out For this reason, the 
ring binders with dividers in- 
the sides of the 


and college students 


—>-—— 


NEW ALL-GLASS FRONT INCREASES SALES FOR 
FLORIDA STATIONERY RETAILER 

oO! exterior appearance of the office 
sales has been graphically dem- 
xperience of Boyd Stationery & 

inama City, Fla 
months ago, did away with an 
indow” type of front, in favor 
hanging window front,” credits 
every department in the store, 
to office furniture sales, direct- 
eal. The front incorporates a 
tending from sidewalk to mar- 
loor, tending to “lead the cus 


the fact that there are no ob- 








ATTRACTIVE RESULT OF CAREFUL PLANNING IS 
NEW HOME F BOYD'S IN PANAMA CITY, FLA. 


tween sidewalk and store in 


stomers to readily see office 


fice supply sections, business 
‘ffice furniture from across 
ie it possible pul the entire 
intensified lighting system 
of illumination over every 
he f In addition 
ounter the interior 
1 moldin ver the interio! 
possible highlight iny 
ie, or ol irposes 
a me! Lec i ne 
esks ible d other low 
he O f Vhich cu 
f f Incidentally 
( ns ding size ii 
concentrate teadil} O 
¢ I Kes 1t pos 
ffice he limi ed amou! 
Va I ory sig? 
rena [or Smaii t tee] ful 
le P 
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11 
PROFITABLE 
MODELS 
IN THE 
PORTABLE 


WHEELDEX 
LINE 


Only ''Wheeldex the Original’ offers a com- 
plete line of experience-proven prestige wheel- 
type card files. Wheeldex products are un- 
equaled in quality and performance. Provide 
many exclusive patented features. 





Sells easily and 
brings repeat 
business at Fair 
Trade prices well 
above its various 
imitators. A real 
profit opportun- 
ity for you. 





Write for details or visit Wheeldex Booth No. 
312 at your September Show in Chicago. 


WHEELDEX MANUFACTURING CO., Inc. 
40 BANK STREET, WHITE PLAINS, N. Y 
Phone: WHite Plains 6-6800 
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Drawer Headquarters 


New Separator Improves Steel Drawer Use 





¢ Parts roll easily into hand 
e Label Holder has topmost visibility 
* Tilt divider stops hand injuries 
¢ World’s strongest drawer with 
more efficient features 


Label holders in 
Stantly visible on 
front, each cross 
divider, and rear 
end of drawer 


Extra dividers may 
be added on j’ 
enters 


Adjustment of da 
viders made easy 
by dust 
adjustment grooves 


Slanted back tops 
on cross dividers 

makes small parts 
roll into hand and 
easy to see labels 


proof 


One piece construc 
t fre t bot 
tor back with all 


Lengthwise dividers 
—full tength. 


Handy rounded y 


convenient handle 





welded sides 








No. 11 —EQUIPTO'S most [—a— fr mass3=) (BRE) 
popular item. Width 34”; [fo " |) 4 ~ 
height 13%"; depth 12”. : 

Each of the 18 boxes comes 
equipped with 2 adjustable 
and removable cross divid- 
ers making 3 compartments 
per box. This makes a total 


Under Benches 
Counters or 
Sales Tables 


Stock Rooms 
Shipping 
Depts. 


Homes 
Basements 












of 54 adjustable compart- For ) 

ments. Olive green baked Large 

enamel finish. al 
of 
Small 

No. 1092 — Size 7’ x 3’ x » Parts | 

1’; 108 drawers, 324 ad- 

justable compartments. 

Frame is of high carbon 

angles making the strong- 


est of drawer units — none 
finer. Drawers slide on flat 
surface with no bolts or 
fasteners to interfere. Olive 
green baked enamel finish. 


PROMPT 
DELIVERY 








670 PRAIRIE 
AURORA, ILL. 


DIVISION OF AURORA EQUIPMENT CO. 


226 


IN OTHER LANDS 


Continued from page ; 
reducing the tendency to look down at the Ke 
This machine can be adapted for use In t¢ ning 
iny keyboard system whose basis is the sense of touch 
the memorizing of the relative position of the 
ticular keys, such as on teleprinters, linot; 
Ima! ypes of machines 
New President of the Typewriter & Allied T les 
Fede ion of Gt. Britain and Ireland is W. Lorrains 
H if Glasgow, who is elected for the year 1950-51 
H presiden¢ been signalized by an invitation 
extended by I Scottish branch of the fede tion 
Glasgo 
Among the major efforts of the federation thi eal 
has been the issue to its members of sche e of 
allowances of typewriters to be traded in agai the 
f f new machines. This has proved of immense 
ie to the trade, I am given t indersta as 
é ed by the favorable reception which has been 
ccorded chiefly because it gives valuable guidance 
allowances which have hitherto been at ide 
ince throughout the country 
In October, representatives of the federatior r 
le to visit the exhibition of the International A 


ciation of the Office Equipment Industry at Pa 
Arrangements for the trip to Paris are in 
Hemes, the honorable secretary of the Inte! 
tional Association 
—-<« 


NEWS NOTES FROM AUSTRALIA 


W. Beecham, Correspondent 
Vice-chairman 


Alex Harrison and Managing D tol 
Tavlor of Ale 


x Cowan & Company, L 
have been on 


manutacturing stationers, 
Australia. They report that consolidated pr fe 
£stg.46,.778 in 1949. The 


from £stg.108,314 in 1948 to ) 

ts Australian and New Zealand ib- 
icluded in these figures but are n ep- 
shown in the consolidated accounts 
that the reduc in profit was due to “much more 
difficult trading conditions,” particularly in the last 
half of the year, when a substantial revision of British 
alues became necessary. Ordin 
cent 


Slalaries are il 
arately 


*ti0n 


+ » ip af 
OCK arily l1lV1de 


remains steady at 10 per 


Among the new Australian firms registered recent 
are: The Cutner Envelope Company Pty | 
£25,000: manufacturers of envelopes, carton OXeS 
and stationery o W. P. McElhone & Company 
44 Martin Pl., Sydney; the Australian m 
Company Pty. Ltd., capital £10,000, manufactu! 


office Cc 


time recorders and registers, office H. Si & 
W. B. Phillips, 113 Pitt St., Sydney; The Vellum Bind 
ery Pty., Ltd., capital £5,000, manufacturers of 

f end paper books, office, c/o B. W. Loder & ¢ 
pany 14 Castlereagh St., Sydney, and the Beau Pen 
C y Py. 3 manufacture! fount 

! pencils, office, 376 George St., Sydney} 


Sands & McDougall Pty., Ltd., Melbourne 


¢ f off tionery, recently entertaine 
emp ees who served the company for 25 
re. Eacl ich employee was presented 
vristlet watch litably inscribed mm 
the occasion Thirty more watche 
Sydne Ade nd Perth bral 
re ¢ vees In those s f n 2 
e of se he firm. J. R ishop, ch 
rs, ma similar et f M 


peen made R. Vernon 
trallan patent [01 
, 


er mechanism. Details are Mechani 
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The Debonai 


900 Series 





You'll recognize immediately the Alma 900. . . top choice 
for a long time with customers seeking fine period office 
furniture at Wise Economy prices. 


Only now we've given it added eye appeal... and extra 
sales appeal! 
Debonair... the name that means Alma quality and crafts- 


manship in period furniture. Introduce it to your customers 
now... order several models of the Debonair today. 











BETTER DESKS ARE MADE OF WOOD 


October, 1950 227 


APPLIANCES 





ee ee Se 
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The BLAIR flair for style 
means quick sales for you 









Side Chair A 3-¢ 
Swivel Chair Model 72-C 


 —>?a—eo™™ : Conference Table Model 49 


- conterence group 1s just one example ot Blair turniture is available 


top-grain leather upholstery 





the Blair flair for distinctive style combined with rugged durability 
; Duran; Goodall Gros P« 


Every Blair model, whether it be office or institutional furniture. Goodall Claremont, or « 
binations of these matefrials 
is the outstanding value in its class. Your customers don't And there’s an infinite 
’ 1 ' riety ot beautiful olor { 
have to look twice to see ¢/at. So it’s no wonder Blair dealers ove a 
Nnarmonize with at decora 


ing scheme 


DLAI | 


the country are stealing the show from competitors 


b 


enjoying quicker sales and bi 


rer pronts 


eos 


Write today for full information on this 


complete line of distinguished furniture 















e: {> 
“>it £ a S 2 : 
5 ar Sion Ty ie ' Seats the Business World 
“tH 4 ; “a | { 





Blair Aluminum Furniture Company * Marietta, Georgia 
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gia 


50 


etween which leaves may be 
f r bou nd having filing posts set into the 
the upper element hol- 
a Slidable locking tube or 
be moved longitudinally so that 


the filing 


and 


} 
i~Se 


erein grip posts as re- 
ed by the provision, within slotted 

lamping elements, of detachable 

element carries a screwed nut 

screw whose outer end has a 


inner end abutts against the 

king tube to impart to the tube 

to lock it against the filing 

The it y carry integral hinge portions.’ 
I been made by E. T. Brown 
! Australian patent for a support 
index Details are: “To provide resist- 

e to tipping throughout the entire travel of an in- 
uspension arm is positioned 
d equi-distant or approximate- 
sides of the drawer) and 

fixed slideway secured to the 
neans such as a projection being 
\ to engage the suspension arm 
al raw it rds during portion of the open- 
irawer, and means such as a 

flange is provide on the drawer, to engage the 


pension arn ish it inwardly during portion of 
drawer.” 


aqaistant I r] Lne 


S]] n f ent f the 
rnment statistician reports that 

ended March 31, 1950, imports 

of iti n typewriting papers valued at 
£152.11 mpart h the £309,000 of the nine months 
t were valued 


) 


were 
March 31, 1949. Imports of stationery 


Government Sstatisticlan re- 
port it duril financial year to June 30, 1950, 
n f stati 1 so forth, were worth £387,469 
col it £298,620 of the previous 12 months 


A 


BURROUGHS OPENS IN VENEZUELA 
hine Company h 


Subsidalary 1M 


as announced 
Venezuela 
known as the 
The new sub- 
the Repub- 


previously 


_aracas O De 
zuela, Ink 
ns customers In 


ne company Na 


modern busi- 
about a neea 
development of the Com- 
Ray W. Macdonald, 
This new company 
of Burrough subsidiaries 


iemand for 


i@ia Nas brougyD 


try 
cry 


> ; ) } 
2 ‘ ai 


1 manager of the 
San Juan, Puerto Rico, has 
er of the new Venezuelan 
organization 
Mr. I erved in Burroughs branch- 
been in of San 


years 


charge 


three and a half 


i eo 


ESTABLISH BUROTEX FIRM IN AMSTERDAM 


A me made of the recent estab 
hme f H ppij Burotex N. V. at Nes 
\ for the import into the 

idding al calculating 

B is a Sales and service depart- 


Independently of office 


also interested in other 
pe nanaied yy ts sale 
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PROFITS MAKE A VERTICAL CLIMB 
WHEN YOU SELL 
ATLAS VERTICAL FILES 


ATLAS 
FILM 
FILE 


Manufactured 
of heavy 
gauge steel 
and equipped 
with Yale lock. 
100 - 400 feet 
reels of |6mm 
film or 50-400 
feet reels of 
35mm film can 
be filed in 
the model il- 
lustrated 
Films are kept 
safe from dirt 





and damage 





and are quick 
ly located by 
means of the 














- simple index 
ing system. 
Also perfect for the filing of tape recordings and microfilm 


ATLAS DELUXE 


For 300 offset plates, x-ray films, blue- 
prints or 500 stencils the DeLuxe is one 
of the many vertical filing cabinets man- 
ufactured by Atlas. Constructed of heavy 
gauge with ball-bearing 


locking arms, 


steel casters 

hinge and 
Available in 
to accommodate the three 
widths of Atlas hangers. May be 
equipped with DSH, SH series, PSC series 

GRIPDEX series hangers 


stop piano 


separate hanger frame. 


three sizes 


DeLuxe Mode 

25'' high 3'' wide. 26'' deep 
B Deluxe Model 

25"' high, 15'/2"' wide, 26'' deep 
~> Deluxe Mode 

25" high, 24'/2"' wide, 26'' deep 


ATLAS HANGERS 


Four series of Atlas hangers fill 
every vertical filing need. 
DSH Hangers for stencils 
SH Hangers for offset plates 
PSC Hangers for x-ray films, blue 
prints, stencils in file folders, etc 


GRIPDEX Hangers for group and 
specialty filing. 





Write for illustrated literature on the complete line 


Visit the Atlas display at the 
NSA Convention, Booths C-2 and C-3 


7. i FG 


STENCIL FILES COMPANY 
LAN D ° OoOwnIoO 


Se ae 





STREET ADDRESS ° 1662 E. 118TH ST. 
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ROWLES 


School Equipment 





A 


[KZ 


~< 


Sp >< 


SCHOOL EQUIPMENT SALES 


Yes, there's big volume, lot f 
your SCHOOL EQUIPMENT 
plenty of repeat business, t 
after year 





But, that’s not al Sch 
stationery pr ucts 
EQUIPMENT to the rich 


to an even bigger 








other items in your line 


Don't let another day go |! 
of this business with ROWLI 
choice of school buyers f 


You 





LEARN THE FULL DETAILS, NOW 


i popularity. W 


LU). AROWLES CO. 


ARLARGTOR HEIGHTS. V\ALLABONS 





230 


“WHY 


THE WHOLESALER?” 


By Mortimer H. Chute 
President 


Bainbridge, Kimpton & Haupt, Inc. 


an address given bs Vir. Chute at an ereting 
Educational Association of 


Philadelphia, Pa. } 


NY MAN WHO believes in the American 
A free enterprise must sense the nce f Amer 
in industry An man who has smelled the attle 
ke of compe and caught the spirit of a m- 
plishm ent that comes with making a sale must sens¢ 
he enture t lies behind our system of di ibu- 
( I ippose, too, that any man who cares at al] 
ob, whatever it is, is interested in what be 
hin Nat job and how it Nts Into the enerai picture 
I in the wholesale stationery business and I like 
f mucl e been with one wholesale house for 
ears and that firm itself has been in the hole- 
ale iness for 105 year We must like the business 
ind e Dusine l be toleratin But I l 
ke e busine I am in if I didn e¢ mi eaning 
co ee how it tie tl f I ¢ 
f f mal turil and distrib cl i 
il l€ rit ffi ipplies 
D evel yu that the esale SS 
( i l itself I n 
( ! A oclated with ! ] - 
f é se in the ¢ f 
ece f I narket place ere 
vere embled and dis F) 
é rood ere collected and then carried it lan- 
or ( through dese ! é 
I é Io ( l centers ofl ] ere 
ne ere pou I final Salt i I ) t 
A e Nave to call “the f 
Slave Traffic was Wholesaling 
4 wholesale slave traffiC Was amon the earliest 
f if wholesalin You remember how Joseph's 
! lers in ea Hebrew days left him in the 
aw I arrival of a caravan in order to sell him 
he vere evidently fooled because it was some Midian 
te described in the Bible as merchantmen. wh 
ew and lifted Joseph out of the pit and sold Joseph 
o the Ishmaelite r 20 pieces of silver The ist 
ave been a fairly steady stream of caravans a! 
f lesale business in those day 
Y< can trace the course of wholesaling all down 
hrou he ce rie You will] find that the is 
‘Ol erable variety in the type f wholesalers 
th the yeal ist as there i day Each of 
I es had its reason for being and each t 
ontrit yn 
And So, Why the Wholesaler? 
V he v le le! A friend ew 
ll lietin f recentl\ D ‘ > tes 
C er of Comm erce that listed 1 Tere cinds 
holesalers an¢ en had anothe é 5 
1{ I entitier {) eC! Types Ey t f I 
[ bulle ! vere sure there ! ¢ ¢ es 
they n 
I} ry is a boilin ot, you k1 It ha ea 
n f America t f hat 
idar< o be what I eS€ 
] ( ( ers iS al) ¢ ( ( f 
\ l¢ nevitab A 
é tner oral 
f nau 
()? ne ( Vnoiesale ' 
Nu é ilthoug! 
he ( f Vas ( é The W 
Me [ It rile about that cat ntn type tnal 
I De€aK But I want { ffe1 
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An Automobile Dealer Equips 
His Office for “Better Business Living” 


KAUFFMAN BUICK CO. 
Spokane, Wash 





with INVINCIBLE METAL FURNITURE 








é e 
Crvctustve! 


ey 





tla 
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Yes, here’s another office equipped with INVINCI- 
BLE Steel Furniture for ‘Better Business Living”... 
1d another INVINCIBLE dealer has profited! You 
can profit, too by selling your customers INVINCIBLE 


i} 
“4 


desks, tables and files to better their business living 
conditions ... lower their costs, improve their office 
efficiency. The INVINCIBLE line offers extra con- 
venience, greater durability, wide choice of sizes and 
models to meet every office need. What's more, you'll 
say INVINCIBLE prices are right! Find out how 
easy it is to sell “Better Business Living’, through 
INVINCIBLE'S efficiency office plan. Write for 


complete information today. 





REG. U. S. PAT. OFF 


INVINCIBLE METAL FURNITURE CO., MANITOWOC, WIS, 












and tobe ate! ae 
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all over the country sit up and take notice. 
The new companion piece to the Boling 
Executive Posture chair! (Shown below.) Ideal 
for conference table groupings or as 


individual guest chairs. 


Eye-appeal to attract interest 
craftsmanship to close the sale .. . that’s the 
story of business success with Boling. 
Stock the complete line and watch your 


sales volume climb. 


And there's a quick way to learn how you can 
realize immediate profits with Boling... 
write today for our catalog 


aa 


“Chairs for All Business. it's a fast 


start to new sales. 


No. 8711 
Companion Piece 






No. 4858 
Executive Posture Chair 





om +) 
a 


Ca bd HIGH POINT BENDING & CHAIR 
See SILER CITY, NORTH CAROLINA 
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1g 
al 


as 


2g 


ist 


at a profit 


} + - = \ | . 
ode! hat used to be almost 


ype of distributor. The 

» often nowadays as a term 
le merchant” or the “serv- 

) disrespect to the type of 
en I say I think the term 
é » the who buys up 


type and quality 
W or many cus 
had a previous 


annot, I think, be properly 
or a wholesale merchant 
Eleven Types of Wholesalers 


source oO nanufacturer and 
neve! 


holesaler. T 


‘ustomers 


wholesaler buys or secures on some term or other 


sells to retailers 


kes title to any 


l,i — 11 
his man seUs fo! 


carry home the 


I t He sells goods that 
consignment basis for hin 
< 
most of his business Is 
nt to the customer by the 
nay not have an office, but 
CK 
iS » re € abroad 
vs from foreign sources and 
america 
ent or representative. He 
of certain manufacturers 


a commis 


sion. He is gov 


rers’ prices and terms and may 


he concern 
the manufacturer. Needing 
, ala 
id his own capacity (sales 
] ] } ) act “- 
cilities he manufacturer 
et parently independent outlet 
trols anc S 
differs f n what we ( 
f agel eprese! i f 
€ ent i l pu ) i 
f f he p f f nee ‘ 
nufacture! 
erm i € D¢ 
le! lal | 
! nas esmal a 
merchandise and collect the 
el ¢ no least the service 
er I such as ourselves 


the full wholesale function 


Sait re 
( He 
npletel\ 
} 
é 
f Cp 
¢ ( 
he ame ¢ 
esale 
VA ch re 
the 1i 
] + 
A iLULIE 
hat he 
he ha ) 
mieé toke1 
alli I 


presentatives He 


ses on creaits 


O! nis own ana 
of his sus 
f in Wiiill 
f izO N rie 
evel ther 
X pe ence vere 
! bber N 
profits with a1 
Té¢ f type a 
ore evidence, if 


acturer ca? 
1! wavs to get 
the retailer has 
is economically 
not like 


vbe he mixed up an orde! 
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GUIDES AND FOLDERS 











ADVANCO 
STEEL FRAME 
(adjustable ) 
for use with 


Suspend-O-Folders 


SUSPEND-O-FOLDER 


to use with 
Advanco Steel Frame 


SUSPEND-O-FOLDER 
Personal Desk File 


MANIFOLD BOOKS 
AND PRINTED STOCK FORMS 


For more than 25 years, we have been offering 
our wares through the dealer exclusively. 
Write for our Illustrated Price Lists 
Manufacturers 


SUSPEND-O-FOLDERS * FILING SUPPLIES 
MANIFOLD BOOKS @ PRINTED STOCK FORMS 


ADVANCO PRODUCTS 


Division of Advance Salesbook Co. 


148 West 24th Street, New York 11, N. Y. 
Telephone CHelsea 3-1276 
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lor jy land sent jy 1 Carbon pape! nen you raered 
blue-black ink. But wholesalers are a hard breed t 
* kK rhey ire here because there ji VOrK Io! nen; 
Peotita ble And there isn't anybody els« 
e°@ Each Element Helps the Others 
Nov I course tne manutfacture nelp DOUtN the 
retailer and the wholesaler: the 1 iler hel; the 
manufacturer and the wholesaler 
! Why the W f 
é to lls ¢ Line 
\ f € ne e manulacture ne e] 
I f to be mmon dlscove t i f 
he facturer he 1 F 
f il f But I'n é 
( holesaler, if é } 
h¢ ne ure! The I . . 
Ly at ié€! 5 hel; { t 
Ce a i ne [ pre ible busine 
FOR DEALERS! FOR USERS! No manufacturer is so large that he can f 
2 og money and galn pronts Dy alstributin nis pl 
through a qualified wholesaler. I'll y further that 
the small manufacturer who wants t row fin the 
wholesaler a necessity. I'm going to ert—wiltl oul 
forbearance, of course—that the largest retailer in the 
largest city can find definite help in the services of 
tne lalified wholesaler I'll also state ind you will 
‘ , 


wy all doubtless agree tnat he small etalier in thinly 
grap Th hi ttled regions i holly dependent on the wholesaler 
Before I list a few of the ways the wholesaler does 

benefit the manufacturer and the retailer (and I want 

\ i [ (; \ | | RR 1 you to see both side of that picture please glance 

at the accompanying chart. This chart does not cover 


et: ictCOoT! I ills 

all phases of ymmercial stationery distribution. It 
Dealers looking for a profitable Cash Register 1 ell to small doe attempt to simplify a fairly complicated sit ! 
business have found the answer in the Indiana and yet leave a reasonably accurate picture I me 

f +) nie . y re tatin?r . } 
Easy to sell because the prospective user can quickly ee that 4 - nigh sees SS —e ~ 

ribi , 
the Indiana will give results equal to svstems. costing 2 to si ai 


times as much! 
0 TI 

Most practical easy for clerk- complet ontidential detail IST R tug ON 

me Commercial Stationery Industry 


of sales by departments or commoditt Onuicl curate. safe 
eash control. ” —_ - 







You will find this a The LARGE 
’ scant Manufacturer 


profitable iddition Manufocturer — ) 
| T | 

to vour line | } | c ng of On 

| with Wide or | | = | Vth 

| facturer! { The New or Two 


National | |Manufacturer 
with Limited | in | Patented 
Distribution tribution tribution | | Specialties 
= = - 7 — A a S Gans — 
1 a G 1 M Ss 
y ‘ = N 





Wholesale Stationer 
USE COUPON : 
OR WRITI 7" F Ss 
seca ee li cin tain ilmenite en 
| INDIANA CASH DRAWER CO. 3 
| SHELBYVILLE. INDIANA | } | . 
| | 
| Please send full details ind cle | 8 = % 
| Th RGE 
| Name : e LARGE 
ommercia 
| 7 t er — 
| Company | Stationer = moll Town 
| nm th mit : Variety 
| Address | ev y Towr 
| | 
| Cots J ~ | COMMENTARY ON DISTRIBL TION CHEARYT 
| | 
| Kind of Bus-ines- | 
Qep cue cae cue cue auee cue aes ee em > a a a — = —————e 
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------- Office Furniture - at -law 
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dignified wiltshire modern 


The prepossessing office above is the private 
office of Arthur E. Schroeder of the law firm 
Logan, Schroeder and Swartsbaugh, Toledo 


Eriksen's, Inc., of Toledo—another successfu 


Imperial dealer-— made the installation 


Wiltshire Modern goes into law—medicine—banking—business—all profes- 


sions—and adds impressiveness and dignity to any office it graces. The warmth 


and beauty of Wiltshire Modern will sell mass installations for you. Its added 


utility features guarantee you a steady stream of satisfied customers. 








desk company 
EVANSVILLE 7, INDIANA 


MANUFACTURERS OF WOOD OFFICE FURNITURE 
Member of Wood Office Furniture Institute 
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istinctive quality 


. .. creates a nationwide 
demand for JASPER SEATING chairs 


Dealers know ... Buyers of office furniture know ... there's com- 
plete satisfaction for everyone in the JASPER SEATING line of office 
chairs. The 1600 line illustrated on this page is an excellent example 
of what we mean. Fair Price * Unequalled Comfort * Quality 
Construction * and Finish * Eye Appeal. Available in Deep 

Buff or Top Grain leather —— also Du Pont simulated leather 

Offered in genuine American black walnut. northern birch 


and Indiana white quartered oak. Dealer inquiries invited. 


JASPER SEATING COMPANY 


JASPER, INDIANA 





Visit us at the... 
NATIONAL STATIONERS 

CONVENTION 
Stevens Hotel, Chicago 
Room 534-A 
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What Does the Wholesaler Do For the Manufacturer? 


1. He gives econ 
Saies coverage If 
would otherwise be 
duct sales meetilr 


} ) + 
dealers Saiesmen 
2. He provide 


be burdensome f 


mical and, in the main, complete 
manufacturer far better than 
possible. His representatives con- 
and make consumer calls with 


t} 
i1e 


rage (warehousing) which would 
the large manufacturer to provide 


and would often be impossible for small manufac- 
turers 

3. He benefits the manufacturer financially since 
the manufacturer, small or large, has more working 


capital that would 
bought goods 
yf retailers 

4. He protects th 
were 
retailers 
cient to give the n 

5. In many case 
formation on mark 
manulacturers 

6. He distribute 
show cards and Cil 


aw al 


ting later orders from a 


no wholesalers 


often difficul O 


therwise be tied up in holding un- 
ns multitude 

If there 
medium-sized and the small 
reach, would not be suffi- 


manufacturer's market 
the 
Ii¢ 


1 ¢ 


1anufacturer proper distribution 


the wholesaler gives valuable in- 
et conditions, particularly to small 


the manufacturer's 


’ 
4lais 


advertising 


7. He reduces packing, handling and transportation 
‘osts for the manufacturer. Less work, time, per- 
sonnel, expenditure 
8. He simplifies the credit problem for the manu- 
facturer. The manufacturer should and does prefer 
that the 100 firms f whom the wholesaler assumes 
full credit responsibility appear to him ‘the manufac- 
turer) in one credit rating, that of the wholesaler 

And Now, What of the Services to the Retailer? 

l. Definite savings the retailer in money, labor 
and time 

2. The qualific ervice wholesaler provides ware- 
housing facilities, relieving the retailer of the need 


f carrying large 
capital for othe! 
and t 

3. The 
retailer 
aids in 
never 


allowing 
keeping re 


overloaded 


point 

4. The wholesale: 
probiem Dy redu 
transaction 

5. The wholesale! 
lines, whereas tl 
different source 
during the wa 

6. The whole é 
with a minimur 
spor ence 
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OFFICE APPLI 


leading to grea 


wholesale! 


ANCES 


ocks, saving space and releasing 
irposes, permitting faster turnover 
ter profits 

provides a buying service for the 
re retail attention sales. He 
tail stocKs in balanced condition, 
depleted below the danger 


to 
never 


credit 
single 


sim 
i 


mp 
red 


lifies the retailer's 
it applications to a 
rovides immediate delivery on all 
not always possible when many 


nvolved. (Many examples of this 
ovides an emergency service 
elay and a minimum of corre- 
vides a means for handling 
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SILENT SALESMAN! 


Put this little helper to work in your store! Let 
him build sales, boost your profit on the entire 
Ful-Vu “window sleeve” album and binder line! 
Sturdily designed for either counter or window 
use, this handy rack displays the new Ful-Vu 
Catalog completely bound in a standard Ful-Vu 
album and permanently attached to the display 
by a bead chain. Four colorful selling signs in 
Mikafilm window sleeves at the top can be 
flipped over to change your sales message every 


day. Free to Ful-Vu dealers. 
FREE! 


Get Your Copy of the New 
FUL-VU CATALOG 


Here you are—complete data on 
the entire Ful-Vu “window sleeve" 
line including standard binders, al- 
bums, Vu-Dex displays and dozens 
of profitable specialties. Ideol for 
either store or outside sales use. Write 


today, stating how many copies you 


Genuine Ful-Vu products- the 
original nationally advertised 


window sleeve’ products — are - 
made only by Cooks Inc require. 
aa SS 












PROTECTS € | GLORIFIES 


SYSTEMS OF 


DISPLAY 


feele) €% Inc., Camden, N. J. 


Pioneers of ‘'Window-Sleeve'’ display and album units 


SEE US AT THE N.S.A. SHOW — BOOTH 140 
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THE FIRST! 


ECONOMY-PRICED 


COMPLETE 
MIMEOGRAPH 


POSTCARD TO LETTER SIZE 


*29... 
Plus Tax 





THE HART ECON-0-MATIC 


THREE HART MIMEOGRAPHS 
IN “VOLUME SALE” PRICE RANGES 


For Superi« r Mime w~ x } riair é Reagistrat 


j 

Model 249 (pictured above) $139.59 plus tax 
For Simplified Mimeographing Mode 49. $89.50 plus tax 
For Economic al Mime Jraphing M 49 $595 plus tax 


MINNESOTA 




















A mplia ¢ 1 
f In 
The wholesaler provides an ding si e of 
le information iften a single entral f 
) The wholesaler passes along sale eads le re 
é in a locality, lead ng f ul 
irce. ofte f nanutlacture! 
lt The A f f provides C1 als} i 
er advertising ma er for the p Ol f rile 
it 
The wholesaler offers counsel igge I t 
vertising campaigns and promot progra 
12. Throu well-trained and widely experiences 
iles representative the wholesaler passes al ! 
liable information and business helps 
3. In addition to the above services renaere Vy the 
1a ed se! e wholesaler to the ret Stationer, the 
lesaler brings to the retailer o ding ne spe 
é with ze Sales possibilitic d iten ead 
» retailer growth and expan l e eld 
rontable il€ 
The Wholesaler and You 
eome OI you are on salary some oO! you are elllne 
cOmMmmMISSIOI I assume; some oO! y 1own a DusinNeSs 
hare its ownership. Do the wholesaler and his 
netion mean anything to you? Y re not in a far 
iy sparsely-settled district. You ores do! have 
cracker-barrel in the center oI tne oom with a coal 
ove at the back of it. You are at the cente Mt Clvill 
You are Philadelphia. Manufacture iles 
en call on you every day in the week. Y in ge 
erchandise when you want It—ol n you lways 
on eartl Oo you need oi a esale Why d 
int him to stay in business 
] ot going to preach the old story that you will 
efit in the long run if your business prospers. You 
that. I'm not even going to over-emphasize the 
( that your value increases as you help your firn 
ether you own it or not) save money here a little 
re a little bit more; as you become the means of 


ting a little more profit and a little 


+ +} 


irm. So, if you do see tha he 
ling to ntribute 
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perhaps more 


more value for 
wholesaler has 


than you had 





ight he had, don’t lose the chance to avail your 
é if that contribution 
Al f this has to do with what we might ill the 
e phase the stationery business, the sale olf 
i ink and paper and gem clips and files, the 
essar\ lemand merchandise f oul ndustry 
en in tni routing end o!f the business nere ls 
it room for expanslon 
Wholesalin ke retailing, is or should De ver} 
ve eleme in our industrial system. The mar 
lirer crea form ot mercnal € he etalle! 
l ( create nev is new rKets 
l¢ ha ite both to pr al rhe 
T 17? 
4 Logical Market Place 
The wholesaler with widesprea ribution is the 
al outlet for a manufacturer's p! icts. He ver 
field. His service is the least « ensive for the 
lfacturel H ire ] lently has the eXCLUSIVE als 
yution of th pecialty because sO WV he be 
erested In devoting time ana ene te I tin 
sale 
IS in I f ecialties. or S f then nat 
t fleld for ex nsion and Sale ess lie Time 
hen a drug store sold drug Now it makes the 
sandwiches in the neighborhoo ind sells the 
s late en the sandwiches don’t diges Time 
when education consisted of “readin’, writi an 
hmetic Now look at the range of subjects por 
Tt t nas VE Time was whe ne as 10n 
ie the necessary demands of his neighbors ! 
S nk ape nd rulers. Now look at por 
er. He has to be a master of several profes 
intelligently about his The s ne 
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The Oxford Filing Folder 
Line is COMPLETE! 


100 Line Manile super stock: 
8 point single tog 
point single tog 
14 point single tog 
8 point double tor 
tt point double top 


700 Line Manila, at popular prices: 
I! point single top 


600 Line Kraft, unbleached sulphate: 


9/p point single top 
1} point single top 
point double tor 
9/> point double tor 
1! point double tog 


@w 





Durox Tag Super-heavyweight 
16 point single tor 





] 
| 
| 


‘'Make mine MANILA Oxford Manila’’ 


7 The taste of the younger soda-fountain set ranges from the 
ve simple Coke to the Atomic Hot Fudge Sundae with a Cherry 


on Top 





But the filing cabinet with a job to do in the busy office just says 


Make mine Manila OXFORD Manila.” 


No wonder Oxford ts the choice. 














Phe newly developed 11-point manila stock used in Oxford 100- 
line folders scores higher in bursting, folding and tearing tests 


ae, than any competitive folder! 


You'll be convinced when you see and feel a sample; when you 


note the bright, lively color; when your fingers slide over the 











al 

iT smooth, hard texture of this inimitable Oxford folder. 

h . . . 

nue Send today for a sample set of the complete Oxford folder line, 
of ; 

he and see for yourself why the Oxford dealer is always a stride 


ahead in the race for filing folder quality and sales. 





























Oxford 


= ee 


hi FILING SUPPLY COMPANY, INC. 











Garden City, N. Y St. Louis 2, Mo. 
z « ag —_— oe —t Sf = = deme r 
n ab e: __I L_y <f d Te { 
ne | Filing Folders + Filing Guides + Fiberboard Files 
- Index Cards + Red Fiber Envelopes 








Manufacturers of Oxford PENDAFLEX, the original hanging folder 
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A. 877 TC 

B. 78 REV. A/CH 
Cc. 877 EXEC. DESK 
D. 3078 SOFA 

—E. 78 A/CH 








ides 877 EXEC. DESK 
The advantage of planned layout to conform with 
maximum space allotted without a change in floor es; 
plans, is the keynote of “SCERBO’S” success in —— 
dealing with problems where space is restricted to 
various shapes and sizes. Our drafting department 
is at your disposal to help in attaining complete 
satisfaction and best results. Our wealth of ex- wae DRUM TABLE ‘ 


perience is yours for the asking—Just send in a 


sketch of your plan and we will estimate at no 











additional cost. a 





300 PC 877 CONFERENCE TABLE 
— | ’ 


> 
WRITE FOR JR COLORFUL ILLUSTRATED ' ie 
7 
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owing—and the end is not in sight 
\ stationer today is watching for the 
pecialties that are logically within the range of his 


nal selli ervice and he adds them to his line 
reby he serves his regular clientele more completely) 
before nds new customers he did not know 
re: he oy ew markets and he adds new profits 
The wholesale: nd the retailer alike must live up 
their opport ties, they must create new opportu 
Cle tney 1 t keep one step ahead of the times 
The field f th of them is growing larger 
Se 
SALES HELP FOR THE ASKING 
A factor} esentative dropped into the office afte! 
ing time id not find the entire force still 
here but e a presentation anyway—and at 
like it may bring him some orders 
ter o1 P t was his attitude as much as his 
ile an impression. For this is the 
he ] ( he matter, and we quote with his 
lea in mi ther than trying to recall his exact 


come this late in the day and 


ve rtunity to see everyone. In fact, I 
ht the ffice might be locked for the night by 
But lse could I be doing with my time 


Even if only here and there 
h: ( ell about my line, it’s better than 


Killin time I wait for tomorrow to come.’ 
i] eresting to Know how many factory 
esel alesmen have put in a dull eve- 
het uld have preferred to give your 
lesmen 1 n some product or line. Next time 
ne of these lir men visits you late in the day 
k whethe lans to stay in town that night. If 
e has an |} two free in the evening, he may 
e more thal l]in to spend his time training your 
ilesme! y through a complete demonstration 
elling ther keround facts about factory methods 
itlining a1 ich to prospects in some field you 
ve not vw reviously, or passing along some 
his own enthusiasm to pep up lagging sales. It’s a 
lation wher 1 all gain 
Possibly you nnot round up all your salesmen for 
meetil hort notice. However, if only two 
ef mn the conference, they will be 
ble to pa ! the most important information at 
next regular sales meeting. The main point is to 
havi factory salesmen wasting evenings in 
uld put their help to good use 
GM ) 
—- © 
AWAIT NATIONAL LETTER WRITING WEEK 
Membe1 ndustry are reminded that the Na 
Lette f ) Week will be observed Octobe! 
Off e posters for use in window displays 
illable from sponsoring manufac 
( will be made for the best window 
fications of retail stores 
Me that this special week is a good 
ke¢ f industry’s emblem-slogan, ‘Writ 
Pape! 4 the Perfect Gift Mats or black 
white nts of the design will be provided 


ng Paper Stationery & Tablet 
ion, Inc., 527 Fifth Ave New 


°—-- 
BARDEN RESIGNS FROM REM-RAND 
é 5. | en, who owns the controlling inte! 
tne ( Company, commercial printers 
NY ently resigoned Systems sale 


n Rand, Inc. He is now devoting 


yperation of the printing busi- 
Mr. B harge of sales and installation 
tice syste n Jefferson, Lewis and Oswego coun 
Re Rand He purchased the con 
Coughlin Company in January 

4 GI 
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ACCOUNTING FORMS 
are SALES LEADERS! 





SINCE 1929 


DEALER S§S 


by the hundreds ore showing greater PROFIT featur 
ing the WILMER line of Accounting Forms 


witmMeER 


gives the Dealer a complete selection of Accounting 
Forms for Large and Small Businesses to offer the 


Public Accountant and Bookkeeper 


ACCOUNTANTS 
EXHIBIT 


displays hundreds of Forms, full size, for every type 
business. The EXHIBIT is furnished each WILMER 
Dealer Weight 3 Ibs. Size 11)x17x%. 


MAKE SALES 
with WILMER Accountants Exhibit. Maximum sales 


with minimum effort and previous experience 


INSTALLATION 

of the Wilmer line means PROFITS for you! WILMER 

Dealerships are backed by 21 years of Leadership, 
Sales Aids, and 
our GUARAN- 
TEE thot WiL- 
MER Forms will 
mean added 
Sales for YOU! 





WRITE NOW! 


EP. Wilmer, inc. 


2907 SO. MAIN ST., LOS ANGELES 7, CALIF. 





241 








rEXAS 


UL S 


/ONLY 


— a 


Once 
1e Cole C 
St., Corpus Christi, Tex 
oo, 


a feathertouch /.. 


Thomas Flaherty i he newly 
Tex J 


er } f Y We 


H. Dovle May 


bid Oia OU 


R. M 





Hiord if} Announces 
il Baugher, entative for tl 
Baughe om Tex: from Cl 
th Carter’s Ink ( npany He u 
Iris Fleming } 1 who can't 
a ( ew home a 
e she ( isband Jack 
na ( electe 
] Ni l Gra ( l ni pee 
é rosté [ 
r 
lr} Ll) Bi Bay OW! [ 
( Le é ) » Matt 
it t 


.. roby) Widener is back 


inds, L. A. Barnes Con 


: is needed to LbDDO-\. the Lo +} 
kev listine adding machine universally known is for s Ohne! 


sf ’ ‘ , ’ 
Operate ne pa everal Veal Iie Nas 


TRAVELERS NOTES 
Nina Bailey, Correspondent 


Equipment ( 


where he 


reeds Ed McBee 


De ‘ 
CQ 

Se( 

¢ ( 
SSI ( 
Trave 


\ 
for ats extraordinary quiet operation and 
unfailing accuracy. An exclusive feature of The beautiful home of the Ward Sillimans 
ADDO-X is the adjustable touch control ett for the barbecue picnic suppe1 ven 
Service problems. are reduced to aon Prveeeveian ‘ Ww) . ; 
ne ( The food efres} é 
- ethi e home about. B é 
Visit BOOTH 250 at the NATIONAL BUSINESS SHOW he « i he Ha 1 I 
id i il ve'liil N« i ii i 
October 23 to 28. Grand Central Place New York a Wearing era KIrts, lelS and Ha 
ne norus Was composed 2 y 
terpsichorea. Pat Whitesides, l 


representative Al Blakey 
MeDaniel, Enni Ta ind 
Jungbluth, White and 

ta Minin and 


LePage 
a Sales Bool 
Wveoft Jack P. 
Jack Fleming, Va! 


Approximately 25 couples we 
[ Tine l¢ 
rhe é h of J. B. (Jim) Stites, ‘ 
rest itive n Au t ii Nashvill 
Te) I ( ind Dis 
fri fe 
é ) 
°— « 





A number! f p} ntments to 
rece! ! Pitney-Bo\ 
( 
O ri Alfre 
Orie ) l nage Succee 
f f Mr. Buffat tive of Ki 
, vs Men 
e¢ eC va rme 
non ( \ He icceede | 
ADDO MACHINE CO... Ine. yy Hey™ & oni 
if t t 


145 W. 57th Street Mow. Cask N.Y. | 1 Wis. for the past ys 


1Y. 
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PITNEY-BOWES ANNOUNCES APP, 


Charles ( 


Company: Ed ” 


Vloore, Mi 
K. Miller ( if 
ne 
rs 
; SE 


IINTMENTS 


+} 
é 
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here is a new 


> STAR SALESMAN 


for you ... 


Use it! 





You have a no-cost hard-hitting salesman in your store— 
your New Indiana Chair Company catalog! You will profit by using it. 

This catalog is designed to sell for you. . . created as a 
merchandiser . . . with fine photographs and striking color . . . show- 
ng the complete line of New Indiana Chairs. 

And what a complete line! With New Indiana Chairs you 
have a wide variety in styles, costs, finish, and upholstering—you can 
sell your customers just what they want—from your New Indiana floor 


stock and catalog 


SEE THE NEW INDIANA CHAIR COMPANY LINE 
AT SPACE 533A AT THE N.S.A. CONVENTION 


NEW INDIANA CHAIR COMPANY 


MANUFACTURERS OF OFFICE AND SCHOOL CHAIRS 


Foradh oo 
Member WOOD Office Furniture Institute 
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CLEMCO 


a distinguished 





name in the 
Office Furniture 




















LEMICO 
Cpa a Industry for 
a A? years. 
The CLEMCO line 
on display 
at the 


N.S.A. CONVENTION 
September 24-28 

Our friends are 
cordially invited 

to visit Space 519-A 


THE CLEMCO DESK MANUFACTURING COMPANY 


INCORPORATED 
BLOOMFIELD ° INDIANA 
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NEWS NOTES FROM NSA DISTRICT NO. 7 


Nordstrom, Correspondent 


id gathered for the 
ve annual golf party, held at the 
, iul by 


Northwest Travelers on August 25 


Del Deming e individual i club trophies by 
net 71, the Peoria system giv 

f two stroke 
Dick Boemer Wedelstaedt Company also had a net 


nice prize for his efforts 
vere Jack Boss, Berk Ertl, Wally 


Hubbs, Bud Mercer 


Ray Tallaksen, S. Stenvig and Bob Jerue. 


E. Mortimer Hansen, the puttin Nnampion, could get 
be content with other games of 


orts did pretty well for himself 


Arthur Grayston, Rus Ragan and 


Ed Hansen ribute to Past Governor Sterley 

Jerue I t Governor Bob Jerue for their very 
Stationers Associati and the it 

Ed Ericksen Hibbing hole-in ne artist, was very 
hen the door prize were drawn 

f prize Ed claims that the 

Y l stown tlrec m so much that 

red int the 80's, which ac 

he was not among the to] 


Matt Dillon, who 


; ’ ra) 
IS connnec 


i Hospital at Hines, Ill., and 
Gene Mitchell has been ilescing at St 
H St. Lou Me these two 
recover‘ 
& School Supply had the largest 
luals among the Twin City leaders 
f hrough Rus Ragan, ex- 
e assembDlIt Juests to attend 
hey sponsored on September 8 
‘ ikesha, Wi 
8 ie 
NEW STORE OPENED AT ST. PAUL 
M nery Compa 2430 University 
Minnesota, has been opened fo! 
tore, located the Midway 
onery, office supply and 
re in this area between the 
( le raffic street between 
( e are many business houses in 
expected that sales will 
ffo 1d erefore expense 
\ ! ( raining trade 
( oO De IsSe( 
f ge window 
ngle he entrance 
F are of mat 
ea { ceneme for wa 
Fix ( e o! blonde 
h emphasis 
lé f veda for out- 
4 ene ngement aids 
f OY 1S fe i 
by Mid-West Publications 
A iam H. Ke ECP 
Nee 
INCORPORATE CHARLES STROH COMPANY, INC. 
, L101 were hiead recently fo! 
It ( tionery and 
A r 500 hare 


Johnston 


G ] ted at 4’ Fifth Ave New 
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the Twin 


Among 


sill Boyd, Carl Hogren, Bob Bailey, 


Herb Walsh. 







AROUND 


Li 





DATING STAMPS 


MAKE FOR MORE EFFICIENT BUSI- 
NESS OPERATION 


SUPPLY THE DEMAND 


HAVE A GOOD ASSORTMENT ON 
HAND FOR IMMEDIATE DELIVERY 
WHEN WANTED. 


SALES — PROFITS 
ORDER YOUR SUPPLY TODAY! 


Write today 4 
for Our 


NEW 1950 


Handsomely 
Illustrated 


CATALOG No. 96 


and 


‘Price List 


SIAN 


& COMPANY, inc. 


80 DUANE ST.NEW YORK 7,N.Y. 
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AMCRICAN 


NUMB@RING:MAC HIN@/ 
Numbering Machines with FORESIGHT 


AMERICAN VISIBLE 9 


Knowing the next number t 
print is important. It enabl 
the operator to eliminate dupli 
cate or missing numbers. Avail 
able with consecutive, duplicate 
and repeat action, or with tripli 
cate or quadruplicate action in 
place of duplicate. 










MODEL 41 





son 


Entice. | 





MODEL 41C 


123456 


@ CARBON COPY 


| pto 12 legible car 


te bons can he made 
with this superior 

visible machine 
Sharp faced figures 
on steel wheels pro 
vide constantly 
le i! impressions 
Platform available 


for convenient han 
dling of forms 





LEVER ACTION = 


For irregular numbering, your best 
buy is an American Visible Lever A: 
tion machine. Can be furnished in uy 
to 15 wheel capacity. 








4 5-1 MACHINE 


Most economical of all) multiple 
movement machine Sturdily con 
structed for long accurate service 
Made with the American unpal il 
leled high tandards of 


tion 


onstrue 


Write for descriptive litera 
ture and prices 





AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES., BROOKLYN 8, N.Y. 
BRANCH 105 WEST MADISON STREET, CHICAGO 2, ILL. 
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Joe Dwyer, Correspondent 


Charlie Davis ! been busy denyli to the trade 
ti Norman Rockwell's model for the Sal 
Evening Post ver of August 19. Despite the 

emp ( lie insis rie IE € 
F 
f A cove i> t yi 


Francis Fowlks, the popular emcee |! Pacific Sta 
Con ! ecently entert the O 
] ] ele eon at the En Club 
f ra I W i he y de YY r ePDe 
f ce I h S slee t 3) f 
ed | fied audience \ e were 
( 1D r ( oticed tl eyes e¢ 
Lliili { lé f ne first h na 
( lt 


Charlie (W-J Nunn recently returned n 
itioning at his ranch in the upper San Joaqu \ f 
n California. He reported the weather ideal, the 
Le the gin very helpful! On observing our rals¢ 
he hastened to expalin that he had reference 
ew cotton gin that is taki e of 
op in the Hanford area 
imn has he ird many lowing report { the 
yvable party that welcomed in Septembe: 
Bob (Invincible-Oxford) Davis’ new home 
It seen that Bob moved into his new dream houst 
\ } evening broke pen a Cast 
he arriv peddlers who lingered on 
Incidentally, if any of you are planning to Dull be 
re and first read Bob’s “Helpful Hint yn Homes 
he is now writing—tIrom experience 
O recent week end the monoto1 ife he 
( € iw that antiquated sight eelng 


ctoria, B. C., was abruptly disturbed. It 
Jick (B.& P.) Zeisler, Harry (Rockwell- 
Pill of S.O.S., were each loudly pre 


vehicle in Vi 
seem that I 
Ford, a} 


‘ 


imi hel ility as old-tim tage drive! 
pent ol roving it to tne ) 
\ i eemen L Mal ne 
é H Te nowe ¢ i 
f teers while yf 
vea igh of relief 


Jack (Webster) Ellis, Bob (Drxon 
(Joe Hale) Rudnick, and Chet (Y.&I 


MeColloch, Dave 
Williams 
ic le isteninge to Billy Graham, Po 
elist. Chet he 


) Ther yO? 
ee il Lili SU} 


Al (Eureka) Knox and Roger (Maso) Lambert 
recent QG! I 
the Pa Highwa 
(* ( ; , | 
a, é 1 1 Clas} St 
—-_ « 
VcBEE COMPANY APPOINTS BRITT 
William J.B been promoted 1 le p 
D rex nager for the McBee C 
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ADVERTISEMENT APPEARING IN NEWSWEEK, U. S. NEWS, 








AND BUSINESS 
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js 
A re the hands O] the clock 
IME the crit factor in fast filing cabinets. Whether vour organi- needs of every job and worker. 
paced bi ( And the ition rena: ene thousand, If you are ready to set up and equip 
iccess or failure ompanies there are “‘time-engineered ”’ systems a new business, or merely wish to 
i We em a aT ) l equipment ready made for vou. modernize worn, out-dated offices, be 
se of ever ( ( And there are Shaw-Walker desks. sure to use Shaw-Walker equipment 
lr} I » \ r has ( Irs fireproof cabinets, indexes and throughout. 
me et d find ther supplies 1.000 different items It will help you make the most of 
, gsvstel to { erical time each “‘time-engineered”’ for the every minute, every working day! 
ana t 
gt t 
e 44 - | e- engineered even in it 
streamlined physical make-up 
ry 
! Follow-up of letters simple, auto 
eT a“ \\ mati 
ve — Positive control over all paper 
out-ot-file 
re f «cost? A wualths of tes engines 
ite ' ent ges' Many trations! J 
Tt ' Write t ‘ etterhe Shaw - Walk 
x M ; oe ft ‘ 
} re t e W 
ftices at Muskeg v gat 
nA } t 
f 
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a 
WANT TO MEET A CUSTOMER FROM 
LIGZAG, OREGON?... 

LOST NATION, IOWA?... 


WATERPROOF, LOUISIANA?... 
DUE WEST, SOUTH CAROLINA?... 


We challenge you to think of a spot in the US. where 
TIME doesn’t pre-sell best customers— your own town, or 4, 
any other you'd care to name! 

Come to our display at the National Stationers Association 
Convention, September 24th-28th, for right there (in the Third 
Floor Exhibit Foyer) we'll have a giant master file with the am 
names of all TIME’s subscribers. 

k us to show you TIME’s subscriber list for your 


you will find name after name that you'll 


yu're from Missouri, you may want to try your hand 
ping TIME And we'll bet TIME can produce sub- 
n any town you can name—for TIME is an old hand 


America’s Best Customers wherever they may 


other way of showing how advertising in 
nation-wide selling job on the local level 
)news-wise people who are best customers 


and in cities large or small across the 





MEET YOUR BEST CUSTOMERS AT 
THE NSA CONVENTION IN CHICAGO 






Third Floor 
Exhibit Foyer 


7 Pp =~ 
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NEWS NOTES FROM NSA DISTRICT NO. 4 


R. E. Hilburn, Correspondent 


Have just learned of the death of our old friend, Jim 
Stite. I have few of the details but understand that his 
death was due to a heart attack with complications 

Another death in “our family” is that of Hugh Wilson 


f R. L. Bryan Company, Columbia, S. C 


On our sick list is Bill Cole, who suffered a heart at 
tack while on the road. The last report I had was to 
the effect that Bill was to be laid up for a while but 


is expected to hit the road again soon 

Now improved is Dan Dixon, State Office Supply 
Company, Tallahassee, Fla. ‘““Uncle’’ Dan had a total of 
not one, but four, operations in a hospital in New Or- 
leans. He highly recommends their fine work and after 
seeing him get a it I can easily believe it 

Now for the marriage department: Miss Betty Mayo 


yf the firm of May Office Supply Company, Atlanta 
jumped off the deep end August 12 and now goes under 
the name of Mrs. something or other. I haven’t been 
able to get the new name but will give it to you in an- 
ther issue The firm of Ellie’s Book Shop, Sarasota, 
"la., lost Ellie n April 14. She up and married John 
Broadbent. Ralph tells me she won't be back at the 


* 


Sol Ritter of Ritter’s, W. Palm Beach, Fla., dived into 
the sea of matrimony again on July 16. You can take 
it from me, Sol really hit the jackpot this time. He 
came up with a “honey” and two of the cutest little 
lady Ritters you ever saw. Maybe some of you fellas 
met her at the Boca fracas. Sol gave her a preview 
of what she v etting into at that affair 

When it comes to “new additions” those Bowen boys 
take a back seat from nobody. It’s Matt this time. He 
is the one that runs the Bowen Office Supply Comrany, 


at Plant City, Fla. Mrs. Bowen presented Matt with 
a third daughter, Diana Amanda, on August 13. Matt 
gave this one the nick name of “Miney.” The other 
two go under the names of “Eeny” and “Meeny” and 
according to Matt, there ain’t gonna be no “Moe.” In- 
cidentally, Matt tells me he is to have a double hernia 
operation done about convention time so he won’t be 
there to spark the event. Best wishes, Matt 

Arne Skagseth Jr., of Skagseth’s, Miami, is at this 
writing, in the veteran’s hospital of that city for treat- 


ment. Arne has been having a very rough time of it 
for the past several months and the best wishes of all 


of us are with him for a turn for the better. The cor- 
rect name of the hospital is Pratt General Hospital in 
vase any of you want to send him a card 

Saw Al Marshall and his cohort, Burt Miller, in At- 
lanta a few weeks ago and he tells me he had just seen 
Uncle” Charlie in New York and he was feeling fine 
He sent his best 1 ill the boys and wanted to thank 
them for all those orders they have been sending him 
He appreciates them very much indeed 


Bob Bishop of S. P. Richards Paper Company, At- 


lan 10oW headquartering in Jacksonville. His new 
addres ist il ise somebody would want to send 
him an order or cuss him out, is 1778 Mayfair Village 
Rd., Phone 9-7743 

We now have three more new firms in our midst 
Carlton Kinney { Herman Coates have opened the 
Kinney-Coates Office Supply Company, 255 N. Greene 
St., Greensboro, N. C. I haven't seen this new job but 
expect to short ifter the convention in Chicago 

Ben Hunt, formerly with Skagseth’s in Miami, has 
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Why the Stationers 
of America prefer the 


Slo-muadler 


FOUNTNBRUSH 


Imitations have come and gone, but Flo-master 


continues to be the stationers’ favorite. Why? 


1. Flo-master was the FIRST to design and market a 


pocket-size, valve-controlled fountain brush 


2. The Flo-master basic design—a masterpiece of 


precision—has been faithfully maintained 
3. There is no stock problem—all parts are interchangeable 


4. Flo-master was the FIRST to introduce free-sliding felt 
nibs—eliminating the old-fashioned screw-on 
nibs. Any type of Flo-master nib can be used in any 


Flo-master Fountnbrush 


5. Flo-master is advertised nationally’ to your customers 


in the public, professional and industrial fields 





For satisfied customers—for larger turn-over - 
for bigger and better PROFITS—push the Flo-master. 


Cushman & Denison Mfg. Co. 
135 West 23rd St., N. Y. 11, N.Y. 








See us at the N.S.A. Convention and the 
Nationa! Business Show. 








* MORE THAN 25,000,000 ADVERTISING 
MESSAGES DURING 1950 
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a branch of the Franklin Prt and nde 
ADJUSTABLE TYPEWRITER ERASER inagem«é f William Keeton. It will 
é Tice les and ofnce « l lent 
aith Mylou Grush 
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No. 2825 Pencil Eraser and Br 
No. 2827 Ink Eraser and Brust ne Gg 644 N. His 


Revolutionary P; aclh al / CONMOTILL al 
> ne 


RETAIL PRICE, 50c Each, $6.00 Dozen NEWS NOTES FROM MARITIME PROVINCES 


Boxed or Carded, 1 Dozen W. J. McNulty, Correspondent 








a‘ ley ft 
ede l 


N.B Skeet Club has been named after J. Harold 
ERASER REFILLS ViceMurray, veteran Fredericton office supply deale 
: Ch first official use of the ne lildin 


re t I i ne S Wa lndae 
4 Na per liv <¢ 
yf th McMurray famil 


{ 


For clean, well directed 


> « > £ KK é er 1 -. 1 
Excellent for machine b f irculation fo! k months whet Halifax. N. S 
( him to jail. Du had } n 
her an ftsn Ww ' : _ 
stenographer and dra ‘ote an lis a tvypvewrite from the Halifax 


not stain or mark your paper h of Ren 
irt ne l hat Duga 


I O! 
S 
No. 825 Red Rubber f > 
No. 827 Gray Rubber f re hers Ns rs) 
writer Eraser N.B yUSINE : 
P. O. Soulis ( 4 
| T 


Howard, Philip O. and Hugh A 
Howard E., e eldest of the t! 


RETAIL PRICE, 5c Each, 60c Dozen 


Boxed 1 Dozen to Stock Box 





M 1. N.B. The parent firm, established 

i te Major P. O. Soulis, is the 
Souli ype Company, Lt The Souli Type 
i C New Brunswi Ltd., i Sut 

523 Marquette Ave. @ Minneapolis 2, Minn. rhe vas headed by te Roy Soulis, 
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“It’s a snap to take a nap” 


NO EXECUTIVE COULD 


RESIST A REST 





with this “40 WINKS” couch around! « 





With the tremendous demands on the 
energy of America's top flight business 
executives, it is no wonder they need 
occasional rest periods during the day. 
This ‘40 WINKS" couch is the answer. 
lt is formal enough to beautify any pri- 
vate office—yet in a few seconds, it is 
quickly converted into the ideal place 
for a few minutes of complete relaxa- 


STATIONERS 


MANUFACTURING CO. 
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tion. Sell relaxation and boost your 
furniture sales and profits with the ‘40 
WINKS" couch. Nothing else like it on 
the market. Luxuriously upholstered— 
finest in construction. Write for com- 
plete information on the "40 WINKS" 
couch and our complete line of up- 


holstered furniture. 








‘6 Upholsterers lo 
o— 


\ Jnerican Bustness 


\; 1414-20 W. TUCKER STREET 
FORT WORTH, TEXAS 







yg, 











A PROBLEM TO YOUR CUSTOMERS 
A PROFIT-MAKER FOR YOU! 


Everyone uses lists, but few have their lists 
arranged for instant finding and flexibility. 


Check with your customers for lists now in use 
— their Credit Department, for credit authori- 
zation; the traffic department for routings, 
rates, etc.; the sales department for names, 
addresses, phone numbers, discounts; the stock 
room for stock location records. There's the 
engineering department for pattern and draw- 
ing indexes, parts lists, the advertising depart- 
ment for mailing lists — and employees’ num- 
bers, pay rates, and hundreds of others, each 
one presenting itsown particular problem ... 


SOLVE THOSE PROBLEMS ... 
MAKE THAT PROFIT WITH 


VICTOR Reference Equipment 
FOR EVERY TYPE OF LIST 


With the reference equipment Victor has avail- 
able you can solve your customers’ listing 
problems, while making full-profit sales. 

For desk drawer reference, or to hang on the 
wall, are single face tube and card panels; 
double face tube or card frames can be used 
either in desk stands, or in rotaries that revolve 
at a touch. Telephone lists are efficiently han- 


CARD 
AND 
TUBE 
FRAMES 


ROTARY 
TUBE 
AND 
CARD 
FRAME 
HOLDER 


SWITCH- 
BOARD 
BRACKET 
FOR 


dled on the Victor switchboard bracket which TUBE AND 
attaches conveniently to any switchboard. Hold- CARD 

ing devices are available in capacities from 50 FRAMES 
to 22,000 references on which special condi- 

tions can be highlighted with colored signals. 

Add-a-line, the newest idea in visible listing, 

is practically unlimited both in capacity and 

adaptability. 

SEE YOU AT BOOTHS NO. 147 AND 148 

NSA CONVENTION @ CHICAGO @® SEPT. 24-28 


ADD-A-LINE 
STRIPS, 
HOLDERS 
AND 
SUPPLIES 


THE VICTOR SAFE & EQUIPMENT CO., INC. 
VIC TOR) 
TORR ; Sa Y O R K 
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PACIFIC NORTHWEST NOTES 
C. M. Litteljohn, Correspondent 
1 SWil the Pacific Northwest, Quartus P. 


Graves, assist the vice-president in charge of the 


N ns division of Eversharp, Inc., met 
N nany lead this section and down the West 
( He iter Eversharp sales volume was run- 
nin ir aheac year, with officials of the com- 
pany looking forward to a big Christmas business and 
planning the biggest advertising compaign of their his- 
( The « ition’s sales and advertising plans for 
the forthcomi Christmas buying season were well 
delineated a September 2 conference in Los An- 
or Calif 


retary and treasurer of The Baker 
2700 Second Ave., Seattle, has been 
in the Seattle Chamber of Com- 


F. K. Hinshaw, 


August for the 
Wash., with 


filed this 
Inc., at 


ration apel were 


300Ks & Stationery Pasco 


Oo? ft OhH/ 


OOU 


R. S. Henderson, who for a number of years has been 


yperating a succe office machine business in West 
Seattle, announced opening this August of a new and 
enlarged store egically set at 6022 California Ave 
n Seattle’s We Side. A grand opening was staged over 
1 Frid i S week-end period 

The Everett Wholesale Paper Company, has been 


incorpo 


july $25,000 at Everett, Wash., by 
William F. and Barbara H. Knehr, both of 3617 Federal 
Ave., and R. M. Deisher, 1132 Rucker Ave., all of Everett, 
Wash.; Myrle M. Williams, 125 Olympic Ave., Arlington 

Thomas E. Dobbs, 404 Avenue C, Snohomish, Wash 


? t j f ) 
ité¢ ) 


Special dark } tograph rooms, one at 913 Second 
Ave nd al 1515 Second Ave., Seattle, have 
been installed by I in & Hanford Company for the 
benefit of photo fan These rooms are at the disposal 
f ome! hey may show their movies and 

é " } 

\ mplete face-lifting and exterior remodeling is 
be ive riety and school supply and sta- 
nery store of H. L. Green Company, Inc., Seattle 
Capitalized at $150,000, the pioneer stationery house 
f John W. Graham Company, SpoKane, Wash., has re- 
ently been it ted. Lee S. Libby, et al, are named 
Widely kKnovw the stationery field of Tacoma, 
Wash., and the P Sound region, Roy E. Davison, 
president of the Standard Paper Company of Tacoma, 
ie ecent! t t re of 78 years. Born in Chicago 

¢ e I I ! 63 years ago 

ele 
BERGER APPOINTS ROBERT H. WALLACE 
Appointment of Robert H. Wallace as district sales 
er witl iquarters in Cedar Rapids, Iowa, 
inced recently by R. W. Helms, general man- 
ag f sales, Berger Manufacturing Division, Republic 
Steel Corporation, Canton, Ohio 

Mr. Wallace ill handle the marketing of lockers, 
I fT re, cabinets for kitchens and 
pecial steel ts in a territory covering eastern 

ind southwestern Wisconsin 

A graduate of B win Wallace College, Berea, Ohio, 
Mr. W yyved by the Republic Steel Mill 
D iol M n before joining the Berger sales 
eC} é His wife and two children will 
ren M Ohio, until he is located in Cedar 
Ra é in to make their home 
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New and Proven! 


ALUMINUM 


DURA-CLIP BOARD 


Size 942x122". 
Suggested Retail Price $1.25. Pat. Pend. 





> 
° 
~ 


.. . Office, Home and School 


a . » 
@ WILL N SHOW FING 

a 3} WEIGH 

. EVERLASTING 

: REPLACEABLE 

e MUM A 

. 

. 












THE 
MULTI-PURPOSE 
DURA-CLIP 


... with th 
BULLDOG 
GRIP! 


Suggested 
Retail 
Price .05 
Pat. Pend 


... now made of 


SPRING STEEL 


@ CADMIUM LA 
e V f 
. . iN , 
WRITE FOR BM CAI 
INFORMATION ADDRESSOGRA 
* f ; M 





THE —=- DUR A-CLIP—— 


COMPANY INCORPORATED 
3932 FRANKFORT AVE., LOUISVILLE 7, KY. 
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VALUES 


HAND! 


Convertible: 
Spring back or ‘swivel 


345 
arm chair, full back. 


No. 335 arm chair, 
% bock style. 


oe tubular frame. “i 


‘Master’ swivel 
Roomy 21% x 19% 
seat. luxurious foam 


2 Alvwious executive 
ghairs .. . at se 
ster Write for 


CHAIR CO., INC. 


ST. PAUL 5, MINN. 


43 S. OXFORD 
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WINNING 


rigid beck .. in one chair. 
Converts with a hand shift. 








rubber cushion and back. 
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ana moaern Sto! 
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chines anda eq 
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Luddington, 


NADIAN NEWS NOTES 


Correspondent 


& Company recent opened its new 
e at 35 Main St., from which it wil] 
and repair business for 
Social and bus 


service fice 
llpment 


handled 


iness Statlon 


Schwab's Office Si ~e egg Belleville, Ont., handling 
office supplies exclusively, has ope. a furniture and 
equipment showroom at 146 es srg St. In addition to 
a very complete stock of office furniture and equip- 
ment a stock of Royal typewriters, Speed-O-Pri1 
Gray Audographs and ee lc register systems 


Remington R 


and serviced. Th 


n at 279 F 


Sharp-MacNel 
Edmonton, as 
ery, office furnilt 
& Co., Ltd Fe 
manager tor the 

president of 
retary-treasure! 


F. W. Clark for 


ment anda statlo! 
The firm will 
embossing, bran 


ribbons 


The Office Specia 


S W., Toronto 
tions to its exis 
Cost of the work 
at $33,000 


J. A. Whitelaw 
Burroughs Addi. 
office in Windso! 
pecomes Manage 


Mr. Whitelaw 


7 "oO " 

1938 a a unlol 
[ h at 40 I 
p moteda to ¢ 
pacity unth nil 


War II Mr 
Burrough’'s firm 


The Royal Typew 
Montreal, has 


. - | ¥ 
oners anda omece 


tve represent 
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iJ R »V Al Stand; 
( rle Ink ( 
" 
S Montreal ¢ 
he co} r 
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bibict ed A 


Office Su 
St. I 
; +} . 
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eme 
» Manu 
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OFF 


successors to the well 


i thie 


the past ten years. Botl 
ensive expe 


oined the 


Whitel: 


and adding machines, will be stocked 
e head office will remain in its present 
ront St 

Ltd., has opened at 9927 101-A Ave 
Known Sstation- 
ure and supplies firm of F. W. Clark 
nton H. Sharp, for 16 years office 
F. W. Clark head office in Calgary 
new firm. Don A. MacNeill, the sec 
was Edmonton branch manager for 
officials have 
rience in the office supply, equip- 
ery fields 
also handle pri 


led lines Of carbon paper and type- 


ithographing 


lty Company, Ltd., 97 
has awarded the contract for altera- 
office building at the same 


1e two-story bullding is estimated 


aqaaress 


been appointed manager of the 
Machine of Canada, Ltd ranch 
Ont. He succeeds W. E. Black, who 

r of the firm’s branch in Ottawa, Ont 
Burroug! rganization in 
salesman in the company’s Toronto 


St., W. The following year he was 


, y ] ‘ | | | 7 
lor SaieSmMan ana ervea 1n nls Ca- 


present appointn 

leave of absence f n 
to serve in the Canadian Army, in 
the rank of capt 


iw Was on 


riter Company, Ltd., 7035 Park Ave 
pointed J. & J. Sutherland, Ltd., sta- 
suppliers, Woodstock, Ont 


aS execu 


itive in Woodstock Oxford county 
typewriters 

ny of Cana I 45! role 

awarded the eneral ontract 

of an addition t Its plant on 


Mount Royal Ave. E., Montreal. C 


pproximately $175.00 
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“PEERLESS STEEL EQUIPMENT CO. 


@ ‘UNRUH AND HASBROOK AVES., PHILADELPHIA II, 


y, “NEW YORK tile ticle) DALLAS LOS ANGELES 


4 ; 
4 bs ~ JA 
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PROVEN 


DICTATING MACHINE SYSTEMS 
EFFICIENT, ECONOMICAL RECORDING AND TRANSCRIBING OF ALL FORMS OF DICTATION 







— 
a 


DICTAPHONES 
EDIPHONES SOUNDSCRIBERS 
AUDOGRAPHS WIRE RECORDERS 














Guaranteed Rebuilts, Converted and Slightly 


Used Machines 
Largest and Oldest Independent Specialists in 
Dictating Machine Systems 
Largest Stock of Late Models, War Surplus 


Equipment and Converted, Modernized Early 
Models. ) 





AN INVITATION! 


A cordial invitation is extended to buyers, dealers and our many friends to see our BUSINESS MACHINE SHOW 
at our NEW SHOWROOM during the week of October 23rd to 28th and inspect the large variety of machines 
Cleartone clyinders, discs and accessories on display. 


American Dictating Machine Co., IJuc. 





65 MADISON AVENUE e NEW YORK 16, N. Y. 
NOTE NEW ADDRESS e Between 27th and 28th Sts. MU-4-3554 





256 OFFICE APPLIANCES October, 1950 





veeks of discussion. Main teatures of the contract are 
pay increases of five and four cents an hour to men 
nd women employees respectively and the addition of 
ne more paid holiday 


rhe head office and branches of the Office Specialty 
Lt Newmarket, Ont., contributed a 

of $3,488 toward the Manitoba Relief Fund con- 
lucted under the auspices of the Town of Newmarket 


—_ 
J 
os 


James G. Whyte & Son, Ltd., stationers and office 
itfitters, 251 Besserer St., Ottawa, Ont., now being 
perated by Leslie P. Whyte, grandson of the founder, 


+3 


ssocia h great-grandson, R. J. Whyte, estab- 
hed at Ottaw n 1855, is believed to be the oldest 
firm in that city still doing business under the same 
ame. The Whytes opened for business when great 
rrandfather James G. got together a total of $160 
A. H. Amell ho opened a thoroughly modern new 
tationery and office equipment supply store in Corn- 
wall, Ont., a few months ago, is meeting with success 


Moore Busin¢ Forms Ltd., Toronto, is now making 

new product, the “pocket register,’ a continuous 

rm register 4x6 inches in size that can easily be 
held in the illest hands 


Robert G. Fitzpatrick has been appointed directo! 
ff the newly formed sales co-ordination division of 
Underwood, Ltd., 135 Victoria St., Toronto 


M. H. Franklin was elected to the board of directors 
the Carte! Ink Company of Canada, Ltd., Mont- 


real, at the recent annual meeting. The parent com 
pany is the Carter’s Ink Company with head office at 
Boston, Mas 1d was established in 1858. The other 
fficers and directors of the board are E. T. Dickinson, 


4. S. Brand a1 S. D. Wonders of Boston, and C. E. 
Beudry of M { 


The Toronto Stationers Association held its annual 
neeting recently and elected the following directors 
President Frank Hooker; vice-president, William 
Grand; secretary-treasurer, Vincent Balfour; S. B. 


Beare, Ivan Card, F. D. Chisholm, Allen Hopkinson, 
Gage Love, W. J. O'Reilly, Earl Rogers and George 


Callow, retiri president 
Althoug! ontinual rain fell during the Toronto 
Statione1 f tournament at Elms Club recently 
crowd of 6’ thered and turned in some extra good 
ores. Frank Kent, W. J. Gage & Company, Ltd., had 
78 cross to t e top honors 


t 


* 


W. J. White, recently appointed New Brunswick serv 





ce supervi f the Soulis Typewriter Company ot 
New Brunswick ittached to the new Moncton, N. B 
inch of the §S is company. He has been with the 
Soulis comp; r more than ten years, with the 
exception of t ears of leave of absence, when he 
erved as chief radio officer and purser in Canada’s 
nerchant marin¢ E. T. Gorman, assistant manager 
f the new Mo! n branch of the firm, has been asso- 
iated with the Soulis Typewriter Company of N. B., 
Ltd.. for thre eal He served overseas with the 
North Shore Regiment, returning from service with 
ink I 
gm 
FENSKE SELLS BUSINESS EQUIPMENT FIRM 
F. J. Fenske recently sold the Fenske Business 
lipment C ny, 818 Saginaw St., Bay City, Mich.., 
Clair Ballar Mr. Ballard is now operating the 
rm under the me The Typewriter Exchange 
Mr. Fenske retained the adding machine division 
f the busine hich is now Known as Fenske Busi- 
Machines Company and is located at 1201 Colum 
Ave., in Bay City. The Fenske firm handles sales 
service f Allen-Wales adding machines 
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SPEED -MO’S 12 SUPERIOR FEATURES 


MEAN 


. . « More Sales 
. . Faster Turnover 


. . « Bigger Profits! 


Customers Ask For SPEED-MO By Name 


@ It's Silent @ Cleans Stamp While 

@ It's Sweat Proof Inking 

@ It's Dust Proof @ Full Rich Inking 

@ \t's Lint Proof @ Easy on Rubber Stamps 
@ It's Sag Proof @ Large, Natura! Reservoir 
@ It's Long Lived Can be Re-Inked 

@ Clean, Sharp Impressions indefinitely 


@ No Scraping Before Inking 


RIVET-© MANUFACTURING CO 





701 MAIN STREET 


Canada. for complete information write 
& Co 52 Homewood Ave Hamittor Canada 
° ORANGE, MASSACHUSETTS 
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see the 


FINE-REST Chair 


Display at the YY 
NSA Convention /Va. 


Space 521-A_  ST_450-A 


Here is the utmost in seating comtort the new Fine-Rest 
aluminum side chair which combir turdiness and beauty 
Padding of bonded foam rubber € } springs ¢C vides 
a suspended seat that completely eliminates tatigue The 
beautifully polished frame and the superb ta ng of the 
upholstery makes it a truly striking cha Put a ST-450-A on 


display and watch it sell, sell, se 


SPECIFICATIONS 





ALUMINUM SEATING 


17 S. CHERRY STREET * AKRON 8,OHIO 


AETNA SAFE CO., 46 50 WwW 29m ST N ' 
METROPOLITAN N. ¥Y. & EXPORT DISTRIGUTOR 


Dishibutor 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


D. C. Walker, supervisor of sales for Remington Ran 
In Los Angeles branch, will retire at the end of Sep 
fter 33 years with the company. Mr. Walker 
began work with Library Bureau in Kansas City, then 
joined the general sales staff in New York After 


Lemober a 


Library Bureau became a part of Remington Rand 
he moved back Kansas City as zone manage! 
in 1933 came to Los Angeles as branch manage! 


He is now supervisor of sales. Succeeding Mr. Walket 

will be Joe Ingraham, now New Orleans branch man 

ager. Before going to New Orleans he was Mr. Walk 

el issistant in Los Angeles, and prior to that wa 

Oakland 

I cnown among typewriter si 

ughout the country. He has earned a rest 

and for the time at least, after retirement, plans t 


take it easy and follow his hobbie 


The Southern California Adding Machine Company 
947 S. Broadway, Los Angeles, Gorden E. Miller 
Forrest M. Swann, proprietors, has been awarded the 
Underwood Sales Agency for Orange County and will 
operate at 1245 S. Main St., Santa Ana, under the 
name of the Orange County Office Machines Company 
according to Mr. Miller. Ronald Vass, proprietor of 
Add-N-Type Company, 616 S. Western Ave Los An 
geles, has been named manager. The agency opens 
! ines ibove address on Septembe! 

Mr. Miller reports that his son, Duane C. Miller, 

served aS a naval aviator in World War II and whi 
has been in the Naval Reserve, has been called back 
into the service as full lieutenant. He had been con 
nected with the Southern California Adding Machine 
Company since his return to civil life. Phil Watson, 


who v employed to take Duane’s place, was in the 
shop only three weeks when he, too, was called bach 
into the service aS a Ccaptaln 


Business is good, Mr. Miller report in fact is 
rushing, and the Southern California Adding Machine 


looking for men to replace those going int 


Commenting on his year of service a reside! { 
e National Office Machine Dealers Association, M 
te that he enjoyed this work 


that he is now glad to turn the job ( 


Elmer E. Anderson, head of the Anderson Typew 
Company of Pasadena, Glendale and Long Beach, has 
weeks’ business trip to differs 
points in the East. He visited the Royal Typewrité 
Company plant in New York, the Art Medal Const! 
tion Company plant at Jamestown, N. Y., and Ditt 


In¢ n Chicago. On the way east he attended the 
Nati Office Machine Dealers Association conve! 
tio Chicag vhere he acted as ti tmaster at the 
1 
A ‘ I N Anaersol i t 
f his elderly lady visited a lv s torme 

home, ¢ ic, Mic! The trip eas eb 
yu ¢ irne home was made iuton f 
®) I ( n M Mrs. Ande he 
Wit ala She ded l! Pas ae 3/ ( I 

M Anderso Do vho ha Sel 

l ( OULS ( ie LO the Gl ¢ store 
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Today's Most Saleable... 
LOW-COST ADDRESSING MACHINE 


On every score design, construction, exclusive features and PER- 
FORMANCE, the new Weber Handi-Matic Addressing Machine 


tops the field 


Consider these interest-arousing sales-stimulating WEBER fea- 
tures: EVEN FLOW FLUID SUPPLY by means of exclusive magic 
INCREASED CAPACITY that permits mechanical 
addressing of envelopes, post cards, circulars, 1-inch thick booklets 
and catalogs, the /ow-cost WEBER WAY. NO binding at the rolls. 


NO non-printing dry spots. Production speeds of 1,500 an hour. 


wick feed 


DEALERS: If you haven't already ordered one, write or wire 
1 NEW Weber Handi-Mati Addressing $3995 


nagic wick. Same low re-sale price. . . 
Plus supplies and f.e. tax. Slightly higher on West Coast. 


toda\ for 


Machine wit! 


eos 


THE ‘‘HANDI-MATIC’’ 








weber Way 


How veteran organizations, lodges, 
associations, clubs, are making mem- 
ber mailings the low-cost Weber Way 
is graphically described in a letter 
from National Headquarters of the 
88th Infantry Division Association 
with a mailing list of 24,500 names 
Details on request. 
* e * 

As consumers in ever increasing num- 
bers are buying by mail (and phone), 
retailers are using Weber Addressing 
Machines for LARGE lists and small 


a a 
WEBER 
EXCLUSIVES 


@® AUTOMATIC EJECTION face up as 
piece is addressed, leaves hands free 


for continuing operation 


@ FINGER TIP PRESSURE on take-up 
spool advances roll 
@ ADJUSTABLE CAPACITY to take post 


cards, envelopes, booklets and one- 
inch catalogs 

@ ADJUSTABLE FLUID CONTROL to suit 
type of paper stock being imprinted 


FULL VISIBILITY through transparent 
pressure bar gives clear view of ad 
dressee, facilitates positioning 

RECORDO-PRINT ADAPTOR for ad 
dressing direct from file-cards, ledger 


sheets, etc 


Write for details about the 

FREE Weber Way of increasing 

— dealer store-traffic and sales 

through result-proven newspaper ads, 

post cords, window and counter dis 
plays ~ *« * 

Garages, filling stations, gasoline and 

oil companies, tire distributors use Weber 

Way addressing. We help you sell those 


doing business in your locality 


* * 7 


“HOW TO MAKE MONEY BY MAIL,’ 
an interesting brochure packed with 
valuable advertising and selling know 
how is yours for the asking, in single 
copies or reasonable quantities for your 


promotional use 


* * * 


As Packard says Ask the man who 
owns one!’ You can say that again and 
again about low-cost, trouble-free Weber 
Addressing Machines thot sell on sight 
prove themselves in performance — and 


stay sold! 


1 A. Weber 


WEBER ADDRESSING MACHINE CO., 248 W.CENTRAL RD., MT. PROSPECT, HLL. 
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oints on x 
the Sturgis % 


No. a” 


a. 


25,700 


DEALERS 


THROUGHOUT THE WORLD 


CAN'T BE WRONG 
SELLING 


U 





CARBON PAPER — RIBBONS — STENCILS 


WF A? WP IH et x 





BECAUSE OF... 


1. PERFORMANCE: Half a century of experience 
7 > . 

24 factories — 17 laboratories Point by point. the Stursis No. 
assure better and more uni- . 4 
form products 

2. PACKAGING: Modern and attractive packag 
ing. First with the plastic con 
tainer tor typewriter ribbons 


: 7 i th Lhi 

a PROFITS: The largest trade discounts re es @ sm etly urve ] ha l-» 

sulting from KORES unequalled 4 pring seat. both 
buying power of raw mate . witl ew rt r late 
rials all over the world 

4. PROTECTION: KORES products are sold ex i 
clusively to dealers All in 
quiries are referred ti ( a 
established dealer: 





Carbon Paper & Ribbons Mfg. Corp. 


@ « teel tube construction, 
= with metal parts B rized 
KORES and finished with — infra-re 
= n ¢ Chiat Cis 
National Headquarters & Factory —— ch bearing rs 
43-49 Bleecker Street, New York 12, N. Y ~ soft whe 


WORLD’S LARGEST MANUFACTURER OF ® upholstered in rugged \ 
CARBON PAPER AND RIBBONS jar Goodall’s Claremont or | 
Please send u ntormation garding rs 4 d EX Foal ford Cord Dec > Bufl | 


HOO ae Se PS DP te A he 














CLUSIVE DEALERSHIP arrangement . 
Name ‘ 
i. ae AW EGUS POSTURE CHAIR CO. 
STURGIS, MICHIGAN 
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Accountants, Los 
next spring in the 


the National Association of Cost 


Angeles Chapter, will held again 


Biltmore Hotel, Los Angeles. The dates will be April 
24-27. Exhibits will be set up the day before the show 
pens and the hours will be from 10:00 a.m. to 10:00 
M., ann es John W. Doedli, chairman 

Funeral services were held in Los Angeles recently 

Mrs. Bessie Haworth, widow of Harry L. Haworth, 

vho was forme! secretary-treasurer of the Los An- 
eles Stamp and Stationery Company. Mrs. Haworth 
id beer é of southern California for 46 years 

ning é from Missouri 

Promotio} Ted Fox from branch manager in 
Philadelphia ranch manager in Chicago has been 

! nceec Marvin S. Bandoli, vice-president in 
harge of distribution for the Clary Multiplier Corpora- 
t1o!1 San Gabri« Calif 


Clary organization after the last 
connection with the Los Angeles 


Mr. Fox joins the 














TED FOX J. B. COLLINS 
branch. He pr isly had been with the Marchant 
Calculating Machine Company, Inc. Martin McHugh, 
assistant branch manager in Philadelphia, has suc- 
eeded Mr. Fox in that city Mr. McHugh likewise 

ined the company only a few years ago 
Mr. Bandoli announces that J. B. Collins has 
been promoted from the position of dealer district 
nage I me office to that of itional ac- 
ints representative in the New York area. Mr. Col- 
original] ned the organization as a salesman 
iter mal f e Rochester branch before becom- 
aealel 1ISUtI manager 
H. F. Gates h manager for Ditto, Inc., 1136 S 
Maple St., I ingeles, is making extensive alterations 
it his place of business. At this writing it is expected 
he b e completed about September 15 


ndson of William Fowler, founde: 
office supplies 
who graduated 


William Eldred, 
Fowler Brothe! lealers in sta 
W. 6th St., Los Angeles 


tionery 


ind books, 414 


from Occidental College in June, has taken a position 
he office su y department of the company 
Don: ald Goodm: in, n of Willard Goodman, co-owne! 
the compat who has served three years in the 
ipplies department, has decided to become a physi- 
cian and is now « led in the University of California 
Berkeley 
fed Morein inager of the office supplies depart- 
nent, is nov vacation and is building a home on 
he Rogue Rive Medford. Ore. He built a garage 
here last 1] f expects eventually to make his 


Homer Jonas ager of the National Office Fur- 
niture Com] 218 S. Spring St., Los Angeles, and 
Mrs. Jonas, | eturned from a vacation trip which 
took them to Mr. Jonas’s old home in Minnesota. t 
W nsin, to the Black Hills and Bad Lands of South 
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REREE 


Points on 


the Sturgis 





Point by point, the great new 
Sturgis No. 1805 executive pos- 
ture chair shows the quality 
that has it a best seller 
almost overnight 


Wd le 


e restful spring-back action, with 
adjustable spring tension 


@ exclusive Sturgis Follow-Flex 


back support 

@ backrest and spring seat luxurt 
ously cushioned with new rub 
ber latex foam 


@ wide armrests cushioned 


new rubber latex foam 


with 


@ streamlined base with con- 


cealed casters 

. bonderized metals with durable 
infra-red baked enamel finish 

@ upholstered in rugged Versi- 
lan, Goodall’s Claremont or 
Bedford Cord, Deep Buff or Top 
Grain Leather. 
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Dakot to Grand Teton National Park, and t Yel 
lowstone National Park. The Jonase were gone threg 
eek Mr. Jon ays this was the first trip “home 


and profitable repeat business... 23 years. He enjoyed the jaunt greatly but is glad 
} 4 rank Ybarra, pt prietor of the } O 
Comp ecently returns ! na week 





Sherman T. Nichols, shipping cl the I An 


MARKS, WRITES, DRAWS / //\ 1950 sedan in the Thrifty Drug C 
ON ANY SURFACE test conducted during t ! 


Fountain en size VALVE / 
P Kurt Vasen, wi n regional man; 


CONTROL. Made entirely of . . ‘ee 
4 MARSH 77 \ddin Machine Company, wen ( 


aluminum Barrel is black 


polished alumilite New sli Youd Pull fo! 9 ere I pe Clal contere whi 
- 
on and off cap. Beautifully 7 CL Vith the compan poney ana pr m Ior 
—— 


styled 


No. 1 SET contains one 77 Pen, one-ounce can of Black 


T-Ink and two extra Felt-Points in attractive box ae nhs e c % 
t \ he western region is concerned, Mr. Vase) 
} ’ hs ¢ 
5) FOR r INT PEN mol l I LD 
bua" » el Line ( ondins: rye 0 I iS é 
| Cop sin €' T-SHAPED both the branch and dealer division From ( 
-— | “t M Vasen accompanied the general les al 
| 3 1. F. Bakewell, to Seattle where Mr. Bakewell 
Soups ’ . > " 
pens "i ented the Seattle branch with the esident’s 
yes | tf. C. Creoks, m at Seattle tea tne 
Coinclding wit! tne national Dl n conte Vi 
T-Ink dries instantly Mark f ‘ a Sales conte . 
any surface. Black and color f e we e! Ol A beaut nh} f 
Cans have convenient spout f J. Snvder, ore ownel I ink 
for filling Barrel of 77 Pen elo; whe rme iown t Seattle to rece Mt S 
, naa f oO tn 1D] oO! I f f 
Stocked by ieading wholesalers and sold by stationers and art ' pce ; : 
stcres everywhere ae) Cai) Weleiin Over ev poun 1a Lest ere 
presi ed to Mr. Bakewell, Mr. C1 ‘ nd Mr. Vase 
FELT-POINT PEN DIV. MARSH STENCIL MACHINE CO \ tect key dealers in the weste! 
83 MARSH BUILDING, BELLEVILLE, ILLINOIS, U. S. A conducted by Mr. Vasen du } 
he trop! ng to the Hunt 
CS J resel il » 





| Y a . W he i i é * Ss Russell M. Perkins, agency manage he Cu 
Business Machin Corporation, 1533 W. 7th St., Lo 
in? ne recent ipl en! { Edwin 


eee 9) SS Sees 


REGAL’S NEW YORK warehouse 
and 80 stock depots carry a re- Glenn C. Leslie, distributor of A yp 
volving stock of 10,000 machines. ces at 2815 S. Vermont Ave., I Angel 


\ P ; } ‘ ) extreme . é rece 


THE UTMOST IN QUALITY : _ net in he rm l “Glenn C. Leslie, ir 


en to al are present \ e De 


Robert Gingrich re 





°* <i ¢ 
OPY SHELVES MOVE LEATHER GOODS 


T I 


—THE LOWEST IN PRICES — 


REGALRITE BRAND notice smaill items is by the use of “overheads.” ac 
RIBBONS AND CARBONS ny. Grand and Olive Sts., St. Louis, M 
PROVEN-BEST BY TEST-BEST FOR LESS ee ere ane as oe aoe 


REGAL TYPEWRITER COMPANY, INC. J oo se toumsienc 


200 HUDSON ST 3 NEW YORK 
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THE MILLER LINE 
Creed 


UNBROKEN FOR 55 YEARS 










a ae 


‘The Best 


INKED RIBBONS 
CARBON PAPERS 
DUPLICATING MEDIA 


For Every Writing 
° Cc 


~ Machine ‘Reguirement”’ 


MILLER: 
BRYANT: 


PIERCE 


AURORA, ILLINOIS 


—-_ « 


DIRECT BRANCH SERVICE 
EVERYWHERE 


a on) 


‘Demand 
The ‘Best 


ASK THE MILLER LINE MAN 
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“WE NEVER KNEW 


HOW MUCH MONEY THERE 
_IS IN SELLING SAFES!” 


SKIN 
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Read this letter from | — NO KENNEDP) 
: C 
Mr. J.F. Duddy of Skinner | OMPANY 
NF ie 
and Kennedy Company, | UMers 
. . , | 
St. Louis, Missouri 
” 
ember » 1950 
a Cer we > _ om ne: lv. 
© ar . 1@a of ‘ 
t ore res “méndous it 
be ast . se Ssive after sale it ssi ilities 
© Nave man : ales 
| t e after “s nd le ™ ga¢ 
a a aa sa ne ney chest 
ee we P ~~ the previous 
1s b 2 Was 
°c your a Ribas prising Number ‘ 
ever S in diry * OUP loca) 
We hay r 7 eir ws - re hie con nagazines, 
t Sa] = : @ and wi = ee 
“3 ar nines i pal pre <i a lal ang ais 
recor ry e © lete pee ANCES are a a 7 industria) 
wonfaielnohan sine wae a 
antave @ tha - e 
ed terr d, 
ws A . r) ©cCause : Sig -, &*"6N us the ¢ 
a ~ ie i ine a . Bea Pm Stantial Volume 
aie mnt is tha nat one al = Be sure to visit our 
= a a ever “wid tse: 2 lete } a “8 in hand- booth No. 134 at the 
@ ar acr oe S . * Safes j 
y , =~ -MBOtS 80 far » wg S of ian NSA Convention. 
e vi CWspaper a ahi, area 
8 ie al ey mate: 
- er lines “% © Oring safes 
‘ © equipment 
- 
a 
When you sell Mosler, 














you sell the finest, most complete line 
of safes on the market. 


Nationally advertised in leading 
consumer and business magazines to develop 
new business in your territory. 


Mosler Safe ¢. 


ecm _0 8 8 E58 8 8 by: ACTOR : LT , OHI 
eee 7 FACTORIES: HAMILTON, OHIO 
~ £2 i ei Largest Builders of Safes 


and Vaults in the World 





oi 


[ 


‘ 


Builders of the U.S. Gold Storage 
Vault Doors at Fort Knox, Ky. 
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A Mosler franchise can be one of 
the most profitable assets to your 
business. Clip and mail this coupon 
for complete information. 
* The Mosler Safe Co.., 
Hamilton, Ohio 
Please send me full details on the 


Dept. © 


exclusive Mosler franchise. 
* Name 
* Firm 
* Address ’ 
: City Zone State . 
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angle, it is a y a small shelf, eight inches deep 
wil 1 small retains ip along the front. Appearance is 
ke eat a ive by covering the shelf with 
pled to the wooden surface. In- 


helf is only a few inches above 


A 
vel of mers at the counter, it is logical 
hopper will look over the selec- 
: ti ind a 1] he items are convenient to easy 
e sales are made 


nerchandise which appeared on 


A 
r chips, budget 


head l May included poke 
nemo-} te books and index files. Sale of 
tem whe ved in this manner is two ol! 
in I \ e expecied of the usual lineal 
lisplay in sh the store has found. The chief 
reason for thi fact that few things are noted 


individu; immed full of small items. The 
Scha! rgani hanges its overhead displays fre 
ingly to prevent a cluttered 


atm here, al is way has consistently increased 
ule ime of items.—RAL 
°—-> 


SAVIDGE APPOINTED DIRECTOR OF COMMITTEE 
rO EXPLAIN ELECTRONIC ACCOUNTING 
vac, the electronic computer developed 
Eckert-Mauchly Corporation and recently in- 
by Re ton Rand, Inc., will soon become as 
tabulating machines 
h the activiti f anew department now being 
zed by that pany. It will be known as the 
Fac-tre tem and will be headed by David 
V. Savidge sultant and tabulating ma- 
i pecialist rding to an announcement made 
lay by Al N. Sear director of sales and service 
peration ) ice-president of Remington Rand 
With Remin n Rand “off and on” since 1941, when 
iffiliated with the former ABC machines divi- 
special representative on Federal government 
Mr. Sat e has had a varied career, most 
and classification of one kind 
ther. He een a management consultant, 
esman and industrial specialist, the latter with 
rodu Board in 1943 when he was con- 
th t) ndling and distribution of tabu- 


men as 


; 


latin q m iccounting machines. In 1945 
he was back with Remington Rand for the purpose 

} on f surveying 1 Air Forces supply program in Wash- 
t the ington, D. C., |} viously been engaged in classi- 
n ficatior k e Transportation Corps of the 
I following year he was con- 

iltant on pi f the Federal Catalog system 

Bureau Federal Supply of the Treasury 

irning to Remington Rand in 
1947 he ha t of his time on state, county 
ind municipal intil undertaking the Univac 


In his new pi lirector of the Fac-tronic pro- 
for the develop- 
ment of busine ipplications for the electronic com- 
( is already well under way. In 
litioz Mr. Savidge, the Fac-tronic staff will 
nsi f Allan D. Meacham, methods engineer: Miss 

Dorot! Colbu Miss Eloise Williams, instruc- 
f Williai Allen, programmer, all of whom are 
ir irrently unde! iction at the Eckert-Mauchly 
pon ‘orporation’s p n Philadelphia. Their job will 


ram, Mr. Savidge be responsible 





f ex] ectronic computing in ordinary 
that the yman may understand more read- 
2% ly the functio tions and possibilities of elec- 
nl n it Univar 
, °—- © 
he DOPPELT FIRM LONG IN LEATHER BUSINESS 
rhe firm of M. A. Doppelt, 1832 S. Canalport Ave 
’ mparative newcomer in the 
: field lite an old-timer in the leather 
z I been processing and fin- 
F such operations conducted 
» unde e f f Chicago Leather Finishing 
_—e , ed entirely by M. A. Doppelt 


1950 OFFICE APPLIANCES, October, 1950 














The Carbon Paper That Offers 
An Entirely New Sales Story 





loa Eagle 


Dealers: This new ‘‘Color-Theme” Carbon Paper can be a tremen- 
dous profit-maker for you! Full details are yours for the asking. 


General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 
621-623 CHERRY STREET 
PHILA. 6, PENNA. 
Established 1895 








‘THE 


Jhe New 











MACHINE TO COUNT ON" 





ADDS e SUBTRACTS « MULTIPLIES 


perating keys—Non-add and electr n kes 

troke Rubber whioned mecha t t wnoids 

hatt tor lon ite speedy and quiet peration 

) k Ca repairs through simplified a ! toms 
feet permit moving without lift 


Compare Prices and Performance! 


Ivan Gore. inc. 


210 FIFTH AVENUE, NEW YORK 10, N. Y. 


SOLE DISTRIBUTORS FOR USA 
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UWLTISTAMP _....... 


A STENCIL DUPLICATOR FF 


Reg U. Pu OF 















MANUFACTURED ONLY BY THE MULTISTAMP 


No. | 
Rubber Stamp Size 


$Q.50 |: 


factory 


COMPLETE 








THE ORIGINAL HAND STAMP 
STENCIL DUPLICATOR for 


Shipping Tag Addressing a 
POSTCARD PRINTING 


BOX MARKING N Printing Guide, $ oxt 


Fast, economical, accurate way to make copies. PRINTS 1000 OR MORE 
CLEAR COPIES FROM ONE STENCIL, ONE INKING. Simply type, write 
trace or draw on stencil, snap it on, and print on postcards, boxes, cartons, 
tags, labels .. . much like using a rubber stamp. N ving parts, of non-cor 
rosive METAL, lasts indefinitely. Replaceable ink pads. Prints 5 lines 3% 





long. With supplies in handy, durable case. 5 complete outfit sizes, $ 9.5 
to $99.50. New colorful 1950 packaging. Write for FREE FOLDER 
NEW! NO. 1 SPECIAL OVERSIZE OUTFIT 
(same a3 Standard No. 1) prints 8 lines 354" long, $12.50 
Dea ers - Wrte t.1 Detai's and Discounts t) The Mut stemp Compeny Norfolk, Viena 








NEWS NOTES FROM NSA DISTRICT NO. 8 


Dave €. Neuhaus, Correspondent 





President Art Pfister of the Midwest Travelers 
has announced the appointment of Dave C. Neu- 
haus to report the news from District No. 8 in 
the absence of E. J. “Gene” Mitchell, who is re- 
covering from a severe illness. The news items 
should be sent direct to Mr. Neuhaus at 12 W. 
70th St., Kansas City 5, Mo., telephone D?¥Lmar 
0055. Dave accepted the appointment with the 
comment that he would be glad to report the 
news for and in the name of Gene Mitchell 








qaoors Cara 








71" Illuminated Globe 
A New Size 





Lighted Model 
from No. 812 E 
Within 

This beautifully colored, currently accurate 


Accurate 


— 
o 


world globe is on a mova! 
for geographic reference, it is highly decora 
tive as well. Height, overall, | $8.95 
ready to plug in 

Ask for catalcg of 

51 other models 


THE GEORGE F. CRAM 
COMPANY, INC. 


730 E. WASHINGTON ST 
INDIANAPOLIS 7, INDIANA 
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An enjoyable and entertaining alternoon and eve- 
ning was had all who attended the Midwest Trav- 
lers and District 8 NSA dealers annual golf outing 


Friday, August 25, at Santa Fe Hills Golf and 
intry Club, Kansas City 

Despite intermittent showers, many played golf anc 

horseshoes and for those who preferred lo § Vy in- 


imes and the club’s hospitality were 


ivailable 


A buffet dinner was served. After dinner, valuable 
zes Which had been donated by the Midwest Trav- 


lers and their companies were tributed 


The committee in charge of the outing consisted 
f Dave C. Neuhaus, chairman, Bil! Cromwell, Bob 
Krohne, Heinie Sengbusch, Lyle Turner, Tom Seward, 
Civde Byrd and Dan MacDougall. 

We were honored with the presence of Governor- 





AT ANNUAL GOLF OUTING OF MIDWEST TRAVELERS 
AND DEALERS. KANSAS CITY, MO., AUGUST 25. 


to right: Dave C. Neuhaus. manufacturers’ representative: 


p, let 
Willard Harrison. Schooley Ptg. & Staty. C Kansas City 0. 
I F. Brown. Rader Office Equipment C Omaha. Nebr.; Dan A. 


MacDougall, Stationers Loose Leaf Co.; W. H Bill) Cromwell, Eaton 
Paper Corp.; Paul Baird. George E. Baird & Son, Kansas City Mo.:; 
Roy L. Wood, Esterbrook Pen Co.; Art Pfister. Smead Mfg. Co. Center 
right: Irving W. Shockley. Samuel Dodsworth Staty. Co., Kan- 
Pe Art) Reed, Latsch Bros., Inc., Lincoln, Nebr. 
Lead Pencil Co.: Fred Brous, Crane & Co. 
i O’Brien, Boorum & Pease Co Bob Sutton 
kdall & McCarty Kans.; Dave C. Neuhaus, manufacturers 
esentative: Ton ght. George E. Baird & Son, Kansas City, Mo 
m left: Harry Brelsford and C. F. (Fred) Fiddler, both Fiddlers 


sas Uity Mo 
Bob Krohne. Amer 


Topeka, Kans 






Kansas City Can Botto righ Fred Brous. Cran & Co 
Topeka. Kans ind Jimmy O’Brien. Boorum & Pease fe 
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Y WERE IT 181! 


F Sineadé SUBJECT BIDE 


IDEAL FOR SCHOOL, COLLEGE 
AND GENERAL SUBJECT USE 





FLAT INSERTABLE 
CELLULOID TAB ON 
EACH PARTITION 


34°’ CLOTH 
RE-INFORCEMENT 


HEAVY 


: TIE TAPE 
\ 4 4 
iS FILE 1S 12° x 10% hq ine _ | 
TH 5-1/4’ EXPANSION Ss . 


6 POCKETS 






GENUINE LEATHERETTE 
EMBOSSED SMEADFIBRE 


these printed inserts are furnished with each file. Agriculture, 
A GGA pA ie ae ee al: LT: as 
wm ish, Geography, History, Languages, Literature, Mathematics, 


me 
y 





ee *sychology and Science and blank inserts for others. We also 
igae urnish plain inserts for general subject use. 
1. ; 
mead MANUFACTURING CO., INC.- HASTINGS, MINNESOTA 
1950 























for durability, distinction and gy/é¢ Uyeda! 





—™ 
\ Leaders in business look to Genuine Leather to give their offices the 
Ss ameliine — . / | 
] distinction that reflects their standing . . . the durability that satisfies 
their sense of value. They also enjoy the attractiveness of leather, in 












Fd its smart, new colors and interesting grains, and count upon it to make 


their rooms inviting to callers and customers. 










With Genuine Leather more in favor than ever before for the up- 






holstery of fine furniture and office decoration, you have a 






rich opportunity to profit by this trend... to make sales to 






customers with the taste to appreciate and the money to buy. 






THE UPHOLSTERY LEATHER GROUP ~- TANNERS’ COUNCIL OF AMERICA 
100 GOLD STREET, NEW YORK 7, N.Y. 





ather 





New York, N. Y. ¢ Eagle-Ottawa Leather Company, Grand Haven, Michigan 


3 Company, Nework, N J 


© Radel leather Manufacturir 
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elect F. A. “Art” Reed, Latsch Bros., Inc., Lincoln, 
Nebr. Art invited and urged everyone to attend the 
next regional meeting to be held in Omaha next 
pring and promised some outstanding entertainment 
Among othe! it-of-town dealer guests were Don 
Brown, Rader Office Equipment Company, Omaha, 
Nebr., Fred Brous, Crane & Company, Inc., Topeka, 
Kans., Leonard Wilcox, Roberts Printing & Stationery 
Company, Hutchinson, Kans., Ralph Sleeper, Office 
Supply & Equipment Company, Topeka, Kans., and 
Bob Sutton, Eckdall & McCarty, Emporia, Kans 
A very important factor that contributed to the 
iccess of thi iting was the excellent support given 
the Kansas C lealers, whose combined attend- 
nee totaled 27 
here were many out-of-town Midwest Travelers 


them President Art Pfister who 
from Aspen, Col., and First Vice- 


who attended, among 
¥ | ] val 1] a | 1 | 
aveieda alli ay 


president Roy L 


Wood, who traveled from Camden, 
N. J. Secretary-Treasurer Dan A. MacDougall pre- 
ented a very pleasant surprise by showing and dis- 
ibuting the ew Midwest Travelers 1950-51 roster 
It is very attractive and commemorates the silver 
inniversal! e club. Copies are being mailed to 
he entire 1 ership as well as to all dealers in 
District 8. If additional copies are desired, they may 
be obtained by communicating with Dan 

The beautiful golf trophy, which is owned jointly 
by the Kansas City Stationers Association and Mid- 
west Travelers Club, and is presented each year to 
either group having the best golf averages, was won 
by the Traveler It was presented by Ed A. Roberts, 
secretary of Kansas City Stationers Association, to 


Dan MacDougall and it will be properly inscribed, de- 
noting the new winners 
The corpora Dougherty Stationery Company, 
900 N. 7th St Kansas Typewriter Exchange, 821 
N. 7th St., bot! Kansas City, Kans., has been re- 
named and will now be designated as Fiddler's, Inc., 
a new, combined location at 749 Minnesota Ave 


C. F. “Fred” Fiddler, manager, announces the loca- 
tion 1S more pacious and attractive and better 
equipped to accommodate expanded business. Mrs. M. 
“Maybelle” Bishop continues to do the buying 


Heinie Sengbusch, Sengbusch Self-Closing Inkstand 


Co. and his c} ng wife, Lucy, just returned from 
enjoyable vacation in Minnesota, in addition to 
visiting with executives of his company in Milwaukee 


relaxing and restful few weeks, which 


They enjoyed 


contrasted considerably from the unfortunate auto 
cident they experienced on their vacation last year 
ATTENTION TRAVELERS! Do you suppose it will 


idress Fred D. Beem, buyer of loose 
ting & Stationery Company, Kan- 


be necessary 


leaf, Schooley Pri 


as City, Mo MR.” in the future, instead of just 
plain “Fred,” since he is the proud owner of a brand 
new Packard itomobile. I asked him this question 
al the only a1 er I could get was—*‘‘Ask the man 
VnNnS one 

George F. Rocker, genial representative of Gunlocke 
Chair Company, v recently seen in Des Moines prais- 
ing his compan) wares and, incidentally, filling his 
order book. George displayed his advance reservation 
for NSA’s 44th annual convention and is looking for- 
ward to meet many dealer and traveler friends 
n Chicage 

The usual atte ince of both Jack and Sam Crow, 
Ha Stations mpany, as well as Arnold May, 
Thacher, I Topeka, Kans., was missed by 
many who attended the Midwest Travelers and deal- 
ers’ annual lf iting in Kansas City. We hope the 

lement weather was not responsible for your 
absence and that 4 will be able to be with us next 
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DESK PADS 


FEATURING ALL COLORS OF TOP GRAIN COWHIDE 
LEATHER to match UPHOLSTERED FURNITURE 
DEALERS: don’t overlook Remembrance Gift Business. 


Numerous suggestions are illustrated in our 
New Remembrance Gift Brochure available on request. 


DESK SETS 


MA 








ILLUSTRATED IS NO. 1050 EXECUTIVE SERIES, OPEN STOCK. 
Matched Leather Desk Appointments, representing the finest in 
workmanship and materials, hand tooled in 24 Kt. GOLD. 








= 

















° & 


WRITE FOR COMPLETE, ILLUSTRATED CATALOG. 


Gift ‘raft m th er ue 


350 LIVINGSTON ST. ° BROOKLYN 17, N. Y. 
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ham 


NOW! Finished in handsome silver-g1 


mertone with contrasti! bright red _ base 


Punches all 3 


holes for ring binder sheets at a 
single squeeze. No gauges t et, no pl 
mark. Just sheet nd squeeze! Weighs 
less than 16 ounces; fits bri se or desk drawer 
Retails at 

Order from your 


et 
CT I 


Ins 


low 


price oO 


MODEL 3 ‘Il trated i 

J holes i dia paced 4 ae 

centers 3” from back t ° ° ° 
standard pa iar . 

sheets Gir 


NEW ENGLAND PAPER PUN PAPER PUNCH 


NATICK, MASSACHUSETT 
WESTERN REP HARRY HENKEL 


Western Mds« Mart, 1355 ‘ 


ASSOC 


Market St an Francis¢ 


desk calendars 
pads and stands 




















WRITE as 4 
OR a ai aa a 
PHONE red and the n ily black 
FOR New f 
COMPLETE 
DETAILS 


STARK CALENDARS 


INCORPORATED 


PHONE 7557 


100-112 BISSELL STREET, JOLIET, ILL 
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NEWS NOTES FROM NSA DISTRIC'l 


jim Crell, Correspondent 


George Long, Fifth District Trav reside ha 
l mpleted mailing our new membershij ster 
Art Frey, secret and George are to be co! ed 
I ib well done Frank Willenborg, Fit D Ct 
é er. printed this booklet. If any of the travelers 
j ( hye ) vet In touc! Georer Art 
I 0 i ye me De el ntea your 
t 
W na f ( l hat H. S. Will Comp Ci 
Citlllila ove; ew quartel ( l YL 4 f 
Hal Ve ie all traveler lev 
Jack Schafer Vv representil Be M. Mor: 
( pany i e Fifth District. J er Lex 
Ky ec’ Vriting bu ( 
R. L. Sanford Cleveland is represt ing the 
ible Steel line in New York and Pennsylvania 
Don Hanover and Joe Long are trimming down to a! 
ven 200 pounds each. Understan ere juite a bit 
( nt ( At the prese Joe Long 
( é 
A S! é ce: See Chet Klinepeter before 
l¢ il I 


George Long Jack Lang of ( mer Chair were 
ee) 1roun Cleveland 
Crt I f 


recently What 


sill Ruff of Thomas W. Ruff Company, ¢ 
A recent allied bDacK 1 e N ~ 
Bi 
n Dayton, Ohio, was the sj m livisi man 
The Globe-Wernicke Co., Philo Leonard, forme! 
ent of the Texas Travelers C 
George Handorf, The Globe-Wer Ci hos 
tly to the Queen City Travele1 The 
a ae 


Shannon Rives of the Typewriter Shop in F: 
K Vas seen in Cincinnatl I 
f the Advocate S 
West Coast bi 


e21on 


Johnny Duncan 
nis wile, Glva, are 


te to the | 


Jane Frey tells me she is glad the Ki Hole 
vel Art and the |} ld l¢ 
l 1 ean Vel i ¢ ha 
f ea [ter | i \ 
f ( A! 
( ( R. L. Carry Bob Beekman 
i Indianapolis Chay Le f the Fi 
| ele ( 
Cal Long re bought f f < 
\ n the P t Ridge se ( ( ( 
te t ai yr 
d | Compal l « ¢ 
Phe m 1s unde 
ffi ire. This « 
Morris Boone. 
G é 


Frank Zink the new stations vel 
r Company 


é , 4 bv his « 
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f= THE BI 


e) 44) 
SURFACE — 


hie 7 e binder hinge- 

ith its entire 
o angle plates 
he binder tend- 


EI lint making 


adi 


The FLAT-RITE WAY 


NDER THAT 








Cesco’s 


FLAT-RITE 


Visible Binder 


5 TOA 


. 
—” 
oo 


- 


AT LAST: A VISIBLE BINDER THAT TAKES 
ALL THE KINKS OUT OF ENTRY WORK! 


of this 





The flatter writing surface ingenious new binder speeds up operations. 
makes for greater efficiency and Thanks to Cesco’s new “levelling device” 
here is a visible binder that outrank-. outshines all others. When vour trade asks 


for the newest in visible binder-, here is a leader that will sell on sight because of 


comfort! 


its outstanding plus features that make for faster and more convenient operation 
The new improved visible binder actually list- 


send for 


you price edge too! 
comparable types on the market 


Cesco vives 
for less 
prices Compare ’ 


than complete literature and 


Streamlined Construction makes for Streamlined Operation: 


« DESK TOP PROTECTION 


* FLAT WRITING SURFACE 
ler { ' \ Hy 


* OPENS 20% LOWER * TROUBLE-FREE MECHANISM 


ee 
* ONE HAND OPERATION ‘ 
tre Trent ; * IMPROVED CONSTRUCTION 
SHIFT LOCK serge rng 


SPECIAL DEALER OFFER 
DEMONSTRATING OUTFIT OF THE NEW FI 
E FOR LIMITED TIME: Be the | » che 
Sind ! Write § 


SPECIALLY PRICED 


AT-RITI 
BINDER AVAILA esce 


ew ( 


FLAT-RITE \ 


me G. E. SHEPPARD co 


44-07 TWENTY-FIRST ST., LONG ISLAND CITY 1, Nv. Y. 
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NOW you can cut mimeograph 
Stencils electronically and 
automatically with the new 


TIMES STENAFAX 





STENCIL CUTTER 
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Make accurate stencils from almost any black 


and white copy in SIX minutes! 


STENAFAX applies the principle of facsimile 
reproduction to the making of stencils which 
are exact duplicate copies of prepared original 


material. 


With the new and revolutionary TIMES 
STENAFAX, anyone can make stencils of 
engineering drawings, letters, advertising lay- 
outs, instruction sheets, inter-office forms, etc. 
Good results are often obtained with halftone 


prints or even photographic copy. 


Electronics does the trick! Light, scanning the 
original copy mounted on a cylinder, passes 
through a photocell which activates a stylus 
poised over the stencil mounted on a second 
cylinder. The complete operation takes only 
six minutes. Clear, clean copies can be made 


on any standard mimeograph machine. 


See the amazing STENAFAX stencil cutter 
in our booth at the National Business Show, 
Grand Central Palace, New York City, Oc- 


tober 23-28. 


TIMES FACSIMILE CORPORATION 


Sidiary ( f The New York Times Com pany 
29 West 43rd Street, New York 18, N. Y 
Designers and Manufacturers of Facsimile Communications Equipment 
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ness for } t information. He's no novice, de- 


e } 
Dick Heer e F. J. Heer Company in Columbus, 
Ohio, is in the middle of a major remodeling program 
store. Dick was seen in his overalls directing the 

f Nice Dick 
Ed Howard, that popular Globe-Wernicke travele: 
Bob Lampson, Bainbridge, Kimpton and Haupt 
vorking | n the Columbus golf party at Gran- 
lle which v et the group from Columbus togethe! 


nard inces two new stores in Detroit. They 
cated 13025 West Seven Mile Road and 6517 


5 nd Ave from General Motors Building 
Word from Jim Barrett indicated the most successful 

Michigan St ers outing in many a year was held 

July 13 at Glen Oaks Country Club, Farmington, Mich 


Harold Fahrner, Miles Fox Company, was chairman of 
the stationer mmittee. Gene Grenon of Leonard's 





AT MICHIGAN STATIONERS OUTING. FARMINGTON, 
MICH., JULY 13—One of the foursomes attempting to crack 
par: John Rabaut, Plymouth Rubber Co.; Scott Purvis, Joseph 
Dixion Crucible C Ben Rabaut, American Lead Pencil Co., 
pen division; George Watts, Beecher, Peck & Lewis, Detroit. 
Below: a scene from the softball game in which the 


Stationers eked it a close decision over the Travelers. 
Office Suppl! lled the finance and arrangements 
the iti very splendid manner. Joe Miney 
Se e Office Suppl Howard Denomme of Buss- 


Mrs. Dave Smith, wife of Dave Smith of Eberhard 
Mrs. Nestor, of Nestor’s Office Supply 

inded it the mmittee 
sill Lashbrook Esterbrook and Harry Kircher of 
Parker Per arrangements for the Travelers 
One of the lights of the affair was the way 
Harold Denomme Bussing’s piloted the Stationers’ 
b to; e decision over the Travelers. He had 
ble tance of Bob Ott of Osgood and Ott 


excellent job of pitching 

Out on the irse Howdy Schaefer had low gross 
vith a 73. Fi net went to Hugh Vail with a 73 
Doris Lashbrook id low gross for the women with 


Betty Thrasher Helen Clark, first and second low 


per 


R. M. Crippen Chair Company, is now repre- 
til Com) j Desk Company in District No. 5 
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wooD 
CLIP 
BOARDS 


THE 
BEAUTY 
OF 
LAMINATED 
wooD 
SELLS ITSELF 


THE TRADEMARK OF QUALITY 





MEMO 
NOTE 
LETTER 
LEGAL 


WRITE 
FOR 
CATALOGUE 





STEMPEL wanuracturine coMPANY 


2830 Roberta Street Dallas 16, Texas 















A-Z 
GUIDES 


Finest and 
most Complete 
Line \ 


The name Amfile \ 
on any product is \ \ 


your assurance of 
9S 


high quality, best 
styling and work- 
manship by _ pio- 
neers in the mak- 


ing of filing systems and specialties since 1868. 


Amfile A-Z Guides come in sets of 25 to 5300 divisions. 


SIZES Letter « Legal « Invoice « Check * Document 
STOCK Manila « Grey Pressboard « Red Pressboard 
TABS Self « Celluloid « Steel 


Write for Catalog giving prices and discounts 


AMBERG FILE & INDEX CO. 


1608 DUANE BLYD., KANKAKEE, ILL 
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FORCE 


BASE-LOCK 
RUBBER TYPE 


Press type into place 
and Presta / 


A new rubber stamp 
is ready. Send for 
catalog ‘‘D’’ on 
complete line of 
marking devices. 


WM.A.FORCE AND COMPANY 


INCORPORATED 
64 WHITE STREET, NEW YORK 13, N. Y. 











olreamlined Styling 
» PLUS » + 
Finest Specifications 
But at POPULAR PRICES 


For Quick Sales and 
Volume Turn-Over 










» 
| itt lel ‘ 
fir 7 2¢ 
eal i ood 
OFFIC 1 Over 
tuftfed €] it ind 
1) \ ny x lu 
> 
Pr: “tom da Deliver 
wy ¥ hig i toy (;uaranteed 
“a :% zi a 
4 send for free 
7 a & ILLUSTRATED 
tevolvin 
Arm Chair CATALOC 
Walnut or Oak upholstere i (.omy 1 anne 
reen ¢ brown tey ra ly ar er Price List 
DESK MANUFACTURERS NOTICE!—wW ‘ , ion t 
make chairs te mateh vour desk N rit ‘ 











WIERENGA-BRUMELS CU. 


708 W. Leonard Street, Grand Rapids. Mich. 
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ASSOCIATED CELLULOSI PRODUCTS CORPORA 
TION, 154-01 BARCLAY AVE., FLUSHING, L. I., N. Y.— 


These manufacturers of Ezyindex systems have issued a new 





catalog illustrating and desc ribing products, besides giving 
suggested uses for the office, school and home. Some of the 
more popular uses for standard indexing are listed and in 
addition information is available on request concerning prod 
ucts of the corporation not mentioned in the catalog. , 


C. L. BARKLEY & COMPANY, 1220 W. VAN BUREN 
ST.. CHICAGO 7, ILL.—A new illustrated catalog No. 950 
ind price list has been issued, effective September 1 Accom 


yanying the brochure ts a discount sheet effective for the Same 
I 





date. Featured in the new catalog and price list are such tems 
is tabs, fasteners, folders, card guides, file folders, and other 


hiing supplies, 


BLACKBOURN SYSTEMS, INC., 230 S. CEDAR LAKI 
RD... MINNEAPOLIS MINN.—New merchandising ideas 
are now being used for the complete line of simplified book 
keeping systems These include the use of new display cabinets 
ivailable in wall, aisle or counter styles and furnished in either 
bleached birch wood or metal. In addition, A. R. Blackbourn 

ais devised standardized attractive red covers for each of the 
tems. Each record book is individually boxed and labeled for 


fresh appearance in the dealers’ stocks. 


DONIE CHAIR AND MANUFACTURING COMPANY 
INC., GRAPEVINI rTEX.—A new retail price list on ofhes 
ind school furniture has been issued. Another piec« sales 


iterature illustrates and describes desk trays 


FELT-POINT PEN DIVISION, MARSH STENCIL MA 
CHINE COMPANY, BELLEVILLE, ILL.—Two new catalog 
pages have been issued, one featuring Felt-Point pens and inks 
and the other showing the various cuts or mats that are now 


available to the company’s retailers for advertising purposes. 


The new literature describing the pen can be used as a catalog 
page or as a circular, and the retailer or wholesaler’s name can 
be imprinted free of charge. These pages are complete with 
illustrations and detailed information on the use of the com 
pany products or how they can be best idvertised. 


FISHER PEN COMPANY, 3658 BROADWAY, CHICAGO 


3, Fa2 -Featuring a flying bird, the newly designed trademark 
of the firm, is this pen card executed by Richard M. Franz, 
Milwaukee package designer. The color scheme ts gray on 
white board with blue used for the main copy. A_ fs urtl 
color effect is achieved by mounting two red pens on the whit 
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TEMPORARY AND PERMANENT STITCH 


> —/lz 
[2/22 @ C7 STANDS READY TO SUPPLY REGULAR 
DEALER ACCOUNTS BEFORE ALLOCATION BEGINS. 


Be sure you're on our books and insure your supply of Arrow stapling products. 
Visit us at the N. S. A. Show in Chicago, booth 52, September 24th thru 28th. 
To those who do not get to the show, mail the coupon below today. 




















a A STAPLING MACHINE FOR EVERY 
ve ta PURPOSE and EVERY PRICE RANGE 
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‘ . Montreal 
alifornia Distributor 
Sternberg, Los Angeles 



























board. By drawing the bird in a single line of blue a three. 
dimensional effect is achieved. It denotes the writing pen line 





When you need 
MARKING DEVICES 


FULTON 
hat them for you poi Pen 


Prompt Shipment of 


Service and Fulton Daters 

and Numberers 

DeLuxe and Special Business Outfits 
Sign Making Kits 

New, Improved Dri-Kwik Stamp Pad 
and Ink 





Fulton Stamp Pads and Ink and continues through the bird until it swings the attention 
toward the mounted pens. These, in turn, are mounted in a 

All Weather Wood Block Pads diagonal line to point to the copy. The card contains an 
assortment of pens in red, blue, green, brown and black. 


and Ink. 


Wri f Catal C. HOWARD HUNT PEN COMPANY, CAMDEN 1,N, J. 
rite tor Catalog —The colorful display card with dimensional features here 


Equipment (o. BOSTON 


82 Fulton Street Elizabeth 1, N. J. &, 











NEV-R-KURL 


CARBON PAPER , aoe 
_ illustrated is available to dealers as an aid in featuring the pen 
ees Ae line. The displays may be secured by writing the company. 
DOUBLE YOUR —_ THE HEYER CORPORATION, 1852 S. KOSTNER AVE., 
one CHIC AGO a3 ILL.—A ac , leale dis li are be y e 
MONEY’S WORTH ? New R. Kur : up anaina a flashing light which icsdanas Gs oan dae 


(aneon parts 


a capan ramet PAO out! 











Twice as much for the price of 
good value. NEV-R-KURL will 


50 per cent more copies per sheet. Bs 





attable 
ADDRESSER 


PRINTS 





cause it increases production and reduce CARBON PAPER 






costs, it's a boon to harrassed 





managers seeking ways to economize PROTYPE 
The girls—from stenographers to billing , rpewaires ADDRESSES 






LABELS 
STAMPS 






clerks—love it because it won't 






tree, curl or wrinkle, and its plasti 
9revents its slipping on the é PROTYPE 
F we TYPEWRITER 


NEV-R-KURL means more and better work RIBBON 
turned out at less cost and in I 

profits plus many repeat sales 
dealer handling it. Write toda, 
come a NEV-R-KURL dealer 





Phillips 


from behind. It is printed in three colors and has a handy 





PROCESS CO., INC. : : hich hold i £ inf fold 4 
which holds a supply of informative folders. To con- 
192 MILL ST., ROCHESTER, 14, N.Y. Ns parts 
semasiel centrate a growing demand for the new addresser that retails 
A. PHILLIP revudent A : . ne: 
- ~<a : 7 Mh dae at $9.95, Heyer is using a large advertising campaign in 28 
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ACCO 
oo 


originated this type of fastener. and a- 





proneers tnamtam the highest quality in 
material and serviceability. That's why 
our customers prefer Acco Fasteners. 


ACCO PRODUCTS. Ine. 


Oedensburg. N.Y. 


In Canada Acco Canadian = Liad.. Poronto 





(a LF) 
( ACCO FASTENER fy 





ee - — 2 














JOIN THE 
OPPORTUNITY 








Invest in 


U. Ss. 


SAVINGS 
BONDS 
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STATIONERS— 


Be prepared to meet the increased demand tor 
drafting equipment. Expanding industry needs a 
ready source of supply for its drafting needs. 
YOU CAN BE THIS SOURCE OF SUPPLY. Get 
in on this expanding market now and watch 
your profits grow. 

Order your supply of drafting tables and 
equipment now for early delivery! 


ENGINEERING MANUFACTURING CO. rm 


625 NO. COMMERCE ST ° SHEBOYGAN, WIS [Mrs N 





MAYLINE 


in design... 
in efficiency ... 
in sales appeal... 


IT’S DIFFERENT >F 






) 


THE OFFICE MACHINE 
COVER THAT ... 
FOLDS FLAT! 

A really UNIVERSAL machine cover 
Only ONE SIZE for typewriter to 14 


and for most adding and calculating 


-, 


machines 


INDIVIDUALLY PACKAGED in display 
corton. ATTRACTIVE. coated fabric 


F | od K E MANUFACTURING COMPANY 
609 CALUMET AVE., AURORA, ILL. 
FINKE MFG. CO., 609 Calumet Ave., Aurora, Illinois 


e Please let me have full details on the 
FOLD-IT Office Machine Cover. 


NAME 
ADDRESS 
,_ Seer STATE 
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444417 


J 
~p, s i 
e7s THE “ ’ 
Shade swings in 18 re 
c. Exclu 


oNDERWRITERS APPROVED 





FLUORESCENT DESK LAMP 
WITH ELECTRIC CLOCK 











18" 


RETAIL 


Less tube 





THE ILC DIRECTOR 


0 Way Yah SPECIFICATIONS: ©) cle, A. 


ts. B zed baked enam- 


MODEL 4900 — High quality 
lamp. Underwriters’ appro 
ished in grey or brown. Uss | o sy ' Cat T rides Weight 
watt fluorescent tube Weight . 
individually packed 


ONLY $795 RETAIL ORDER DIRECT FROM THE FAcTORY— INDUSTRIAL LAMP CORP., ELKHART, IND. 


e A | right gold finish. Base ts tele covered 


























Jo Giud New Outlets 
and Jucreaie Your Profits 


Sell SES RID OE Exclusive SPECIALTIES 


Write Gor 
Camnlete 
Information 
and Prices 

















Merriam Metal Boxes Rite-Fit Cushions Fiberok Baskets 


BAINBRIDGE, KIMPTON & HAUPT, INC. 


Wholesale Stati 
218 GREENWICH ST. ee ae NEW YORK 8,N. Y. | 
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Saturday Evening Post’, “Time” and 


The display, supplied free to dealers who or- 


including 


magazines 
‘Business Ww ec k’ 


der one dozen units, 


is intended for use by dealers who are tying 


with the fall promotion of the Heyer portable addresser. 
THE GLOBE-WERNICKE CO., CINCINNATI 12, OHIO 
‘How to Sell Globe-Wernicks New Improved Streamliner 

is a recently-issued bulletin for dealer salesman, offered 


Desks’ 
not as a theoretical treatise, but 


demonstration 


a sound practical report on 
given at the factory in Cincinnati. 
Streamliner desks in an in- 
teresting and convincing way. Additional copies can be secured, 


states W. K. Downing, 


in actual 
It points out the advantages of 


Ss ales promotion manager, 


THE B. L. MARBLI 
O.—A supplement to 


CHAIR COMPANY, BEDFORD, 
the firm’s catalog No. 39 dealing with 
ofhce of tomorrow . today” 
addition to comprehensive de 
various models of chairs, there 
Installa- 


business chairs “for the is now 


available upon request In 


scriptions and illustrations of 


are complete descriptions of the mechanical features. 


tion pictures show the chairs in appropriate settings. 


MINNESOTA MINING & MANUFACTURING COM 
PANY, 900 FAUQUIER ST., ST. PAUL 6, MINN.—Card- 
Christmas trees will be offered by the firm for retail 
support the “— riendship Tree” idea, which 
sales of transparent cellophane tape. The 


board 
display this year 


last year stimulated 








here 
ae i ws '* 


idea calls for individual families to use loops of the transparent 


family 
inches 


cards on the 
nine 


friends’ 
These 
high for counter display and 36 inches high for window display. 
Other material is planned for a_ big 


pre-Christmas campaign. 


tape to hang their greeting 


Christmas tree “Friendship Trees” are 


additional advertising 





REX-O-GRAPH, INC., MILWAUKEE 12, WIS.— A new 
colorful and simplified packaging has been adopted 
packaging theme 


ind more 


for the supplies line. This new 


duplicator 


eae 





identification and more sim 


intended to creats 


1s also easier 


plified selection from Rex-O-graph dealer shelves. It will be 
duplicating fluid containers and packages 
paper, hand 


products in 


| carried out on ill 


for master units, spirit carbon papers, copy 


tron il pe neils. { npack aged 


J cleanser and corres 
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your profit and please your custom 





Wanted 
to Buy 


...a well established 
stationery and office supply 


business in medium to large 





size city. Will keep conf- 


dential. 


ADDRESS BOX KY-53 


care Office Appliances, Chicago 6 














——— 
| 


y Gs ‘ Age 


MUSCATINE JOWA 








ORDER YOUR SEASON’S NEEDS 
OF H-O-N ALUMINUM CARD FILES NOW! 


The complete line of H-O-N aluminum card files is avail 
able for prompt delivery. Our supply of aluminum is ade- 
quate to meet all normal requirements. The handsome 
appearance and excellent enamel 
finish of H-O-N files will add to 
ers. The Home-O-Nize Mus 


catine, Iowa 


Co., 


3x5 AND 4x6 
ALUMINUM 
CARD FILES 
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the Rex-O-graph supply line are backing sheets and corre, 





Easy to Sell— Profitable to Handle ‘“°""! ""~ : 
- ROBERTS NUMBERING MACHINE COMPANY, 700 


j JAMAICA AVE., BROOKLYN 8, N. Y.—A new catalog, No. 
f ; 150, has been issued showing the line of Roberts hand number. 
a ng and dating machines and the Rapidprint line of time, num. 

ber and date machines. Various uses of Roberts products are 


er 


GQ) 


we” 


—— ey 





engineering 





listed and the catalog incorporates considerable 
and price data, showing a detailed chart on the types of figures 
available on Roberts machines and a complete parts list for all 





There is a real demand f tl w E Copy Jer because : : 
typists like it. Saves eyestrair ars sie atti adiiecnl Roberts hand machines. The Rapidprint section shows facsimile 
especially in copying cae me se ce a imprints of the various automatic electric machines and a sec 
metal, compact, oltractive. Rea prosaaniee pia tion ts devoted to prices of Rapidprint accessories including rib 
° bons, motors, dieplates and the various special arrangements 

Attachments for y wider shee which can be furnished for specific applications. 

15° extension eye guide $1,110 ceye a 

20” extension eye guide $1.25 ROYAL METAL MANUFACTURING COMPANY, 175 N., 
MICHIGAN AVE., CHICAGO 1, ILL.—A guide to interior 


24-page booklet, has been issued as a valuable ally 


design, a 
ot an ofthce. 


tor the person planning or furnishing the interior 
contains information on how 


; 
€ 


For full particulars, discoun 


RITE-LINE CORPORATION - 10725 [Sth St.. N.W , Washington 5, D. C. 
iz 7 shop or service establishment. It 
RITE-LINE ] to select colors, color-atmosphere association, relation of color 

COPYHOLDER and materials, as well as hints on space and arrangement or 
ern distances and dimensions, and a color guide which matches 
upholstery fabric colors with wall, floor 
Accent is on metal furniture and how it can 
efhectively. Illustrations and floor plans complement the color 
chart Ihe booklet is available without charge to those who 
at the above address. 





and ceiling treatments 


— « annstttitiensitntasiitien 


be used most 


write to the interior design department 


WOLBER DUPLICATOR & SUPPLY COMPANY, 1203 
CORTLAND ST., CHICAGO 14, ILL.—Two new dealer 
selling aids announced by the firm are a three-color easel dis- 


ylay featuring the Copy-rite liquid duplicator and an eight 
I £ I ] I 


“LIQUID DUPLICAT ORS 


uli 





GUILD TYPEWRITER PAPER n grades 





Visit Us at 
the N.S.A. weights and finishes { every office need 
Convention plus manuscript Piain and red page, two-color brochure and price list. The brochure graphi 
GUILD Stationery and OF ipplies are cally illustrates all important and exclusive features of the 
Booth 81 
sold through membs ihe Copy-rite machines in addition to illustrations and descriptions 
of all the various models and supplies. Requests for these new 
For membership requirements and other selling aids should be addressed to the company at the above 
details, write address 
) > J a 4 » 
Stationers’ Guild of America \ ge tg a INC., +s “> “y* AVE.. a W 
OR 10, : — w to Simplify le ig 
1400 South Penn Seuere J o c I our iles and ling 
Philadcloh 2 Pec Systems is the subject of a new 40-page booklet recently 
wecerpnra Pennsylvania released by the company. The booklet is based on the premise 





often 





that many time-saving, work-saving filing techniques are 
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NEW 
FLUORESCENT 


TECHNYSCOPE 





The Lighti Init 4. The Lighting Unit 
ation: can be purchased 


is entirely enclosed: " 

no loss of light, and ; , and attached to any 
all parts are fully ; “es a TECHNY 
protected within a ; oC 


steel case. The Lighting Unit 


and its component 
parts, if used with 
cy 
is guaranteed for a 
period of one year 

Each Lighting Unit 
has the Underwriters 


The entire writing 7 
area of the stencil is 
amply and evenly AC—110V—60 
illuminated. 

The glass of the 
scope and the stencil a 
remain cool. a Lab. label 


- 





ina MODEL F-2 ae 


$29.50 
COMPLETI 









l | HNYGRAPH 


Vell) esas 


WIDENS YOUR MARKET 







NOW Higgins Drawing Inks 


in 8 color assortment of *°s oz. bottles 


NOW You have a set of Higgins Drawing 
Inks suitable for any “dabbler in color" as 


well as artist, student, or hobbyist. 


NOW You get sales appeal with beav- 


tiful, new, translucent plastic stoppers 


through which the colors may be seen 


With all these new features—this 









Higgins assort t retails at $1.20 


ur customers will go for—bring 


No. 4 


you m les and widen vour market. Order Schol 3 
cholastic 


lsomely packaged—sure-to-sell—new item now 
" prane ved e-to Assortment 


+, 


“iggins HIGGINS INK €0., INC 
271 NINTH ST., BRLYN. 15, N. Y. 
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inte. A STAR PERFORMER IN YOUR GAME OF PROFITS a 


FINE LEATHER FURNITURE 















wn 






NATIONALLY 
ADVERTISED 








SOFA NO. 1760 
1750 TO MATCH 


STANLEY EXECUTIVE 
CLUB CHAIR NO. 1710 AND SETTEE NO 


— 


This beautiful Stanley Sofa is upholstered in genuine top \' | A IN | . Ks a 


grain leather—wide choice of colors. Modern styling. All 


welt trim. Reversible cushions. Solid hardwood throughout MANUFACTURING COMPANY 


Available in mahogany, oak, or walnut. Write for com 2310 N. MAIN ST. FT. WORTH, TEXAS 
plete details. 
























Compl lil... , 


. . ; Ser 47 for 
office and directors room tables is ; in we 
7 ; c dire 
offered. Many distinctive styles to | ‘1 with Avoile s 
almost any decorating scheme. Choice oak. walnut 6 to 16 fe 
' wa t ny 
and mahogany finishes...in leneths 6 to 16 | ¥ 
; f hes 


Create extra sales without 


inventory...sell from the Sun | - \\ | te Office and directors room lables 
: wnt OF CHOICE HARDWOODS 


for free copy (i atalog #32). 
ticulars. Mutschler Brothers Co.. Nappanee. |; 
stnce 4893 


SEND TODAY FOR FREE CATALOG 
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inknown to the average file clerk. Charting the life cycle of 
i file, the booklet begins with the origin of a record and 
progresses through indexing, file housing, protection and 
charge out to the retention or transfer of the record. It out- 
of scientific filing, detailing the various index- 
ing features of a good system. Copies may be obtained by writ- 
ng to Frank J. Hastings at the above company and specifying 


booklet LBV 39 


lines the essence 


SAFEGUARD CORPORATION, LANSDALE, PA.—A 
new informational bulletin on the Room Air-Humidifier gives 
full details on the operation and advantages of the unit. The 
three-color bulletin features such themes as “Humidification is 
Beneficial” and “Safeguarding Your Home.” Requests for 
copies should be addressed to the firm. 


PTHOMAS FURNITURE COMPANY, HIGH POINT, 
N. C.—A beautifully illustrated book in flexible ring birding 
has been issued by this firm identified with furniture of quality 
as far back as 1918. Full pages in color show the styling, both 
in traditional and contemporary pieces, of furniture designed 
to be in keeping with the dignity and character of the offices 
n which it is used. A dealers’ price list, effective August 1, is 


ime luded. 
°—- © 


BIGGS BUYS SHREVEPORT FIRM INTEREST 


New the Sib Harris Sales agency, 218 
Milam S Shreve rt, La., is Charles F. Biggs, who has 
been conn ith an office machines firm in that 

lf ( The concern, agent for the L. C 
Smith-Co1 ewriter and adding machines, is now 
‘ yB i George Guidry EEG 
—- ¢ 

PENTRON ACQUIRES SOUND, INC., FACILITIES 

Pentron (¢ ration, manufacturer of the new 
SonoGra} acquired all of the assets and 
facilitic f § 1. Inc., 221 E. Cullerton St., also in 
Chicage ‘ In has been engaged in the manu- 

ire etic recorders as well as a complete 
ent. The acquisition gives Pentror 

I UUU square feet ol lactory space, pius 

tional nery, tools and die rhe management 
f f concern taken over by 
Pe} 

<a «¢ 


RADIO STAR AWARDED UNDERWOOD 
—_ - 


BS , 





sa an 
— 6 paws 2 


Miss Beryl Kent receives an Underwood portable typ 


writer for h nt appearance on the “Gentlemen of 


Press” rad broadcast. She is shown with Alfred 
nsen, Underw is Los Angeles regional manager. 
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Si/aisde!/ 


CHINA 
MARKERS 


atk Cf 




































f 
ceiuorH No Surface 
- is too slick ! 
MADE IN 13 B LLIANT COLORS 
ge | 











LEGAL & LETTER SIZES 


Made ir 


PARKER STEEL 


k ge stee 

structs 
reinforced 

ves adjus 

hes . 

locking 
et eas 
x € x 18 Ward 


The PARKER line of VALUES! 


Steel] STORAGE, WARDROBE AND 
COMBINATION CABINETS, ALSO 
SECTIONAL BOOKCASES AND 


STEEL TRANSFER FILES 


Special Sizes as 
Requested 





Write for latest catalog and Dealer price list. 


PRODUCTS INC. 


Manufacturers of Steel Office Equipment 


54-60 COLUMBIA STREET + BROOKLYN 2, NEW YORK 
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performance 
THE BENTSON 


“‘Gop-F lite 
FILE 


3200 Series 


Guaranteed ng-lasting perf err 
ance is the only proof of maste 
craftsmanshig { Eli+ 
filing sbinets have . putat pa 
for highest juality performa ‘ 
through the years effortless 
operat n nduring beauty rigid 
stability This h gh tandard f 


dependability mean 


tomer ind et t you 
lt y ha { ur r 
venient 4é ENTSON 
cata as write er. + 4 Jay 





“The Line of Most Assistance’ 


‘ohe BENTSON MFG. CO. 


MANUFACTURERS OF STEEL UIPMENT 


YFFICE cc 
 \ 














AURORA . ILLINOIS 
FOAM RUBBER 
CHAIR CUSHIONS 


‘Perfect’ 
FEATURING 


GOODYEAR AIRFOAM 


IN 
De Luze 


EXECUTIVE 
STYLE 


IN THREE 
SIZES 








Covered with velour—fibre & velour—also corduroy & 


fibre in 2" thickness with boxed edges. 


‘“Perfect”’ FOAM RUBBER 


CHAIR CUSHIONS 


| seasons 
the other side with woven fibre 
for hot weather 
Filled with new live rubber 
having thousands of air cells 
that breathe with every move 
ors: Brown, Green. Sizes 
7 x 18 is x 17" —I14l/, 





Write for New Illustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


6435 Edmund St. Philadelphia 35. Penna 
STL TTR 
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UNITED STATES EXPORTS OF OFFICE 

MACHINES, EQUIPMENT AND SUPPLIES 

Figures for May, 1950, Released in August, 1950, 
by the U. S. Department of Commerce 

A breakdown by from the 


countries is available Foreign 


Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D. C. 
Net Value 
Quantity Dollars 
Machines Bookkeeping Nondescriptive New 373 401487 
Machines Bookkeeping Descriptive New 740 872709 
Machines Listing-Adding New 3320 449943 
Machines Calculating Non-Listing 1753 621770 
Machines Card Punching Etc. New 458 684888 
Machines Accounting Etc. New 349 94727 
Machine Parts Accounting Etc 1104109 
Machines Addressing 117 78506 
Equip. and Parts Addressing Machines 43225 
Machines Duplicating Ex Lith 309 54868 
Machines Duplicating Lith 80 113029 
Parts for Duplicating Machines 82658 
Cash Registers New 543 161395 
Cash Registers Used Rebuilt 344 23170 
Parts for Cash Register 308033 
Typewriters Standard New 9625 994589 
Typewriters Portable New 6770 363793 
Typewriters Rebuilt 735 42345 
Typewriters Nes Inc Used 2882 126695 
Parts for Typewriters 221630 
Staplers and Staples Office 98251 
Machines & Parts Dictating 120287 
Machines & Parts Mail Handling 58520 
Machines & Parts Check Handling 50177 
Appliances and Parts Office Nes 168089 
Mechanical Pencils All Materials (Doz 23964 69338 
Mechanical Pencil Parts 4950 
Mechanical Pencil Refill Leads (Gr 22495 8439 
Pencils Ex Mechanical Black Lead (Gr 111059 236932 
Pencils Ex Mechanical Ex Black Lead (Gr 33598 108562 
Pencil Leads Nes (Gr 99670 31784 
Pencil Parts Nes 4960 
Crayons (Gr 54917 52243 
Fountain Pens Ball Type ‘Doz 42765 75906 
Fountain Pens Ex Ball Type (Doz 145924 27273 
Ball Pen Refill Ink Cartridges (Doz 10933 12549 
Fountain Pen & Ball Pen Parts Nes 123059 
Fountain Pen Points (Gr 13388 50505 
Carbon Steel Pen Points (Gr 13786 18037 
Desk Pen Sets 5427 10683 
Ink Writing 78891 
Ink Nes 112984 
Carbon Paper (Lb 101985 108836 
Typewriter Ribbons (Doz 14141 53538 
Office Supplies Ne 242160 
N Not elsewhere specified 





OPPORTUNITIES 


New Lines 


BUSINESS 


Wants Trade 





indiana Firm Literature, 


Connections Wanted By New Firm in Holland 


\ \ 





TS AND 


CORPORATION 
cl ES 


FINAN A 


Minnesota Mining & Manufacturing Company, St. Paul 


oe 
L NOT 





Minn 


ee 


KEWAUNEE PLANT SHOWS EXPANSION 


ee M Co ‘AC ! \ 
office re and lab equ 
\ ¥ Dullding \ Of 

l! Dé erected pp 

te proxit ( 0 emp 
et ing dep: C 

f ipDouUu Soo. .0Ul 
( f yp <imate 

kK 
. 
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ONE MORE CARD AND 
I'D HAVE HAD MADE GIN. 
OH WELL, LETS BEGIN. 









WT rH \ 
; i | | 
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MARKWELL'S QUICK 
TO MAKE 'EM STICK. 





SUFIdVLS ,YINVWIdDVd,, TIAMAYVwW 











MARKWELL IS TOPS IN STAPLERS SINCE 1919 

















IT'S “BOUND TO HOLD” WITH MARKWELL! 
PLEASE WRITE TODAY FOR CATALOG AND DEALER DISCOUNTS 


| MARKWELL MFG. CO., 200 HUDSON ST. . NEW YORK 13, N. Y. | 





COPYRIGHT (950 GY MAREWELL BFE CO 
| 
| 
| 
| 
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CLUB CHAIR 3500 


Our club chairs 
are masterpieces In 
finely designed 
and finished office 


furniture. 


Write for 


CLUB CHAIR 780 Vew 1950 Catalog 
TODAY 











Bigh CHAIR COMPANY-INC. 


127-133 BLEECKER STREET, NEW YORK 12, N. Y. GRAMERCY 7-566] 
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ALUMINUM FURNITURE FOR MODERN LIVING * ALUMINUM FURNITURE FOR MODERN LIVING + 


NATIONAL STATIONERS’ (U.S. Statione!s-IGoldsmith Bros. ) Utility Supply Co../Los Angeles 


N. Y., does runs 27 con- Chicago, re-orders |. srehouse unable 


SHOW—BOOTH NO. 333 smashing mail ) cocytive success-) 3 times to fill [to keep up with 


order volume / fy) ads in N. Y- ( orders from one / orders 
sae ac 
ALL-LUMINUM PRODUCTS’ SENSATIONAL 


FOLDAWAY 
TABLE 


For Amazing New Sales Volume—Feature the Table 
of 1,000 Uses and 1,000 Prospective Customers 


Every office, every home needs a Foldaway 
and sales records prove it! Easy to sel 
because it fills a real need! Easy to promote 
because of our unique advertising plans 
SPECIFICATIONS Place your sample order today, or write for 
Airplane gauge, satin-finish alum: prices and our new catalog 
num, reinforced with steel 
Weight: 19 pounds ' * PROMOTE IT IN YOUR ADVERTISING 
Holds over 800 pounds ‘ Mats available 
Size: 2’ x 5’ top’, 30” high * ADVERTISE IT BY DIRECT MAIL 
Fldseany to 2» 215" for stro ih organ ne 
4 « NDOWS! 
ees en pee: SE. ee * PUT IT IN YOUR NEXT CATALOG 








© ONIAIT NYFIGOW YOFI TIYNLINUNI WNNIWNATY 





ALUMINUM FURNITURE FOR MODERN LIVING « 


Send for New Catalog, Prices and Advertising-Promotion Plan 
FEATURE THESE ALL- LUMINUM PRODUCTS FOR VOLUME AND PROFIT 





4 


J o_o 
| v aad 








Dept. OA ¢ 43 N. 3rd St. ¢ Phila. 6, Pa. « LOmbard 3-5405 
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| COMFORTABLE 
BOUNCE" ACTION 


—__ 











| 


WEIGHS ONLY 
20 OUNCES 
















| QUICK ser 


| ACTION DIAL 














ST010 WHEEL 
CAPACITY 








-|INKIN 
SELF-IN cere 


AUTO 
NUMBER ADVANCE 
———- 4 








If their sturdy The lovely figures 


legs don't getcha.. will, | betcha! 
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IN OCTOBER OF 1880, WHEN 


rfect Pencil Pointer retailed for 


1gainst emery-type wheel 


f New York was granted patent 


a 
oo 
— 
= 
< 
o 
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a] 
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co) 
- 
~ 
a 
» 
m 
wv" 
° 
2 
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ie} 
o 
™ 
zo) 
z 
| od 
= 
2 
a 
. 


wl ype are carried upon a segment, a bar 
sitively connected to the type-segment 
ey-lever independently, in combination with 
S. Crocker & Company, San Francis: 
it 215-219 Bush St Fron files 
N OCTOBER OF 1890, WHEN 
f the firm of A. W. Faber, announce 
I € s n SOl€ igent in the Unite 
k leac ed chalk pe S 
r was made lable to ope 


was grappling with the new 
The & Stuart Stationery 
yer re Ja KsSon 

Winks Tennis and Halma were 


a te j tioner liscovered From 


Skeen 





hiies { the 








I ] y were designed in 
nd had the American flag in | 
oh g tionery firms then in | 
Amberg & the Thayer & Jackson 
séC PF.8 bone & Co., Pettibone 
Marsh " Shea Smith & C 
A lacobs, Coles & C Charles 
E. Marshall & C. store at Chicag 
1ti Jttered to the industry 
Cop y B laimed to carry 
p F es {f the 4 € 
N OCTOBER OF 1910, WHEN 
Mi mpany zrand Rapids, Mich 
mputing machine Tw 
the opening of new factory for L. E 
New York, N. Y The Chicag 
é A. Stevens, Will 
mmittee to make arrangements 
1 tl 1ssociation 
é 1ddition to its p 
W KS Blvd 1Oul 
é / ) A > ec 
N [ 120 WHEN 
Webster ny 
st Ml 7e F|M = 
if s ive 
n S! 
Bus _— 
vy H é he 
A Vas f 
1s Frede hb 
Remin ft T 


0 OFFICE 





CHECKWRITER 
PROFITS 


BOOSTED 


BY SALES AIDS 
SUPPLIED DEALERS 














Hall-Welter not only builds the 
best checkwriters sold, but they are 
equipped by 35 years experience to 
show dealers how to make sales and 
get a profitable volume in this spe- 
cialized field. The “Speedrite Al- 
bum of Evidence,” a dramatic sales 
closing tool, proves the dangers of 
using unprotected checks. It is only 
one of the direct practical aids we 
supply dealers. Ask us how we can 
help you sell “Speedrites” to your 
customers. 


Hakk Welty 


COMPANY IMC +B8OCHESTEO® 20 wm YF 


ADDRESS 40 MT. HOPE AVENUE 











PRECISION TIME STAMP 


FOUR STAR 
SUPERIORITY 


40 Hour Precision 
Clock Movement 


+ 


Jeweled Balance 
Clock Movement 


Patented Universal 
Joint Absorbs Shock 


% One year guarantee 


a 


GIVES YOU SALES AD.- 
VANTAGES THAT BOOST 
VOLUME AND PROFITS 


4. D. JOSLIN wee. company 


MANISTEE MICHIGAN 




























FIRE TOLL MOUNTS, 
BUT “SENTRY” OWNERS’ 


PASSED 


FREDERICK C. 


CASH AND VALUABLES Frederick C. Guildford, managing 
Waterman Pen Company, Ltd., Briti 

KEPT . 
Southampton 


In Li 


Consider the loss if fire fe pa 
were to destroy your pros- z Hi 
pect's cash on hand, pa- i a pel 


pers and valuables. |t's od ther 


the best reason for own eit 
ing a safe on a farm or in fe, Sx12x17 

° . tside. 24!'/sx17'/>x17 
a home or business. This 
safe is also an asset to any home or office 
decoration scheme. Sales come easy when 
you point out the purchase price of a ‘Sentry’ 
is less than the cost of one loss from fire or 
theft. Prospects are everywhere there is a 
business, farm or home. 


7 


Hard-hitting selling features of ‘Sentry 
Tamper-proof combination lock 
Punch-proof door 


Vermiculite insulation 





BRUSH-PUNNETT CO. 





545 WEST AVENUE ¢ ROCHESTER, NEW YORK the own and Country” pen department and the pe 
Manufacturers of “Sentry” Safes for Over 20 Years distributing department. Later he named man 
a i the pen department and, in 119, made the 
fil many trips to America 
An active membe of the British Statione A 
There’s clation for most of the 42 years he has been in the 
pen business, Mr. Guildford was elected president 
EYE A p Pp FAL 1947 and had served in many other capacities. He was 
ilso member of the London Rotary Club and of thi 
and Canadian Chamber of Commerce in London. He wa 
one of the leading figures behind the plan for the 
RI P form on of an International Statione! Associati 
P CE A PEAL first broached back in 1947 
Mr. Guildford was named managin lirector of the 
IN MIDWEST’S NEW Waterman Pen Company, Ltd., in 1946 when the com 


CABINET NO. 3018-C pany 
bought 
man 

Built sturdy with fine Africa 
At the 
lines and of heavy ino 
gauge steel. A good He 


profit item in any kind € hi 
d Ol fils 


of times. Size 30’ wide He 


deputt 


18’ deep and 72” high 


; pany 
with four removable 
and adjustable shelves. 
Has a two-way lock and Ut 


all set up ready to go. 





Available in baked , of age 
enamel of olive green, office gray or brown and 
weighs 100 Ibs. as a re 

Truly merchandise of great quality and priced to 


meet market trends. Write 


MIDWEST METAL MANUFACTURING Co. rh 





1818 N. 18th ST.+ ST. LOUIS 6, MISSOURI 
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serving 


‘ars Old, was well 
both the United Stat 


lerous trips to thi 


England, from 


AWAY 


GUILDFORD 


terman Company, was stricken while reti 


qalrectlol Oo! ne 

h affiliate of tl 
ry 

ur? 

Vacation crulse 


July 27, at 11:30 p.m. Mr. C€ 


Waterman’s o1 


age of 14 He soon moved 








Aad 





Known 


successively in the ¢ 


THE LATE FREDERICK C. GUILDFORD 


formed aft 


ut the inter 


e represen 


id the Near 


r the L. E. Wat 
‘sts of L. G. Sloan, Ltd., W 


itive in Great 
East for nearly 


time of the merger, Mr. Guildf 


‘tor ol L G 
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ruUlIC- 


Lit 


rman Company 


Britain, E 
half a ce 
ra was mé 


October 


eC Sloan, Ltd 
is a member of the English Speaking Union, a 
Freeman of the City of London, and wa past maste} 
Masonic Lodge 
survived by his widow: a son, Horace F., now 
managing director of the Waterman Pen Com 
Ltd., and two daughters 
a ae 
4 s A 
CELSUS OREAR 
Orear, sercretary and sales manager of Black 
well Wielandy Company, St. Louis, Mo., died Augus 
1e week's illness due to a stroke. He was 81 yea! 
ar was one of the organizers of the company 
ed wit! nce its inception in 1901. He began 
presentative in Texas for several years 
active worker in church, charit d civic ente 
urvived by a grandson and er relative 
a & & 
4 4 s 
MARTIN STRAUS Ul 
dy of Martin Straus III promotio! 
f Eversharp, Inc., was rec from ike 


1950 


















| MODERN EXPANDING PRODUCTS 


rn 














Backed by 80 years of experience, the Favorite 
Line represents a continuing process of develop- 
ment and improvement to meet modern needs 


ond demands. 


Among its newest developments are files, envelopes | if 

and wallets equipped with continuous elastic cord Pies 
: | ‘ 

instead of tie tape. The elastic cord, permanently 


attached, does away with loose hanging tapes 





and the need of tying. It adds convenience ond 
neatness with security to contents. 

+ * * 
We invite you to see these and other feature 
items on display at the N.S. A. Convention, 
Booth 133, September 24 to 28. 




















: The Cooke & Cobb Company 


122 East 23rd Street New York 10, N. Y. 














The NEW and IMPROVED 


MODEL “C” 


59H 


LIST | 
PRICE —& 


SPIRIT DUPLICATOR 


-_—— 


No Ink! No Stencils! 


No Gelatin! 


Does everything the 
highest priced machines 
do. 





Handles anv size sheet up Yx 14. Makes pertect 
copies trom typing or hand drawing up to 4 
colors in one operation! Simple to use. Enclosed 
self-draining fluid moistener. Automatic release 
handles, Light weight. Portable. Sturdy con 


struction 


Write for Literature and Discounts 





INC fe) 
(WU) The Wight Co. fied Representatives. Write! 


_ choice territories still open for Quali- 
MINNEAPOLIS, MINNESOTA 4 
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IS A NAME THAT 


MEANS SOMETHING 
1) Q) AND FULFILLS EVERY 
EXPECTATION 


4 RESPIRATOR cushion is not a soft, thick, 
heat-retaining pad, but a seating device designed 
and constructed not to interfere with body res 
piration. 

RESPIRATOR cushions are the only cushions 
manufactured with ventilating tubes extending 
through cushion and connecting compression cups. 


(U. S. Patent No. 2,025,712) 


Consider the comfort and well-being of your 
customers and install RESPIRATOR cushions 
their chairs, 

We repeat our claim that RESPIRATOR is the 
name of a chair cushion that means something 
and fulfils every expectation and promise. 


The Bickett line of Desk and Chair Mats ts the 
most complete line offered by any manufacturer 
3 types, 12 sizes, 3 thicknesses, 4 colors and 


marbleized. 


If you do not handle the Bickett line of cushions 
and mats your firm as well as ours are both losing 
profits and your customers are being deprived of 
the satisfaction Bickett products afford. 


Represented in the southwestern states by W. I 
Gigliotti, in the southern states by S. F. Moller 
strom, other sections of the country, representative 
working out of Watertown, Wisconsin. 

Mail all inquiries and orders to this ofhce. 


L.M. BICKETT COMPANY, WATERTOWN, WIS. 














— 


ye Fon Celded Profits at Christma 


Feature Sengbusch Handi-pen Desk Sets as Gifts s+ 
This desk-set line offers beauty and utility 
for quick turnover and substantial holiday profits 








Sengbusch Handi-pen Desk Sets make ideal gifts for both personal and business friends - 
lar when imprinted as Friendship and Good-Will Builders. They are made 

from lustrous, colorful plastics have the attractive, distinctive styling that appeals t 

everyone And, the ire reasonably priced to fit any pocket book 

Definitely 1 lookins - they have outstandit writing features toc The ta 

mous Sengbusch “Capillary Action” inking principle eliminates ink evaporation 

consequent waste. There's no pen flooding or clogging. Also a wide variet 

Iridium-Tipped Gold-Plated pen points to suit any 





dividual writing style. Sets come equipped with Nibin 
(screw-in feed) 

Other popular gift items in the Sengbusch line 1 ee » 
P he Sanitouch Moistener and the brand-new N : 


Over-Flo Sponge Cup both made of beautiful 


Bae ‘ : lustrous plastics 
J Get set for added profits at ¢ hristmas time Place his,, 
. = © r stock orders now for these fast-moving gifts f 
Sanitouch No-Over-Flo With our order you receive attractive Counter and ~ | 
Moistener Sponge Cup wit ¥ disf cards ilso promouon <¢ rculars and 
blotters witl r imprint , 


SELF-CLOSING INKSTAND CO., 3100 Sengbusch Bldg. * Milwaukee 3, Wis. 
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i /GREATEST CREPE PAPER 
— ASSURES CORRECT COLOR) ADVANCEMENT IN DECADES) 
52 NEW meen HARMONIES FOR CRAFT —(\(-" = 
HARMONIZED Rams WORK AND DECORATIONS!) . 3 
COLORS! _¢ a li rey 
a r) | re 











Buckeve 


CARBON PAPER 





NYLON Ribbons by 
BUCKEYE! 


The Last Word in 
Quality, Cleanliness 
| and Durability 


Ask Us About Them 


PITTSBURGH CUT WIRE CO. 


1112-20 Galveston Ave., Pittsburgh 12, Pa. ‘ananassae 


MANUFACTURERS 


THE BUCKEYE RIBBON & CARBON CO. 








oh ot 
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See the complete line of 
BLACKBOURN BOOKKEEPING SYSTEMS AND RECORDS 
at the STATIONER’S SHOW 
New Display Cabinets « New Individual Boxing « New Standardized Color Schemes 


MAKE BOOTHS C-21 and C-22 A “MUST” ON YOUR LIST 
STEVENS HOTEL—SEPT. 24-28 
in Basement Lobby, Just Before You Enter Main Exhibition Hall 
IT PAYS to be a BLACKBOURN DEALER There is a itfractive 


merchandising cabinet and {| yf r , eeds 











WALL, AISLE 
OR COUNTER 
STYLE 

Bleached Birch 
or Metal 


A. R. BLACKBOURN, founder 
BLACKBOURN SYSTEMS 
Will be there to greet you 


If you do not attend the sh 
by all means, write for our « 


plete dealership propositior 


Complete Illustrated Catalog 


M Dealer Price List and 
Discount Schedule 








Illustrated Broad Side Our Complete Line 


On Display Cabinets of attractive Systems wi E ; 
— and Records now individually ee You'll 

boxed and labeled sell them MORE 

because they 


M Protected Dealership Plan 
see MORE! 


THE BLACKBOURN SYSTEMS, Inc., 230 South Cedar Lake Road, MINNEAPOLIS 5, MINNESOTA 
BOOKKEEPING SYSTEMS and RECORDS FOR EVERY TYPE OF BUSINESS, TRADE and PROFESSION 











ON! 
LEFT: Just the weight of the paper 
closes the switch, jogging from a 


— 
“ee 






few sheets to a handful. 


OFF! 
RIGHT: Raising the paper stops 





i 
ry ——__ 
The action is completely automatic! @ 


the action, shuts off the current. 








Wagi« fog AUTOMATIC PAPER JOGGER 518% 


ASSEMBLES PAPER FAST! 


Needed in’ duplicating 1 s. accounting depart stapling or trimming: lining up holes in loose 

ments. file rooms. binderies. print shops Saves pages; jogging mail contents away trom = cuttl 

valuable man-hours by jogging paper to loosen be edge of envelope opener: keeping files neat. sortu 

fore running and to get in neat order after running: ards. etc. MAGIC-JOG is automatic: weight 

jogging and sorting varyu sizes of paper stock, paper turns tt or Attractive grey crackle finis! 

eliminating waste of broken reams duplicating Pavs for itself quickly. Jogging table. LO" x 12 

TOONS » jogging carbons and tissu assembly of handles legal size and larger paper Order toda 

multi-copy pads before gluir ining up edges of full discount on sample orders 

ledger sheets. books and pamphlets before punchi 
ec CRe * HANDY... For all offices, * PORTABLE... Weight 412 
© “ print shops, letter shops, Ibs. Operates from 110-115 
: MAGIC CIRCLE MANUFACTURING CORD. schools, etc. Volt A.C 

c \ , . | al to 
Yq co 6136 E. Admiral Place a: Wiis ee dae Gony tines Oe 

Tulsa, Oklahoma Magic-Jog. price. 
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Dozois, Quebec, Canada, on August 2 

Prospectors and veteran bush rangers of northwest- 
ern Quebec started a search after Mr. Straus’ over- 
turned canoe was found drifting in the lake. On July 
21 he had left for a brief fishing trip at Camp Dorval 
125 miles north of Montreal 

Mr. Straus attended Dartmouth College for two years 
before enlisting in the Army where he served in the 
Pacific 

He is survived by his widow, the former Alice Good- 
kin; a son, Michael, and a daughter, Patricia Ann. Also 

rviving are his father Martin Straus II, former chair- 
h oard of Eversharp, Inc., and his mother 
Mrs. Florence May Marx of Glencoe, II] 


’ ’ 
<< -—< - 
4 tY 


WILLIAM PENN BREEDING 

William Penn Breeding, 74, founder and the last 
member of the original board of directors of the Mon- 
roe Calculating Machine Company, Orange, N. J., died 
August 28 at his home, 254 Elmwynd Dr., Orange 

Two years after the company was founded in 1911 
he was elected treasurer. In 1927 he was named secre- 
tary and when he retired in 1929 he was a vice-presi 
aent 

Surviving are his widow, Mrs. Louise Monroe Breed- 
ing; two daughters, Mrs. Kenneth F. Pring and Mrs 
James E. Barton; a sister, Mrs. Thomas A. Kennedy 
Derwood Munson Breeding 


ana a brotne! 
, J 
Pe Soe 
4 4 


ALBION P. GOODING 

Albion P. Gooding, 54, vice-president of Loring, Short 
& Harmon, stationers of Portland, Me., died suddenly 

his home on July 20 

Mr. Gooding entered the employ of Loring, Short & 
Harmon in October, 1913, and had served as vice-presi- 
dent since 1931. A veteran of World War I he was vice 
president of the New England Toy Dealers Association 
a member of the National Wholesale Stationers Asso 
ciation and the National Stationers Association 

Besides his mother he is survived by his widow, Mrs 
Myra Noble Gooding, a daughter, Mrs. Marion L. Chris 
tensen; three brothers, Earl D. and Chester B. Gooding, 
both of Wakefield, Mass., and Charles A. Gooding, 
Westbrook, Me 


R. ARTHUR FORSTER 

R. Arthur Forster, 54, a traveller for Brown Bros 
Ltd., manufacturing stationers, Toronto, died recently 
at his home Glebeholme Blvd., that city. He had 
been associated with the Brown firm for 34 years and 
covered western Ontario 

Surviving are his widow, the former Margaret Grant 
a daughter, Mrs. Ralph Grant: a son, Robert: two 
sisters, Irene d Gladys Forster, and a brother, Ernest 
Forster SJI 


v ’ ’ 
-< oe -< 
‘ 4 4 


ALBERT ELSAESSER 

Albert Elsaesser, for about half a century the man 
ager of the commercial stationery department of the 
Otto Ulbrich Company, Buffalo, N.Y., died on Au- 
ust 28 

Mr. Elsaesser retired from active business in 1942 
ind moved Compton, Calif., where he and Mrs 
Elsaesser made their home with their children 


’ ’ ’ 
oe -~ ol 
4 4 4 


JOSEPH E. PATTERSON 

Joseph E. Patterson, 76 years of age, retired type- 
vriter salesman and resident of South Dennis, Cape 
Cod, for the last seven years, died August 17. Mr 
Patterson was the brother of George Patterson, the 
founder of OFrrice APPLIANCES, and, like him, was en 
yaged for many years in the typewriter business. For 
5 years he was with the Boston branch of the Under 


wood compan\ 
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PROFIT 
BE GOOD TO YOUR “SHELF 


SMART DEALERS KNOW MORE AND 
MORE WOMEN ARE Prapey 





ani GA 





. = 

J MADE IN 4 STYLES 

No. 446—Snap Button Style . . . List 50¢ pr. Usual Vat 

No. 47—Talon Zipper, Elbow-Length Style Dealer — M 
List $1.00 pr. Discount ™ 


No. 48—Slip-On Style . . . List 50¢ pr. ta ne a 
No. 49—Extra Long Slip-On Style . . List 60¢ pr. 


. PRODUCTS COMPANY 


R. 93-06 Corona Ave., Elmhurst, N. Y. 











| Presen ting... 


NEW FRITZ-CROSS CHAIR NO. 410 


Features include foam 











rubber seat cushion, 
new 114” O.D. tubular 
base, ball bearing cast- 
ers as well as Fritz- 
Cross easy-3-way pos- 
ture adjustments. 
Available in a smart 
range of colors and up- 
holstery materials. A 
worthy member of a 
chair line that builds 
sales and profits in any 





competition. No. 410 


The Fritt-Cross Company 


300 East Fourth Street St. Paul 1, Minnesota 
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a se LO ae 
NAME PLATES 


> CLARENCE HANSON « 





LIST 


$200 


a <= 
Santa aie és $ 00 
” : ,' < 3° 
Beautifu dignified, permanent 
plate transparent plast with 
with gold or white lettering 
For desk type plate 
jyuick as a flash make 
PROMPT 


Write for Catalog Skeets and Dealer Discounts 


ACME PRODUCTS CO. 


406-408 N. VAN BUREN ST 
GREEN BAY, WIS. 














NY US 


Shey <> 
wn 

\\ . 
Por ye 


WW AWW 1 \ 








SA 


24% 


TUBULAR CoIn WRAPPERS 


Stationers! Its yvour Line Lxclusively! 


“Steel-Stronq” P: 
Stationers and Offices 
We have no retail sale 
customers and cash 
work. 


Write for liberal discounts and sales help on 


Coin Wrapper 
Bill Straps 

Coin Bags 
Currency Bag 
Draw String Ba J 


Metal Clasp Bag 
ath Deneaiters — 
Linen Shipping Ta 





<tRONG 





DEVELOPMENT OF OFFICE MACHINE 
INDUSTRY IN EASTERN GERMANY 
AND SOVIET UNION 


eet GERMAN ifacture ( 4 ( 
dl I G rriump 
r Corporate 
) e¢ factor 
( oO! Oolled by (y 
nmen ) : ) he Russian An exce}] 
Merced Mee machine firm at Zella Mehli 
Ol whose LOCK 1S owned an Am«ée 
In spite of this and the fact that th 
Tmnown a Aktiengesellschaft 
DY the collective uni ntlone 


\ eC ¢€ 0 ne Me ( ( 
¢ mal ers have 1 
thi eg] ith “M 
These latter firm sh f 
] ne next le if 
nue nanutar € 
ma The fac rele () 
i ign VY nave een dalism 
] Ru ( 
R l holde 
VE O! exp 
1 ol pro 
I € for O|} Rh 
o! COl T¢ 
( ( q lt ] 
itll} I Weste G 
line! lone 
e-owned f lr} 
A ! unrea 
eq manuta ) 
Me 
Fells of Required Output 
pu R 
¢ YoU 
i s » s < » ( 4 
Merced 14.000 Groma and E 
| Y ete ( 
, DOO! 
ch fa yar: 
eC] Ce) f f 
r ‘ t 
I f 
l hines n 
| C7 ( I ( 
y vhic} el; } 
Ce dUuCE 
1f book 
contro! } l 
] nou 
loscow will ii e exclusive 
Aiill ) Ot! A I 
macnin 
i Techy I [ 
Si ( 
( Inst n 
pea é l¢ 
é é C 
( } 
( e? 
bab 
{ T ] } 
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62 Years Ago KOH-I-NOOR 
ide the FIRST Drawing Pencil . in 

DE GREE S, 6B to 9H. Since that tims 

r pencils have approached Kol 


Record for Unfailing Uniforn 






THE most complete LINE 


OF SIMPLIFIED BOOKKEEPING 
SYSTEMS AND TAX RECORDS 





No Matter What Your Requirements : 
you will find a KOH-I-NOOR 








For years the best seller, the Ideal System line 
FOR EVERY w includes Daily Sales and Income Distri Product to satisfy you completely. 
SINESS, tion Records, Simplified Weekly Systems, 
U SION, Appointment Books, Guest Registers, House- 
pROFES hold and Personal Budget Books and other NOW DRAWING PENCILS 
HOME, FARM new profit winners combine to make Ideal COPYING PENCILS 
NCH « nost complete line on the market today A il gpa 
OR RA vaiiabie... CHECKING PENCILS 
COLORED PENCILS 
Wiette peites tov cata ond select the books 1 sited to your weds No. 1600 KOH-I-NOOR OFTICE PENCILS 
igs Polycolor Pencils ART PENCILS 
PRICES: 50c * $1.00 * $2.00 * $3.50 * $5.00 + $7.50 with IMPORTED Leads HOLDERS .\ LEADS 


Liheral Discount 


. | PENHOLDERS ERASERS 
in 66 
mmediate delivery from LOS ANGELES or NEW YORK colors 


The RIGHT pencil for the RIGHT job 


wanuracrotss ThE IDEAL SYSTEM (ompany EA 


Over 25 yeors of Netion-Wide Service 
346 SO. FLOWER ST., LOS ANGELES 17, CALIF. 6 CHURCH ST., NEW YORK 6, N.Y 





de) OS lole) me 24, feimmete) 7.4. aan, BLOOMSBURY. NEV 





‘vous CLEARTYPE MAP ADDING AND BOOKKEEPING MACHINES 
INTO YOUR. STORE CALCULATORS . COMPTOMETERS 


BOOKKEEPING MACHINES all 
makes and models are available 
at International. Our reputation 















Ua for combining quality with low 
~— prices has heen unercelled for 
; over 30) vears. Every machine Select 


Rough 


Rebuilt 


we ship is guaranteed to he ex- 
reths i- ~pecified 


HW rite. Phone or WU ire 


INTERNATIONAL OFFICE APPLIANCES, Inc. 
31 East 22nd St., New York 10, N. Y. Tel. OR 4-6400 
Cable: ADDBOOKAL 


= Z ~1.B.M. All Electric TYPEWRITERS 
= SZ ae quananress 
S -. SS msec cama se 


e Commission. Finished 








| e broken all precedent with the 


We hav 
re and production of a dealer file 


f Tremendous Savings 
e a complete line © 


A ; electr typewriter 


manvfactu 

| and display unit to handl 
RTYPE MAPS. ; 
- details about how we install this 
and bring PROFITS 


; e price of a standard 
Electr keyboard Electr 
2 Elect srriage returr Faster—Easic to Operate—Bette 
Work—More Carbons 
3000 TYPEWRITERS e@ ALL MAKES e ALL MODELS 
Introducing the new 'HAMMERTONE” Rebuilts 


W rite for Dealers Prices on Rough and 


Reply Dept. A-1 Rebuilt Typewriters 


L DISTRIBUTORS, Inc. 
AMERICAN MAP COMPANY. INC. Bg dep rag ong he 10, N. Y OR 4-6400 


16 East 42 St. N.Y. 17, NLY. R RITCHIE Sales Manage 


Ask for 


| ynit, help you te advertise 


to — 
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SECURITY 







BRAND 
G kK A P H | Cc Moss outa S of 





xe All Leather bags 






GELATINE —— ss oe 
ROLLS ‘tilde i: 









the best 
THE BEST! For com 
jlete descriptive ii- 
ustrated price circu 
lar write: 




















for 
CANVAS PRODUCTS 
DOMESTIC CORP. 
and “mowntliam ¥ 
wis. 
EXPORT 

Trade 
In over tl HI 
rolls have earne é ble reputation 
for their 
powers 
Made {i 
copying qualiti For 
all makes 

HECTOGRAPHS AND REFILL | we : 
oD F 
| . S. C 


composition == = 


| GRAPHIC DUPLICATOR CO. 7 DAYTON STENCIL 


containers 


Frame duy 





473 BROADWAY NEW YORK 13, N. Y WORKS - —" 
. 

















Uy MMMMM]M]M]M]™]’|m!]M]j]ff©m©!’ YY 
Y, YY 
Y a WALZ FIREPROOF 77 
Yi Yj, 
YY J f 2 } Y Y 
SELF-RELEASING Y 

CHEMICAL PROTECTION Y 

Customer appeal! Special high YY 

temperature insulation Rich Y 


\ 


silver-gray steel casing — full 
hinge—tumbler lock. Luxurious 
ly lined 





N 


WALZ MANUFACTURING CO. 3 SIZES: 


808 SO. HARVEY AVE. OAK PARK, ILL, $10.95 
* $15.so LIST 


Ly write FOR FULL DETANLS& DISCOUNT $22.50 PRICE 
Gilllilll a 


. \ ~~ ‘ 








METLHED MAPTACKS 


% Fy 






\ F 


“SELL THE Best -SELL MOORE 
ei (Map Companies do- EXCLUSIVELY) 
—-MOORE METLHEDS ARE 


~ Nationally Advertised 


\ 
Makers of famous MOORE Picture Hangers & Push-Pins 


MOORE PUSH-PIN CO. Since /900 


113-25 BERKLEY ST. PHILADELPHIA 44, PA. 


DOMORE CHAIR COMPANY, INC., 501 FRANKLIN ST., ELKHART, INDIANA 
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Albania, C 
rmany 


zechoslovakia and, of 


Irsé ra f (rf 








Can't Meet Competition 
I pe e near future are not considered 
J ery 0 I Fast German made bookkeeping ma- 
in¢ t mee the competition of American and 
ther make Not only will there be a long time lapse 
een the hand made mode! to full scale pro 
. yn Dut there is still a question whether the Rus 
for the development of the ten-kKey 
Astra model vill simply decline to compete with 
full-key ¢ ental machine introduced in Leipzig 
” Furtherm to be considered are the develop 
nent in the Russian design offices of the Rheinmetall 
tory at So erda in Thuringia, where East Ger- 
y in engine: have to develop an automatic book- 
keeping ma ne fitted with ten keys, full text and 
m ipli e based on the principle of the 
Burrough lculating billing machine 
Ir he Soviet Union itself there are no technical 
ices fo ( ling office machines. However, by 
iging the iced staff of East German office ma 
e f e Russians are in a position to 
ne from German engineers. Later 
hen the nes are developed, they will probably 
iimed Russian designers and engineers 
ae 
AMERICAN DICTATING MACHINE MOVES 
Amé Dictating Machine Company, In 
Fifth Ave., New York, N. Y., has moved 
now ¢ ned in 1tS new ana more moadern 
Ave. in the same city. Estab 
192 27 years ago, from a modest begin 
he a hown a steady growth during 
peri ] of moving a stock of more than 
000 machi is furnishings, shop tools, furniture 
equipm«: herculean task but it was ac- 
hed by Mr. Poggi and his staff without delay- 
ep: iding up an rder or omitting 
Li I iC¢ Call 
The new q ! ire laid out on one floor to ac 
te showroom, stockroom and fac 
ten irranged to give fast and econom 
ervice re efficient operation 
\ r tmosphere prevails throughout 
dern f] escent lighting a feature of the new 
merous models of rebuilt Dicta 
i \ wire recorders Ediphones 
iScribe ther dictating and recording ma 
ur ntly displayed and demonstrated 
L Hardly set the new quarters, Mr. Poggi and 
, +¥ 


king forward to further growth 
Uj the many 
y ! served by the organization 

—Y 0 ele 

y CARDINELL APPOINTS WEST COAST AGENCY 
The Cardi ration, Montclair, N. J., 





es anda an Increase 1n 


has an 


ed tne tment as factory representatives for 
West ¢ firm of Fullerton Engineering Sales 

( + Blvd., Los Angele Calif 
( F ead of the firm, entered the draw 


Company in 


I ears ago. In 1922 he went to work 
R B Company in Los Angeles to set up 
lepartment. In 1927, when thi 
th the coatil lepartment, was 
( ning Company, he went over to 
B e Pacific Coa ! ier. Duril 
f oO 12 years with that firm he 
} Isc ne sé le branches 
B 940 ( dD! his prese} 
f ( f ne the we 
nw f ViLtn M I erton ip 
D n 1946. Anothe on, Joh 
ey ¢ ! f Du ne 
( er! ! 
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CONVOY chen -Coard/ * 
STORAGE FILES 


MAKE THE COST AND WEIGHT 
OF STEEL UNNECESSARY 


Convoy Chem-board Storage 
Files weigh little over half as 
much as steel files . . . are priced 
in the corrugated paper board 
range—with serviceability in the 
steel range take less than 
10% more space than steel files 

. can be stacked to the ceiling 
without 





supports mate to- 

gether top-to-bottom and lock 

together side-to-side have 

wax-like texture that makes 

drawers slide easily . . . are ship- 

nds is only a part ped assembled for easy installa- 

me ee Ce wend. tion without tools are water 

a beri es a ae resistant — moisture will not 

vers! weaken them. 

} rd is the product of Convoy’s exclusive chemical 

ynation process that hardens the raw rrugated paper 

rd and thoroughly binds the fibers. It is widely used to 
e stee d wood industrial tote boxes 


You'll like Convoy quality and 
economy. Write today for de- 
scriptive folder and prices on 
14 standard sizes; and details 
about our dealer franchise. 


CONVOY, INC. « 


CONVOY 
OME 


STORAGE FILES 
P. O. Station B, Canton 6, Ohio 





You MUST See 


THE MARK OF DISTINCTION 


of 
Grand Rapids 





N FINE LEATHER FURNITURE 


DISPLAY 


FRENCH ROOM 
FLOOR A 
BLACKSTONE 


OFFICE 
FURNITURE 


HOTEL 








GRAND RAPIDS 
LEATHER FURNITURE CO. 


201-207 Front Avenue, NW. Grand Rapids 4, Mich. 
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“ROLL-a-MATIC” Label Holder 


%* ECONOMICAL—No waste. No stuck labels. 

%& SPEEDY—Ready when you need a label. 

*% SKID-PROOF—Labels won't slip. 

* IT'S SCOTCH—Writes to the very bottom. 

*% DESIGNED—For every label need. 
DEALERS WANTED 


For full information, write 


ROLL-a-MATIC LABEL COMPANY, INC. 


INCORPORATED 
556 Mulberry Street . Macon, Georgia DRUGGIST MODEL SHOWN 


Mute BOAZTSZYULCLS BSH Crs 


Write All Your Checks 














THE KING 
OF ALL CHAIRS 


America’s most comfort- 














able true posture chair. 
Cast aluminum base 2 
ball bearing casters, fin- 
ger-tip fully adjustable, 


Safeguard 
CHECK WRITER 
no tools required; up.- 


holstered in finest fabrics 
in all popular colors. For 





Write For 
Literature! 


VISIT OUR BOOTH AT 
NATIONAL BUSINESS SHOW 


Safeguard Corp. Lanspate, pa. 


prices and literature write 


KING POSTURE CHAIR CO. 
953 So. Raymond Ave 
Pasadena 2, Calif. 











OVERSEAS OISTRIBUTOR: SAFEGUARD INTERNATIONAL 3302 LANCASTER AVENUE PHILADELPHIA «4 














IVP CLEANING MADE — ATTENTION DEALER SALESMEN 


: Calling on Banks @ Building & Loans Ass‘ns. @ Furniture 
B with the amazing @ Radio e Appliance Stores 


ye" 











Typ sts and business CLEANS PERSON ENT SHEETS 
T TATE™M GP 
machine operator int > Sy pewt passsooKs e ACHINE POSTIN 
. vInGs ma Ps 
+ B A oA pASSBOOKS KS 21LL STRA s 
Norta Plasti Type eaner LOAN ERCIAL passBt COIN WRAPPERS 
- j COM “ cK ASES RULED FORN 
( to use f mess S>KET CHE ‘ s PEN C s 
ifs easy U Poc ENVEL PE LEDGER CARD 
P 


Rs 
liquids ¢ DIME save 





*NORTA THE OR 


Free sample s 


NORTA DISTRIBUTING COMPANY $ William lDeeenee Ve. 


maw 1270 Ontario Street Cleveland 13, Ob io ccm 








MODERN: MR. DEALER — 
MODERN: | Don’T Lose THOSE ORDERS 
BAIL NEEDLESSLY! 


IT COSTS YOU LESS TO DRAW 


FOR 
| FROM OUR LARGE STOCK OF 
| OLDER WOOD AND STEEL 
UNDERWOOD 


DESKS - CHAIRS - FILING CABINETS 


' TYPEW 
mene LEATHER FURNITURE and ACCESSORIES 


Bail in writing ew 


(Replaces ol f 
Installed in 5 minutes All, srriage cnnthe up to I8 
EVERY UNDERWOOD SHOULD HAVE ONE nr aenTe Sires 
Install Modern Bails and you w sell nm writers at better ¢ es Write or call for complete information 
BAILS PRICED LOW— PROFITS GOOD ns: sili daadiee dihiamead 


WESTERN PATENT ACCESSORIES CO. ; 
6611 SUNSET BLVD. LOS ANGELES 28, CALIF. OFFICE FURNITURE WHOLESALE DISTRIBUTORS 


ALSO DISTRIBUTED BY AMES SUPPLY cx 74 Broad St., New York 4, N. Y Bowling Green 9-8231 
(UNA ad Southern Warehouse—Miami,. Florida 


ORNAARAAAAAAAAA444004000000000004 
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Add attractive, efficient and 
modern SPRING CUSHION 
Master Speed Keys to your 
other lines. Sell your customers 


the best and make bigger profits 
Speed Keys protect fingers and 





machine action 
icrease typing speed. Their finger 
; get dirty, sticky 


nails, lighten 


rt change snape 
or wear down on the edges 
r informetion, prices and sample key 


CORPORATION 268 H Chauncey Street 


Brocklyn 33, New York 
The CLASSIC ———— 


SERIES of 
DESK NAME 
PLATES 


ille gible ° 


SPEED KEY 












hice k-<« t 
fal it Write for descriptive 


today. 


PLASTIC & WOOD PRODUCTS CO. 


18229 W. McNichols Rd Detroit 19, Michigan 


BRONZE 
in H 

































MODERN KEYS 


TYPEWRITERS & OFFICE MACHINES 














Sell ONE Draftsman 


and You’ll SELL THEM ALL! 


Yes... place one CRAMER 
STANDING-SITTING CHAIR 
In A Drafting Department. 


_ 


The Chair Will Sell Itself Plus— WRITE 
@ STENOGRAPHIC CHAIRS FOR 
CATALOG 


@ FACTORY CHAIRS 
@ AND OTHER MODELS 


Cramer... 


POSTURE CHAIR CO., INC. 
1205 CHARLOTTE 
KANSAS CITY 6, MISSOURI 
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. COPY RIGHT MFG. 





the NEW, IMPROVED ‘“Leramrest” 





Pat. Ne. 0144677, ether Patents Pending 


© ideal for . _ 

© PLANTS . Raise the headpiece to any desired 
© OFFICES ei : 

> Gunemneeee position . . . it will automatically stay at 
@ HOTELS that position . . . To release the ““Magic- 
© GAME ROOMS : . ; 

© DENS Hold,’’ raise the headpiece all the way. 
eNIGRKT CLUBS “A se : 

> taneanenee It can then be lowered to the ‘flat’ posi- 
@ DOCTORS tion. Available in the finest plastic mate- 
e GYMS 


® INSTITUTIONS rials in a wide variety of colors. Show 


Leisurest for extra sales!!! 






WRITE FOR OUR NEW 1950 CATALOG OF LEATHER FURNITURE 


Mi DE, if 1, A Lathe Pamnit rg & 


33S WEST 4 


Carbon Papers 
and Typewriter Ribbons 


hea ma 









In demand by office workers 


who want the best 


For Volume PROFITS ae 
Feature WRITE eed 
WRITE © 
INCORPORATED 


420 Lexington Ave 
New York 17, N. ¥ 


ia 





+ CARDINELL Au. 


PAREL- SQUARE 


Mahe h PARALLEL STRAIGHT-EDGE OF ANY T-SQUARE 


THE PAREL- SQUARE IS A NEW DEVICE-EASILY 
APPLIED TO YOUR PRESENT T-SQUARE & BOARD 
ELIMINATES WIGGLE AND MAKES POSSIBLE 

MORE EFFICIENT AND ACCURATE WORK 


TAKE ADVANTAGE OF INCREASED 
DEMAND FOR THE NEW 
Copy RIGHT COPYHOLDER 


‘ Needed in iia 
»4+> 


where considerable Typing 


every 


is done new pur- 


chases, repeat orders. re- 
placements. Multiple sales 
bring BIG PROFITS. 

S 


Write for details 


CORP. 


53 Park Place, Dept. D-7 ~- New York 7, N. Y. 


a y 7 - 


























 KRyalth come 
“personalized posture 


T1175 SECRETARIAL CHAIR 


» No other posture chair in the world 
offers all these wanted features: 


* Distinctive Custom-Satin Chrome design... 
newest advance in office metal furniture in a decade. 


P Extra-wide seat for more comfort. Royal-built, 
luxurious, 20-coil spring unit construction and large 
contour-fitting back give the ultimate in working ease 
and efficiency. 


P Completely adjustable seat and backrest. Simple, 
foolproof handwheel mechanisms accommodate every 
personalized posture requirement. 


P All models upholstered in choice of Royal's 
guaranteed upholstery materials. 


This Authorized Royal Deoler emblem is 





featured in all ROYALCHROME advertising 


—s_ 


ROYAL METAL MANUFACTURING COMPANY 


175J NORTH MICHIGAN AVENUE + CHICAGO 1 
N ew York . | Ange es * Prector ay iT. - 


MASTER UNITS 


are 














BRAND NEW PACKAGE 
GRAND NEW IDEA! 





BEST RESULTS | 
iF USED 
BEFORE 


FEB 52 


Dated | for freshness—better results! at the same low prices 
[7] for greater customer satisfaction! Beautifully packaged and dated for fresh- 


ness at no added cost makes this HEYER 


Dated | for your protection and profit! Quality item a bigger-than-ever seller. 


Each package includes a useful Glass 








Burnishing Rod for making corrections 


Freshne Spirit Duplicating! Stronger, sharper, clearer copies saves time and temper when correct- 
: ; , ing single character errors 
Master Units and only HEYER offers this ' ‘ 
, r TWO GRADES 
I the te on the package t makes selling easier; ‘ 
os BS! — zo Each unit clearly marked as to 
, kind. Quickly distinguished by 
nce thatits mew merchandise, protects different back printing (see left 
stock being sold last. Stock the ~\ TWO TYPES 


Both Grades are available in 
standard 2-part, or popular 3- 


‘ v¢ 
eS part type which has tissue for 
file copy 
Ss Ss rise 
ALL SIZES 


Complete range from 8% x 11 
inches to 17 x 14 inches. Once 
you sell HEYER Spirit Master 
Units you're sure of profitable 
repeat sales. Unique back print- 
ing makes them easy to remem- 
ber—quick to identify! 





CORPORATION 
1852 S. KOSTNER AVE., CHICAGO 23, ILL. 


THE 





Eastern Office inter-Mountain Office Western Office 
| 26 E. 23rd Street 1073 Madison Street 444 Market Street 
New York 10, N.Y Denver 6, Col San Francisco 11, Cal. 








inger- Fle 


CHAMPION £7 


Portable 
Typewriter 















The world has now seen it in all its fabulous beauty 

icclaimed it for its beauty in every sweeping line of its design. T} 

the Finger-Flite Champion and today dealers and public alih 

it's the world’s most wanted portable. All of which makes UNDERWO« S 
Masterpiece the portable for YOU to feature! There's extra actior Xt 


AP ER for you when you advertise the new Finger-Flite Champio1 


Place Orders Now! Write, Wire or 





